
ESSENTIAL FOR ADVERTISERS

CONNECT WITH POTENTIAL VISITORS

 Be a part of the Super, Natural British Columbia® marketing plan.

More than 90% of travellers  found the Vacation Planner to be useful.
Travellers visited more  attractions and different BC destinations after receiving  
the Vacation Planner.
Includes “ Must See, Must Do” highlights for each region, PLUS maps, tours and 
spectacular photography.
Used by consumers  who are ready to plan and purchase their vacation to BC.
An integral part of Tourism BC’s  marketing plan, the Vacation Planner is the 
primary fulfi lment piece of consumer direct marketing programs.
Added bonus:  E-guide features web links to your ad free of charge.

ADVERTISING RATES ADS ARE FULL COLOUR

AD SIZE RATE   AD SIZE RATE
 Outside Back Cover $18,080   1/2 Page (horizontal) $7,065
Inside Front Cover     $14,100   1/3 Page $5,095
Inside Back Cover     $13,600   1/6 Page $2,725
Full Page   $10,900   1/12 Page $1,410

VACATION 
PLANNER USERS

 Adults   45+
High income   earners – $65,000+
Planning a   vacation of 5+ days
Spend an average of $500   per day on vacation
From throughout North America  
– primarily outside BC

DISTRIBUTION
Display Racks at information centres in 
Washington and Oregon, and on Washington 
State Ferries.
Fulfi lment: The Vacation Planner is provided 
to people who request information through the 
following sources:

HelloBC  .com
1-800   HELLO BC® toll-free information line
Over 130 Visitor Centres and Tourist/Visitor  
Information Booths throughout BC
Also available in e-guide format 

The Vacation Planner is also distributed to Canadian 
Consulates, Chambers of Commerce outside BC, 
Travel Agents, Auto Clubs, Regional Tourism Offi ces 
and Provincial Government Offi ces.

CIRCULATION » 265,000
CANADA .............................63%
UNITED STATES ................30%
OVERSEAS .........................7%
© Registered trademark of the Province of British Columbia
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for kids, the Adventure Zone at the base of 

Blackcomb Mountain offers action-packed 

experiences. They can mini-golf at Little 

Mountain Golf Centre, ascend a climbing 

wall, “kiss the sky” on a bungee trampoline, 

spin in a gyroscope or challenge themselves in 

the Amazen Maze.

Splash around. All family members will love 

Alta and Lost lakes for a refreshing swim or 

hike. Or send the kids off with a splash on a 

professionally instructed kayak jaunt.

Saddle up. Horseback riding tours on valley trails 

offer a bonding experience for the whole family.

 Learn more at 
HelloBC.com/whistler/outdoor

   ■ TEE TIME

Perfect your swing on four award-winning 

designer courses spread throughout the val-

ley, surrounded by snow-capped mountain 

peaks and tranquil, glacial lakes. Revel in 

the curvature of the fairways, immaculate 

greens and natural hazards that challenge 

and intrigue.

Big Sky Golf and Country Club. With 

Mount Currie towering over the rolling 

Pemberton Valley and wandering creeks of 

Big Sky, architect Robert Cupp designed 

a course worthy of its beautiful setting. 

7,001 yards.

Fairmont Chateau Whistler Golf Club. 

Designed by Robert Trent Jones Jr., and home 

to Canada’s fi rst David Leadbetter Golf Acad-

emy, this course features spectacular views 

along its 6,635 yards.

Nicklaus North Golf Course. This award-

winning Jack Nicklaus signature design course 

has hosted world-class televised events such as 

the TELUS Skins Game and Shell’s Wonderful 

World of Golf. 6,908 yards.

Whistler Golf Club. Designed by Arnold 

Palmer, the 6,722-yard course features nine 

lakes, two winding creeks, rolling greens 

and magnifi cent vistas of the mountains. 

Hazards on the course include the occasional 

black bear spotted on the fairway.

 Learn more at 
HelloBC.com/whistler/golf

 For more information on
WHISTLER

visit HelloBC.com/whistler 

 WANT MORE? GET MORE.

FIND IT AT HelloBC.com

magnifi cent black bear.

ATV tours:•  Book an off-road 4x4 or all-

terrain vehicle tour and hit the back roads for 

some serious fun and exploration.

Zipline: • Experience the freedom of fl ying as 

you strap on a harness and “zip” along cables 

suspended hundreds of feet in the air. Between 

runs, learn about the area’s ecology from natu-

ralist guides.

Tree trek:•  Take a walk along a series of sus-

pension bridges strung between treetops and 

learn about Whistler’s ancient forests. Enjoy 

the view of Fitzsimmons Creek from this 

15-storey-high walkway.

 Learn more at 
HelloBC.com/whistler/outdoor

   ■ WINTER WONDERS

Experience the thrill of Whistler’s 

two world-renowned side-by-side 

mountains. With more than 200 

marked trails and North America’s 

longest ski season, these mountains 

offer an unparalleled experience.

Take the scenic route. Let the 

brand-new PEAK 2 PEAK Gondola, 

with a maximum elevation of 415 

metres (1,361 feet) above the valley 

fl oor, whisk you the 4.4 kilome-

tres (2.7 miles) between Whistler 

and Blackcomb mountains – the memorable 

11-minute journey is breathtaking.

Ski perfect powder. Immerse yourself in mounds 

of untouched powder on steep chutes, check out 

the new Symphony Amphitheatre area or heli-

ski to experience pure powder utopia.

Ride the rails. Push your board to the limit in 

the diverse terrain parks or on the slopes.

Get up quick. Hop on one of the world’s most 

advanced high-speed lift systems for maximum 

runs and minimum wait time.

■ MORE WINTER FUN
Glide cross-country•  past lakes and across 

golf courses. Venture out for an exhilarating 

nighttime ski on the lit section of Lost Lake.

Ride a snowcat:•  Travel to untouched pow-

dered terrain in the comfort of a mammoth 

snowcat for some secluded skiing or back-

country sightseeing.

Mush a dogsled:•  Holler “hike” and watch your 

team of Alaskan racing huskies spring into action, 

sliding you across a winter wonderland.

Travel by Sno-Limo:•  Don’t ski but want to 

join those who do? Get the mountain expe-

rience without the effort on a Sno-Limo.

 Learn more at 
HelloBC.com/whistler/winteractivities

( DRIVING ROUTES

For road trip ideas, visit HelloBC.com/drive

   ■ VILLAGE VENTURES

Shop, dine and browse to your heart’s content in 

this pedestrian haven. With plentiful galleries, 

shops and nightclubs, you’ll fi nd no shortage 

of things to do, whatever your fancy.

Join the street scene. From music and arts to 

a mountain biking festival, fi lm fest and more, 

the village is always humming.

Shop ’til you drop. Browse the more than 

200 shops and boutiques along Whistler’s cob-

blestone pedestrian-only streets.

Food for thought. Whether it’s succulent sea-

food, a bistro meal, mouth-watering pasta or 

French cuisine that you crave, choose from 

dozens of restaurants sprinkled throughout the 

village. For the ultimate in summer alpine din-

ing, join the sunset Mountain Top BBQ atop 

Whistler Mountain for live country and blue-

grass tunes.

Book some spa time. Indulge in a fragrant 

aromatherapy treatment, book a relaxing, 

deep-tissue massage or treat yourself to a 

restorative facial after a busy day on the slopes 

or trails.

 Learn more at 
HelloBC.com/whistler/entertainment

   ■ FAMILY FUN

Visit Whistler at any time of year to fi nd an abun-

dance of kid-friendly activities that will be a hit 

with every member of the family.

Swim and skate. Keep the kids 

enthralled from dusk to dawn on 

the ice or in the pool at the Mead-

ow Park Sports Centre.

Send them to school… Ski school! 

Ski programs and schools cater to 

all ages – from tiny tots to fearless 

teens – and are led by energetic 

professional instructors.

Take them tubing. For a bumpier 

ride in winter, Whistler Black-

comb’s Tube Park delights the 

young and young-at-heart from 

noon to night, offering lanes from 

tame to extreme.

Hit the Adventure Zone. The cen-

tre of outdoor summer adventure 

 Celebrate Whistler’s culture through its colourful  festivals and 

events. A sample of these is listed below. For more information 

visit HelloBC.com/whistler/events

April 16  –  25 TELUS World Ski & Snowboard Festival

July 1 –  August 31 Whistler ArtWalk

July 10  –  11 Whistler Children’s Art Festival

August 7 – 15 Kokanee CrankWorx Mountain Biking Festival

November Cornucopia, Whistler’s Wine & Food Celebration

 festivals & events

In the Know:
People Watching
“My idea of an ideal Whistler day? 

Strolling the village in search of 

fabulous fi nds or sitting on an outdoor 

patio, watching the crowd pass me 

by. At a destination where locals 

mesh seamlessly with celebrities 

and powderhounds, you never 

know who you might spot while 

sipping a tall cold one from the 

Whistler Brewing Company . . .” 

Posted by Carla, Vancouver 

Did You Know?
You can ski the Horstman Glacier 

and play a round of golf. On the 

same day. From spring through July, 

these typically opposing-season 

activities are both doable in Whistler.

There is actually such a thing as a sake 

margarita. Try one at Sushi Village.

Insider Tips
On a clear summer night, enjoy 

Lunafl iks at Lost Lake, an outdoor 

fi lm series in an unforgettable setting.

To experience a memorable fi shing 

trip, contact a local guide and access 

out-of-the-way lakes via fl oat plane.

INSIDEINSIDE

Canada

Super, Natural®

British Columbia
  Vacation Planner

www.britishcolumbia.travel 

SUPER, NATURAL® BRITISH COLUMBIA
VACATION PLANNER

2011 RATE CARD



CLOSING DATES
SPACE CLOSE: SEPTEMBER 22, 2010
MATERIALS DEADLINE: OCTOBER 8, 2010
PUBLICATION DATE: JANUARY 2011

 AD SIZES WIDTH X HEIGHT 

Full Page (live/non bleed size)  7 x 9 3/4”
Full Page (page trim) *    8 x 10 3/4”
Full Page (bleed) *    8 1/4 x 11”
1/2 Page (horizontal)    7 x 4 3/4”
1/3 Page (square)     4 9/16 x 4 3/4”
1/3 Page (vertical)     2 1/4 x 9 3/4”
1/6 Page (vertical)     2 1/4 x 4 3/4”
1/6 Page (horizontal)     4 9/16 x 2 1/4”
1/12 Page   2 1/4 x 2 1/4” 

 *For all full page bleed ads, critical type or illustrative matter 
must be a minimum of 3/8” from the trim size. 

SPECIFICATIONS
 PRINTING PROCESS: Web offset
SCREEN: 150 lines per inch
BINDING METHOD: Saddle-stitched
DIGITAL AD MATERIAL: All ads must be supplied in a digital 
format that meets Canada Wide’s specifi cations for electronic output. 
Files created in Adobe InDesign, Adobe Illustrator and Adobe Photoshop 
are accepted. Macintosh format is preferred. Digital fi les in colour must 
be accompanied by a colour match proof. Canada Wide will accept no 
responsibility for content or colour accuracy where no proof has been 
supplied. Files are accepted on CD and DVD. Files are also accepted by 
email or by using Canada Wide’s online fi le transfer system. Call our 
Production Department for more information and for a detailed Print 

Media Specifi cations sheet. Send material to 4th Floor, 4180 Lougheed 
Highway, Burnaby, BC  V5C 6A7.
CREATIVE SERVICES: Canada Wide Media Limited can 
supply complete creative services, including design, production and 
photography. An estimate will be prepared for approval prior to 
commencement of work. Advertisers assume responsibility for proofi ng 
and accuracy of information on pub-set ads.

VACATION PLANNER

FOR ADVERTISING INFORMATION CALL: 604.299.7311
 4TH FL., 4180 LOUGHEED HIGHWAY • BURNABY, BC  CANADA • V5C 6A7 • tbcadsales@canadawide.com

 BILLING POLICY
 Rates quoted are for space only and do not include HST. Extra charges  
will apply if material must be altered. 
Proofs for correction are not provided except on pub-set copy, and  
ads on which publication produces major elements. (Material must 
be received by space close date.) Colour proofs cannot be supplied.

Advertising cannot be cancelled after space close deadline. 
A deposit of 50% is required with the signed contract. 
Interest of 2% per month is charged on unpaid accounts 
after 30 days.
VISA and MasterCard accepted.

 MECHANICAL REQUIREMENTS & SPECIFICATIONS
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