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P U B L I C  A F F A I R S  I N S T I T U T E

CABLETELEVISIONPUBLICAFFAIRSASSOCIATIONand
THEGEORGEWASHINGTONUNIVERSITY

GRADUATESCHOOLOF

POLITICALMANAGEMENT

present...

 outline
DAYONEMONDAY-NOVEMBER 14

STRATEGICMANAGEMENTOFPUBLICAFFAIRSISSUES

  A comprehensive overview of the government relations arena looking especially at functional 

 elements as applied at all levels of governance

  Demonstrate the critical nexus between success in the political and business arenas

  Establishing a framework for analyzing public policy confl ict

  Practical skills building through hands-on team sessions 

STRATEGICCOMMUNITYRELATIONSANDGRASSROOTSPOLITICSINTHELOCALARENA

  Grassroots programs as an essential key of community relations for business

  The role of grassroots in the broader arenas of community relations, public affairs and 

 corporate strategy

  Fundamental knowledge and skills to construct and execute a grassroots program

  Developing a grassroots plan using a real world case

DAYTWOTUESDAY-NOVEMBER 15

POLITICALMONEY

  How political contributions fi t into the overall business and political strategy of a company

  Developing a basic appreciation of how to set-up and run a political action committee

  Demonstrate how advocacy organizations use political money to gain a competitive edge

STRATEGICCRISISMANAGEMENT

  Introducing the concept of strategic crisis management

  Translating existing crisis management programs and contingencies into usable strategic tools

  Strategic crisis management via a practical analysis of an existing crisis management plan

DAYTHREEWEDNESDAY-NOVEMBER 16

USINGTHEINTERNETASANEFFECTIVEADVOCACYTOOL

  The Internet as an advocacy tool

  Utilizing elements of micro-targeting as an advocacy tool

  Demonstrating practical applications of Internet advocacy using a case study approach

COMPETITORANALYSISANDTHEMANAGEMENTOFPUBLICPOLICYPROGRAMS:

THEISSUEOFINDECENCYONTV

  Competitor analysis is a valuable discipline in the public affairs arena

  Using and tapping into publicly available data to perform competitor analysis in the issue arena  

  Practical application of competitor analysis using the indecency issue as applied to cable television

PROGRAM

REGISTRATIONANDAPPLICATION

TheCTPAAPublicAffairsInstitute,anintensive,3-dayprogramofpublicaffairsstrategyandmanagement,willbeheld
November14–16inWashington,DC.You’lllearnhowtocreateeffectivemessages,usetheInternetasanadvocacytool,
performcompetitiveanalysisforissuemanagement,lobbymoreeffectively,andraiseandspendmoneyinthemosteffective
wayinthecampaignarena.Thetuitionfeeof$3,000includeshousing,meals,books,andeveningactivities.

ApplicationsfortheprogramwillbeacceptedbeginningAugust1,2005andadmissionswillbelimitedto25individuals.
Successfulcandidateswillbenotifiedinmid-October2005.Followingnotificationofacceptance,youwillbebilledforthe
programtuition.Inadditiontotheinformationrequestedbelow,pleaseprovideadescriptionofapproximately300words
thatfocusesonyourcareergoalsaswellasacurrentresume.

Name: _________________________________________________________________________________________

Title: ___________________________________________________________________________________________

Company: ______________________________________________________________________________________

Address: ________________________________________________________________________________________

City: ____________________________________________________State: ________ Zip: ______________________

Experience:  Years in current position _____________________________ Years in cable __________________________

fax to CTPAA at 202-955-1134; email sjones@ctpaa.org; or mail to P.O. Box 33697, Washington DC 20033-0697



CTPAAPUBLICAFFAIRSINSTITUTE

Change is constant in today’s public affairs environment and 

continuous learning is critical to the growth and long-range success of 

public affairs executives in the cable industry.

This program of executive education is specifi cally designed for CTPAA 

and delivered by The George Washington University Graduate School of 

Political Management (GSPM), the world’s foremost graduate program 

of political management.  The GSPM is recognized as the 

“West Point of the Political Wars,” having trained 

public affairs professionals for over 15 years 

in all aspects of the discipline.

PROGRAMFOCUS

THISINTENSIVE,THREE-DAYPROGRAMWILLEXTENDYOURVIEWSONISSUE
MANAGEMENT,MESSAGEDEVELOPMENTANDDELIVERY–ANDDEEPENYOUR

STRATEGICAPPRECIATIONFORTHEOVERALLROLEPUBLICAFFAIRS
CANPLAYWITHINYOURCOMPANY.

WHOSHOULDATTEND?

EXECUTIVESATTHETOPOFTHEIRCOMPANY’SPUBLICAFFAIRSOPERATIONS,AND
EXECUTIVESONTHERISE.THEINSTITUTEISDESIGNEDTOOFFERYOUANDYOUR

COMPANYAMOREMEANINGFULPERSPECTIVEOFTHEMAJORFUNCTIONAL
AREASOFPUBLICAFFAIRSMANAGEMENTANDANAPPRECIATIONOFA

LEADER’SROLEINGUIDINGTHOSEACTIVITIES.

CANDIDATESFORADMISSIONSHOULDMEETTHEFOLLOWINGQUALIFICATIONS:

PROVENMATURITYANDDESIRETOBEINTELLECTUALLYCHALLENGED
BYADVANCEDLEVELINSTRUCTION

ACOMMITMENTTOINTENSIVESTUDY

AWILLINGNESSTOENGAGEININTERACTIVEDISCUSSIONTHATCONTRIBUTES
TOTHEGROUP’SADVANCEMENT

CTPAAPUBLICAFFAIRSINSTITUTE

APROGRAMINEXECUTIVEEDUCATION
FORCABLETELECOMMUNICATIONSPROFESSIONALSINPUBLICAFFAIRS

EXCELLENCEINPUBLICAFFAIRSMANAGEMENTCREATESACOMPETITIVE
ADVANTAGEFORYOURCOMPANYANDYOU.

THISPROGRAMGIVESYOUTHATEDGE.

THEPUBLICAFFAIRSINSTITUTEWILLBEHELD
NOVEMBER14–16

ATTHEWATERGATEHOTEL

2650VIRGINIAAVENUE,N.W.,WASHINGTON,DC

“TosaythatIwouldrecommendthisprogramisagrossunderstatement.Iwould
emphaticallydoso.” SteveSchorr
 VicePresident,PublicandGovernmentAffairs
 CoxCommunicationsLasVegas

“TheInstituteaddressedawiderangeofhigh-levelpublicaffairstopics...Iexpectit
willbecomeaverysoughtafterprogramandacrowningrepresentationofCTPAA
totheindustry.”  MarkHarrad
  SeniorVicePresident,CorporateCommunication
  TimeWarnerCable

“Ican’temphasizehowmuchIwasabletogain....andapplytorealissuesthatweface
day-to-dayatourcompany.”  SolDoten
   VicePresident,AffiliateSales&Marketing
   FoxCableNetworks


