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- Weekly IT Channel newspaper
covering North, South, East &
West regions.

-Reaches the IT channels
community through its four
editions- Delhi, Mumbai, Kolkata
& Chennai.

-Strongest  up-country  reach
covering over 50,000 channel
partners in more than 550 towns
& cities.
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DQWeek Print

DQWeek Online

Integrated Marketing Solutions

360° media approach

Since 1996 our media products
and services have been seen as
the most credible resource on the
IT Channel community
-We provide integrated marketing
solutions that help technology
DQWeek marketers manage channel
Newsletter strategy and accelerate technology
r— : sales.
TEDNEEK  chmpe Ztzftns, omomezms sy

- Our mission is to provide world-
class editorial coverage, research,
consulting, events and marketing
services for

vendors in the
technology industry



|'H *]DQWEEK REACH
Readership as per Edition Print
National

Delhi Chennai

38% 35%

65%

Kolkata

Mumbai

B City Reach

Upcountry
Reach

58%

distributors, Regional distributors,
Resellers ,VARs & Vendors.

- Readership — 1,07,500
- Delhi - 35,000
- Chennai - 24,500
- Kolkata — 23,000
- Mumbai — 25,000

- Circulation - 45,000 (Regular)
- Delhi - 14600
- Chennai - 12550
- Kolkata — 8550
- Mumbai — 9550

- Circulation - 49,000 (Special)



TE *]DQWEEK MAJOR SECTIONS

Region

News, updates, people movement within the regional channel market of
vendors, distributors & resellers.

Nation

News, updates, people movement within the national channel market of
vendors, distributors, resellers & solutions providers.

Channel Bonanza

Details of all channel related schemes for a particular week/month, from
vendors, national distributors and channel partners.

Market Scan

Overview of C & D class cities. It covers the strong business verticals & the
overallmarket potential for various IT products . Contd



TE *]DQWEEK MAJOR SECTIONS

Products

This section will feature the product specifications, product image, pricing and
contact details.

Retail Ratna

A photo visual feature of a retail outlet, along with quotes from the owner about
the USPs.

Classified

Collection of market offerings from the channel community.
Telecom

Updates & trends from the telecom channel partner industry.

Security & Surveillance

Updates and trends from the surveillance industry, physical security & biometrics
markets.



TH *]DQWEEK NATIONAL SUPPLEMENTS

Follow us on Follow us on
| HE W E EIK
LKATA me

The National Supplement is a one stop

e e information point on the market, major
From floppy III‘IVBS lo players, trends and future opportunities of IT
cloud Strorage technologies.

Storage devices have come a long way from floppy disks to those on the cloud

The Supplement covers :

Competitive analysis & pricing trends
Opportunities and forecast

Profiling of related IT partners
Channel strategies of vendors.

feel the €N tHuSIiasmM
of llve music

Example: Laptops & Desktops , UPS ,
Structured Cabling etc....

Lenovo strengthens storage
portfolio with lomega

Issue Date : Last week of Every Month
Total Pages : 4-8 Pages
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Regional Supplement has two objective
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a) Focuses on the market scan of the IT hub
of cities including major associations and key
partners profiling.

Maharashtra upcountry markets
observe an upward trend

olhapu,Pune, and Solapur

Example: Lamington Road Special in
Mumbai, Nehru place Special in Delhi , Ritchi
Road Special in Chennai.

nnnnnnnnn

b) Covers the IT exhibition ( expo) in
partnership with regional associations.

Example: Compass Special , TAIT Special
ACMA special etc.....

Compass Special Maharashtra Special Total Pages : 4-8 Pages



-+

-

ANNUAL ISSUES

(JWEEK

Aug 22-28, 2011
The DO Week

ANNUAL PREMIER RESELLER

ASPIRANT INFOTECH

| CEO: DEVENDRA RAUTELA

HALLENGER COMPUTERS

EO: MANOJ GUPTA

Headelfce: 12, B9 Bk, Jnaigur, New De, Branch offces: Ao
ol 4566131, Noble: SSRBUTESED
Emait pavndenasu@rasitmal com Wrong 8

| Startup year: 2004 tart-up year: 1969
{ 1T securiy
ﬂﬂm ﬂﬂMP“TEﬁS 1 Brands: Deals with all [T product manufacturing companies
! Enployees:5
1 Turnover,
CEO: AK SINGH i LGIT products.
Startup year: 1993 | 20101 08 oo rands: LG, Canon, Sory, Al
Products/Services: Software | 2008-10: NA mployees: 75

Brands: Microsof, ADOBE, Norton, Symantec, Kaspersky
Employees: 25

Tumover:

20102011: Rs 2000 core

2009-10: NA

2008:08: NA

| 200805 NA

'
1 Headffice: B 3, I P Ganesh Naga aragu, New Debi 10016,

Lapiop,compute pepherels e, LCDALED
and 3D moniors, opticalstoage senices,maniors TV, i,
scamners, mulfuncon, gl camers, ideo camers,

COMNET VISION

aming devices, data cards, tc, authorized senvice canie for
CEO: P SHARMA

Startup year: 1996
ProductsiServices: Servers, senvices,
netvorki

Turnover:
201041: R 3685 crore

2009-0: s 32.60 orore Zyvel, APC, Ealon, MTS, NEC, lomega,

| Pangs D, Sgh g, Ut Tk 2028
| Moble: 45515635, Enal: ek spranirichcon

Headofc: GF-18, ot Sk 8 DisictCante, Jaakgur,New Deh
10058, Branch offices: New D, Gurgaon, Tl 2591777, 2528574,
15801 41598940 Mobl: RISC02T74, 83007774, Fae: HS22374
Emal: saes adioompuers oo adinp adiompuers com

1Ksingh @ a3tcompuler com on e Gadtcanpuercom,

Website: vk ateamputers cm

ARTEK ENTERPRISES

CEO: ANIL GUPTA|

Startup year: 1979
Products/Services: LAl
networking,system xnwm VolP
solton wirless, Wi seurty
suveilance, senvrs

Brands: D-Link, Csco, Notel, Cygnus,
3Com, HP, Sun

Employ

Tur ]

2010+11: Rs 111,00 crore

2009-10: Rs 11800 core

2006:09: Rs 10900 orore

! Webshe:

Belkin
Employees: 80
Turnover

Headalfce: 101, Hadhuban Bung, 5, et Piac, Now Dab 110013,
Branch offie: Ja R, Tik Nagr
o K B, o B, T A, T, 0%
Mobie: 871122400,

2009+10:Rs 45,00 crore
2008-09: Rs 4800 crore

ASSOCIATED BUSINESS COMPUTERS

CEO: SUJEET NARULA
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Wbl movshalangeccoh
Heasffc. .1 Aggna Bravan, 353 o o Now De-10019

ol 26210090, Fax; 26440262, Wobl: 811026135
Emal: patamagoometicon, Websle: wncomneticom

I
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! Brands: B, Lenowo, HR, Samsung,
I
I
I
I
I
I

DIGITRONICS INFOSOLUTIONS

R CEO: SWARAIVAP GUPTA
S v Startup year: 1990
o ProductsServices: PO, rfebook's
+ wan + s software development, networking
i soldons
Brands: Toshiba, HCL, Lenovo, Quick
Heal, Epsen, Sony, ACC, Loglech,
B

on
s
———"

1 Brands: HP. IBM, D-Link, Cisco,
1 Saferd, G, Newgen

| Employees: 100

1 Tumoy

| 2010-11: R 45,00 crore

1 2009-10: R 40.00 crore.

Hasdoics: 505 Nachubin Bugng 455 N Plce N e - 10010
Branch ofes: o, Gurghr,Detradn, Jar, b,
Tok B4B467273, 4161BTTRTY, Fax: 26018934,

Headoltc: 3, Second For, Todamal
Road, Bonga ke, New Defi 11000,

SB1106281, Emall
Websie: yweariecoon

ARROW TECHNOLOGIES

CEO: GURPREET SINGH BHATIA
Startup year:1985

Products/Services: Serves, storage, deskops, aplogs, pinters
Brands: e, HP, Del, ACER, M, Atel

Employees: 70

Tumover:

2010-1: Rs 1300 core

200310 Rs 10,00 crore.

200809 Rs 12,00 rore:

Hoadoce: H.&3, B Naga, how Defi-11001, Baneh ffice: 546,

Haldvan,
ol Z37SGA0043, Fax: 0112365060, Mobile: SORCGEGAD),
Enall rarabotin, Websle: v abitn

sy
Employee: 135
Tumover

2010-11:Rs 4000 crors
2008-10:Rs 3000 core
200809, Rs 2800 core

1 Products/Services: Har ds dives,
1 Keyboars, mics,speakes, fash
| dives, malherboards, USB products,

Headetfe: 207, W6, Hose, Wigor Gonmundy G, Dehis2
Branch offes: Munba, Kokat, Tok: 273743748, 2737250, 774876
Fas: 2737458, Moble: 961108898,k sws O gionicsin

200809: s 65.00 core

e T e A s 0
g, Chonva, Dol Facabad, Jaur, o, Momba,
' Nvda H 621751, 26426080, 2641724, 841374, Fax; 07009

ELCOM TRADING COMPANY

‘CEO: SOUESH NARANG,

AVS INFORMATICS

CEO: VED PRAKASH
Startup year: 1996
ProductsfServies: Hard ives and skage
1 Brands; Sexgate, WD, Mercury, Gigatye
! Employees: 34
| Tumover:
1 2010-11:NA
! 2008-10: Rs 55,00 core
| 2008-09: NA

New R Naga, New Dl 11008, Tl 45151615,

o 2547013 810150943

SUNIL NARANG
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| Wabste: e charponigacom !
4 | Start-up year: 1993
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accessories
Brands: LG, Seagat, Lonov, el

ITY COMPUTERS L6, D, Aer, Mok, HP

0
1 CEO: PARVINDER VASU
| Startup year: 1992

| ProductiServices: Ofice automaton, hardware

1 Brands; HCL Lenovo, Ol HP

! Employees: 27

urnover:

2010:11:Rs 1450 crore

2009-10: Rs 14.00 crore

200809 As 1050 crore

Tumover:

2010-1: Rs 135,00 crore:
2009-10:Rs 109.00 crore
2008-09: Rs 106,00 crore

Headoffcn 302 Mathuban Buing,#55 et Pac, Now Dol 110010
Branch ffes: Wazipu, Noida, Lainage, Te: 2623090,
T4E0SY 2AZE6AZ1, 10T, Fax: 26425101

Mobl: 810281152 9810059315, Emall: sl Gekemoringcom

Premier Partner League

It is a flagship annual issue which covers
1500 -2000 listing of premier partners as
well as upcountry partners that
encapsulates

Business tie-ups
Segments they work in
Product lines they deal in
YoY revenue figures

Features:
Ranking of the partners on revenue
of each region

Delhi s Mumbai - Kolkata - Chennai



Events

M:'NGAM!
August 0}

PPL (Premier Partner League)
Awards (July-August)

Instituted in 1999,The DQ Week Premier Partner

League( formerly Annual Premier Reseller ) is the
culmination of an extensive survey analysis to recognize
the top performers amongst the 50,000 partners from over
550 cities and towns across the country .

Audience Size : 1200+

Audience : Eminent National distributors , Regional
distributors, Resellers & VARs from across the lengths &
breadths of country.

Cities : Organized in Delhi , Mumbai , Kolkata and
Bengaluru .

Selection Procedure : Top 5 NDS from each region
selects the winners in different category on the basis of
revenue for that year.

+

Popular Choice Award based on voting by channel
partners.



Events

Indian IT Distributor Conclave
(July-August)

A forum where Distributor community across India
discuss , share & network with the vendors. The vendors
also get opportunities to present what value propositions
they can bring for the entire distributor ecosystem.

Issues Discussed : Parallel Imports , Emergence of
retail ,Value products vs Volume Products , Credit
Mechanism etc

Audience Size : 1500+ across 4 cities

Audience : National distributors, Regional distributors,
Sub-distributors, Resellers

Format : Full Day event

Cities : Organized in Delhi , Mumbai , Kolkata and
Bengaluru



Events

Tech Caravan ( Every Quarter)

The only go to market platform for vendors to venture into
upcountry ( B, C , D class) territories with their product
offering and interact with these areas , face to face.

It is also a platform for the channel partners and
associations of the respective location to voice their
issues and concerns.

Issues Discussed : Local market challenges,lssues
affecting local partners etc...

Audience Size : 70 to 80 per city

Audience : Channel Partners, Resellers , VARs , Local
channel associations

Format : Evening panel discussion

Cities : Organized in 10 different Cities every quarter

Cities Covered : 88 , Example : Agra , Nasik , Tirupur,
Ranchi, Shilong, etc...
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Hosted BlackBerry services. lﬁ of

Simple. Solid. Smart. *BlackBeny.
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Create an Account| Signin ¢ & Twitter [} Facebook [ Linkedin [ Entries RS + Events?  HNewsletter  Subscribe b

Top Stories LGEEEN Most commented  Hat Topics

+ Adobe to launch APC program in I AGRA: DEALERS HAPRY

March, 2012

Adobe Indis, has taker 2, Jamshedpur: The IT hub of Jharkhand

stietagy 1o sugment... |2 comments
3. Ahmedabad: Progression in Progress
+ Amatra Infotech opens gadget store
in Bengaluru
Amatra Infotech, 8 company thet dealsin

4. Lack of service support ails Bareilly IT market

electoniz and..

£, SIPL to enter upcountry and enhance partner
base

+ Prolot to foray into peripherals and
accessones segmem.u
Delhi besed ProDst, & brand of Datlink

Industi oration.

I + DQW Exclusive: Mumbai partner
dupes 50 compatriots...
The D@Wesk had earlier reported sbaut

—— — .
14 Start {:Da_tauue::tFam a!"‘\edlamudl.-m B daweskppt ...

Page Views: 1,00,000/ month

Leading Website dedicated to the IT channel
partners covering the latest news of the hour,
views , analysis , product launches relevant to
channel community .

83% of the partners prefer dqweek.com for the
latest IT channel news. (Source: industry
survey)

Over 10,000 community interaction being held
on the website every month

It is the most interactive platform for the channel
partners to discuss their views and opinion on
the latest news and analysis.



TE *]DQWEEK WEBSITE SECTIONS

Market Buzz

In this section the user will have access to the relevant, specific market news from North,
West, East and South.

People

This section informs the user about the who’s who of the industry. It will carry the recent
appointments and official movements in the industry.

Schemes

Will keep the users updated on the upcoming schemes and promotional activities
conducted by the vendors and distributors.

Prices

This section primary focuses on tapping the prices of products across key markets in the
country like Delhi, Mumbai, Bengaluru, Chennai, Kolkata etc.
Contd..



TE *]DQWEEK MAJOR SECTIONS

Associations

This section will be the source of news for any update on 100 plus IT channel associations
established across various towns and cities in India.

Events

This category will give information (event name, place, date, contact details) of the
upcoming channel events.

Retail Ratna

This section will showcase, with a picture gallery and other details, success stories of retail
ventures amongst channel partners.

Products

This section will provide the user latest product launches that will be
categorized as personal computing, enterprise hardware, software, mobiles, printers,
security & surveillance.
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Electronic Direct Mailer

Be the First to Own

the Samsung SUR40 Multi-Touch LFD Display

THE DESIRABLE SAMSUNG SUR40
» Truly wide and remarkably thin 1016 cm {4)
» Massive multi-touch, muiti-user screen
» Recognizes fingers, gestures and objects using §
PixelSense™ Technolagy that lets the display
'see’ without cameras
» Flexible Orientation - Pertrait & Landscape

-

-9

Technical Engquiry

Sales Enguiry

ClOL.com respects your internst time an email privacy. f you do not wish to receivs these emailers, please click here
to Opt-Out. CIOL com doss not endorss any particular product, offer or promation festursd in this mailsr. Plesse visit the
advertiser web site to verify offer avaiakility Fo

Advertise |

2011 CyberMedia India Online Ltd
& Cybsriedia compeany:
205, 2nd Flaor, Shros Somplsx, #73,5t John's Road, Bangalors-560042

Database Size: 47,000

It is a perfect vehicle, reaching out to
the opt-in database to build
awareness and promote product
launches.

Benefits Include:

- Direct reach to the audience
generating quicker responses.

- Ability to personalize based on the
audience.

- Potential to spread to others in the
form of virals and forwards.

- A cost effective tool.
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B Distributors
M VARS

Solution
Providers

M Retailers

B System Integ-
rators

Others




Daily Newsletter

consider XenServer.

“ IEDQ“”I\ ‘ CiTR!K Get the facts and Wﬁmﬂw s

Home  Market Buzz  Products People Prices Grievances  Associations  Subscribe Here

BioSpectrum Test: Australians seek greater
clarity on payments to doctors

The majarity of Australians approve of pharmaceutics] company
firancia! support for doctors and the healthoare system m
generzl, 35 long 35 the arrangement is declarsd openly,
acconding to the results of an onine survey conducted this
momth by Galagy Research, on behalf of GlaxoSmithiling
Australiz, The survey of 1,007 Australians sged betwesn .

= Read more

1 Join Comment Kl Share [

TN partners plagued by & hr power-cuts share : lj 5 &3

The recent annguncemsnt from the state govermment reganding 8-

P power-cit Scross Tamil Nadu except Ghennsi has csused 3 v Sign In

great concern among... =+ Read more b Create zn Account
+ Events

MPS partners to form All India MPS association on  Viden

February 15 -
¢ Prices

In an attempt to promote and sdvocats Managed Print Services,
MPE partners along with |T sssocistions from across Indis ans
getting together.. - Read more

Intraducing the all new 2010
Intef* Cona™ processor family.

BioSpectrum Test: Kolaveri d

Holawer O - Read more

Cyberoam starts UTM seminars
In order to update partners on the enterprize sutte of products,
Cyberoam, 3 division of Eltecore Technologies, has started its 8-

Database Size: 30,000

A daily newsletter delivered directly in
the inbox delivers the latest of the 24
hour in the IT channel community

A critical part of your media mix to
sustain a uniform frequency of your
messaging to drive home the product
value.

Benefits Include:

- Map your product message to
the relevant audience.

- Visibility of your brand to a
targeted audience.
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Experience a more beautiful web

( Energize your site with HTMLS for FREE NOWI

/A Wlndows Internet
3 Explorer9

REGISTER / ENROLL

HTML 5 has arrived

Miih Hyper Text Markup Language (HTHL) 5 is the next major revision of the HTHL standard. Currently a warking draft the new set of standards
has gained the much desired attention raund the globe. The features & capabilties that it ofers enables greatinnovation fo fake place on the
web. Certain capahilities which were otherwise perceived to be restricted to RIA technologies can be a reality with HTHL 5. While the adoption
1

and acceptance is scaling new heights, the technology provides a great opportunity to offer immersive end user experience fo consumers.

@ Vs

[ntemet As amazing as the web is, its potential is immeasurably greater. Internet Explorer 8 was designed to letthat patential shine through
Compelling features as below is driving developers and designers to create a more beautiful web using HTHLS and advancements in Internet

Explorer‘9 Explorerd.

AllRound Fast: Today's websites and browsers enly use abaut 10% ofthe processing power your PC has fo offer. Interet Explorer 9 unlocks

the other 30% by leveraging graphics procassor. v

Done OIntemet v R -

14 start ¥ Tnbo-OutlookExpr,. | g daveskoptEB 202, | (7 Debaquest ez /0 Mimosoft neemetS (2 W0 B 7 &L WA R o

This is an exclusive online platform to
showcase your solutions and reach
specific audience.

Gives your customer the relevant
information and generates expressions
of interest.

Benefits Include:

- Reaching out to the target audience.

- Building brand and product awareness
thus leading to expressions of interest.

- Extensive promotion ensures reach to
the targeted audience.

- Updating decision makers on the
technology / solution.
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ﬂDQWEEK Other Marketing Offerings

* Lead Generation * Custom Content
» Virtual Conferences * Custom Events
* Round Table * Surveys

* Road Shows * White Papers

* Online Polls *+ Case Studies




4]DQWEEK RECOGNITION FROM THE INDUSTRY

Saket Kapur, Green Vision, New Delhi

I must congratulate the person whose brainchild The DQ Week was! It brought the channel community together and united the
entire reseller community, spread across the country.

JP Modi, MC Modi & Co, New Delhi

The DO Week is a very good and effective paper. Because of its wide circulation, the advertisements placed in The DQ Week
give good results.

Manish Mehrotra — CEO, Tritech Enterprises, Allahabad

The all UP association being formed by us has been an initiative that was pushed by The DQ Week. So, I personally owe a lot to
The 0Q Week and I hope that it will continue to act as a torchbearer for the channel community in the years to come.

PK Sinha, Astric Computers, Patna

The DQ Week is an undisputed leader in providing IT news exclusively for channel community. According to me it is the most
concise and comprehensive publication. With its Kolkata edition on the job, The DQ Week has initiated a great effort to promote
IT in eastern region

Sanjay Langer — CEO, AGM Sales, Jammu

The coverage that DQ Week has been giving to every big and small issue since its inception is unmatched. Since I operate from

a remote area,the plethora of information it carries helps me to design and re-design my strategies, which in turn helps me to
sustain in the industry.

Rajiv Khanna — CEQ, Computer Touch, Jalandhar

When we started our business, there was hardly any channel publication in the market and the channel was not recognized as a
community. The DQ Week has always helped us in sorting out the problems and has given us due recognition in the IT world.

Sarad Bawri, Lifeline Enterprises, Shillong

The DQ Week as a publication has great brand equity and with its Kolkata edition I think the newspaper has begun to penetrate
the eastern region market.
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