
 

 

General MBA – No Concentration 
The MBA program cultivates students to become leaders who succeed in today's dynamic business environment. 

Through its devotion to students and dedication to outstanding teaching, our AACSB-accredited MBA program enables 

students to develop and strengthen their leadership skills and functional knowledge necessary for career advancement.  

In this competitive global business environment, success requires a strategic perspective, the ability to integrate 

decisions and solutions across disciplines and an understanding of the global dynamics of business.  The program 

provides the students with a diverse learning environment through the undergraduate degrees students hold, the 

careers they work in, and the countries and cultures that they represent.  The flexibility and convenience of the program 

allows for integration with career and personal commitments.  With courses offered through our evening MBA Program, 

students complete their degree at a pace that fits their schedule. 

Co e: 7 e ui ed cou ses 

MBA  – A ou ti g for Ma agers  [F, S] 

MBA  – Leadership, Tea s & I di iduals  [F, S] 

MBA  – Fi a ial De isio  Maki g  [F, S] 

MBA  – Market Opportu ity A alysis  [F, S] 

MBA  – Applied E o o i  A alysis  [F, S] 

MBA  – Data Modeli g a d A alysis  [F, S] 

MBA  – [Capsto e] Strategi  Ma age e t  [F, S] 

All core courses are offered every semester, both Fall [F] and Spring [S].  

Summer sections will be offered occasionally. 

Electi es: 7 cou ses f o  the follo i g list 

MBA  – La  a d Ethi s  [S] 

MBA  – Ma agi g I for atio   [F] 

MBA  – Ma agi g Glo al Supply Chai s  [S] 

MBA  – Glo al Busi ess  [F] 

MGT  – Ne  Ve ture Feasi ility  [F] 

MGT  – Ne  Ve ture Creatio   [S] 

MGT  – Se i ar i  Negotiatio   [F] 

MGT  – Cha ge Ma age e t  [S] 

MGT  – Fou datio s of Hu a  Resour es [Su] 

IB  – I ter atio al Se i ar  [Su] 

IB/MKT  – Glo al Co su er Beha ior  [Su] 

IB/MKT  – Glo al Digital Marketi g 
Strategies  [S] 

MKT  – Custo er Satisfa tio  & Ser i e Quality  [F] 

MKT  – Ne  Ser i e a d Produ t De elop e t  [Su] 

MKT  – Strategi  Data ase Marketi g  [F] 

MKT  – Ser i es Marketi g  [S] 

FIN  – Ad a ed Corporate Fi a e  [F] 

FIN  – Applied Topi s i  Fi a e  [S, odd yea ] 

FIN  – I est e t Ma age e t  [S] 

FIN  – Fi a ial Markets a d I stitutio s  [F, e e  yea ] 

FIN  – Portfolio Ma age e t  [S, e e  yea ] 

FIN  – I ter atio al Fi a ial Ma age e t  [F, odd yea ] 

A y LBS  or –Le el ourse.  Li it  -  le el. 

All electives are offered once per year, Fall [F] , Spring [S] , or Summer [Su] 

 

 

          
 


