Gl CerTiIFIED CoAcH ONE-PAGE MARKETING PLAN

ggr;;me Eirm: For QUARTER/YEAR:
SANDBOX: ANNUAL MARKETING GOALS:
1.
2.
3.
Core CustoMER (WHO?): .
5.
Core CusTOMER’s PAIN POINTS: Key MESSAGES:
1. 1.
2. 2
3. 3
ELEVATOR PITCH:
BRAND PrROMISE: Top 5 ANNUAL MARKETING ACTIVITIES:
1.
2.
3.
BranD Promise KPIs: 4.
5.
ANNUAL BupGeT: $
AcTuAL SPENT YTD: $
I ANNUAL I
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Peer AccounTtasiLiTY COACH:

Topr 5 QUARTERLY MARKETING ACTIVITIES:

1.

DesIReD ResuLTs:

CURRENT PIPELINE

Top 5 ProspecTiVE CLIENTS/VALUE:

CLosABLE OPPORTUNITY

STAGE #OPPORTUNITIES $VALUE

1.

1.
PROBLEM IDENTIFIED TO SOLVE 5

2.
UNCOVERED COMPELLING REASONS TO CHANGE 3.
3. 4.

MonEey, DecisioNs, TIMELINE AGREEMENT

4. 5.

OMG WEAKNESs #1
ACTIONS TO OVERCOME MY WEAKNESS:

MiINDSET WEAKNESS:

OMG WEAKNESS #2
ACTIONS TO OVERCOME MY WEAKNESS:

SaLes QUOTIENT:

CoMMITTED REVENUE
GoaL:

ACTUAL:

QUARTER
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