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Our History...

Iansdowne Place is the dominant
enclosed shopping centre in
Petetborough, Ontario which is just
over an hours drive northeast of
Tronto on the edge of the
Kawartha Iakes “cottage country”.
Known for being the largest mall in
the Kawartha’s, Ilansdowne Place is
situated on one of the busiest main
arteriesin the heart of the city.

Orginally buit in 1980 and
anchored by Sears and Ioblaws,
the 65-store centre offered the
largest variety of retailers in the area
and wasable to attract shoppersof
all ages from a wide geographic
range. In 2009 Iansdowne Place
renovated & expanded by 166,440
sq. ft. which comprsed of 40 new
retail spaces, 6 additional food
court retailers, a 600 seating
capacity food court, a 103,000 sq.
ft. Real Canadian Superstore, and
new comfort conveniences such as
family washro o ms, nursing room and
cozy soft seating areas.

The relaxed atmosphere of the
“Kawarnthas” combined with the
wide varnety of retail strengthens,
our brand postion is being the
Centre forfood, fashion & fun.

Temporary leasing is an excellent
opportunity for you to start a small
business or to test the market for the
possibilty of a permanent tenancy.
This opportunity offers minimum
overhead with a low start-up cost in
the region’slargest Shopping Centre.
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Retail Carts, Te mporary Kiosks, Commerecial
Displays

Although we wish to welcome all business to Lansdowne Place,
some products and services are in direct conflict with our cument
retailers and wilnot be approved. The Rmporary leasing Program
isdesigned to complement ourexisting tenant mix and notto create
direct competition forourpermanent retailers.

We are always looking fornew, originalconcepts that will augment
our cumrent tenant mix; to begin the approval process, please
provide:

< Adetailed description of yourproduct(s) and/orservic e

< Photosofpreviousset-ups, displaysand/orsketchesofyourmerchandising plans
< Percentage breakdown of productsto be displayed on the retailcart orkiosk.
% Lstthe price point, product guarantee, retum policy and packaging

Please send yourproposalby emailto —smoss@20vic.com orby faxto 705-748-4257
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Market
Information
Sheet

PRIMARY TRADE AREA SUMMA RY

Iansdowne Place’sprimary trade area is within a 6 km radius within the City of
Peterborough. Peterboroughisa city thatoperateslke a town. While the
community is progressive and embraceschange, the core values of family,
community and the envimnment are what drawsthe additional 30,000
summerresidents and milions of toursts back to the ¢c o mmunity.

+ Dtalpopulation — 79,847

« 'TDtaldaytime population — 89,956

 'Dtaldaytime population at home — 42,754

« 'TDtaldaytime population at work—47,202

« 'TDtalhouseholds— 34,453

e 52%ofthe populationismamed, and 28% are single

e 53%ofthe market have post-secondary qualific ations

e 62%oftotalmarketisin the labourforce.

* 4%ofthe trade area hasvisible mino ritie s

Regional Economic s

* Iabourforce participation rate is 62% with sales & service and busine ss
fmance being the mostcommon typesofemployment

* Al-season tourism, ncreasing population in the summerby 30,000

* Tent University and SirSanford leming College combined population
0f 22,840

* Residentialand commercialrealestate are significantly lowerthan
large urban centres

Household Income
e 'The average household income is $80,113

SEC ONDARY TRADE ARFA SUMMA RY

Iansdowne Place’s secondary trade area is within a 45 minute drive
radius which includes: Smith-Ennismore-Iakefield, Cobourg, Lindsay,
Kawartha Iakes, Port Hope, Northumberdand County.

e 'Dtalpopulation —307,361 0r123,221 households

« 'Dtaldaytime population — 282,033

e 'Dtaldaytime population at home — 162,888

« 'Dtaldaytime population at work—119,144

* 60%ofthe populationismamied, and 24% are single

* 50%ofthe market have post-secondary qualific a tions
e 63%oftotalmarketisin the labourforce.

* 3%ofthe trade area hasvisible mino ritie s

e 'The average household income is $84,150
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RETAIL CARTS

Size : 8 x6

»15 amp service

sAllelectricalcords mustbe covered. Tape isnotpermitted oncarmpetor
Power& Phone: tile s

*Phone hookup available atmostlocations- Licensee’s e xpense

*Any upgradesare atlicensee’s expense
sumne o * Minimum of $5,000,000 Lability insurance coverage naming asadditional
Re q wire m e nts: insureds: Computershare Trust Company of Canada; CDPQ Mortgage

4 ) Investment Cormporation; Iansdowne Malllnc.; 20 Vic Management Inc.

T s fo r Lic e nse »January through October- minimum ofone weekup to one year
Agreements: *NovemberDecember- mininum ofan 8 week commitme nt.
Signage: Standard ProfessionalSignage Fee: $100.00

Cart dimensions - Lansdowne Place

53 114"

134 cm (52 5/8")
’»’7 107 om (42”) ﬂ

91 cm (36")
——122 cm (487)—
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226 cm (897)
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220 cm

(86 1/2")
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LICENSEE OWNED KIOSKS

Size : 10’ x 10’ or 10 x15’

*15amp serwice

sAllelectricalcords mustbe covered. Thpe isnot permitted oncamet
Power& Phone: orties

*Phone/data hookup available atmostlocations - licensee’s expense

"Any upgradesare atlicensee’sexpense

* Minimum of $5,000,000 lability insurance coverage naming as

additionalinsureds: Computershare Trust Company ofCanada;
Insurance CDPQ Mortgage Investment Cormporation; Iansdowne Malllnc.; 20
Re q uire me nts: Vic Management Inc.

*Atblank form isincluded in the package thatcanbe forwarded to
yourinsurance broker

Te rms fo r Lic e nse

*Minimum ofone weekup to a maximum ofone year

Agreements: *November Decemberisa minimum ofan 8 weekpackage deal
Signage: Licensee’s expense
SAMPLE | VARIES l

LIGHT WEIGHT FRAMING STRUCTUI

FOR LIGHTING AND SIGNAGE LEASE LINE

DISPLAY UNIT AND

MAX.HEIGHT OF DISPLAY COUNTER BY TENANT

FIXTURES AND
MERCHANDISE

VARIES

DISPLAY UNIT AND
COUNTER BY TENANT

LIGHT WEIGHT FRAMING 5
FOR LIGHTING AND SIGNA

Table and chairs set ups are not permitted at Lansdowne Place. In order to maintain
the esthetic appeal of the centre, all kiosks must be professionally designed and

approved by the licensee.
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ADVERTISING OPPORTUNITIES

***Creative must be approved by the Licensor

Dire ctonies, Wraps, Banners

If you are interested in advertising in the common area of the
mall, such as door decals, floor signs, backlit signage, aeral
banners or escalator wraps our 3rd party contractor, Neo
Traffic, has great rates to choose from and will take care of

everything from the printing to the installation. -

ELEVATOR WRAP
Option B

Contact: Guy Fortin, Presid e nt;
T 514-788-6111 x 222
E gfortin@neo-traffic.com
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Digital Adve rtising

Custom designed 50” double sided digital screens have
been installed throughout the common areas of the mall
Advertising space is available at an affordable cost and is
a great way to promote your business. PXSEILby Wow'TV
will help design dynamic creative in order to drive sales &
traffic, orif you already have creative prepared, they can
help you with booking airtime.

.......

Contact: Rob Morton, President;
T705-745-3969 x 220

Emorton@wowtv-ent.com
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Temporary Kiosk
General Design Criteria

The following design criteria shallbe used in the preparation of all plans and specifications
fortemporary kiosksan mustbe approved by the Licensor.

KIO SK DIMENSIO NS AND HEIG HTRESTRIC TIO NS

The kiosk shallbe ofno greatersize than 10’ x 15’ totaling 150 square feet.

Ten feet (10°) minimum distance must be maintained between otherfixed ele ments,
kio sks, displays, carts, planters and to in-line te nant sto re fronts.

Maximum height of any element of the kio sk should not generally exceed six (6) feet.
Exceptionsmustbe pre-approved by Licensor.

If counters or partial walls are utilized in the kiosk design, these elements may not
exceed fourfeet (4’) in height.

KIO SK DESIGN

In general, kiosks should be low in profile so as not to obstruct the visbility of in-line
te nant sto re fronts orsigns.

Kio sks must have the appearance ofa single integrated unit-notan assembly of parts
or fixture s.

Kosk design should mcorporate high standards in the level of detailing, use of
maternals, graphicsand signage and quality of ¢ onstruc tion.

No solid wallelements are permitted in the kio sk de sign.

Any intemal structure for overhead signage or lighting must be extremely limited.
Kiosk design, including overhead signage and/or lighting elements must not restrict
clear, see-through visiblity.

Merc handise presentations must conform to and remain within the boundaries of the
size limita tio ns o f the kio sk.

No “satellite” display cases, added fixtures or signs not shown on the approved
drawings are pemmitted.

No folding and/or draped or skited tables are permitted as a part of the kiosk
design.




MATERIALS

= Materals and finishes used must be of professional quality and have a finished
appearance and decorative quality, compatible with that of the mal. The use of
quality, permanent, durable and attractive display materals and construction are
expected.

= Allmateralsused mustbe fire retardant.
= Materalsthatare notacceptable are:

- Satwal - paint finishes
- Pegboard - cardboard, paperorstyrofoam
- fake wood paneling

= All maternals used in kiosk shall be of non-combustible material and must meet al
applicable local provincialand federalcodes.

= Kiosk design and materials used must ensure structural integrity and must be floor
supported without attachmentordamage to any mall finishes.

= Allfasteners, anglesand supportsare to be concealed from view.

= Gamrdands, Chrstmasorotherholidayorseasonaltimmingsare not pemitted.

SIGNAGE DESIGN

= Signage must be professionally designed and prduced of quality permanent
materals and approved by Licensor before use. Sign company shop drawings (or
equivalent) must be submitted forreview and approval

= Signage should incorporate Licensee’s trade name and/orlogo and be of a style
that is c onsiste nt with the kiosk design and the overall quality of the mal. Pylon-type
structures are encouraged.

= Genermnly, signage lettering must be of a size not less than 4” or more than 8” in
height. All signs must be professionally designed and produced and must receive
prorapprovalforlicensorregarding appearance, content, location and method of
attac hment.

= Signage typesnotpemitted are:

- flashing oroscilating and moving signs

- noise and/orodorproducing signs

- temporary signsorposters, whetherpainted orhandwritten
- bannersofany type

= Front and rear projection, TV monitors, computer imaging techniques, fiber optics
and sound systems of any type are not nommally pemitted and are subject to
Licensorsapproval
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LIGHING DESIGN

= Lighting design should be completely integrated into the kiosk and any graphic
design. Ambient lighting levels within the mall may vary significantly depending on
locations and proximity to skylight arras and should not be relied upon to
adequately light yourdisplay.

= Lighting should be slm-lne intemal display case ilumination, or an approved
overhead open lighting struc ture with track orindividual mini-sp o t fixture s.

= Unacceptable formsoflighting include:

- clip-on lighting ofany type

- visible fluorescent lighting

- certain types of overhead lighting and/or signage elements and grnd
support systems

- Chrstmas lightsofany type

» Tighting may not be flashing and may not exhibit glare or any other visual problems
to the common area and/orcustomertraffic.

= Overhead lghting should be limited in nature and discreet. All wiring forlighting must
be concealed from view.

= FEaborate overhead structuresto support lighting are not permitted.

EIEC TRIC AL/ TETEPHO NE C APA BILITIES

* Genemnlly, kiosk loc ations will have (INSERT APPLIC ABLE DETAILS). Additionalelectrical
capacity and telephone service, if available, wil be provided by the Licensorat the
Licensee’scost.

= Al electrical winng and components must meet all appropriate codes and
applicable jurisdic tionalre quire me nts.

= No electricalcordsare to be runacrossopenfloorareasofthe mall

= All electrical wirng, conduits, transformers and cords are to be completely
concealed from view.




OPERATING STANDARDS

The following operating standards apply to all Specialty Leasing Licensees and are
designed to create a safe, professional and exciting selling environment for our
customers.

Centre Hours

Hoursof operation forall Specialty Ieasing licensees willcoincide with the regularoperating
hoursof Iansdowne Place. The Licensed Area must be staffed at alltimes with no coverage
gaps dunng lunch, dinner or other breaks. Any Specialty Ieasing licensee who does not
maintain these mallhours wilbe in violation oftheirlicence Agreementand wilbe subject to
mmediate termmation ofthe Licence Agreementand removalfrom Iansdowne Place.

Ioc ations

The location of the licensed Area willbe assigned at the discretion of the licensor. Iocations
may be subject to change whenever deemed necessary at the lLicensors absolute
disc re tion.

Use Clause

Specialty Ieasing Licensees may only sell merchandise or offer services that have been
agreed upon in advance by the Specialty Ieasing Coordinator or the Marketing Director.
The Specialty Ieasing Coordinator or the Marketing Director must approve any new or
additionalproductorservice priorto display orsale from the Licensed Area.

Space Limitations

Licensees are licensed to operate only within the area of the Licensed Area provided and
placement of anything off the Licensed Area wilnotbe allowed without the priorconsent of
the Licensor. The ara occupied and used by Licensees wil vary dependant on the
respective licence Agreement.

Signage

Alllicensees are required to use professionally prepared signage prepared by the licensorat
the Licensee’s expense orpreviously approved by the Licensor. No handwrtten signage wil
be allowed.

Ae sthe tic Re quire me nts

All Specialty Ieasing licensees are expected to have a complete inventory of merc handise
on hand and allpresentations and displays must appearfulland wellmaintained at all times
Restocking should be done priorto mallopening orat closing. Any empty boxes orcartons
must be removed firom the display area immediately. licensees are responsible forcleaning
and maintenance forallaspectsofthe licensed Area. The Maintenance Department of the
shopping centre willsupply replacementbulbsin the case of carts.
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Re tum Po lic y

Licensees must have a retum policy, which provides for full refunds to unsatisfied c ustomers,
provided that the product purchased is retumed in resalable condition. Provisions must be
made for customer retums and refunds after the Licensee has vacated the Licensed Area.
This policy mustbe cleardy displayed and professionally signed.

Food and Dnnk

While it is recognised that many licensees are owneroperated and work a fullday at their
location, every effort should be made to Imit eating and drnking at the Licensed Area.
Licensee’semployeesshould refrain from reading while sitting atthe cart.

So lic itation

Tlicensees shall not solicit business in the common areas of lansdowne Place, nor shall they
distrbute handbills orother advettising in the common areasofthe property. Apprmaching,
calling out to and/or harassing customers in any way is unacceptable and wil result in
immediate termination of the license agreement.

Se ¢ unty

The security of merchandise and valuablesatthe Licensed Area is the sole re sponsibility o f the
Licensee. Keysto the Licensed Area should be keptin a secure location atalltimes.

Employee Parking

licensee’s employees must restrict their parking to the areas designated by the Licensor.
Secunty will provide Licensees with the rules and regulations of Iansdowne Place’s parking
policy ncluding a planindicating designated employee parking loc ations.

Move-In and Move-Out

licenseesare to move in and move outofthe mallattimesoutside ofthe Centre’soperating
hours and stay for the entire duration of the Licence Agreement. No equipment wil be
avaiable from or supplied by the Licensor for set up, take down or any other purpose. Al
dollies used to transport merchandise and supples in Iansdowne Place must be equipped
with rubberwheels only.

Mall Storage

Storage space forlicenseesisrarely available. In the event that storage space isavailable,
separate amangementsmustbe made with the Specialty leasing Coordinator.

Ele ¢ tric ity in- line

Hectrcity is provided for all cart, and temporary kiosk licensees. In-lne Licensees are
required to pay the utilities for the unit during their stay. Extension cords, if used, must be
completely concealed and, if running across mall floors, must be covered with a Licensor
approved cover. Radios, heaters, fansetc. are not pemitted forcommon area set-ups. No
Licensee shall operate any equipment causing excessive noise or annoyance nor shall
licenseescreate any offensive odours.
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Garbage Removal

The removal of garbage and/or recyclable materals to Iansdowne Place’s designated
garbage and recycling collection areas is the responsibility of the licensee. Debrs such as,
but not limited to, unwanted fixtures, skids and buiding materals are not pemitted in the
malls garbage collection areas. Please see the Yelow Pages forappropriate locations for
the disposal of this type of refuse. All refuse, empty boxes orcartons must be removed from
the Licensed Area immediately. Stockin boxesisnot pemitted to be left sitting on the floor
amwund the Licensed Area. Trash and debrsare to be placed in to the assigned compactor
designated by the Licensor,and notplaced inthe common area public trashreceptacles.

Pe miits

Allnecessary pemits are the responsibility of the Licensee priorto setup.

Emergency Information
Licensees shall fumish the Licensor with 24-hour emergency telephone numbern(s), a contact
person(s) and a forwarding address.

Té nant nformation Manual

Licensees and their employees shall abide by the Licensors Rules and Regulations with
respect to the common area, facilities, improvements, parking lots and sidewalks. 'The
licensormay amend, repealorcreate new rules and regulations from time to time and all
such amendments, repealsand/ornew rulesand regulations shallbe binding upon receiptof
acopythereof.

Non-Conformance

The Licensor reserves the right to refuse entry to any Licensee’s employee who does not
abide by all operational rules and regulations for the licence Agreement and schedules
thereto. Violation of any of the above rules and regulations will be grounds for mme diate
termination ofthe licence Agreement.

Rent & Sales Reporis

Licence Fees are payable by post-dated cheques, dated the first day of each Licence
Period. In the case ofalllicenseeswho’sLicence Agreement re quire s the reporting of weekly
sales, allsalesreporntsforthe priorweekare due in the managementoffice of the Licensorby
10:00 a.m. on the fist business day of the following week Otherwise reports are due for the
prior month by the 10% business day of the following month. Failure to pay Licence Feeson
time orreportaccurate salesmay result in termination ofthe Licence Agreement.

Se c unrity De p o sit

In addition of the advance payment of licence Fees by post-dated cheques, a securnty
deposit may be required from licensees. Securty deposits wilbe applied, less the Licensors
costto epardamagesto the Licensed Area due to the negligence ofthe Licensee;if any, to
the lastrent coming due priorto the expiration ofthe Licence Agreement.

12




Insurance

A Certificate of msuranc e with the imitsasstated on the Licence Agreementisto be supplied
by the Licensee to the Licensorpriorto possession of the Licensed Area. Such Cettificate of
Insurance shall name Computershare Tust Company of Canada; CDPQ Mortgage
Investment Cormoration; Iansdowne Mall Inc.; 20 Vic Management Inc. as additional
nsureds.

Vehicle Displays
Please be advised thatthe following conditions must be met when vehicles are brought into
the Shopping Centre fordisplays:

= The vehicle isto be situated only on “solid ground” areasofthe malland notabove
the lowerlevel

* Alocking gascap mustbe on the vehicle.

* Aminimum amountofgasshould be in the fueltank.

* Padsare to be placed undereach wheelofthe vehicle.

»= Adrop sheetisto be placed directly underthe vehicle’sengine.
* The battery mustbe disconnected.

» Setofkeysto be left with Se c urity when vehicle isin the c entre outside of operating
hours.

= Every two daysthe windows mustcleaned and the vehicle completely dusted
* Oi-based cleanerisnot permnitted on the tires

Please contactRick Iyons, Security Managerat (705) 748-2961 ext. 249 if you have any
questions with the above regulations pertaining to vehicle displays.

IF THE ABO VE TERMS ARE NO TMET, MANAG EMENTRESERVES THE RIG HI'TO HAVE THE VEHIC LE
REMO VED

Lansdowne Place Shopping Centre reserves the right to terminate a
license agreement if the Operating Standards are not followed.
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TEMPORARY LEASING APPLICATION

Date:
Iegal Busine ss Name: Trade Name:
HST'(Busine ss) Number: (Re quired)
Contact Name: Ttle :
Address: Phone:
Cel:
Fax:

Email:

Tpe of Space required (c art; kio sk (100 or 150 sq.ft.), o ther)

Proposed Dates:

Phone/data line required?:

Detailed description of merc handise/service to be sold (include pictures/website):

Pric e Points: Thrget Market:

Whatdo you estimate asyouraverage weeKkly sales (most recent business)?

Re tum Polic y:

Please list any otherretail training and/orbusinessexperience:
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Temporary Leasing Application....pg. 2

How long have youbeen in busine ss?

Have you had priorexperence asa retaillerin a Shopping Centre?

Ifso, please listthe location and dates:

Iocation Dates
Iocation Dates
Iocation Dates

Descrbe the visualmerchandising plansforyournew retailloc ation:

Tpesof fixture s?

ColourScheme?

Props?

Signage:
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LIABILITY INSURANCE CERTIFICATE

To be completed only by the Insurer or his Authorized Representative

1. NAME OF INSURED: 2. ADDRESS OF INSURED:

3. OPERATIONS OF THE INSURED FOR WHICH CERTIFICATE IS ISSUED AT:
Lansdowne Place Shopping Centre, 645 Lansdowne Street W., Peterborough, ON K9J 7Y5

4. A INSURING COMPANY | B. POLICY NUMBERS C. LIMITS OF LIABILITY D. EFFECTIVE DATE C. EXPIRY DATE

Bodily Injury & Property
Damage, $5,000,000 inclusive

Excess Liability (if applicable)
inclusive

5. A. Comprehensive General Liability is extended to include Personal Injury Liability, Contractual Liability, Non-Owned Automobile
Liability, Owner's and Contractor's Protective Coverage, Products-Completed Operations, Contingent Employers Liability, Tenant’s
Legal Liability, Severability of Interests and Cross Liability Clauses.

B. The Comprehensive General Liability policy is in the name of the Insured Tenant and as Additional Insured’s (only with respect to
liability arising out of the operations of the Named Insured for which an agreement has been issued):
1. Computershare Trust Company of Canada
2. CDPQ Mortgage Investment Corporation
3. Lansdowne Mall Inc.
4. 20 Vic Management Inc.

C. Any coverage so afforded shall not be invalidated as respects the interest of such Additional Insured’s by reason of breach or
violation of any warranties, representations, declarations or conditions contained in the policies and shall apply only as primary and
not excess to any other insurance available to such Additional Insured.

D This is to certify that policies of insurance as described above have been issued by the undersigned to the Insured named above
and are in force at this time. If cancelled or changed in any manner, for any reason, during the period of coverage as stated herein
so as to affect this certificate, thirty (30) days prior written notice by registered mail will be given by the Insurer(s) to:

Lansdowne Mall Inc.

Clo 20 Vic Management Inc.
645 Lansdowne Street W.
Peterborough, ON K9J 7Y5

CERTIFICATION

This is to certify that the Insurance is in effect as stated in this Certificate and to confirm the authorization to issue this certificate for and on
behalf of the insurer(s). This certificate is valid until the expiration date(s) shown in Item 3(e) unless notice is given in writing in accordance
with Item 5(d).

BROKER’S NAME ACCOUNT REPRESENTATIVE (Please Print Name)
ADDRESS
TELEPHONE NUMBER SIGNATURE AND STAMP OF INSURER
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