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Total volume and current value growth rates for fruit/vegetable juice in 2012 were both down sharply on
2011, and also slower than the respective CAGRs for the entire review period. This was mainly due to
increased price sensitivity among consumers in the wake of the economic crisis, as fruit/vegetable juice
products are relatively expensive. The negative impact that the lingering effects of the crisis had on
fruit/vegetable juice consumption was compounded as rising raw material costs and...

The Fruit/Vegetable Juice in South Africa report offers a comprehensive guide to the size and shape of the
market at a national level. It provides the latest retail sales data (2008-2012), allowing you to identify the
sectors driving growth. It identifies the leading companies, the leading brands and offers strategic analysis of
key factors influencing the market - be they legislative, distribution, packaging or pricing issues. Forecasts to
2017 illustrate how the market is set to change.

Product coverage: 100% Juice, Fruit-Flavoured Drinks (No Juice Content), Juice Drinks (up to 24% Juice),
Nectars (25-99% Juice).

Data coverage: market sizes (historic and forecasts), company shares, brand shares and distribution data.

Why buy this report?

- Get a detailed picture of the Fruit/Vegetable Juice market;

- Pinpoint growth sectors and identify factors driving change;

- Understand the competitive environment, the market's major players and leading brands;
- Use five-year forecasts to assess how the market is predicted to develop.

FRUIT/VEGETABLE JUICE IN SOUTH AFRICA
Euromonitor International
July 2013

LIST OF CONTENTS AND TABLES

Headlines

Trends

Competitive Landscape

Prospects

Category Data

Table 1 Off-trade Sales of Fruit/Vegetable Juice by Category: Volume 2007-2012

Table 2 Off-trade Sales of Fruit/Vegetable Juice by Category: Value 2007-2012

Table 3 Off-trade Sales of Fruit/Vegetable Juice by Category: % Volume Growth 2007-2012
Table 4 Off-trade Sales of Fruit/Vegetable Juice by Category: % Value Growth 2007-2012
Table 5 Leading Flavours for 100% Juice: % Volume Breakdown 2007-2012

Table 6 Leading Flavours for Juice Drinks (up to 24% Juice): % Volume Breakdown 2007-2012
Table 7 Leading Flavours for Nectars (25-99% Juice): % Volume Breakdown 2007-2012

Table 8 % Share of Smoothies in 100% Juice: Off-trade Value 2012

Table 9 % Share of Smoothies in Nectars (25-99% Juice): Off-trade Value 2012

Table 10 Chilled Vs Ambient Not From Concentrate 100% Juice: % Volume Analysis 2007-2012
Table 11 Chilled Vs Ambient Reconstituted 100% Juice: % Volume Analysis 2007-2012

Table 12 Company Shares of Fruit/Vegetable Juice by Off-trade Volume 2008-2012

Table 13 Brand Shares of Fruit/Vegetable Juice by Off-trade Volume 2009-2012

Table 14 Company Shares of Fruit/Vegetable Juice by Off-trade Value 2008-2012

Table 15 Brand Shares of Fruit/Vegetable Juice by Off-trade Value 2009-2012

Table 16 Forecast Off-trade Sales of Fruit/Vegetable Juice by Category: Volume 2012-2017
Table 17 Forecast Off-trade Sales of Fruit/Vegetable Juice by Category: Value 2012-2017
Table 18 Forecast Off-trade Sales of Fruit/Vegetable Juice by Category: % Volume Growth 2012-2017
Table 19 Forecast Off-trade Sales of Fruit/Vegetable Juice by Category: % Value Growth 2012-2017
Ceres Fruit Juices (pty) Ltd in Soft Drinks (south Africa)



RESEARCH MARKETS

Strategic Direction

Key Facts

Summary 1 Ceres Fruit Juices (Pty) Ltd: Key Facts

Summary 2 Ceres Fruit Juices (Pty) Ltd: Operational Indicators 2010-2012

Company Background

Production

Competitive Positioning

Summary 3 Ceres Fruit Juices (Pty) Ltd: Competitive Position 2012

Clover Beverages (pty) Ltd in Soft Drinks (south Africa)

Strategic Direction

Key Facts

Summary 4 Clover Beverages (Pty) Ltd: Key Facts

Summary 5 Clover Beverages (Pty) Ltd: Operational Indicators 2010-2012

Company Background

Production

Competitive Positioning

Summary 6 Clover Beverages (Pty) Ltd: Competitive Position 2012

Executive Summary

South African Soft Drinks Shows A Modestly Improved Performance in 2012

Demand for Healthier Soft Drinks Products Continues To Rise

Global Giant Coca-Cola Remains the Clear Market Leader

Supermarkets Continue To Dominate Off-trade Distribution of Soft Drinks

Economic Recovery Will Underpin Positive Market Development Towards 2017

Key Trends and Developments

Consumers Remain Price Sensitive Despite Economic Recovery

South Africans Continue To Make Healthier Soft Drinks Choices

Busier Lifestyles and Price Sensitivity Fuel Changes in Off-trade Distribution

South African Population and Household Landscape

Market Data

Table 20 Off-trade vs On-trade Sales of Soft Drinks (as sold) by Channel: Volume 2007-2012
Table 21 Off-trade vs On-trade Sales of Soft Drinks (as sold) by Channel: % Volume Growth 2007-2012
Table 22 Off-trade vs On-trade Sales of Soft Drinks by Channel: Value 2007-2012

Table 23 Off-trade vs On-trade Sales of Soft Drinks by Channel: % Value Growth 2007-2012
Table 24 Off-trade vs On-trade Sales of Soft Drinks (as sold) by Category: Volume 2012

Table 25 Off-trade vs On-trade Sales of Soft Drinks (as sold) by Category: % Volume 2012
Table 26 Off-trade vs On-trade Sales of Soft Drinks by Category: Value 2012

Table 27 Off-trade vs On-trade Sales of Soft Drinks by Category: % Value 2012

Table 28 Off-trade Sales of Soft Drinks (as sold) by Category: Volume 2007-2012

Table 29 Off-trade Sales of Soft Drinks (as sold) by Category: % Volume Growth 2007-2012
Table 30 Off-trade Sales of Soft Drinks by Category: Value 2007-2012

Table 31 Off-trade Sales of Soft Drinks by Category: % Value Growth 2007-2012

Table 32 Company Shares of Off-trade Soft Drinks (as sold) by Volume 2008-2012

Table 33 Brand Shares of Off-trade Soft Drinks (as sold) by Volume 2009-2012

Table 34 Company Shares of Off-trade Soft Drinks (RTD) by Volume 2008-2012

Table 35 Brand Shares of Off-trade Soft Drinks (RTD) by Volume 2009-2012

Table 36 Company Shares of Off-trade Soft Drinks by Value 2008-2012

Table 37 Brand Shares of Off-trade Soft Drinks by Value 2009-2012

Table 38 Penetration of Private Label (as sold) by Category by Volume 2007-2012

Table 39 Penetration of Private Label by Category by Value 2007-2012

Table 40 Off-trade Sales of Soft Drinks by Category and Distribution Format: % Analysis 2012
Table 41 Forecast Off-trade vs On-trade Sales of Soft Drinks (as sold) by Channel: Volume 2012-2017
Table 42 Forecast Off-trade vs On-trade Sales of Soft Drinks (as sold) by Channel: % Volume Growth 2012-
2017

Table 43 Forecast Off-trade vs On-trade Sales of Soft Drinks by Channel: Value 2012-2017
Table 44 Forecast Off-trade vs On-trade Sales of Soft Drinks by Channel: % Value Growth 2012-2017
Table 45 Forecast Off-trade Sales of Soft Drinks (as sold) by Category: Volume 2012-2017
Table 46 Forecast Off-trade Sales of Soft Drinks (as sold) by Category: % Volume Growth 2012-2017
Table 47 Forecast Off-trade Sales of Soft Drinks by Category: Value 2012-2017

Table 48 Forecast Off-trade Sales of Soft Drinks by Category: % Value Growth 2012-2017
Appendix

Fountain Sales in South Africa

Table 49 Sales of Soft Drinks by Fountain On-trade through C-Store vs Other Fountain On-trade: Volume
2007-2012



RESEARCH MARKETS

Table 50 Sales of Soft Drinks by Fountain On-trade through C-Store vs Other Fountain On-trade: % Volume
Growth 2007-2012

Table 51 Sales of Carbonates by Fountain On-trade through C-Store vs Other Fountain On-trade: Volume
2007-2012

Table 52 Sales of Carbonates by Fountain On-trade through C-Store vs Other Fountain On-trade: % Volume
Growth 2007-2012

Table 53 Forecast Sales of Soft Drinks by Fountain On-trade through C-Store vs Other Fountain On-trade:
Volume 2012-2017

Table 54 Forecast Sales of Soft Drinks by Fountain On-trade through C-Store vs Other Fountain On-trade: %
Volume Growth 2012-2017

Table 55 Forecast Sales of Carbonates by Fountain On-trade through C-Store vs Other Fountain On-trade:
Volume 2012-2017

Table 56 Forecast Sales of Carbonates by Fountain On-trade through C-Store vs Other Fountain On-trade: %
Volume Growth 2012-2017

Definitions

Sources

Summary 7 Research Sources

Ordering: Order Online - http://www.researchandmarkets.com/reports/313023/

Order by Fax - using the form below
Order by Post - print the order form below and send to

Research and Markets,
Guinness Centre,
Taylors Lane,

Dublin 8,

Ireland.



RESEARCH MARKETS rage10r2

Fax Order Form
To place an order via fax simply print this form, fill in the information below and fax the completed form to 646-607-1907 (from
USA) or +353-1-481-1716 (from Rest of World). If you have any questions please visit

http://www.researchandmarkets.com/contact/

Order Information
Please verify that the product information is correct and select the format(s) you require.

Product Name: Fruit/Vegetable Juice in South Africa
Web Address: http://www.researchandmarkets.com/reports/313023/
Office Code: SCUURS5NS

Product Formats
Please select the product formats and quantity you require:

Quantity
E!ectronlc (PDF) - EUR 736
Single User:
Electronic (PDF) - EUR 1472
Site License:
Electronic (P.DF)‘ - EUR 2208
Enterprisewide:

Contact Information

Please enter all the information below in BLOCK CAPITALS

Title: Mr D Mrs D Dr D Miss D Ms D Prof D

First Name: Last Name:

Email Address: *

Job Title:

Organisation:

Address:

City:

Postal / Zip Code:

Country:

Phone Number:

Fax Number:

* Please refrain from using free email accounts when ordering (e.g. Yahoo, Hotmail, AOL)



RESEARCH MARKETS rage20r2

Payment Information

Please indicate the payment method you would like to use by selecting the appropriate box.
|:| Pay by credit card: D American Express
|:| Diners Club

|:| Master Card

|:| Visa

Cardholder's Name

Cardholder's Signature

Expiry Date

Card Number

CVV Number

Issue Date

(for Diners Club only)

|:| Pay by check: Please post the check, accompanied by this form, to:

Research and Markets,
Guinness Center,
Taylors Lane,

Dublin 8,

Ireland.

D Pay by wire transfer: Please transfer funds to:

Account number 83313083
Sort code 98-53-30
Swift code ULSBIE2D
IBAN number IE78ULSB98533083313083
Bank Address Ulster Bank,
27-35 Main Street,
Blackrock,
Co. Dublin,
Ireland.

If you have a Marketing Code please enter it below:

Marketing Code:

Please note that by ordering from Research and Markets you are agreeing to our Terms and Conditions at
http://www.researchandmarkets.com/info/terms.asp

S
Please fax this form to:
(646) 607-1907 or (646) 964-6609 - From USA
+353-1-481-1716 or +353-1-653-1571 - From Rest of World



