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nu 0. 
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Aliquum vestibulum lectus sed quam. Curabitur vitae risus at velit do ibus dapibus. Aeneon tempus est 
eget ante. Pronin convallis consequat tellus. Morbi teugiat congue nu a. 

Almme Big Sale Saturdays 

IE w 5555 Airtime cost $1,800 
5 Zip Code: 90211 

GMT @ Zones: Santa Barbara 
"— San Luis Obispo 

l "a; Santa Maria 
mlw@ m g9_ Start Date: l2 / l2/99 

(partial list of networks for this airtime) Duration: 99 weeks 

Total Airings: 495 

Total Reach: 99.5% 

@ 2005 Spot Runner, Inc. Help I Video Professionals | Contact I Policies I Home 

FIG. 14 
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Network Ranking 
Networks separated by price into tiers. 
Number of demographic selections (Each selection = one gender, one age group) = n 

Networks ranked by: 
(Ratings for Demographic selection 1 + Ratings for Demographic Selection 2... + 
Ratings for Demographic Selection n) / n 
If no demographic selection is made, networks are ranked by overall ratings. 
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