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Content Management Market Shares, Strategies, I
and Forecasts, 2008-2014

THIS IS THE 357TH REPORT IN A SERIES OF MARKET RESEARCH REPORTS THAT PROVIDE FORECASTS IN
COMMUNICATIONS, TELECOMMUNICATIONS, THE INTERNET, COMPUTER, SOFTWARE, TELEPHONE EQUIPMENT, HEALTH
EQUIPMENT, AND ENERGY. THE PROJECT LEADERS TAKE DIRECT RESPONSIBILITY FOR WRITING AND PREPARING EACH
REPORT. THEY HAVE SIGNIFICANT EXPERIENCE PREPARING INDUSTRY STUDIES. FORECASTS ARE BASED ON PRIMARY
RESEARCH AND PROPRIETARY DATA BASES. FORECASTS REFLECT ANALYSIS OF THE MARKET TRENDS IN THE SEGMENT
AND RELATED SEGMENTS. UNIT AND DOLLAR SHIPMENTS ARE ANALYZED THROUGH CONSIDERATION OF DOLLAR VOLUME
OF EACH MARKET PARTICIPATION IN THE SEGMENT. INSTALLED BASE ANALYSIS AND UNIT ANALYSIS IS BASED ON
INTERVIEWS AND AN INFORMATION SEARCH. MARKET SHARE ANALYSIS INCLUDES CONVERSATIONS WITH KEY
CUSTOMERS OF PRODUCTS, INDUSTRY SEGMENT LEADERS, MARKETING DIRECTORS, DISTRIBUTORS, LEADING MARKET
PARTICIPANTS, OPINION LEADERS, AND COMPANIES SEEKING TO DEVELOP MEASURABLE MARKET SHARE. OVER 200 IN
DEPTH INTERVIEWS ARE CONDUCTED FOR EACH REPORT WITH A BROAD RANGE OF KEY PARTICIPANTS AND INDUSTRY
LEADERS IN THE MARKET SEGMENT. WE ESTABLISH ACCURATE MARKET FORECASTS BASED ON ECONOMIC AND MARKET
CONDITIONS AS A BASE. USE INPUT/OUTPUT RATIOS, FLOW CHARTS, AND OTHER ECONOMIC METHODS TO QUANTIFY
DATA. USE IN-HOUSE ANALYSTS WHO MEET STRINGENT QUALITY STANDARDS. INTERVIEWING KEY INDUSTRY
PARTICIPANTS, EXPERTS AND END-USERS. OUR RESEARCH INCLUDES ACCESS TO LARGE PROPRIETARY DATABASES.
LITERATURE SEARCH INCLUDES ANALYSIS OF TRADE PUBLICATIONS, GOVERNMENT REPORTS, AND CORPORATE
LITERATURE.

Mission Statement:

WinterGreen Research is an independent business research organization funded by
sale of market research, competitive analysis, and return on investment studies all
over the world. Research is conducted with integrity and independence that is
supported by the revenue from the sale of studies by a distribution network. The
company seeks to support its distribution network. The company is dedicated to its
customers, to helping those customers grow and understand markets as the
markets change and evolve. Automation of process is a central focus for the
WinterGreen Research company.

Research is centered on new markets, evolving markets, and change in markets. Markets
for new products depend on successful trials. Initial trials create a sounding board for a
new product direction. Market growth for new products and services depends on
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completion of 100 successful trials with real paying customers. WinterGreen Research
tracks those trials in various industries and the impact of the trials by talking to people.

YOU MUST HAVE THIS STUDY

Enterprise Content Management Market Shares, Strategies,

and Forecasts, 2008 to 2014
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PLEASE CHARGE MY MASTERCARD/VISA/AMERICAN EXPRESS—

CARD NUMBER Exp. DATE
If charging to a Credit card you may e-mail the order form, but not the card information
Fax or Call with credit card information - Do not send card number as e-mail - You may send the order as e-mail

ADDITIONAL COPIES, @ $375 (EXTRA COPY PRICE IN EFFECT ONLY WITH INITIAL ORDER)

NAME TITLE

SIGNATURE

COMPANY DivISION

ADDRESS

CITY STATE / Z1P

TELEPHONE

Fax

EMAIL

PLEASE NOTE: RESIDENTS OF MASSACHUSETTS AND CONNECTICUT MUST INCLUDE APPROPRIATE SALES
TAX
SUBSCRIBERS OUTSIDE THE UNITED STATES MUST PROVIDE PREPAYMENT IN U.S. FUNDS

REPORT # SH29821665 728 PAGES 251 TABLES AND FIGURES 2008 $3,300

; WINTERGREEN -cocaec.




