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PRIZES

The winner(s) of the MACVENEERS MODEL SEARCH will receive the following:

•AtriptoSanFranciscoforthedoctorandhis/herpatienttobepartofaprofessional

 photoshoot(airfareandhotel-seeRulesandRegulations#4).Thisisanopportunityto

 experienceaMACphotoshootproductionwithanawardwinningteamofstylists,

 make-upartistsandphotographer.

•Amodelingfeeforpatientsthathavecompletedasmilemakeover.

•8-10freeMACVENEERSforpatientsthatarewaitingfortheirsmilemakeover.Ifthepatienthas

 alreadyreceivedasmilemakeover,amodelingfeewillbeissuedtothepatientinexchange

 formodelingrights.IfMACVENEERSstillneedtobefabricated,patientswillnotqualifyfora

 modelingfee.

•Winner(s)willbefeaturedinvariousMACmarketingprojects.

•Doctor(s)willgetcopiesofthephotoshootpicturesandtworetouchedimages.

•Doctor(s)willgettwoprofessionallydesignedadsandtwoofficepostersproducedbythe

 MACMarketingTeam.

•Doctor(s)andwinningpatientwillbefeaturedasthewinnersontheMACVENEERS.COMsite.

•Winner(s)willbepartofthe2010LimitedEditionDTICalendar.

•Winner(s)willhavethepossibilityofbeingpresentedinournextMACvideo.

•Winner(s)willhavethepossibilityofbeingfeaturedinourMACboothatthe2010AACDinTexas.

Deadline: August 31, 2009
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WHO WILL BE THE NEXT MACVENEERS MODEL? 

Likeourmodelsfromourpastadvertisements,oneofyourpatientscouldbepartofournextnational

marketingcampaign.WeinviteyoutoentertheMACVENEERSMODELSEARCHforanopportunitytotravel

tobeautifulSanFranciscoandbepartofaprofessionalphotoshootifyourpatientisselected.

WHO IS ELIGIBLE TO ENTER?

TherearetwodifferentscenariosofwhocanbeenteredtowintheMACVENEERSModelSearch.

1.ApatientthathasalreadybenefitedfromMACVENEERSsmilemakeover(alreadyrestored).Ifthispatient

winstheMACVENEERSModelSearch,amodelingfeewillbeissuedtowinnerinexchangeformodelrights.

or

2.Apatientthathasnotbeenrestoredyet,howeverisseekingasmilemakeoverwithMACVENEERS.

IfthispatientisselectedasthenewMACVENEERSModel,MACwillfabricate8-10MACVENEERSfreeof

chargeinexchangeformodelingrights.

Note: We are unable to accept entry forms that come directly from patients.

HOW TO ENTER

Filloutthe“M FORM”andmailitalongwiththerequiredpicturesbyAugust31,2009.

Submitformandpicturesto:

MicroDental Laboratories

5601 Arnold Road 

Dublin, CA 94568

Attn: Gabriel Ceballos

ACKNOWLEDGMENT OF RECEIPT ENTRY

Assoonaswereceiveyourpackage,wewillsendyouacknowledgementviae-mail.Ifyoudon’thavee-mail,

encloseastamped,self-addressedenvelopeinyourpackageandwewillmailanacknowledgementtoyou.

Note: Please keep copies of your images as entry pictures will not be returned.

WINNER ANNOUNCEMENT

Wewillannouncethewinner(s)onSeptember15th,2009.Winner(s)willbenotifiedbyphoneande-mail.

Deadline: August 31, 2009
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FREQUENTLY ASKED QUESTIONS

Can I submit my work via e-mail?

Inordertoensureproperhandlingofyourentrymaterials,wecannotacceptelectronicentries.

What is the criteria the judges will use to select the winner?

Wearelookingforcharismaticpatientswithahealthyandconfidentlook.

Will my entry pictures be returned?

No.Pleasedon’tsendoriginalpicturessincetheywillnotbereturned.

Is there an age limit for the models?

Thereisnoagelimit.

Are the patients supposed to be professional models?

Patientsdon’thavetobeprofessionalmodelsbuttheydoneedtobecomfortable

infrontofthecamera.

Can I submit more than one patient?

Yes,alldoctorsareinvitedtosubmitupto3patients.However,itisnecessarytofillout

aseparate“MFORM”perpatient.

Are you accepting patients with veneers not made by MAC?

SincethisisaMACVENEERSModelsearch,onlypatientsthathavereceivedorwillreceiveMACVENEERS

areeligibletoenter.Patientswithveneersfabricatedbyanotherlabarenoteligibletoenteror

winthecontest.

Are you accepting entry forms from doctors outside USA?

Yes,TheMACVENEERSModelSearchisaninternationalevent.

Deadline: August 31, 2009
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Deadline: August 31, 2009

RULES AND REGULATIONS
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1.MicroDental,aDTIDentalLaboratoryandMACbyMicroDentalTechnologiesreservetherighttoselect
 thewinneroftheMACVENEERSModelSearch.Thewinner(s)willbeselectedbyapanelofjudgesby
 September15,2009.

2. Ifthepatienthasalreadyreceivedasmilemakeover,amodelingfeewillbeissuedtothepatientin 
 exchangeformodelrights.Thepatientwillberequiredtosignastandardmodelingagreementgiving
 DTI,MicroDental,MACandBioHorizonsrightstothephotographs.Therestoringdentistswill 
 notreceivemonetarycompensation,howeverwillreceivethebenefitsasoutlinedinthisdocument.

3. Ifthepatienthasnotreceivedasmilemakeover,MACwillfabricate8-10veneers(basedondiagnosis),
 freeofchargetotherestoringdentistascompensationformodelingrights.Thepatientwillnotreceive
 monetarycompensation,theywillreceivecomplimentarylabwork.Itisrecommendedthatthedentist(s)
 alsoperformsthedentistryatareducedrateorcomplimentaryinexchangeformarketingpurposes.
 a. MACVENEERSwillbeunderwarrantyaccordingtoMicroDental’sstandardpolicy–2years.In 
  casesofbrokenorchippedveneers,MicroDentalwillreplacetheveneer(s)atnocost,howeverwill
  notcoverdentist’schairtime,materials,patienttravel,orotherrelatedexpenses.
 b. MicroDentalmakesnowarrantiesorrepresentationregardinganyserviceprovidedbythedentist.
  Anyclaimsordisagreementsregardingtreatmentarebetweenthepatientandthedentist; 
  MicroDentalisnotresponsible.

4. MicroDentalwillassumereasonableexpensesassociatedforphotoshootsincludingphotographer, 
 props,materialsandsupplies,andappropriatetravel.Travelincludesroundtripcoachairfarefor
 dentistandthewinneroftheMACVENEERSModelSearch,upto3nightshotelaccommodationand
 appropriatemeals(baseduponreceipts)forupto3days.Alltravelmustbepre-approvedandwillbepaid
 byMicroDentalLaboratories.

5. ThewinnerwillsignareleaseformgivingMicroDental,DTIandBioHorizonspermissiontounlimited
 useofthephotosforthefollowing(notlimitedtotheseitems):
 a. ConsumerMarketing
 b. DentalTradePublications
 c. DirectMail
 d. Website
 e. Brochures(forpatientsanddentists)
 f. TradeAdsinLocalMagazinesforDentists
 g. TradeShowGraphics
 h. Posters/Wallart
 i. PatientRecallcards
 j. Calendars
 k. Othermarketingitems

6. Therestoringdentistwillhaveaccesstoalloftheimagesandcanusetheminanymarketingmaterials
 createdfortheirpracticeasoutlinedinthisdocument.

7. Foranyconsumeradvertising,therestoringdentistwillhave“exclusivity”ofthemodelimagesinhis/her
 market.Themarketwillbedefinedasa150mileradiusofthatdentists’practice.Dentistsoutsideof
 the150mileradiusmayhaveaccesstotheseimagesforcertainprojects.

8. MAC,MicroDentalandDTIdonotpracticeordiagnosedentistry.Itisexclusivelytheconsumer’schoiceto
 selectadentistandtodiscussthetreatmentrecommendationswiththatdentist.

9. Medicaidpatientsarenoteligibletoenter.
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Deadline: August 31, 2009

________________________________________________________

TODAY’S DATE

________________________________________________________
DR. NAME 

________________________________________________________
PRACTICE NAME 

________________________________________________________
DR. PHONE

________________________________________________________
EMAIL

________________________________________________________
 WEBSITE ADDRESS

________________________________________________________
ADDRESS

________________________________________________________
CITY           STATE       ZIP

________________________________________________________
NAME OF PATIENT

M FORM

HAS YOUR PATIENT 

RECEIVED A MACVENEERS 

SMILE MAKEOVER?

IS YOUR PATIENT A 

PROFESSIONAL MODEL ?

IS YOUR MODEL REPRE-

SENTED BY AN AGENCY?

WHERE DOES YOUR 

PATIENT LIVE?

YES

YES

YES

NAME OF AGENCY

COUNTRY

STATE

If yes, which teeth were 

restored?

NO

NO

NO

Please describe below why you think your patient has what it takes to become the next MACVENEERS model.

DOCTOR ’S  S IGNATURE   DATE

I have read and understood the rules and regulations of this contest and agree with the terms.
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Deadline: August 31, 2009

EXAMPLE OF PICTURES THAT NEED TO BE SUBMITTED WITH 

YOUR ENTRY “M” FORM.
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•Writethenameofyourpatientonthebackofeachpicture.

•Picturesmustbeunretouchedandwithminimalornomakeup.

•Picturesdon’thavetobeprofessionallyproducedbutmustbeclear.

•Aminimalof3faceshotsand3smileclose-upsarenecessarytojudgeyourpatient.

•Ifyoupatientbecomesafinalist,wemayrequestadditionalpictures.

•Youcansendupto10pictures.
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Deadline: August 31, 2009
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