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CANADA CONNECT –  Canada Agrifood Netw ork –  Agent  Distr ibutor Connect ion 

 
CANADA CONNECT is an agriculture m atchm aker service for U.S. food and beverage 

producers wishing to invest igate the Canadian m arket  for brokers/ agents/ dist r ibutors.  The 
CANADA CONNECT program, endorsed by the Foreign Agr icultural Service off ice at  the 
United States Em bassy, Ot tawa Canada, parallels the Gold Key Program  offered by the U. S. 
Foreign Commercial Service. 
 

CANADA CONNECT is made available to U.S. agri- food exporters by respected m arket  
research and public relat ions firm s in Canada.  These firm s are both located in the Toronto 
area, the largest  m et ropolitan area in Canada and the leading Canadian center of business.  
I f your target  m arket  is outside the Toronto area, these firm s are prepared to assist  you as 
well.  

 
A partnership with the U.S. and Foreign Commercial Service enables the program to be 
prom oted through their 70 +  plus Expert  Assistance Centers throughout  the U.S.  
Prospect ive agr i- food exporters request ing informat ion through Export  Assistance Centers 
will be directed to this program.  

 
All involved part ies conduct  prom ot ion of this program  through out reach act iv it ies.  
Brochures that  out line the program  have been developed and are being dist r ibuted to 
interested state representat ives,  groups, and organizat ions at  all opportunit ies.  
 

Following is a copy of the CANADA CONNECT promot ional literature;  a Program Informat ion 
sheet , a Market  I nterest  Quest ionnaire and a Part icipat ion Agreem ent .  
 
CANADA THE MARKET:  
 

Canada is the largest  market  for U.S. agricultural exports.  I n FY2004, U.S. agricultural 
exports to Canada reached a record $9.7 billion.  Canada is the top m arket  for U.S. 
consum er food products and one that  has been growing steadily over the past  10 years.  
More than half of tot al U.S. exports of fresh fruits and vegetables ($3.8 billion)  are shipped 
to Canada.  Further, the im portance of t rade with Canadian provinces cannot  be 

underest imated. 
 
With regard to agricultural t rade, if Ontario, Brit ish Colum bia and Quebec were count ries they 
would rank, respect ively, as the 4t h ($6.1 billion) , 7t h ($1.4 billion)  and 17 t h ($580 million) 
largest  individual markets for U.S. agricultural exports.  Total U.S. agriculture, fish and forest  

product  exports to Canada in FY2004 ($12.3 billion)  exceeded the level exported to the 
fifteen European Union member states by $3.6 billion for the same period. 
 
Despite the prom ise the Canadian market  holds for U.S. exporters of high value products, it  
can be a difficult  m arket  to enter for sm all -  and medium-  sized com panies due to the 

sophist icated select ion of products already available, the high costs involved in placing 
untested products on the shelf,  the need to work through brokers (m anufacturer ’s agents) , 
the regionalizat ion of retail dist r ibutors and brokers, high retail food concent rat ion within 
regions ( in most  regions 3 or 4 retailers cont rol over 80%  of the market ) , and the high levels 
of pr ivate label branding at  the expense of t rademark brands. 

 
FAS Canada Contact  I nform at ion:    Office of Agr icultural Affairs 
      U.S. Em bassy, Ot tawa Canada 
      Tel:   613- 688- 5267    Fax:  613- 688- 3124 

      Em ail:   AgOt tawa@usda.gov 
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CANADA CONNECT 
CANADA AGRI FOOD NETW ORK-  AGENT DI STRI BUTOR 

CONNECTI ON 
Program  I nform at ion 

 
I .  Program  Descript ion: 

CANADA CONNECT is endorsed by the Foreign Agricultural Service, U.S. Em bassy, Ot tawa 

Canada and offered by selected Service Providers to assist  U.S. com panies in their  effor ts to 
establish commercial relat ionships with prospect ive agents/ brokers and/ or dist r ibutors in 
Canada. 
 
I I .  Service Provider Responsibilit ies: 

1.  Upon receipt  of the Client ’s product  literature, the Service Provider will consult  with the 
CANADA CONNECT Client  to discuss qualificat ions sought  in prospect ive Canadian business 
par tners;  will contact  and pre- screen prospect ive partners before scheduling individual 
business meet ings (usually four appointments per day) ;  and will begin work on developing 
an appointment  schedule (normally requires 20 working days) . 

 
2.  The Service Provider will furnish t ravel informat ion and logist ical support , as required, to 
the CANADA CONNECT Client  from  its Canadian office.  Upon arr ival in Canada, the Service 
Provider will br ief the Client  on the economic environment ;  provide local communicat ions and 
secretar ial serv ices;  review the Client ’s com pet it ive situat ion based on current  im port  levels, 

local m arket ing pract ices, and indust ry t rends;  and accom pany the Client  to off- site business 
meet ings. 
 
3.  The Service Provider will also provide the CANADA CONNECT Client  with follow up 
assistance and support  required to m eet  the Client ’s stated CANADA CONNECT object ives in 

Canada. 
 
I I I .  Client ’s Responsibilit ies:      

Each firm  making use of the CANADA CONNECT Service must : 
1.  Be a bona fide ( legally registered)  U.S. Company;  

2.  Offer U.S. -  or igin products or services;  
3.  Submit  a CANADA CONNECT Part icipat ion Agreement  with support ing material as 
listed below, at  least  20 working days pr ior to the proposed visit . 
4.  Subm it  credit  card paym ent  in full to the Service Provider (Cost  of service is 

US$600 for the first  day and US$300 for a second day, per market ) . 
5.  Provide a minimum of 15- 20 sets of com pany literature including an int roductory 
let ter  stat ing com pany’s object ives;  pr ice list s,  product  lit erature,  etc.  t o the Serv ice 
Provider.  
6.  Provide a com pleted CANADA CONNECT Market  I nterest  Quest ionnaire to the 

Service Provider.  
 
USDA/ Foreign Agricultural Service and/ or the Service Provider reserve the r ight  to refuse the 
CANADA CONNECT Service to prospect ive users who do not  m eet  these requirem ents. 
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CANADA CONNECT 
CANADA AGRI FOOD NETW ORK -  AGENT DI STRI BUTOR 

CONNECTI ON 
Market  I nterest  Quest ionnaire 

 

Requested Service to be provided on:_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ ( to be confirm ed)  

            ( Dates)  

Nam e of Com pany:_ _ _ _ _ _ _ _ _ _______________________________________  

 

Address: ________________________________________________________  

 

City:_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  State:_ _ _ _ _ _ _ _ _ _  Zip Code:_ _ _ _ _ _ _ _ _  

 

Telephone:_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  Fax: _ _ _ _ _ _ _ _ _ _ _  

 

Em ail:________________________ _____________  

 

__________________________________________________________________  

 

Company/ Part icipant  is: ___New- t o- Export  ___New- t o- Market___ Old- t o- Market  

 
Number of Employees:  ___1- 49___ 50- 99__100- 299___ more 
 
Current  Company Representat ion in Canada:  Yes ___  No ___ 
-   I f yes please provide nam e and contact  inform at ion:  

__________________________________________________________________________ 
__________________________________________________________________________ 
 
Addit ional I nformat ion, if needed, e.g. descr ipt ion of products being prom oted 
__________________________________________________________________________ 

__________________________________________________________________________ 
__________________________________________________________________________  

 

Part  1  -  Market ing I nform ation  
 

1)  Nam e(s)  and t it le(s)  of com pany representat ives who will part icipate in the CANADA 
CONNECT Program.  
__________________________________________________________________________ 
__________________________________________________________________________ 

__________________________________________________________________________ 
__________________________________________________________________________ 
2)  Products to be promoted during the CANADA CONNECT Program ( this should include 
descr ipt ive language and m ent ion of signif icant  features) .   At tach a separate sheet  if 
necessary.  

__________________________________________________________________________ 
__________________________________________________________________________ 
__________________________________________________________________________ 
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3)  Com pany background (when founded, posit ion in indust ry, size, etc.)  

__________________________________________________________________________ 
__________________________________________________________________________ 
__________________________________________________________________________ 

 
4)  Please indicate the m ost  im portant  end- users for the products that  your com pany will 

promote in Canada ( rank in order of importance) :  
Retail Grocery (consumer packaging)   ___ 
Food Service (Hotel,  Restaurant  and I nst itut ional)  ___ 
Food Manufacturers ( ingredient  buyers)   ___ 
Other (please specify) : ___________________________________________________  

 
5)  Choose one or all of the following categor ies to descr ibe your products:  

___ Fresh/ Chilled 
___ Frozen 
___ Shelf Stable  

___ Bulk 
___    Other (please specify) : ____________________________________ 

       
6)  Object ives in Canada (check all that  apply)  
       Very Important   Import ant    Less Important  

 
-  Finding Nat ional Sales Representat ion ___ ___ ___   
-  Finding Regional Sales Representat ion ___ ___ ___   
-  Finding Direct  Buyers ___ ___ ___   

-  Finding Licensee ___ ___            ___ 
-  Finding Joint  Venture Partner ___ ___ ___   
-  Product  test ing/  m arket  research ___ ___ ___   
-  Other (please specify) : _________________________________________________ 
 

Part  2  -  Canadian Representat ive I nform at ion 

 
7)  Are you current ly represented in Canada? Yes ___  No___ 
 
I f yes, do your agents or dist r ibutors know you are seeking addit ional representat ion in 

Canada? 
  Yes ___  No___ 

 
Please provide contact  inform at ion on current  agents or dist r ibutors and advise if there is a 
role for them? 

__________________________________________________________________________ 
__________________________________________________________________________ 
__________________________________________________________________________ 
 
8)  Who are your principal compet itors in Canada? 

__________________________________________________________________________ 
__________________________________________________________________________ 
__________________________________________________________________________ 

 
9)  State any specific or special condit ions required from  prospect iv e Canadian partners (e.g. 

facilit ies, technical Capabilit ies, f inancial st rength, com plim entary product  lines, etc.)  
__________________________________________________________________________ 
__________________________________________________________________________ 
__________________________________________________________________________ 
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10)  Will you require logist ical support  such as hotel reservat ions, ground t ransportat ion, or 

other? 
Yes ___  No ___ 

 
Please specify assistance or inform at ion required:  
_________________________________________________________________________ 

__________________________________________________________________________ 
__________________________________________________________________________ 
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CANADA CONNECT 
CANADA AGRI FOOD NETW ORK -  AGENT DI STRI BUTOR 

CONNECTI ON 
Part icipat ion Agreem ent  

 

Nam e of Com pany:_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  

 

Address: ________________________________________________________  

 

City:_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  State:_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  Zip Code: _ _ _ __________  

 

Telephone:_ _ _ _ _ _ _ _ _ _ _ _ _  Fax: _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  Em ail:_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  

 
Food/ Beverage Service Provider: 

 

Faye Clack Market ing &  

Com m unicat ions, I nc.  
170 Robert  Speck Pkwy.    
Mississauga, Ontario L4Z 3G1  
Telephone:  (905)  206- 0577 

Fax:  (905) 206- 0581 
E- Mail:  kboyce@fayeclack.com 
Point  of Contact :  Kathy Boyce 
 

Paym ent  accepted by check or  Visa  

 
W ine Service Provider: 

 
Ketchin Sales &  Market ing 
74 Hurontario St reet , Suite 206  
Collingwood, Ontario L9Y 2L8 
Telephone:  (705)  444- 5255 

Fax:  (705) 444- 6467 
Email:  rketchin@ketchin.com 
Point  of Contact :  Robert  Ketchin 
 

Paym ent  accepted by check 

 
Basic charge for  the CANADA CONNECT package:  One day US$600/ US$300 second day, 
per market .  
 
VISA Credit  Card Number:  __________________________________ 

 Expiry Dat e:  _____________________________________________ 
 Cardholder’s Name:  _______________________________________ 
Cardholder’s Signature:  _____________________________________ 
 
Addit ional charges will be on agreem ent  between the Service Provider and the Client  and 

billed separately.  
 
Com pany/ Part icipant  agrees to abide by the term s of the at tached CANADA CONNECT, 
Condit ions of Part icipat ion, which form  a part  of this agreem ent , and acknowledges that  

inform at ion provided by Com pany/ Part icipant  to the Service Provider in connect ion with this 
service m ay be m ade available to the public. 
 
Signature of Duly Authorized Com pany/ Part icipant ’s Representat ive       
 

_____________________________________________      
 
_____________________________________________     __________________ 
Print  Name and Tit le        Dat e  
  

 
 


