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Human Geography. An Essential Anthology 

 

 

Description: This book provides students in human geography with a vital resource - a collection of writings critical to
understanding the field as a whole and revealing the interactions of its component parts. It is designed to
give students ready access to the literature their studies are most likely to lead them to consult.

The book is divided into five parts. Parts I and II describe the nature of the enterprise and show the origins
and current state of thinking on central issues. Part III is concerned with interactions between nature,
culture and landscape. Part IV considers area differences and geographic units such as region, place and
locality. Part V provides insights into the concepts of space, time and space-time. The editors have provided
a general introduction, introductions to each part and contextual notes for each chapter. Each part
concludes with sections of further reading by subject and the volume ends with a time chart of the main
developments in geography.

This collection of seminal articles aims to be revealing, challenging and engaging. It amply demonstrates why
human geography is a subject worthy of the student's engagement and provides a vital and rewarding
resource for its understanding.
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6. Situated Knowledges: The Science Question in Feminism and the Privilege of Partial Perspective: Donna
Haraway.

Part II: The Enterprise:.

Introduction.

7. What Geography Ought to Be: Peter Kropotkin.

8. On the Scope and Methods of Geography: Halford J. Mackinder.
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Part III: Nature, Culture and Landscape:.



Introduction.

13. Traces on the Rhodian Shore: Clarence J. Glacken.
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16. Geography, Marx and the Concept of Nature: Neil Smith and Phil O'Keefe.

17. The Morphology of Landscape: Carl O. Sauer.

18. Discovering the Vernacular Landscape: John B. Jackson.

19. Marxism, Culture and the Duplicity of Landscape: Stephen Daniels.
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Part IV: Region, Place and Locality: .
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22. Regional Environment, Heredity and Consciousness: A. J. Herbertson.

23. Human Regions: H. J. Fleure.

24. The Character of Regional Geography: Richard Hartshorne.
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30. The Contested Terrain of Locality Studies: Philip Cooke.

31. The Inadequacy of the Regional Concept: George H. T. Kimble.

 Part V: Space, Time and Space-Time:.

Introduction.

32. The Territorial Growth of States: Friedrich Ratzel.

33. The Geographical Pivot of History: Halford J. Mackinder.

34. Owners' Time and Own Time: The Making of a Capitalist Time-Consciousness 1300-1880: Nigel Thrift.
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36. Identification of Some Fundamental Spatial Concepts: John D. Nystuen.
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39. The Choreography of Existence: Comments on Hagerstrand's Time-Geography and its Usefulness: Alan
Pred.
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