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Technology Marketing Corp.
1 Technology Plaza
Norwalk  CT 06854
Tel. No.:  (203) 852-6800
FAX No.:  (203) 866-3326

Official Publication of: None
Established:  1998
Issues Per Year: 12

FIELD SERVED

INTERNET TELEPHONY serves the fields of NETWORK SERVICE PROVIDER/CARRIER INDUSTRY: network/systems integrator, next-
gen telco, ITSP, CLEC, integrated communications provider (ICP), telco, RBOC, IXC, long distance, ISP, wireless, PCS, cable, application
service provider (ASP, CASP), outsourcing, PTT, BLEC, MDU, LEC, ILEC, others in the network service provider/carrier industry;
VoIP/TELEPHONY INDUSTRY: telecom developer, manufacturer, distributor, reseller, retailer, wholesaler, VAR, VAD, interconnect,
consulting, others in the VoIP, telephony industry;   GENERAL INDUSTRIES: manufacturing, software developer, business service,
consulting, consumer service, non-profit, trade association, government, wholesale, distribution, retail, e-commerce, e-business,
transportation, travel, recreation, entertainment, utilities, finance, banking, insurance, hospitality, healthcare, medical, real estate,
catalog marketing, publishing, marketing, market research, advertising, public relations, teleservice agency, college, university, school
and others.

DEFINITION OF RECIPIENT QUALIFICATION

Qualified recipients are personnel in corporate, general, financial management (CFO, CEO, President, Partner, Chairman,
Owner, Partner), other corporate management, executive IT management (CIO, CTO, VP),  IT, IS, MIS, DP management,
telecommunication, data communications management, software, engineering management, LAN, network
applications, systems management, internet, intranet, extranet, web management, speech developer, other technical
management,  research/development, business development, public relations, operations, human resource, training,
project, purchasing management, sales, marketing, advertising, product management, contact center, CRM, customer
service, telemarketing, call center, credit collection, fundraising, help desk, technical support management, consulting,
integrator management, other business management and other functions.

STATEMENT OF CIRCULATION

All qualified circulation conforms to the field served and definition of recipient qualification as reported above. Copies
are distributed via the U. S. Postal Service under a Periodicals class permit for the print version. Recipients that request
the Digital Version are notified by e-mail when the version is delivered.

www.bpaww.com

BUSINESS PUBLICATION CIRCULATION STATEMENT
FOR THE 6 MONTH PERIOD ENDED JUNE 2005

No attempt has been made to rank the information contained in this report in order of importance, since BPA Worldwide
believes this is a judgment, which must be made by the user of the report.

Visit www.bpaww.com for the latest audit
reports, membership information and
publishing and advertising industry news.

1.  AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD

Total Qualified Qualified Non-Paid Qualified Paid

QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent

Individual______________________ 40,406 100.0 40,360 99.9 46 0.1

Sponsored Individually Addressed__ - - - - - -

Membership Benefit _____________ - - - - - -

Multi-Copy Same Addressee ______ - - - - - -

Single Copy Sales _______________ - - - - - -

TOTAL QUALIFIED CIRCULATION 40,406 100.0 40,360 99.9 46 0.1

2.  QUALIFIED CIRCULATION BY ISSUES WITH REMOVALS AND    ADDITIONS FOR PERIOD

2005 Issue
Number

Removed
Number
Added

Print
Version

Only
(A)

Digital
Version

Only
(B)

Both
Print &
Digital
Version
(Undup-
licated)

 (C)
Qualified
Non-Paid

Qualified
Paid

Total
Qualified 2005 Issue

Number
Removed

Number
Added

Print
Version

Only
(A)

Digital
Version

Only
(B)

Both
Print &
Digital
Version
(Undup-
licated)

 (C)
Qualified
Non-Paid

Qualified
Paid

Total
Qualified

January ______ 1,590 1,802 34,887 4,589 879 40,355

February______ 150 888 34,807 5,348 938 41,093

March________ 2,095 1,351 32,663 6,497 1,189 40,349

April _________ 757 840 32,678 6,579 1,175 40,432

May _________ 9,327 8,997 28,590 9,858 1,654 40,102

June _________ - - 28,590 9,858 1,654 40,102

TOTAL 13,919 13,878

Two Corporate Drive, Ninth Floor
Shelton, CT 06484-6259
Phone (203) 447-2800
FAX (203) 447-2900
www.bpaww.com

Since 1931, BPA Worldwide has set the
standard for thoroughness, accuracy,
transparency and timeliness in media and
event audits.

For media buyers and media owners all
over the globe, BPA Worldwide helps turn
assurance into insight, and insight into
advantage.

A not-for-profit organization since 1931,
BPA Worldwide, is governed by a tripartite
board comprised of media owners,
advertising agencies and advertisers. BPA
has the largest membership of any media-
auditing organization in the world,
spanning more than 20 countries.
Worldwide, BPA serves 3,000 media
properties-including more than 2,000
B-to-B publications, more than 600
consumer magazines and newspapers,
more than 300 Web sites, plus events,
email newsletters, databases, wireless and
other advertiser-supported media—as well
as more than 2,600 advertiser and agency
members.
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3b.  QUALIFICATION SOURCE BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2005

Qualified Within

Qualification Source 1 year 2 year 3 year

Print
Version
Only (A)

Digital
Version
Only (B)

Both Print
& Digital
Version
(Undup–

licated) (C)
Qualified
Non-Paid

Qualified
Paid

Total
Qualified Percent

I. TOTAL – Personal direct request from the recipient:__________________________________ 35,022 5,080 - 28,590 9,858 1,654 40,102 100.0

a. Written ____________________________________________________________________ 1,346 345 - 1,686 4 1 1,691 4.2

b. Telecommunication __________________________________________________________ 14,746 2,294 - 14,935 1,881 224 17,040 42.5

c. Internet and E-Mail __________________________________________________________ 18,930 2,441 - 11,969 7,973 1,429 21,371 53.3

II. TOTAL    – Request from recipient’s company: ________________________________________ - - - - - - - -

a. Written ____________________________________________________________________ - - - - - - - -

b. Telecommunication __________________________________________________________ - - - - - - - -

c. Internet and E-Mail __________________________________________________________ - - - - - - - -

III. TOTAL – Membership Benefit: ____________________________________________________ - - - - - - - -

a. Individual __________________________________________________________________ - - - - - - - -

b. Organizational ______________________________________________________________ - - - - - - - -

IV. TOTAL – Communication from recipient or recipient’s company (other than request): ______ - - - - - - - -

a. Written ____________________________________________________________________ - - - - - - - -

b. Telecommunication __________________________________________________________ - - - - - - - -

c. Internet and E-Mail __________________________________________________________ - - - - - - - -

V. TOTAL – Sources other than above (listed alphabetically): _____________________________ - - - - - - - -

Association rosters and directories _______________________________________________ - - - - - - - -

Business directories ___________________________________________________________ - - - - - - - -

Independent field reports _______________________________________________________ - - - - - - - -

Licensees – National, State or Local Government ___________________________________ - - - - - - - -

Manufacturer’s, distributor’s and wholesaler’s lists __________________________________ - - - - - - - -

Other sources _________________________________________________________________ - - - - - - - -

VI. TOTAL – Single Copy Sales: ______________________________________________________ - - - - - - - -

TOTAL QUALIFIED CIRCULATION 35,022 5,080 - 28,590 9,858 1,654 40,102 100.0

PERCENT 87.3 12.7 - 71.3 24.6 4.1 100.0 -

Paid Source Information can be reported at the option of the publisher.

3c.  MAILING ADDRESS BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2005

MAILING ADDRESS
Print Version Only

(A)
Digital Version

Only (B)

Both Print &
Digital Version

(Unduplicated) (C)
Qualified Non-

Paid Qualified Paid Total Qualified Percent

Individuals by name and title and/or function _______ 28,590 9,858 1,654 40,102 100.0
Individuals by name only _______________________ - - - - -
Titles or functions only _________________________ - - - - -
Company names only __________________________ - - - - -
Multi-Copy Same Addressee copies________________ - - - - -
Single Copy Sales _____________________________ - - - - -

TOTAL QUALIFIED CIRCULATION 28,590 9,858 1,654 40,102 100.0

4. GEOGRAPHICAL BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2005

State & Zip Code

Print
Version

Only
(A)

Digital
Version

Only
(B)

Both
Print &
Digital
Version
(Undup–
licated)

(C)

Qualified
Non-
Paid

Qualified
Paid

Total
Qualified Percent State & Zip Code

Print
Version

Only
(A)

Digital
Version

Only
(B)

Both
Print &
Digital
Version
(Undup–
licated)

(C)

Qualified
Non-
Paid

Qualified
Paid

Total
Qualified Percent

039-049 Maine _____ 71 18 2 91

030-038 New Hampshire 160 23 8 191

050-059 Vermont ____ 30 6 1 37

010-027 Massachusetts 897 172 72 1,141

028-029 Rhode Island 66 7 4 77

060-069 Connecticut _ 358 62 27 447

NEW ENGLAND 1,582 288 114 1,984 4.9

100-149 New York ___ 2,015 307 126 2,448

070-089 New Jersey__ 1,376 231 77 1,684

150-196 Pennsylvania 1,017 135 53 1,205

MIDDLE ATLANTIC 4,408 673 256 5,337 13.3

430-459 Ohio _______ 821 102 46 969

460-479 Indiana ____ 374 39 28 441

600-629 Illinois _____ 1,322 191 82 1,595

480-499 Michigan ___ 536 81 32 649

530-549 Wisconsin __ 353 41 20 414

EAST NO. CENTRAL 3,406 454 208 4,068 10.1

550-567 Minnesota __ 376 70 26 472

500-528 Iowa _______ 222 30 11 263

630-658 Missouri ____ 394 49 11 454

580-588 North Dakota 58 9 1 68

570-577 South Dakota 63 7 5 75

680-693 Nebraska ___ 197 25 7 229

660-679 Kansas_____ 292 45 13 350

WEST NO. CENTRAL 1,602 235 74 1,911 4.8

197-199 Delaware ___ 56 4 4 64

206-219 Maryland ___ 632 100 27 759

200-205 Washington, DC 200 42 11 253

220-246 Virginia_____ 980 154 64 1,198

247-268 West Virginia 72 8 1 81

270-289 North Carolina 623 117 43 783

290-299 South Carolina 224 33 14 271

300-319 Georgia ____ 1,152 313 72 1,537

320-349 Florida _____ 3,691 319 157 4,167

SOUTH ATLANTIC 7,630 1,090 393 9,113 22.7

400-427 Kentucky ___ 143 25 8 176

370-385 Tennessee __ 350 53 16 419

350-369 Alabama ____ 234 26 19 279

386-397 Mississippi __ 95 18 5 118

EAST SO. CENTRAL 822 122 48 992 2.5

716-729 Arkansas ___ 110 13 6 129

700-714 Louisiana ___ 188 27 8 223

730-749 Oklahoma___ 191 36 9 236

750-799 Texas ______ 1,908 400 132 2,440

WEST SO. CENTRAL 2,397 476 155 3,028 7.6

590-599 Montana____ 65 9 3 77

832-838 Idaho ______ 81 10 3 94

820-831 Wyoming ___ 45 8 - 53

800-816 Colorado____ 542 107 45 694

870-884 New Mexico _ 68 12 4 84

850-865 Arizona _____ 377 70 27 474

840-847 Utah _______ 186 37 13 236

889-898 Nevada_____ 130 24 10 164

MOUNTAIN 1,494 277 105 1,876 4.7

995-999 Alaska _____ 35 11 6 52

980-994 Washington _ 500 88 28 616

970-979 Oregon _____ 204 37 13 254

900-961 California ___ 4,348 645 242 5,235

967-968 Hawaii _____ 43 7 5 55

PACIFIC 5,130 788 294 6,212 15.5

UNITED STATES 28,471 4,403 1,647 34,521 86.1

969 & 004-009
U.S. Territories ______ 78 24 7 109

Canada ___________ 18 609 - 627

Mexico ____________ 2 133 - 135

Other International ___ 21 4,689 - 4,710

APO/FPO __________ - - - -

TOTALS 28,590 9,858 1,654 40,102 100.0



PUBLISHER’S AFFIDAVIT

We hereby make oath and say that all data set forth in this statement are true.

Richard Tehrani, President & Group Publisher

Shirley A. Russo, Circulation Director

(At least one of the above signatures must be that of an officer of the publishing company or its
authorized representative.)

IMPORTANT NOTE:

This unaudited circulation statement has been checked against the previous audit report.
It will be included in the annual audit made by BPA Worldwide.

Recycled Paper

11. ADDITIONAL DATA

Copyright  2005 BPA Worldwide. All rights reserved.
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1.  AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD – PRINT VERSION ONLY

Total Qualified Qualified Non-Paid Qualified Paid

QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent

Individual______________________ 32,036 100.0 31,990 99.9 46 0.1

Sponsored Individually Addressed__ - - - - - -

Membership Benefit _____________ - - - - - -

Multi-Copy Same Addressee ______ - - - - - -

Single Copy Sales _______________ - - - - - -

TOTAL QUALIFIED CIRCULATION 32,036 100.0 31,990 99.9 46 0.1

1.  AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD - DIGITAL VERSION ONLY

Total Qualified Qualified Non-Paid Qualified Paid

QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent

Individual______________________ 7,122 100.0 7,122 100.0 - -

Sponsored Individually Addressed__ - - - - - -

Membership Benefit _____________ - - - - - -

Multi-Copy Same Addressee ______ - - - - - -

Single Copy Sales _______________ - - - - - -

TOTAL QUALIFIED CIRCULATION 7,122 100.0 7,122 100.0 - -

1.  AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD –

BOTH PRINTED AND DIGITAL VERSION

Total Qualified Qualified Non-Paid Qualified Paid

QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent

Individual______________________ 1,248 100.0 1,248 100.0 - -

Sponsored Individually Addressed__ - - - - - -

Membership Benefit _____________ - - - - - -

Multi-Copy Same Addressee ______ - - - - - -

Single Copy Sales _______________ - - - - - -

TOTAL QUALIFIED CIRCULATION 1,248 100.0 1,248 100.0 - -

Date signed August 15, 2005

State Connecticut

County Fairfield

Received by BPA Worldwide August 15, 2005

Type PD

ID Number I214Y0J5

10. PAID CIRCULATION DATA

$45.38
Average Annual Subscription Order Price for the Period Required
(includes promotional incentive value, if any)

12 Issues Per Year

**NC All Single Copy Sales Prices for the Period

**NC Renewal Rate of Paid Subscribers (Optional)

9.  FIVE CALENDAR YEAR ANALYSIS:  AVERAGE ANNUAL AUDITED QUALIFIED
CIRCULATION AND CURRENT UNAUDITED CIRCULATION STATEMENTS

Audited
Data

Audited
Data

Audited
Data

Circulation
Claim

Circulation
Claim

2001 2002 2003 2004 *2005

Total Audit Average Qualified: __ 50,085 35,371 28,079 31,157 40,406

Qualified Non-Paid:___________ 50,021 35,371 28,036 31,106 40,360

Print Only _________________ - - - 28,845 31,990

Digital Only _______________ - - - 1,990 7,122

Both Print & Digital
(unduplicated) _____________ - - - 272 1,248

Qualified Paid: ______________ 64 - 43 51 46

Print Only _________________ - - - 51 46

Digital Only _______________ - - - - -

Both Print & Digital
(unduplicated) _____________ - - - - -

Post Expire Copies included in
Paid Circulation: _____________ **NC **NC **NC **NC **NC

Average Annual Order Price: ___ $59.28 $52.26 $50.23 $51.34 $45.38

*NOTE: 2005 Data is unaudited.  With each successive year, new data will be added until
five years of data is displayed

**NC = None Claimed

AVERAGE NON-QUALIFIED CIRCULATION

NON-QUALIFIED
Not Included Elsewhere Copies

Other Paid Circulation ___________ 21

Advertiser and Agency ___________ 2,311

Rotated or Occasional ___________ -

Allocated for Trade Shows
  and Conventions ______________ 800

All Other ______________________ 1,100

TOTAL 4,232
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