INDUSTRY MARKET RESEARCH FOR BUSINESS LEADERS, STRATEGISTS, DECISION MAKERS CLICK TO VIEW

Table of Contents 2
List of Tables & Charts 3
Study Overview 4

Sample Text, Table
& Chart 5

Sample Profile, Table &
Forecast 6

Order Form 7
About Freedonia, Custom

Research, Related Studies,
Corporate Use License 8

World Food Containers

Industry Study with Forecasts for 2013 & 2018

Study #2601 | February 2010 | $5800 | 410 pages

%

The Freedonia Group

767 Beta Drive
www.freedoniagroup.com Cleveland, OH * 44143-2326  USA
Toll Free US Tel: 800.927.5900 or +1 440.684.9600
Fax: +1440.646.0484
E-mail: info@freedoniagroup.com



Study #2601
February 2010

World Food Containers

$5800 .
Industry Study with Forecasts for 2013 & 2018

410 Pages

Table of Contents

ASIA/PACIFIC
EXECUTIVE SUMMARY General ceeeeeeereeeeenneeeeeceiee e ...125
Food Container Demand ... 127
MARKET ENVIRONMENT = Australiae.cninn 1;2
GENETAL ceveueeieeiiiiee e e et eeere e i ... 141
World Economic Overview............... ... 147
Recent Historical Trends ............. ...151
Macroeconomic Outlook.............. ... 157
World Demographic Outlook ...161
Population......cceeeeeeeniirneiinnnnnns ... 167
Households......ccccvveeeeemmmnnnnnnnnnn. 171
Urbanization Patterns.........eeeeeuuccceeeennnnn.
World Personal Income & Expenditure Trends...17
World Food Industry OutlooK...........ueeeeeennnnn.. 19 OTHER REGIONS
World Packaging Industry Outlook.................. 24 Latin AMeNiCa.uueuereeerererererereeeeesesrsnsenenenens 177
Competitive Packaging Forms & Materials........ 27 ATGENEINA cvvvveeeeeaeseseeeeeeeeeeeeeeseseaenenas 180
Pricing Trends....coeeeeeemneeereeienneeeeereeneeeeeeeens BIaZile oo, ...183
Environmental & Regulatory Issues Other Latin AMErica......cceeeeeeeeveeeeeennnnnnes 188
World Trade Overview.........cocceeeenencncnncnnes 35 Eastern EUMOPE .oceeveeeeveeereeeeeeeteeeneeeneenes 192
RUSSTA.ceeeeiieeeeeeeiiiieeneeieen ... 195
Other Eastern Europe 199
OVERVIEW Africa/Mideast....cceeeerereeeeeeeeririeeeeeriiieeees 204
Demand by Region .......ceeveeiemuiiiriiiinnieeenneene ... 207
Demand by Product ......ceeeeevvvnnnnnnns 211
Bags & Pouches.........eeverevinnnnnnns
Paperboard Containers................
Metal Containers .......cceeeeeennnnnnne INDUSTRY STRUCTURE
Plastic Containers.........c.cecevuecee GENETAL c.veveereereereereere ettt et et e ereeneas 216
Glass Containers.....ccceeeerrreeeeeees Market Share ...220
Demand by Market........cccceevvennnes Bags & POUCNES......eveuveeeeneereeneereeeeeneane 225
Fruits & Vegetables.................... Paperboard Containers.......cceceeeeveereereane. 227
Grain Mill Products......ccceeeeeeeeens Metal Containers ...229
Dairy Products.......c.coveuenueuinnencns Plastic CONtAINers......ccvevvevereereereereereene 230
Baked GOOS......ccoeveuiiuiiiiiinnns Glass CONtAINerS....ceeveereereereereereereereeneas 232
Meat & Related Products............. Acquisitions & Divestitures ...233
Other FOOdS....cvvuuieeriiiiiiieeeeerricee e eeeeaeaenn Product Manufacturing & Development......... 236
Marketing Strategies......ccccvveerreeeruneerreeennnnns 238
NORTH AMERICA Channel.s.of DiStribu.tion ... 240
Competitive Strategies......c.ceeeeueeerieceennnnes 240
GENETAL cereeeeeeeeiiiee et Cooperative AgreementS.....ceceveeeeeennereenennnns 242
Food Container Demand
Conada G, COMPANY PROFILES
=3 [ RN 80 A[pla_Werke ALWIN LeNner.ee e,
Amcor Limited.....cceeveeeeeeeiiiveennnnnn.
WESTERN EUROPE Ardagh Glass' ................................
Ball Corporation.......cceeeveeemuuunennnnn.
GENEral cevveeenniiiciiieieee s 85 Bemis Company ......cceeueeereeeennnnnnns
Food Container Demand ..........ccceeeveevvenennnnnee 87 Berry Plastics vuvueeeeeereveneeeeeeinnnnnnns
Belgium Carter Holt Harvey......cccoeerreeennnee. .
France..ccoeeiiiimmmmmeicccceeeeieeeceeececeeeeee COFCO Limited ....cooeeeeriiiiiiiiiieciiiiiiininnnnnnnee
GErmMaNY cuuueeviiiiiiiiniiciii e 96 Consolidated Container ........ccceueeereeceennnnnnne
Italy . Constar International
Netherlands ......ccevvveeriiiiiiieeniienniieeneeeennnnn. 106 Crown Holdings.....oeveeereeeeerieeenenenrieennnnnnnes
SPATN tetttieeeeeitiiee e eerrie e e eerrae e e eeenaeaneees Daiwa Can..cccuuueeereiiinieeeeereneeeeerenneeeeenens
United Kingdom . Envases Universales de Mexico .
Other Western EUTOPE ...ceeeeeeeeeeeeereeeeeeennnnnes 119 Exopack Holding .c.uuuerieeiniieeniieiiiicenieennnnn,

Click here to purchase online
Page 2

Ferd AS .
Fujian EXample c...eeeeeceeeenenneneenenns
Graham Packaging.......cccceeeeereennnnen.
Graphic Packaging.......ccccuueerreeennnee.
Great China Metal.......cccvuueenreennnee.
Hindustan Tin Works.......ccccceeeeeeee.
Hood Companies.......ceeeeeeevvnenneenns
Huhtamaki Oyj....ccevuueerreeennnnnnnennnn
Impress Group ..ceeeeeeeneereenieiennnnnnn.
Mayr-Melnhof Group .....ccceeeeeeeeeeens
MeadWestvaco Corporation
Mondi Limited ....eeeeuueceeennniiiiiiieiiiiiiinnnnnes
Nadir Figueiredo Industria E Comercio .........
Nampak Limited......cceeveevvnnieniiinnieeneeennnne.
ORG Canmaking vuueeeeeeerveeeereernnnnenneennneneneens
Owens-Illinois Group
Pactiv Corporation........ceeeeeeuueeeeeeeennnennnnnns
Plastipak Holdings
Polytainers Limited .
Printpack Incorporated .......c.ceeeeeeeennnennnnnns 325
Rengo Company ....c.cceeeeeereiuneneieniieinncnennnnss 327
Rexam plc
Reynolds Packaging
RiO TINEO cevverrrrrnneiiiiceeeee i eeeeeeecteeeeeeeeeens
Rock-Tenn Company .
Saint-Gobain cceeeeeeeeeeeeeeeeeiiiiieiie e
Sealed Ail..ceeeieeeieieeecceeieeeeee e
Shanghai Zijiang .
SIG Holding ceeeeeueeeeeeiiinieeeeeeiiieeeeeeeie e
Silgan Holdings ......cceeemeeeiieiiiniiiiiiiiieeee
Sonoco Products .....ceeeeeeeeerieennnnnnn.
Taiwan Glass .ccceeeeeereeeeeeeeiiienennnnne.
Tekni-Plex Incorporated.................
Tetra Laval International................
Toyo Seikan Kaisha.......cceeeeevvvunnnnns
VItro SA..eecieiiiiiieieiceccccccnneeeeeeee, .
WHRUIT OY ettt 367
Additional Companies Mentioned

in the STUdY .cvvveericciieee e 372

List of Tables/Charts

EXECUTIVE SUMMARY
1 Summary Table..uuuueeererriiiieeeeeriiceeeeeeeeees 3

MARKET ENVIRONMENT

1 World Gross Domestic Product by Region..11
2 World Population by Region
3 World Households by Region
4 World Urban Population by Region.......... 17
5 World per Capita GDP by Region ............. 19

(continued on following page)

Order now, click here!




Study #2601
February 2010

$5800
410 Pages

List of Tables/Charts

6

Cht

(continued from previous page)

World Food & Beverage Manufacturing

Value Added by Region .........ccvvvuennnens 21
Food Container Demand/Food &

Beverage MVA Relationship, 2008........ 23

OVERVIEW

1
Cht

World Food Container Demand by Region .40
World Food Container Demand
by Region, 2008 ......cc.ceererreunneanaannnn. 41

2 World Food Container Demand by Product 42
Cht World Food Container Demand
by Product, 2008 ........ceeeerreunnnnennens 43
3 World Food Bag & Pouch
Demand by Region ........uueevrevvvnunnnnnans 45
4 World Paperboard Food Container
Demand by Region ......c..eevveeevvnnnnnnes 48
5 World Metal Food Container
Demand by Region ........ueevreeevnnnnnnnans 50
6 World Plastic Food Container
Demand by Region ......cc.eeevveevvennnnnens 53
7 World Glass Food Container
Demand by Region ........uueevveevvvnnnnnnans 55
8 World Food Container Demand by Market..56
Cht World Food Container Demand
by Market, 2008 .....ccceueeeiriiinnianaaeenn. 57
NORTH AMERICA

1

North America -- Food Container

Market Environment ......ccoeveunvvnnennnnne. 67
North America -- Food Container Demand.68
United States -- Food Container

Market Environment .......ccoeeevueeeennnnnnn. 70
United States -- Food Container Demand..72
Canada -- Food Container

Market Environment .......ccoeevvuneeennnnenns
Canada -- Food Container Demand
Mexico -- Food Container

Market Environment ........cecevuenene
Mexico -- Food Container Demand

WESTERN EUROPE

World Food Containers
Industry Study with Forecasts for 2013 & 2018

6 France -- Food Container Demand ........... 95
7 Germany -- Food Container
Market Environment ......cccevvuvvnnennnnee. 98
8 Germany -- Food Container Demand....... 100
9 TItaly -- Food Container
Market Environment .....c..cevvuevunnnnnnns 102
10 Italy -- Food Container Demand............ 104
11 Netherlands -- Food Container
Market Environment .......cceeevueeeennnnns 107
12 Netherlands -- Food Container Demand .. 108
13 Spain -- Food Container
Market Environment ......ccceevvveneennnnes 110
14 Spain -- Food Container Demand........... 112
15 United Kingdom -- Food Container
Market Environment ........cevvuevvnnnnnnns 115
16 United Kingdom -- Food
Container Demand.......cceeeevuenrennnnnnns 117
17 Other Western Europe -- Food Container
Market Environment ........ceveevevnnnnnnne 121
18 Other Western Europe -- Food
Container Demand.......cceeeevveneennnnnnns 122
ASIA/PACIFIC
1 Asia/Pacific -- Food Container
Market Environment .......cceeevueeeennnnss 127
2 Asia/Pacific -- Food Container Demand .. 128
Cht Asia/Pacific -- Food Container
Demand by Country, 2008................. 129
3 Australia -- Food Container
Market Environment ........cevvuvvunnnnnns 130
4 Australia -- Food Container Demand ...... 132
5 China -- Food Container
Market Environment .......cceeevueeeennnnss 136
6 China -- Food Container Demand........... 139
7 India -- Food Container
Market Environment .......ccceevvveneennnnns 143
8 India -- Food Container Demand........... 145
9 Indonesia -- Food Container
Market Environment ........cevvevevnnnnnnns 148
10 Indonesia -- Food Container Demand..... 150
11 Japan -- Food Container
Market Environment ........cevvnevunnnnnnne 153
12 Japan -- Food Container Demand .......... 155
13 South Korea -- Food Container
Market Environment .......cceeevueeeennnnns 158
14 South Korea -- Food Container Demand.. 160
15 Taiwan -- Food Container
Market Environment .......ccceevvveneennnnes 163
16 Taiwan -- Food Container Demand......... 165
17 Thailand -- Food Container
Market Environment ........cevvuvvvnnnnnes 168
18 Thailand -- Food Container Demand....... 170
19 Other Asia/Pacific -- Food Container
Market Environment ........cevvuevunnnnnnne 173
20 Other Asia/Pacific -- Food
Container Demand........cceeevvveeennnnnnns 175

Click here to purchase online

1 Western Europe -- Food Container
Market Environment .........cccvvvvereennens 86
2 Western Europe -- Food
Container Demand......ccceeeevveeiennnnnnnnn. 88
Cht Western Europe -- Food Container
Demand by Country, 2008........c....uuu..e. 88
3 Belgium -- Food Container
Market Environment .....cccceeevuneeennnnenn. 90
4 Belgium -- Food Container Demand ......... 91
5 France -- Food Container
Market Environment ......eeevuuueeciennnnnn. 93
Page 3

OTHER REGIONS
1 Latin America -- Food Container
Market Environment .......ccoeevueeeennnnns 178
2 Latin America -- Food
Container Demand......ccccvveeveneennnennnns 180
3 Argentina -- Food Container
Market Environment .......cceeevuueeennnnss 181
4 Argentina -- Food Container Demand..... 182
5 Brazil -- Food Container
Market Environment .......ccceevvvnneennnnss 185
6 Brazil -- Food Container Demand........... 187
7 Other Latin America -- Food Container
Market Environment ........cevvevvunnnnnes 190
8 Other Latin America -- Food
Container Demand.......cceeeevvenrennnnnnns 191
9 Eastern Europe -- Food Container
Market Environment ........cevvevvunnnnnes 194
10 Eastern Europe -- Food
Container Demand........cceeeevvnneennnnnnns 195
11 Russia -- Food Container
Market Environment ........ceveevvunnnnnnns 197
12 Russia -- Food Container Demand.......... 198
13 Other Eastern Europe -- Food Container
Market Environment ........cevvuvvvnnnannns 201
14 Other Eastern Europe -- Food
Container Demand........cceeeevveneennnnnnns 202
15 Africa/Mideast -- Food Container
Market Environment ........cevvuvvvnnnnnens 205
16 Africa/Mideast -- Food
Container Demand.......cceeeevvuneennnnnnns 207
17 Turkey -- Food Container
Market Environment ........cevvuevunnnnnens 209
18 Turkey -- Food Container Demand.......... 210
19 Other Africa/Mideast -- Food Container
Market Environment .......ccoeevveeeennnnns 212
20 Other Africa/Mideast -- Food
Container Demand......ccceveevenvennnennnns 214
INDUSTRY STRUCTURE
1 Food Container Sales
by Company, 2008........cccceeeuuueeeeeen. 218
Cht World Food Container
Market Share, 2008 ......ccccevevuneeennnnns 221
Cht World Food Bag & Pouch
Market Share, 2008 ......ccvuvevvuneennnnes 227
Cht World Paperboard Food Container
Market Share, 2008 ......ccvevevuneeennnnns 228
Cht World Metal Food Container
Market Share, 2008 ......ccvueevvennernnnnes 230
Cht World Plastic Food Container
Market Share, 2008 ......ccccevevueeeennnnns 231
Cht World Glass Food Container
Market Share, 2008 ......ccveevvvnnernnnnes 233
2 Selected Acquisitions & Divestitures...... 235
3 Selected Cooperative Agreements.......... 244

Order now, click here!




Study #2601
February 2010

$5800
410 Pages

World Food Containers
Industry Study with Forecasts for 2013 & 2018

Factors contributing to rising food container demand include growth in global food output and
trends toward convenience-oriented food options as a result of fast-paced lifestyles.

Global demand to increase
3.9% yearly through 2013

World demand for food containers is
forecast to increase 3.9 percent per year
to $124 billion in 2013. Factors contribut-
ing to rising demand include growth in
global food output and trends toward
convenience-oriented food options as a
result of fast-paced lifestyles. Demo-
graphic trends will also influence food
container demand, such as the growing
percentage of urban population and
women in the workforce, coupled with
increases in the number of single-person
households. This will fuel consumer
spending on packaged and processed
foods, due to more limited time for meal
preparation and convenience benefits.

Developing regions to
see most rapid increases

While the US is by far the world’s largest
user of food containers, the most rapid
increases will occur in the world’s
developing regions. Asia, Latin America,
Eastern Europe and the Africa/Mideast
region will all outpace the global aver-
age. Population growth and greater
urbanization, industrialization trends, and
expanding international trade will support
advances in these regions’ generally
underdeveloped packaging sectors.
Rising consumer income levels and
expanding middle classes will also
generate robust internal demand for
packaged consumer goods like pro-
cessed foods, boosting food container
consumption. Some of the best gains are
expected in the BRIC countries of Brazil,

Asia/Pacific
31%

World Food Container Demand

($124 billion, 2013)

North America
27%

Western Europe
24%

Other Regions
18%

Russia, India and China. In particular,
China alone is expected to account for
nearly one-quarter of global value gains
in food container demand between 2008
and 2013.

Plastic containers to be
fastest growing products

Overall, bags and pouches will remain
the largest product type by a wide
margin, supported by ongoing develop-
ments in high-barrier resins and value-
added features such as microwaveable
bags and resealable stand-up pouches.
In addition, demand for bags and
pouches will benefit from their favorable
environmental profile, since they are
often used as part of waste reduction
efforts, impart storage space savings,

Click here to purchase online
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photo: Placon Corporation

and generally require less energy to
produce and transport compared to rigid
packaging.

The fastest gains are anticipated for
plastic containers, based on improve-
ments in plastic container performance
and their price competitiveness. Still,
metal cans will remain an important
segment of the food container mix due to
the economic advantages of canned
items in controlling food expenditures.
While glass has traditionally been used
in smaller wide-mouth container applica-
tions such as baby food, plastics are
making inroads in these areas as well
due to barrier property enhancements
and improvements in hot-fill bottle
construction and capabilities.

Copyright 2010 The Freedonia Group, Inc.
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Sample Text, TABLE IIl-5

Tabl.e & Chart WORLD METAL FOOD CONTAINER DEMAND BY REGION
(million dollars)

Item 1998 2003 2008 2013 2018
World Food Container Demand 6" "0
% metal
ASIA/PACIFIC World Metal Food Container Demand ]
North America:
India: Food Container Demand United States
Demand for food containers in India totaled $1.1 billion Canada & Mexico
accounting for less than four percent of the regional market. Western Europe SA M P L E
represents a relatively underdeveloped packaging market, dul Asia/Pacific:
its huge, impoverished and mostly rural population. Persona| China TA B L E
levels remain very low, by both regional and global standard Japan
result, per capita spending on food is minimal. The country’ Other Asia/Pacific
processing industry is one of the least developed in the world Other Regions:
periencing one of the fastest growth rates. Key markets incld Latin America

other grains and food crops, various processed foods, vegetal Eastern Europe
products, coffee, tea, spices, and betel nut-related products sy Africa/Mideast
masala. Food packaging requirements largely consist of ine
containers, which holds down market value. The use of ched
reusable packaging alternatives, such as newspaper, jute bag
crates, in lieu of food containers will also limit demand. Noi
gains will be propelled by the expansion of India’s urban midd -
the primary consumers of packaged consumer products. In addition,
strong growth in the number of food retail stores will continue to fuel
demand for high-quality and higher-priced containers that meet interna-
tional standards, such as those used in Western-style grocery stores.

Food container demand in India is projected to increase at a robust
) 2 billion in 2013. This represents the most

over the forecast period -- albeit from
SAMPLE

to Japan or China). Strong economic
TEXT

ction, rising domestic consumption
on trends and the growing middle
ains. Interest in higher-quality, more
ill also fuel growth as the role of mar-
ce. In addition, efforts to improve sani-
tation and food safety, and reduce the country’s high rate of food waste
and spoilage will further support demand for food containers. However,

CHART VIII-5

LASTIC FOOD CONTAINER MARKET SHARE
($15.8 billion, 2008)

143 Copyright 2009 The Freedonia Group, Inc.

SAMPLE
CHART
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TABLE VI-8

Sample Profile,
Table & Forecast

INDIA -- FOOD CONTAINER DEMAND
(million dollars)

Item 1998 2003 2008 2013 2018

Asia/Pacific Food Container Demand 1’
% India

SAMPLE
TABLE

Food Container Demand
Bags & Pouches
Paperboard Containers
Metal Containers
Plastic Containers
Glass Containers

Page 6

COMPANY PROFILES

Mayr-Melnhof Group
Brahmsplatz 6

1041 Vienna

Austria

43-50-1:

http://wv

Sales: $ SAMPLE
G PROFILE

5%, Other West-

ern Euro er Countries 4% “... good opportunities will exist for all
Employr major types of food containers. Plastic

, containers, bags and pouches will ex-
Key Products? onboard, folding

cartons, and pre-formed bags

Mayr-Melnhof Group is a manufacturer of cartonboard and
folding cartons for packaging food, tobacco, detergents and hygiene
products. The Company operates through two segments: MM Karton
and MM Packaging.

The Company participates in the world food container industry
through both segments. Via these segments, Mayr-Melnhof Group
manufactures virgin and recovered fiber-based cartonboard, folding
cartons, and pre-formed bags.

MM Karton -- The MM Karton segment, which posted sales of
$1.1 billion and employed 2,560 in 2008, makes virgin and recovered
fiber-based cartonboard that is suitable for use in the production of
folding cartons. Of the segment’s total 2008 sales, Western Europe ac-
counted for 68 percent, Eastern Europe represented 18 percent, Asia ac-
counted for six percent and other countries represented seven percent.
The Company’s cartonboard can be used to make folding cartons for

304 Copyright 2009 The Freedonia Group, Inc.
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perience the fastest gains, due to their
cost and performance advantages. These
products will benefit from strong demand
for good barrier properties, as well as
value-added features, such as microwave-
ability and portability. Unlike in many
countries, PET is among the most broadly
used packaging materials in India, as the
country’s abundant domestic PET supplies
render the high-performance resin more
affordable than in other markets.”
--Section VI, pg. 144
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OTHER STUDIES
Tube & Stick Packaging

US tube and stick packaging demand will rise

5.1% annually through 2014. The fastest gains are
expected for stick packs, driven by advantages

of product differentiation, portability and material
savings compared to conventional single-portion
pouches. The dominant squeeze tube segment will
slightly lag the overall industry. This study analyzes
the $1.4 billion tube and stick packaging industry,
with forecasts for 2014 and 2019 by product type and
market. It also evaluates company market share and
profiles industry players.

#2631 .................. May 2010...........ccccuu.... $4800

Corrugated & Paperboard Boxes

US corrugated and paperboard box demand will

rise 2.4% yearly through 2014. Gains will be driven
in part by higher-value types with better graphics
capabilities, including folding cartons and corrugated
boxes. Internet-based shopping will also support box
demand. Durable goods will be the fastest growing
market. This study analyzes the $32.3 billion US cor-
rugated and paperboard box industry, with forecasts
for 2014 and 2019 by material, product and market.
It also evaluates company market share and profiles
industry players.

Frozen Food Packaging

US demand for frozen food packaging will climb

3.7% yearly through 2013. Gains will be driven by the
popularity of convenience-type foods, the prevalence
of microwave ovens, and technological advances in
packaging. Frozen food specialties and meat, poultry
and seafood will be the fastest growing applications.
This study analyzes the $5.7 billion US frozen food
packaging industry, with forecasts for 2013 and 2018
by application and product. It also evaluates company
market share and profiles industry players.

#2594 ... January 2010 ................. $4700

Microwave Packaging

US microwave packaging demand will climb 7%
annually through 2013, driven in part by demand for
more convenient meals coupled with the prevalence
of microwave ovens. Frozen foods will remain the
top use while fresh prepared foods will lead gains.
Foodservice containers and tubs, cups and bowls
will be the fastest growing types. This study analyzes
the $1.7 billion US microwave packaging industry,
with forecasts for 2013 and 2018 by application and
product. It also evaluates company market share and
profiles industry players.

H2572 s December 2009................. $4700

World Foodservice Disposables

Global demand for foodservice disposables is fore-
cast to increase 4.8% annually through 2013. The US
will remain the largest market by a wide margin, while
more rapid growth is expected in China and other
developing regions. Disposable foodservice packag-
ing will be the fastest growing product segment. This
study analyzes the $38.5 billion world foodservice
disposables industry, with forecasts for 2013 and
2018 by product, market, world region and for 18
countries. It also evaluates market share and profiles
industry players.

About The Freedonia Group

The Freedonia Group, Inc., is a leading international industry market research com-
pany that provides its clients with information and analysis needed to make informed
strategic decisions for their businesses. Studies help clients identify business oppor-
tunities, develop strategies, make investment decisions and evaluate opportunities
and threats. Freedonia research is designed to deliver unibiased views and reliable
outlooks to assist clients in making the right decisions. Freedonia capitalizes on

the resources of its proprietary in-house research team of experienced economists,
professional analysts, industry researchers and editorial groups. Freedonia covers a
diverse group of industries throughout the United States, the emerging China mar-
ket, and other world markets. Industries analyzed by Freedonia include:

» Chemicals ° Plastics * Life Sciences * Packaging * Building Materials « Security

& Electronics ¢ Industrial Components & Equipment » Automotive & Transportation
Equipment ¢« Household Goods * Energy/Power Equipment
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Freedonia Custom Research delivers the same high quality, thorough and unbiased
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the results of a Freedonia Custom Research engagement, you are able to obtain
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acquisitions, new product launches/development, geographic expansion, entry into
new markets, strategic business planning, and investment and funding decisions.

Freedonia Custom Research is ideal for companies seeking to make a strategic dif-
ference in the status quo and focus on future business growth. Working side by side
with clients, Freedonia’s team is able to define a research project that is custom-tai-
lored to answer specific questions and provide the basis from which a company can

make informed business decisions.
Click here to learn more about Custom Research
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