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World demand to rise 7.3%

annually through 2016

Global sales of food processing machin-

ery are expected to climb 7.3 percent per 

year to $53.3 billion in 2016. The main 

impetus for gains will come from in-

creased demand for processed foods in 

developing nations as personal incomes 

rise. On top of this, a dietary shift in 

countries like China and Brazil toward 

higher value-added foods such as meat 

and chocolate will prompt food manufac-

turers to broaden their operations and 

invest in additional manufacturing 

capacity in these areas. Furthermore, 

continuing recoveries in the economies 

of developed nations will cause the ixed 
investment environment to improve, 

encouraging food processors to upgrade 

their machinery.

Asia/Pacific region to be 

fastest growing market

The Asia/Paciic region will record the 
fastest demand gains from 2011 to 2016, 

averaging 9.5 percent per year. The 

strong Chinese market will be the 

primary driver of regional sales, as 

demand in the country will continue to 

advance at a rapid pace despite moder-

ating from the 2006-2011 rate. Healthy 

growth in India, Indonesia, and Thailand 

will complement sales gains in China. 

Rising personal incomes will spur 

increased demand for processed foods 

and a dietary shift toward more costly, 

non-staple items, while advancing 

industrialization in these nations will 

make it more eficient to process basic 

foods such as grains, fruits, vegetables, 

and nuts by machine rather than manu-

ally. Sales of food processing machinery 

in other developing areas will, generally 

speaking, climb at a healthy pace.

Growth in food processing machinery 

demand in the world’s developed 

economies was much slower than in 

industrializing nations between 2006 and 

2011, and sales gains in most developed 

nations will continue to trail the world 

average through 2016. As these nations 

have relatively stable dietary preferences 

and consistently high personal incomes, 

the food manufacturing industries in 

these countries are very mature, and as 

a result there will be fewer growth 

opportunities for food processing ma-

chinery manufacturers.

Bakery, pasta machinery

to post largest value gains

The key industrial bakery and pasta 

machinery segment will post the largest 

value gains among all product types 

through 2016, relecting the basic and 
essential nature of the food made by 

these units. Machinery for processing 

meat, poultry, and seafood will post the 

fastest growth in percentage terms, as 

rising incomes in many developed 

nations will shift consumption toward 

higher-value products like meat. This 

trend will be complemented by increas-

ing meat consumption in developed 

nations as their economies continue to 

recover and families can afford to 

purchase more meat products.
Copyright 2012 The Freedonia Group, Inc.
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Gains will be driven mainly by increased demand for processed foods in developing nations, 

as well as a dietary shift toward higher value-added foods such as meat and chocolate. 

World Food Processing Machinery 
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asia/pacific

china: food processing Machinery Outlook & suppliers
 Food processing machinery demand in China is expected to climb 

12 percent per year through 2016 to $11.1 billion, outpacing the region 

overall but decelerating signiicantly from the 2006-2011 pace.  As 
economic growth in the country slows and dietary patterns begin to 

stabilize after the rapid shifts they underwent over the previous decade, 
less investment in new facilities by food processing irms to adjust to 
shifting demand will be required.  Machinery used in the production of 
meat, dairy, and chocolate/confectionery products will continue to record 
the fastest gains, relecting the increasing demand for more expensive 
non-staple processed food items.

 Shipments of food processing machinery from facilities in China 
are projected to rise over 13 percent per year to $12.1 in 2016, outpacing 
both the domestic market and the region as a whole.  While gains in local 

sales of these products will continue to spur the majority of industry out-
put increases, export sales opportunities, particularly to other developing 

nations in the Asia/Paciic region, will also improve, boosting machinery 
exports.  As a result, the country’s trade surplus is expected to rise to 
$1.0 billion in 2016, equivalent to eight percent of shipments.

 The majority of food processing machinery suppliers headquartered 
in China are small to medium-size enterprises, including Kunming Light 
Industry Machinery, Shanghai SENON Machinery, Shanghai Triowin 
Lab Technology, Shijiazhuang Xiaojin Machinery Manufacturing Sci-
ence and Technology, Siping SSK Electronic Machinery Development, 
and Zhongtian Haoyu Technology.

 A number of foreign multinationals also maintain equipment manu-
facturing operations in the nation, including Bühler (Germany), GEA 
(Germany), Heat and Control (US), John Bean Technologies (US), Marel 
(Iceland), Satake (Japan), and SFK Systems (Denmark).

136    Copyright 2012 The Freedonia Group, Inc.

SAMPLE TEXT

Sample Text, 

   Table & Chart
TaBLE Vi-4

cHiNa: fOOD pROcEssiNG MacHiNERY DEMaND BY TYpE
(million dollars)

   

Item          2001 2006 2011 2016 2021

Food Processing Machinery Demand  1175 2700 6290 11100 18850

 Industrial Bakery Machinery  190 415 990 1710 2890
 Meat, Poultry, & Seafood Machinery 135 400 1165 2365 4360
 Chocolate & Confectionery Machinery 40 180 460 965 1770
 Beverage Production Machinery  90 180 360 575 945
 Dairy & Milk Machinery   65 160 360 640 1110
 Fruit & Vegetable Machinery  65 145 300 490 780
 Other Food Processing Machinery  475 950 2055 3335 5300
 Parts & Attachments   115 270 600 1020 1695
     

 % China    19.9 30.8 44.8 50.1 54.6
A/P Food Processing Machinery  5895 8760 14050 22150 34550

SAMPLE 

TABLE

cHaRT Viii-1

WORLD fOOD pROcEssiNG MacHiNERY MaRKET sHaRE
($37.4 billion, 2011)

M a rke t

L e a d e rs

1 3 .2 %

O th e rs

8 6 .8 %

1.1%

1.2%

1.2%

2.2%

3.5%

4.0%

SAMPLE 

CHART
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Bettcher Industries Incorporated

6801 State Route 60 

Birmingham, OH  44816
440-965-4422
http://www.bettcher.com

Annual Sales:  $40 million (estimated)
Employment:  150 (estimated)

Key Products:  trimmers, blade sharpeners, breading systems, and other 
products

 Bettcher Industries is a privately held manufacturer of food 
processing equipment and hand tools.  The Company serves the food 
processing, foodservice, and industrial markets.

 The Company participates in the world food processing machinery 
market via the manufacture of food processing equipment used in such 
locations as restaurants, hotels, and processing plants.  Among Bettcher 
Industries’ offerings are WHIZARD TRIMMER handheld circular 
trimmers designed for meat, poultry, seafood, and vegetable trimming 
applications.  This line includes WHIZARD TRIMMER SERIES II 
modular trimmers in small, medium, and large sizes.  Related products 

include WHIZARD model 210 universal blade sharpeners designed 
to sharpen WHIZARD trimmer blades. The Company also makes 
batter-breaders, such as AUTOMATIC BATTER-BREADING and 
OPTIMAX machines, which are engineered to bread foods three times 
faster than hand breading.  Other products from the Company include 
AIRSHIRZ pneumatic meat and poultry scissors and WHIZARD 
TRIMVAC beef spinal cord removers.

270    Copyright 2012 The Freedonia Group, Inc.

COMPANY PROFILES

TaBLE Vi-3

cHiNa: fOOD pROcEssiNG MacHiNERY sUppLY & DEMaND
(million dollars)

   

Item          2001 2006 2011 2016 2021

Population (millions)   1273.0 1310 1342 1369 1388
 per capita GDP    3180 5120 8230 11900 16550
     

Gross Domestic Product (bil 2010$)  4045 6705 11048 16300 23000
 % ixed investment   30.0 36.7 46.6 45.0 41.6
     

Gross Fixed Investment (bil 2010$)  1215 2463 5147 7340 9560
Food & Beverage MVA (bil 2010$)  96.2 184.8 347.6 517.0 724.0
     

 $ food processing machinery/capita 0.9 2.1 4.7 8.1 13.6
 $ food processing machinery/mil $ GFI 967 1095 1220 1510 1970
 $ food machinery/000$ food & bev MVA 12.2 14.6 18.1 21.5 26.0
     

Food Processing Machinery Demand  1175 2700 6290 11100 18850
 net exports    -215 -10 230 1000 2350
Food Processing Machinery Shipments 960 2690 6520 12100 21200
     

 % China    19.6 35.2 50.7 58.0 63.5
A/P Food Processing Machinery Shpts 4910 7635 12850 20850 33400

Sample Profile, 

   Table & Forecast

“China is the largest producer of food 
processing equipment in the world, 
with 2011 shipments of $6.5 billion.  
From 2006 to 2011, production rose 
over 19 percent per year, well above 
the regional average and growing faster 
than domestic demand.  The rapidly 
expanding domestic market supported 
most of the gains in manufacturing 
output, as much of the production in 
this nation is  ...”

--Section VI, pg. 134

SAMPLE

PROFILE

SAMPLE

TABLE
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About The Freedonia Group

The Freedonia Group, Inc., is a leading international industry market research com-
pany that provides its clients with information and analysis needed to make informed 
strategic decisions for their businesses. Studies help clients identify business oppor-
tunities, develop strategies, make investment decisions and evaluate opportunities 
and threats. Freedonia research is designed to deliver unbiased views and reliable 
outlooks to assist clients in making the right decisions. Freedonia capitalizes on 
the resources of its proprietary in-house research team of experienced economists, 
professional analysts, industry researchers and editorial groups. Freedonia covers a 
diverse group of industries throughout the United States, the emerging China mar-
ket, and other world markets. Industries analyzed by Freedonia include:

• Chemicals • Plastics • Life Sciences • Packaging • Building Materials • Security 
& Electronics • Industrial Components & Equipment • Automotive & Transportation 
Equipment • Household Goods • Energy/Power Equipment

The Freedonia Group, Inc. 767 Beta Drive • Cleveland, OH • 44143-2326 • USA • Web site: www.freedoniagroup.com
Tel US: 800.927.5900 or +1 440.684.9600 • Fax: +1 440.646.0484 • e-mail: info@freedoniagroup.com

Freedonia Custom Research

Freedonia Custom Research delivers the same high quality, thorough and unbiased 
assessment of an industry or market as an industry study. Since the research initia-
tive is based upon a company’s speciic needs, companies harness Freedonia’s 
research capabilities and resources to answer unique questions. When you leverage 
the results of a Freedonia Custom Research engagement, you are able to obtain 
important answers to speciic questions and issues associated with: mergers and 
acquisitions, new product launches/development, geographic expansion, entry into 
new markets, strategic business planning, and investment and funding decisions.

Freedonia Custom Research is ideal for companies seeking to make a strategic dif-
ference in the status quo and focus on future business growth. Working side by side 
with clients, Freedonia’s team is able to deine a research project that is custom-
tailored to answer speciic questions and provide the basis from which a company 
can make informed business decisions.

Click here to learn more about Freedonia

Click here to learn more about Custom Research
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Sensors
US sales of sensors are forecast to climb at a 6.1 
percent annual rate through 2016 to $14.9 billion. 
Process variable sensors will remain the largest cat-
egory, while chemical property sensors and proximity 
and positioning sensors will post the fastest growth. 
Motor vehicles will once again be the leading sensor 
market as production rebounds from recessionary 
lows. This study analyzes the $11.1 billion US sen-
sors industry, with forecasts for 2016 and 2021 by 
type and market. The study also evaluates company 
market share and proiles industry competitors.
#2957 ................October 2012 ................. $5100

World Bearings
Global demand for bearings will rise 7.8 percent 
yearly to $96 billion in 2016. The Asia/Paciic region 
will post the fastest gains and account for more than 
half of the world total. Unmounted ball bearings will 
remain the best selling type, followed closely by 
unmounted roller bearings, which will experience the 
fastest sales gains This study analyzes the $65.9 
billion world bearings industry, with forecasts for 2016 
and 2021 by product, market, world region and for 30 
countries. The study also evaluates company market 
shares and proiles industry players.
#2903 .................. July 2012 .................... $6300

World Material Handling Products
Global demand for material handling products is 
forecast to climb 4.0 percent annually through 2016 
to $123.6 billion. Opportunities will be best for sales 
of advanced equipment such as automated convey-
ors and automated guided vehicles. Among national 
markets, India and China will see the fastest gains. 
This study analyzes the $101.4 billion global material 
handling product industry, with forecasts for 2016 
and 2021 by product, market, world region and for 24 
major countries. This study also evaluates company 
market share and proiles industry participants.
#2919 ................ August 2012 .................. $6300

World Robots
Global robot demand will rise 10.5 percent annually 
through 2016 to $20.2 billion. Five countries -- the 
US, Japan, Germany, China, and South Korea -- will 
continue to dominate demand, with the US remaining 
the largest national market. Smaller, less expensive 
service robots will outpace more sophisticated, 
high-value industrial and medical robots. This study 
analyzes the $12.3 billion world robot industry, with 
forecasts for 2016 and 2021 by type, market, world 
region and for 14 countries. The study also evaluates 
company market share and proiles industry players.
#2950 ...............December 2012 ................ $6100

World Commercial
Refrigeration Equipment
Global demand for commercial refrigeration equip-
ment is forecast to rise at an accelerated pace of 4.6 
percent per year through 2016 to $32.5 billion. China 
will remain the fastest growing market, but gains will 
slow from their previous pace. Reach-ins and walk-
ins will provide the best global growth opportunities. 
This study analyzes the $26 billion world commercial 
refrigeration equipment industry, with forecasts for 
2016 and 2021 by product, world region and for 21 
major countries. The study also evaluates company 
market share and proiles industry players.
#2953 ...............December 2012 ................ $6200
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