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Na tio na l Da iry Co unc il

49,000,000
THE PROBLEM IS SEVERE, THE URGENCY IS ACUTE. 

PEOPLE FOOD INSECURE • 1 IN 6 AMERICANS
• DRIVING FORCE IS UNEMPLOYMENT
• 1 IN 5 CHILDREN
• 3 MILLION SENIOR CITIZENS 
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37 MILLION AMERICANS 
se rve d  a nnua lly, inc lud ing  

14 millio n c hild re n a nd  

3 millio n se nio rs. 

3.3 BILLION pounds
d istrib ute d  a nnua lly.

202 FOOD BANKS
in o ur ne two rk.

61,000 AGENCIES

in o ur ne two rk

FEEDING AMERICA’ S IMPACT

8 MEALS 
supplied for each dollar donated.

546 MILLION POUNDS 
of fresh produce sourced 
by our network in FY12.

650,000 VOLUNTEERS
help carry out our vision 
for a hunger-free America. 
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FEEDING  A MERIC A  IS

A NETWORK OF FOOD BANKS THAT SERVE EVERY COMMUNITY IN THE

COUNTRY
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• Raise awareness of food insecurity as a 
public health issue

• Promote nutrition education focused on 
healthy foods

• Educate all stakeholders about strategies to 
eliminate hunger and promote healthy food 
choices

Partnership Education Goals

Education Awareness Dairy Access 

Goal: to fight hunger while promoting healthy 
food choices 

Future of Food 
Partnership

 $800,000 in matching dollars for the purchase of nutrient‐rich foods 
 Thirty grants of $10,000 to increase access to nutrient‐rich foods in food banks
 130 grants to RDs to educate about the need for nutrient‐rich foods in food banks
 650,000 Feeding America volunteers engaged and 70,000 RDs informed about the 

need for nutrient‐rich foods in food banks  
 30 million people received messages about nutrient‐rich foods including dairy 

through Healthy Food Bank Hub and social media outreach
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Hunger in Our Community:  What We Can Do 

Toolkit

PAG E 10

A SURPRISING

STORY
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1 in 6 Americans face hunger,

including 16 million children.

MILK IS DESPERATELY NEEDED IN 

AMERICA’S FEEDING PROGRAMS 

BECAUSE IT’S SELDOM DONATED.

It’s one of the top five foods most desired. 

FAMILIES AT FOOD BANKS ARE 

MISSING OUT ON MILK IN A BIG WAY.

37,000,000 food bank clients get less than

1 gallon per person per year.

THE GAP: A NATIONAL, 

SCALABLE, TURNKEY CAMPAIGN 

that unites and enables the nation’s food banks, 

processors, retailers & consumers to deliver much 

needed gallons of milk, with its vital nutrients, to 

the hungry families that need it most. 
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In 2014, join the launch of the first large-scale, multi-year 
program that inspires consumers

to help hungry families across the country

get the milk they need to power their potential. 
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THE MILK INDUSTRY UNITES TO

ADDRESS HUNGER
Together, we have created a national campaign 
to elevate awareness of the immediate need for 
milk in America’s feeding programs and provide 

consumers a simple way to help.

A COLLABORATIVE

SPIRIT
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We are making it easy 
for Americans to buy milk 

for their local food banks
… any time, anywhere.
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HOW IT

WORKS
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An unprecedented level of advertising, PR, social and retail media 
will drive awareness of the need and encourage consumers to 

take action with just one simple donation of $5  
– a little effort from a lot of people can make big difference.

VIA ONLINE

Visit milklife.com/give

to donate

VIA TEXT TO GIVE

Text MILKLIFE to a short 
code to donate with your 
phone bill   

VIA LOCAL & RETAIL EVENTS 

Processors and Retailers execute 
their own programs to drive giving 

in-store   

3 AVENUES

OF GIVING
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ALL DONATIONS GO TO PROVIDING MILK TO 

FEEDING AMERICA’S FOOD BANK NETWORK 

VIA RETAIL COUPONS FOR FREE GALLONS OF 

MILK OR THROUGH DIRECT DONATIONS. 

DONATIONS ARE PRIMARILY LOCALLY DIRECTED 

TO THE FOOD BANKS IN THE GIVER’S AREA

DONATIONS DISTRIBUTED LOCALLY

AND THROUGH RETAIL 
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REACHING CONSUMERS

A C RO SS NA TIO NA L TO UC HPO INTS
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ADVERTISING

:15 TV SPOT

EARNED MEDIA

Consumer, Trade

RETAIL

Call-to-action

INFLUENCERS

DIGITAL, MOBILE

Online, Text 
Donation

LOCAL MARKET 

ACTIVATION

Processors, S/Rs, 
Food Banks

NATIONAL 

KICKOFF

HISPANIC 

TARGETING

ONLINE DONATION 

HUB
FEEDING AMERICA 

NETWORK
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End MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

National 

Nutrition Month
Dairy Month

Hunger Action 

Month
FNCE 2014

LAUNCH SUMMER BACK-TO-SCHOOL HOLIDAY
More families face 

hunger than ever before; 
help local food banks 
provide nutrient-rich 

options like milk

When school’s out, the 
nutrition gap widens for 
too many families; be 

part of the solution

Help all kids get a strong 
start in the morning to 

achieve their full 
potential

Support your local food 
banks to help all families 

have a happy and 
healthy holiday season

TV, Digital Advertising

Retail Activation

Public Relations

Social Engagement

Digital Content

Influencer Outreach

Digital Advertising

Public Relations

Retailer-Specific Activation

Social Engagement

Digital Content

Influencer Outreach

TV, Digital Advertising

Retail Activation

Public Relations

Social Engagement

Digital Content

Influencer Outreach

Digital Advertising

Public Relations

Retailer-Specific Activation

Social Engagement

Digital Content

Influencer Outreach

GRASSROOTS SUPPORT AND ACTIVATION
Toolkits, ideas and resources for local food banks/pantries, milk companies, dairy councils, retailers and influencers 

to engage and activate communities, including dedicated, in-market support in 25 cities

On-Pack  |  Digital Advertising  |  Social Listening  |  Social Media  |  Content Marketing  |  Media Partners  |  Spanish Language Support

A FULL CALENDAR OF

NATIONAL SUPPORT
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Go to www.MilkLife.com/give to donate much‐
needed milk to a family that does not have access to it 
for as little as $5.  By entering your zip code, you can 
ensure that milk is delivered to a food bank in your 

very own community.

Or, text “MILK” to 27722 to donate.  
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