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This resource sheet provides examples of questions which may be included in a 
questionnaire used in a survey of visitors to an outdoor recreation site.  
 
The type of questions included in your survey will have been determined when setting your 
visitor monitoring objectives.  The following pages suggest how the questions might be 
phrased and include possible categories of answers.  The exact wording of the questions 
and the range of responses may need to be adapted to the circumstances of your site.   
 
It is recommended that the maximum length of a questionnaire should be no more than 6 or 
7 pages. Beyond this length, the amount of time that it will take to complete will have a 
negative effect on response rates. 
 
The questionnaire should include a short introduction and a conclusion, which should be 
tailored to suit your specific circumstances.  
 

 
Example introduction:���
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Example conclusion:  
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The questionnaire should also provide instructions on what to do with the questionnaire once 
it has been completed e.g. place in a box, return using freepost envelope. 
 
The example questions have been grouped as follows: 
 

•  General questions - these questions provide basic information on the profile of 
visitors, and the characteristics of their visits, to your site.  

 
•  More detailed questions – these questions provide more in depth information about 

the visitors and their trip, including investigating marketing opportunities, motivations, 
satisfaction levels and areas for improvement.  These questions can be tailored to 
your particular research requirements.  

 
 
Notes about the questions 
 
Information about respondent  
 
12.  Postcode - collecting a full postcode as part of the information about the respondent can 
allow you to undertake an analysis of where people live and their demographics (by using a 
geodemographic analysis). 
 
Finding out more about patterns of visits 
 
13. Seasonal spread of visits –To find out more about how often individuals visit the site at 
different times of year this question may be used.  
 
If survey work is undertaken during the spring/summer months information regarding overall 
frequency of visit will be obtained from Question 7. Adding this question will allow more 
information to be obtained on frequency of visit at particular times of year. 
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Finding out more about visitors 
 
14.  Marketing information – Information on which newspaper visitors read can be useful by 
adding to your understanding of your visitors and assisting in the targeting of promotional 
activities. Questions listing national daily and national Sunday papers  are included however 
equivalent questions may be produced listing local newspapers. 
 
15.  Membership of organisations – You may find it useful to know which charities and other 
related organisations visitors to your site are members of. Such information can be useful in 
identifying marketing or joint promotion opportunities. The organisations listed in this 
question are just examples, it may be necessary to amend this list to include other, possibly 
local, organisations. 
 
16.  Personal status – Further information on the personal circumstances of your visitors 
may be useful if you wish to segment your visitors into particular ‘lifecycle’ groups. For 
example you may wish to compare ‘empty nesters’ (aged 55 or over with no children in their 
household) with ‘young independents’ (aged 16-35, no children, single). The information 
from these questions combined with the other classification questions (Q9 and Q12) will 
allow you to undertake such a detailed analysis of visitors. 
 
Finding out more about trips 
 
17.  Visits to other places – In some situations it may be useful to find out where else visitors 
have been during their current trip. Two examples of questions are provided in this section – 
the first option includes a list of specific attractions of interest which can be tailored to your 
needs (listed A to I in here), the second option lists types of attractions. Only use one of 
these options as both would be unnecessary. 
 
18.  Visitors who are on holiday – These questions may be used in situations where a large 
proportion of visitors to a site are holidaymakers or where you have a particular need for 
information regarding the types of holidays visitors are taking and where they are staying. 
 
Note the instruction in the black box which asks those visitors who are not spending any 
nights away from home to skip to the next relevant question. The correct question numbers 
should be inserted in the spaces, making sure that the questionnaire ‘routing’ is logical and 
as straightforward as possible for respondents. 
 
In the question regarding the number of nights spent away from home, change the ‘In this 
region?’ question to the actual name of the region that your site is situated in. 
 
Two questions asking for details on the respondents ‘current situation’ are provided (c and 
d)– in most situations it would only be necessary to include one of these questions, 
depending on what information is most useful to you. 
 
Sources of information and motivations 
 
19.  Information sources – This question can be a useful supplement to Q8 if you are 
particularly interested in finding out how people obtain information during their holiday and 
day trips and how this affects awareness of the site. 
 
20.  Reasons for visiting – This question lists possible reasons for visiting the site. It may be 
necessary to amend this list to suit the particular circumstances of a site. This basic 
information is useful to find out more about the varying motivations between groups of 
visitors and to help improve targeted promotion. 
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Levels of satisfaction and opportunities for improvements 
 
21.  On-site facilities - it may be of use to find out how satisfied visitors are with the various 
aspects of a site. This question lists facilities which may be found but it may be necessary to 
amend this list to suit your particular circumstances.  
 
22.  New facilities -   In addition to evaluating current facilities, it may be useful to find out 
what else should be provided at the site. Question b) allows respondents the opportunity to 
provide their own idea for facilities that would be useful. Alternatively if you already have 
ideas for specific developments you can gauge the level of appeal of these possibilities by 
asking question c). Write in a brief description of each of the possible proposals (proposal 1 
– 4 written here). 
 
23.  Likes and dislikes – It may be useful to find out what visitors particularly like and what 
they particularly dislike about a site. This information can help in the identification of the 
strengths which should be promoted and built upon and any particular problems which must 
be addressed. 
 
24.  Reality versus expectations – A good way to gauge levels of satisfaction is to ask 
visitors whether or not a site was as they expected and, if not, why. This question should not 
only identify strengths and weaknesses of the site but can also help to highlight any gaps 
between pre-visit perceptions of the site and actual visit experiences.  
 
Measuring visitor expenditure 
 
25.  Expenditure - The measurement of expenditure by visitors and economic impacts is a 
subject which requires particular expertise and therefore should only be undertaken by 
specialists. However, if you require basic estimates on how much visitors to the site spend at 
the site and in the local area and what they spend it on this question can be useful. Change 
‘In this region’ to the actual name of the area in which the site is located. 
 
Measuring health impacts 
 
26.  Physical activity - The measurement of health impacts is also a subject which requires 
particular expertise and therefore should only be undertaken by specialists. However, the 
questions included here provide an approach to measuring the levels of physical activity of 
visitors/potential visitors. A possible approach would be to ask these questions before and 
after an intervention with the aim of measuring changes in activity levels. 
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GENERAL QUESTIONS 
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MORE DETAILED QUESTIONS 
 
Finding out more about patterns of visit  
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Finding out more about visitors 
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Finding out more about trips 
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Finding out more about information sources, motivations and 
influences to visits 
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Levels of satisfaction and opportunities for improvements 
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Measuring visitor expenditure 
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Measuring physical activity  
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