
SCHOLARSHIP APPLICATION FORM -    

PRESS CLUB OF DALLAS FOUNDATION 
 

Date Packet Sent:__________ 
 

STUDENT NAME        

 

PERMANENT HO ME ADDRESS/ C ITY 

 

PERMANENT HO ME PHO NE 

 

SO C IAL SEC URITY #                   BIRTHDATE 

 

C O LLEG E ATTENDING / PLAN TO  ATTEND 

 

C O LLEG E ADDRESS/ C ITY/ PHO NE 

 

C LASSIFIC ATIO N (BY HO URS) AS O F 1/ 1/ 08:  __________________ 
*must be  minimum so pho mo re  status with at le ast 

 a  2.75/4.00 grade  po int ave rage     

 

MAJO R/ MINO R FIELDS O F STUDY 

 
 

FINANC IAL AID O FFIC E - ADDRESS/ C ITY/ ZIP 
  

 PHO NE 
 

*if a wa rd e d , fund s will b e  se nt to  sc ho o l’ s fina nc ia l a id  o ffic e , in yo ur na me  

 

PARENT(S) NAME  
 

 ADDRESS/ C ITY 
 

 O C C UPATIO N(S) 

 

O THER SC HO LARSHIPS YO U HAVE REC EIVED  

 (na me / d a te / a mo unt) 
 

FRIEND O R RELATIVE IN THE PRESS C LUB O F DALLAS?   

 

Please attach the following – any application missing items or not complying with the deadline will be disqualified: 
1. most recent official transcript 
2. one-page essay about your career goals, why you need a scholarship and how it would further your goals 
3. resume of extra-curricular activities and work experience 
4. recommendation from teacher, advisor or supervisor 
5. samples of your work; if you have no practical work experience, create examples showing talent in your field 
6. recent photo (optional, may be used in publication of winners) 
 

DEADLINE: ALL MATERIALS MUST BE RECEIVED BY APRIL 16, 2008   NO EXCEPTIONS. 
Mail to:  Press Club of Dallas Foundation, 
  Att:  Jimmie Lovell,  P.O. Box 38492, Dallas, TX  75238 
e-mail for questions and forms:  leann_bryan@yahoo.com      Press Club Phone: 214/428-1700    

These f unds ar e available f or  st udent s who (1) ar e f r om Texas, whet her  or  not  t hey ar e 

at t ending a Texas college, or  (2) out -of -st at e st udent s who ar e at t ending a Texas college. 

St udent  must  be in communicat ions-r elat ed f ield, including pr int  or  br oadcast  j our nalism, 

public r elat ions, adver t ising, and r adio/ TV. 


