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DetermineEligibility
•EligibleentrantsfortheBeaconAwardsarecableoperators,

regionalandnationalcablenetworks,stateandregionalas-
sociations,marketingco-ops,andvendors(hardwareand
softwareproviders).

•YoumustbeaCTPAAmembertosubmitanentry.Ifyou
arenotacurrentmember,yourmembershipfeeof$200.00
shouldaccompanyyourentryalongwithacompletedappli-
cation.

•Entriesmustrepresentworkexecutedandresultsachieved
betweenNovember8,2002,andNovember7,2003.

  

ChooseTheCorrectEntry
Category
Pickone(1)fromeachofthefollowingthreesections:
(A)targetaudience,(B)typeofinitiative/componentand(C)
entrantclassification.Markyourpicksforeachsectiononthe
entryform.Forexample:Community;FullCampaign/Series;
MSO.

(A) Target Audience
Selectacategorythatbestdescribestheintendedaudiencefrom
oneofthefollowinggroups.

Community
Aprojectthatmakesameasurablecontributiontothecom-
munityand/orenhancestheimageofthecabletelecom-
municationscompany.Theentrycanbeaimedatthecom-
munityatlargeoratasegmentofthecommunitythatmay
ormaynotincludecurrentcustomers.

Customers
Aprojectthateducatesandinformscustomersaboutthe
valueofyourcompany’sservices,andindoingso,improves
theimageofyourcompany.Thiscategoryisaimedatcur-
rentorpotentialcustomers.

Education
Aprojectaimedat,orinpartnershipwith,educational
institutions,localschoolsorschooldistricts,designedto
enhancetheawarenessofthecableindustry’seducational
commitmentand/oruseofCableintheClassroomorother
educationalprogramming.

Employees
Aprojectdesignedtoincreaseemployeeawarenessandre-

inforceanunderstandingofkeybusinessstrategiesandthe
industryenvironment.

Government
Aprojectaimedat,orinpartnershipwith,national,state
orlocalgovernmentofficialsthatisdesignedtoeducateits
audienceandreinforcethevalueofcableservices.

Media
Aninitiativedirectedateducatingand/orinformingthe
mediaaboutanindustryorlocalissue,event,oracampaign
withanimpactonyourcompany.Theinitiativeshould
garnermaximummediaexposureofthecompany’sperspec-
tiveorbuildexposuretodriveprogramviewership.

Members
Aninitiativeoriginatedbynational/regional/statecable
associationsornonprofitssuchasNAMICorCablePosi-
tive,theNewEnglandCableTelevisionAssociation,or
TexasCable&TelecommunicationsAssociationtoeducate
andinformtheirmembersaboutindustryissues.

(B) Type of Initiative or Component
Chooseone(1)ofthefollowingdescriptionsthatbestfitsthe
initiativeorprojectcomponent.

FullCampaign/Series
Acampaignimplementedinphasesoronanongoingbasis.
Suggestedsupportmaterialsforentrysubmissionareprint
advertising,brochures,directmail,videos,newsletters,cor-
respondence,photographs,mediaoutreach,marketingprod-
ucts(premiums),electronicandonlinecommunications,
televisionads,radiospots,posters,etc.

FullCampaign/SingleActivity
Acampaignimplementedaroundasingleactivity.Sug-
gestedsupportmaterialsforentrysubmissionareprint
advertising,brochures,directmail,videos,newsletters,cor-
respondence,photographs,mediaoutreach,marketingprod-
ucts(premiums),electronicandonlinecommunications,
televisionads,radiospots,posters,etc.

VideoPromotionorPSA/Series
Aseriesoftwoormorerelatedpublicserviceannounce-
mentsorpromotionalspotsthataddressacommunitycon-
cern,promotethevalueofcableservices,orpromotecable’s
contributionstothecommunity.Eachpiecemustbefewer
thantwominutesinlength.

VideoPromotionorPSA
Asinglepublicserviceannouncementorpromotionalspot
thataddressesacommunityconcern,promotesthevalueof
cableservices,orpromotescable’scontributionstothecom-
munity.Thepiecemustbefewerthantwominutesinlength.

TheBeaconAwards...RecognizingTheBestAmongUs

2Step
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Each year CTPAA sponsors the Beacon Awards competition, honoring excellence in public affairs throughout 
the cable industry.  Beacon Award finalists and winners achieve peer, industry and local market recognition 
for their exemplary work, while setting a standard for their colleagues to emulate. 



Programming/Series
Aseriesoftwoormorerelatedprogramsproducedbyacable
companythatairedlocally,regionallyornationally.Eachpro-
grammustbemorethantwominutesinlength.Theseries
mightbefocusedoncommunityactivities,politicalaffairs,
newsorsports.

Programming/SingleProgram
Asingleprogramproducedbyacablecompanythatairedlo-
cally,regionallyornationally.Theprogrammustbemorethan
twominutesinlength.Thesingleprogrammightbefocused
oncommunityactivities,politicalaffairs,newsorsports.

PrintMaterials
Brochures,newsletters,presskits,directmail,orspecialinfor-
mationalpiecesthataddresscompanyorindustryissues,edito-
rialboardmaterials,annualreports,printads,posters,etc.,used
asstand-alonepiecesorasacampaigncomponent.

WebSite
TheWebsiteentrycanbeashortorlongtermpromotion,a
company’sIntranetsiteorInternetsite,oraninformationalsite
forcustomersandthecommunity.Pleasesubmitprintmateri-
alsandaCDROMwiththeappropriatefilesanddirectionsfor
viewingforjudgestoreview.Printmaterialsandfilescanbea
representationofthewebsite.AllWebsiteentriesmustoperate
fromtheactualmediasourceitissentonCDROM.Nodown-
loadsorinstallsplease.NoliveURLswillbeaccepted.

(C) Entrant Classification
Selecttheappropriateclassificationbasedonthenumberofsub-
scribersyoursystemservesoryourcompanytype.*

Classification EntryFeeby
 11/7 11/21

CableSystemI(Upto75,000subscribers) $140 $190

CableSystemII(75,001-150,000subscribers) $175 $225

CableSystemIII(150,001-300,000subscribers) $190 $240

CableSystemIV(Morethan300,000subscribers) $205 $255

MSO(CorporateOfficeOnly) $240 $290

CableNetworkI(Upto9millionsubscribers) $220 $270

CableNetworkII(9millionto50millionsubscribers) $230 $280

CableNetworkIII(Morethan50millionsubscribers) $240 $290

Association/Nonprofit $190 $240

Hardware/Software,orNewTechnologyProviders $205 $255

PreparetheProject
SummaryandAddendum
The Summary
Eachentrymustbeaccompaniedbyaprojectsummaryandad-
dendum.Thesummary,nomorethanthree(3)pages,should
addressthefollowingthree(3)points.Eachsectionshouldbe
clearlymarked.

PlanningandStrategy
Definetheproject’sobjective(s),targetaudienceandmessage,
aswellasanyspecialconcerns,importantbackgroundinfor-
mationorchallengesthatyouhadtoovercomeinpreparingto
implementtheproject.Establishthepotentialformeasured
results.Thissectionmustincludeajustificationstatementthat
explainswhyyoursubmissionbestfitsintothecategoryyou
havechosen.

Implementation
Describethestrategy,tacticsandstepstakentoimplement
yourproject.Explainhowtheprojectdemonstrateseffortsto
buildpositiverelationships,changebehavioroftheintended
audience,orincreaserecognitionofthecableindustry.

Results
Detailthemeasurementofsuccessfortheprojectinrelation
tothegoals.Includerelevantnumbersanddescribehowthe
projectimpactedthetargetaudience.Alsoincludeformalor
informalcreditreceived(i.e.newspaperarticles,thankyou
notes,proclamations,letterstotheeditor,photos,sponsorship
signs,etc.).PleasehighlightresultsachievedbetweenNovem-
ber8,2002,andNovember7,2003.

Addendum
EntrantsmustsubmitashortdescriptionondiskinaWordor
ASCIItextfile,ofnomorethan130words,highlightingtheover-
allobjectivesandimpactofyourprojects.Eachyear,Multichan-
nelNewsmagazinepublishesaspecialeditionshowcasingBeacon
Awardwinners.Shouldyourentrybeselectedforanaward,this
summarywillbereproducedinthemagazine(witheditsasneeded).

 

PackageYourEntry
•Besuretoenteryourinitiativeintheappropriatecategory,and

ensurethatthesameentrytitleandcategoryareprintedonall
materials.

3Step
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*Forcablesystemprojectsthatusetheresourcesofalargersystem,divisionor
region,choosethesystemthatreflectsthenumberofsubscribersforthelarger
system,divisionorregion.



Deadline

•Includetwo(2)copiesofacompletedentryformwitheach
entry.

•Includeeight(8)copiesofthethree-pageprojectsummary
withtheentry.Writethecontactname,company,company
address,entrytitleandcategoryonthesummarycoverpage.

•Packagetheentry,includingtheeight(8)summariesandall
relevantsupportmaterials,inabindernottoexceed11”x17”
oronaboardnottoexceed30”x36”.Cleanandlegiblecop-
iesofmaterialswillbejudgedasoriginals.

•Videohighlightsmustbesubmittedon1⁄2”tape(VHS),may
notexceedfive(5)minutesinlength,andmustbeaccompa-
niedbyalogofcontents.

•Eachcomponentofanentry(video,premiumitems,etc.)
mustbelabeledwiththecontactname,company,company
address,entrytitleandcategory.

•Donotsendmorethanonesampleofcreativematerialsand/
orvideoperentry.

•Multipleentriesmaybepaidwiththesamecheckorcredit
card.Alistofwhichentriesthatarecoveredbythepayment
mustbeincludedinthepacket.

•Pleaseinsurethatyourentrytravelswellduringshipment.
CTPAAisnotresponsibleforentriesarrivinginunorganized
conditionduetoshipping.

•Shouldyourentrybeselectedforanaward,theawardandits
listinginMultichannelNewswillfeaturethenameofthecom-
pany,categoryandentrytitleasitappearsontheofficialentry
form.

 

SendYourEntryto
CTPAA

CTPAA
Beacon Awards
1724 Massachusetts Avenue, NW
Washington, DC 20036

Early Bird Submission:
November 7, 2003

Deadline:
November 21, 2003

The Rules
•YoumustbeamemberofCTPAAtobeeligibletoenter.

•JudgingCriteria
AllBeaconAwardentrieswillbejudgedon:
PlanningandStrategy(20%)
Implementation(30%),
Results(30%)(PleaseseedescriptionsunderStep3)
Presentation(10%)–Appearance,organizationand
  completenessoftheentry.
Creativity(10%)–Levelofcreativityandinnovation
  evidencedintheconception,useofavailableresources,
  andimplementationofproject.

•Projectsmaybesubmittedinmorethanonecategory.How-
ever,eachentrymustbeaccompaniedbyaseparateentry
form,acompletecopyofallmaterialsandanentryfeeforeach
submission.

•Categorieswillnotbecombined.However,CTPAAreserves
therighttoeliminatecategoriesinwhichtherearetoofew
entries,andtowithholdawardsinacategoryifthejudgesde-
terminetherearenowinningentries

•Programmingentriesproducedbyindependentcontractors
foralocalcablesystemmustbeenteredbythecablesystem.
Additionally,initiativesdesignedandimplementedbyanad
agencyorpublicrelationsfirmmustalsobeenteredbythe
partneringcablecompany.

•Entrieswillnotbereturned.Theybecomethepropertyof
CTPAAandmaybeusedinpublicitymaterials.Donotsend
irreplaceablematerials.

•Thedecisionofthejudgesisfinal,andscoresforindividual
entrieswillnotbedisclosed.Judges’commentsmaybeob-
tainedfollowingthe
awardsceremony.

•Don’tDisqualifyYour-
self!Submissionsmust
adheretotherulesas
describedinthisentry
formandmustfollow
thespecificrequire-
mentsforeachcategory,
ortheentrymaynot
beconsidered.You
willbenotifiedifyour
entryisdisqualified,
buttheentryfeewill
notberefunded.

5Step

www.ctpaa.org/bfaq.shtml      
Beacon Awards Frequently 
Asked Questions

www.ctpaa.org/members/
summary_2003.shtml
2003 Beacon Awards 
Finalist Summaries 
(member-only section)

www.ctpaa.org/docs/
summary.2003.doc
2003 Beacon Award 
Winners

For more information, 
visit CTPAA’s Web site at 
www.ctpaa.org
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Prefix:  Please choose one:           Mr.           Ms.           Dr.

Contact Name _________________________________________________________

Title __________________________________________________________________

Company _____________________________________________________________

Street Address __________________________________________________________

City, State, Zip _________________________________________________________

Phone # _____________________________Fax # ___________________________

E-mail ________________________________________________________

Number of Years in the Industry  __________years
How did you hear about CTPAA?
   FORUM
   Web Site
   Beacon Awards
   Reference
   Other___________________________________________________________    

Membership Status
   New Member        Referred by ______________________________________
   Renewing Member

Company Type
   Cable Network
   Cable Company; Number of Customers __________
   State or Regional Association
   Marketing Co-op
   Vendor
   Other___________________________________________________________

Occupational Emphasis
   Affiliate Relations/Sales                             Operations
   Community Relations                                Production
   Education                                                Programmer
   Financial                                                  Public Relations
   Government Relations                               Other ______________________
   Marketing

Payment
Enclose payment of $200 payable to CTPAA with this application.  Membership 
(good for one year) is neither transferable nor refundable.   Membership services 
will begin 2-3 weeks after receipt of application.

Mailing Info
 CTPAA 
 Beacon Awards
 1724 Massachusetts Avenue, NW
 Washington, DC 20036

CTPAAMembershipApplication

Components:
   Video
   Binder
   Poster board
   Premiums   

Entry:         Early Bird     Web Site      Reg. Code#________________________

Internal Use Only—Do Not Write in this Box

Member Status:
   Current
   New
   Renewing

Fee:
   Entry Fee
   Member Pmt.
   Entry & Mbr.
   Mult. Entries

Payment Method:
   Check
   Credit Card # _________________________________________Exp. _______

This form is for ONE entry only.  If you wish to submit more than one entry, please 
make copies of this form.  Clearly print or type all information. 

Entrant Information
Contact Name _________________________________________________________

Title __________________________________________________________________

Company _____________________________________________________________

Street Address __________________________________________________________

City, State, Zip _________________________________________________________

Phone # _____________________________Fax # ___________________________

E-mail ________________________________________________________

CTPAA Membership Status 
(If you are NOT a current member, complete the Membership Application to the right.)
   Current Member
   New Member
   Renewing Member

Entry Information
   Early Bird Submission (must be received by 11/7/03)      
   Regular (must be received by 11/21/03)    

Entry Title ________________________________________________________
(as it would appear on a Beacon Award statue)

Entry Target Audience (check one)
   Community                                                 Government
   Customers                                                   Media 
   Education                                                    Members
   Employees

Type of Initiative or Component (check one)
   Full Campaign/Series                                   Programming/Series 
   Full Campaign/Single Activity                        Programming/Single Program
   Video Promotion or PSA/Series                      Print Materials
   Video Promotion or PSA                                Web Site

Entrant Classification (check one)       #of Subscribers________
   Cable Sys. I (up to 75,000 subscribers)                       Cable Net. I (up to 9 million subscribers)
   Cable Sys. II (75,001 - 150,000 subscribers)                Cable Net. II (9 to 50 million subscribers)
   Cable Sys. III (150,001 - 300,000 subscribers)              Cable Net. III (more than 50 million subscribers)
   Cable Sys. IV (more than 300,000 subscribers)              Association/Nonprofit
   MSO (corporate office only)                                     Hardware/Software, or
                                                                      New Technology Provider 

Full Name of Category (i.e. Community; Full Campaign/Series; MSO)

_____________________________________________________________

Fees:  (see classification chart in Step 2) 
Beacon Award Entry Fee                                            $ ______________________

CTPAA Membership or Renewal Fee                           $ ______________________

TOTAL                                                                      $ ______________________

Payment Method: (CTPAA’s tax ID # is 742465139)
   Check (payable to CTPAA)     
   Amount Enclosed $ ___________________________Today’s Date ____________
                                  
   Credit Card Visa MasterCard  American Express
   Card # _____________________________________Exp. Date _______________

Signature ____________________________________________________________

BeaconAwardsEntryForm

(complete application)

Entrant Information



ThankyoutoCTPAA
CorporateMembers

Golden Benefactors

A&ENetworks

Advance/NewhouseCommunications

CablevisionSystemsCorp.

CharterCommunications

ComcastCableCommunications

CoxCommunications

NBCCableNetworks

RainbowMediaHoldings

TimeWarnerCable

TurnerBroadcastingSystem,Inc.

Benefactors

ABCCableNetworksGroup

ESPN

LifetimeTelevision

MTVNetworks

TechTV

TheWeatherChannel

Friends & Associates

Adelphia
CableLabs

CableTelecommunicationsAssociationofNewYork
ComedyCentral

CourtTV
C-SPANNetworks
DiscoveryNetworks

FloridaCableTelecommunicationsAssociation
GameShowNetwork

HallmarkChannel
HBO

IndianaCableTelecommunicationsAssociation
InsightCommunications

InternationalChannel
MidcontinentCommunications

Motorola,BroadbandCommunicationsSector
OhioCableTelecommunicationsAssociation

OxygenMedia
Scientific-Atlanta
ScrippsNetworks

ShowtimeNetworks
TexasCable&TelecommunicationsAssociation

TerayonCommunicationSystems



ImportantDatesto
Remember
EarlyBirdSubmissionforBeaconAwardsentries
November 7, 2003

DeadlineforBeaconAwardsentriesNovember 21, 2003

BeaconAwardsentrieswillgothroughpreliminaryjudgingon
January 14 and 15, 2004,inWashington,DC.Apanelof
seniorcablepublicaffairsprofessionalswilljudgethesecondround
andselectthewinningentries.

TheBeaconAwardswillbepresentedatagalaceremonyduring
FORUM2004,CTPAA’sannualthree-dayconference.Thisyear’s
conferencewillbeheldatTheFairmontHotelinWashington,D.C.
FORUM2004willopenSundayafternoon,March 21andcon-
cludeWednesday,March 24.

FormoreinformationaboutFORUM2004,visittheCTPAAWeb
siteatctpaa.orgorcall800-210-3396.

CTPAAMission
“Developandpromotepublicaffairsexcellencetohelp
achieveindustry,corporateandsocialgoals.”

StrategicGoals
•Createafavorableenvironmentforbusinessgrowth.
•Provideprofessionaldevelopmentresourcesandrecognition.
•StrengthenCTPAA’seffectiveness.

CTPAAand
PartnersinCablePublicAffairs
CTPAAwouldliketothankMultichannelNewsmagazineforits
continuedsupportandpromotionoftheBeaconAwards.Itsdedi-
cationisseenrepeatedlythroughouttheannualawardsprocess
andculminatesinthepublishingofthe“OfficialCTPAABeacon
AwardsGuide,”highlightingallwinningprojectsandincludedasa
specialsupplementinMultichannelNewsmagazine.Acopyofthis
supplementisalsoforwardedbyMultichannelNewstothemem-
bersoftheUnitedStatesHouseofRepresentativesandtheUnited
StatesSenate,alongwithaletterdescribingtheawardsprogramand
itsimportance.Theoutreachandimpactofalltheseeffortstruly
worktoconveythemessagesofcablepublicaffairsandtheoverall
industry.


