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Property Listing Form – Things to Do: Distinctive Shopping 
(This form is PDF fillable – just click on each line to complete by computer!) 

 

Property Name: ________________________________________________________________________ 

 

Physical Address: ________________________________________________________________________ 

 

City: ____________________________ State: NC Zip Code: ______________________________ 

 

Mailing Address (if different from above): ________________________________________________________ 

 

City:  ____________________________ State:  NC Zip Code: ______________________________ 

 

Primary Contact: ________________________________________________________________________ 

 

Email Address:  ________________________________________________________________________ 

    (i.e. someone@somewhere.com/net/org) 

 

Owner/Manager (if different from above): ______________________________________________________ 

 

Email Address : ________________________________________________________________________ 

 

Telephone Number(s): 

____________________ ____________________ ____________________ __________________ 
Toll Free  for Visitor Info  Landline for Visitor Info  Primary Contact Cell #  Secondary Cell # 

 

Web Site Address: ________________________________________________________________________ 

 

Season of Operation:  ________________________________________________________________________ 

 

Days/Hours of Operation: __________________________________________________________________ 

 

Description (max 1,000 characters including spaces, or approximately 125 words):  

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________ 

Professional Affiliations: 

__________________________________________________________________________________________

__________________________________________________________________________________________ 
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Category (choose as many as apply): 
 

(  ) Antiques Shop    (  ) Art/Arts & Crafts Shop    (  ) Clothing Boutique 

 

(  ) Farmers Market   (  ) Food & Wine     (  ) Furniture/Home Furnishings 

 

(  ) Gifts & Collectibles   (  ) Malls/Shopping Centers  (  ) Outlet Store 

 

(  ) Specialty Shop    

 

(  ) Other: ____________________________________________________________________________________________________ 

 

Amenities (choose as many as apply): 
 

(  ) Accepts Cash Only   (  ) Accepts Checks   (  ) Accepts Major Credit Cards 

 

(  ) Advance Notice Required for Groups (  ) Alcohol Prohibited   (  ) Air Conditioning 

 

(  ) Elevator    (  ) Free Parking    (  ) Handicap Accessible 

 

(  ) Pet Friendly    (  ) Public Restroom   (  ) Restaurant/Dining on Site 

 

(  ) Motorcoach/RV Parking Available  (  ) Non-Smoking Facility 

 

(  ) Other: ____________________________________________________________________________________________________ 

 

Is the display of tourism information/visitor guides allowed at your front desk or in high visibility area of 

lobby?  (  ) Yes   (  ) No   (  ) Unsure 

 

 
The Heart of North Carolina Visitors Bureau is the official destination marketing organization for  

Randolph County Tourism Development Authority, representing  

Archdale, Asheboro, Franklinville, Liberty, Ramseur, Randleman, Seagrove, Staley, & Trinity. 

 

Please email, fax, or mail completed form to – 

Amber Williams, Tourism Manager 

Phone:  336-626-0364, ext 202 | Fax: 336-610-1023 

Email: awilliams@HeartofNorthCarolina.com  

US Mail: HNC Visitors Bureau | 145-B Worth St | Asheboro NC 27203 

Must be received by _____ / _____ / _____ 
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