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editorial mission 
ideas, ideas, ideas!

➺
From the early days of 

planning right up to the 

wedding day, readers 

can depend on us to give 

them unparalleled expert 

advice, ideas, inspiration 

and emotional support 

so they can feel confident 

about their decisions and 

enjoy planning the party 

of a lifetime!

Bridal Guide magazine’s editorial pages address all the needs of today’s engaged 

couples—from the latest news in fashion and beauty to the best registry items 

and hottest honeymoon destinations. Busy brides, pressed for time while trying 

to plan the perfect wedding, will find what they need in our diverse editorial line-

up whether it’s looking for that special gown, discovering unique ideas for their 

receptions or getting expert advice on marriage and relationships.

We understand, too, that not every couple can afford a celebrity-style wedding 

so we offer inspirational ideas along with affordable ways to make their wedding 

fantasies come true.

For more than 25 years, Bridal Guide has been committed to helping brides and 

grooms have their dream wedding on a practical budget, plan an unforgettable 

honeymoon and prepare for that exciting road ahead of them: married life.

                                                                         —Diane Forden, Editor-in-Chief

2016 media kit



●
Only Bridal Guide has these 

regular columns and features 

on the wide range of topics—

from the wedding itself to 

lifestyle in general—that occupy 

the minds of real brides!
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body fi le  FITNESS
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Master these easy, do-anywhere moves to sneak in 
some extra workout benefi ts anywhere, anytime. All you need are a 

chair or bench plus light to medium weights.

FITNESS TO GO

SCULPT SHOULDERS & ARMS 

Sit tall, with arms by your sides. 

Roll shoulders back, inhale, exhale and 

engage your core. Holding a weight (or a 

fi lled water bottle), exhale as you slowly 

lift your right arm straight out to the side 

and up to shoulder height, palm facing 

down. Hold for a few seconds before 

you lower back to starting position. Do 

8 to 10 reps on the right and repeat with 

left arm.  As you get stronger, work both 

arms at the same time holding a weight 

in each hand. 

STRENGTHEN YOUR CORE  

Place hands about shoulder width apart 

on the seat of a sturdy chair or bench. 

Engage your abs and walk your legs out 

straight behind you into a pushup (plank) 

position on the balls of your feet, with 

arms straight and shoulders over wrists. 

Hold the plank position for 20 to 60 sec-

onds. Remember to breathe throughout 

and to keep abs tight.

TONE THIGHS AND GLUTES 

Using both hands, hold a medium 

weight in front of you with arms down, 

then take your right leg forward and 

your left leg behind you into a wide 

stance. Shift forward to bring 90% 

of your weight onto your front leg. 

Roll your shoulders back and engage 

your core for stabilization. Bend both 

knees and lower your hips into a 

lunge position, raising the weight to 

shoulder height as you go. Keep your 

right knee directly above your right 

foot, and hold for 3 seconds. Press to 

come back up to the starting position. 

Repeat 8 times and then switch sides, 

so the other leg is in front. 

*For more info and workout ideas, 

visit fi tnessglo.com

.

The pros at L.A.’s FitnessGlo 

suggest these three key exercises:

Body File

How to Look and Feel Your Best

all that glitters RINGS
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62 See Shopping Guide for details.

Solitaire diamond ring in 
18K yellow gold by Ritani.

Rose gold ring with fl oral 
pavé setting by De Beers.

Pavé rose gold diamond 
ring by Tacori.

18K yellow gold ring with 
criss-cross setting by 

Simon G. Jewelry.

18K rose gold and diamond 
ring by Penny Preville.

18K gold “two bees” diamond 
ring by Tiffany & Co.

Pavé r dia dose gold diamon
ring by Tacori.

18K yellow gold ring with
ss-cross setting by 

G. Jewelry.

ld dia

18K gold “two bees” diamond 
ring by Tiffany & Co.

Solitaire diamond ring in

Rose gold ring with floral 

Go for the gold and reach for one 
of these gorgeously gilded rings.
by Naima DiFranco

MIDAS 
TOUCH

Twist solitaire ring set 
in 18K yellow gold by 

Hearts on Fire.

Twist solitaire ring set 
in 18K yellow gold by

All That Glitters

Fine Jewelry Tips 

and Trends

THE ROYAL SUITES YUCATAN  
BY PALLADIUM
Check into the exclusive adults-only Royal Suites Yucatan 

by Palladium, one of five resorts in the meandering Palladium 

complex in Riviera Maya, and you’ll have a choice of five differ-

ent, and customizable, Simply Chic nuptials packages created 

by celebrity wedding stylist Karen Bussen. We love the Pure 

Paradise option, which features elegant flowers and whimsical 

paper lanterns. Another favorite is the tropical Promise pack-

age with sunset-inspired ceremony decor. All include a dedi-

cated wedding coordinator, a specialty toast cocktail and your 

choice of venue. Highlights include a beachside gazebo, a pic-

turesque, open-air Catholic chapel, a natural saltwater pool 

WEDDINGS AWAY

>> BRIDALGUIDE.COM  Explore more of the best destination wedding spots around the world at bridalguide.com/weddinghotspots

A villa at Banyan  
Tree Mayakoba.

➺

T
here’s no doubt that the phrase “destination wed-

ding” conjures the coupling of “sparkling sands” and 

“turquoise waters.” And the Riviera Maya, the seem-

ingly endless stretch of Mexican Caribbean coastline 

just south of Cancun, glitters with those desired natural attri-

butes, as well an endless selection of fabulous 

resorts that are perfect for hosting a sunny cele-

bration. No matter your preference you can have 

a happily-ever-after experience in this region of 

Mexico. Here, some of our fiesta favorites. 

BANYAN TREE MAYAKOBA
Situated in the secluded, mangrove-laced Maya-

koba luxury resort development, this luxe hotel 

seamlessly blends haute Asian hospitality and 

design with a local Mexican flair. The rambling 

tropical property features 107 sleek villas, each 

with private pools and handcrafted indigenous furnishings. You 

can choose from legal, symbolic and Mayan ceremony options, 

the latter of which is conducted by a shaman, and a host of  

on-site ceremony and reception spots as well. Favorites include 

the resort’s private white-sand strand, which can accommo-

date up to 200 people, and the mystical Maya Pan Garden, a 

romantic enclave tucked away in a corner of the picturesque 

property. Follow with a reception in the softly illuminated, 

beachfront Sands Restaurant, where you can dine under the 

stars while listening to the sound of gently lapping waves (the 

Sanctuary of Love wedding package starts at $285 per person 

and includes a non-denominational ceremony, cocktail hour, 

dinner and a wedding cake; banyantree.com).

Seven Hills

182

 Riviera Maya
In every issue, we scout a spot that’s perfect for  
tying the knot away from home. by Maya Vandenberg

Simply Chic by Karen 
Bussen at Palladium.

Banyan Tree Mayakoba.

The stunning beach  
at Esencia Estate.
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Weddings Away

Where and How to Get Married 

in Worldwide Destinations

Bridal Insider

Wedding News, 

Trends, and Products
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bridal insider  DOING GOOD

 Avon Breast Cancer 
Crusade fl oral print 
fl ipfl ops and umbrella, 
shop.avon.com 

 Marimekko 
Lissu Rasymatto 
cotton bag, 
marimekko.com

 Oliso Smart 
Iron, oliso.com

 Gold Canyon 
sugar cookie 
tribute candle, 
goldcanyon.com

 Dooney & Burke  
Pink Ribbon key 
fob, dooney.com

Doo

ast

mbr
m

ast Ca
pri
mbr
m 

 Cancer 
print 
mbrella, 

Gold Canyon Gold Canyon 

 CHOOSING REGISTRY OR FAVOR ITEMS THAT BENEFIT

 BREAST CANCER RESEARCH AND EDUCATION.

 Tory Burch 
Kerrington Zip wallet, 
toryburch.com 

 Sterling Forever 
Four Squared earrings, 
sterlingforever.com 

 Estée Lauder 
Modern Muse solid 
perfume compact, 
esteelauder.com

tribute c
golgoldcagolgol

>> BRIDALGUIDE.COM Find more great products that benefi t breast cancer research at bridalguide.com/breastcancer

 Proudly Pink 
5-piece brush set 
by Sonia Kashuk for 
Target, target.com

 Avon Breast 
Cancer Crusade 
aviator sunglasses, 
shop.avon.com

 Apollo Tools 
household tool kit, 
apollotools.com

o 
atto 

om

NOW IS THE TIME TO PAY IT FORWARD WITH LOVE,

 Sterling Forever 

 Telefl ora Pink Grace 
mixed fl oral bouquet, 
telefl ora.com

 Telefl o
mixed fl o
telefl ora

Give back with fl owers, fragrance, 
fl ipfl ops and more, all aligned 
with breast cancer awareness.THINK PINK

 Get-in-Shape

PARROT CAY BY COMO, 
TURKS & CAICOS
Total wellness is the mantra at this 

Caribbean enclave. Guests are 

encouraged to recharge on the 

white sand beach as much as in the 

yoga, fi tness and Pilates studios. 

Daily activities include the 

aforementioned in addition to 

biking excursions, snorkeling and 

pool time. Individual training is also 

available. The spa is a celebration of 

Asian healing therapies, including 

Ayurvedic treatments. Bachelorette 

bonus: No guests under the age of 

16 are welcome. Looking for a closer 

option? Check out the newly 

launched sister property in Miami 

(room rates start at $500 a night and 

include breakfast; comohotels.com). 

RESORT ROUNDUP

CANYON RANCH, LENOX

Canyon Ranch is a spa legend with a philosophy that’s self-reliant and self-directed. It’s 

great for groups, especially of different generations, since you can devise your daily 

schedule. Workout classes range from yoga and Pilates to swimming and tennis lessons, 

hikes of various levels and indoor cycling. And there are lectures and experiences on 

metaphysics, qi gong, African drumming and more. Meals are taken in a Berkshires 

summer cottage from the Gilded Age and all menu items have the nutritional info clearly 

indicated. There’s no need to feel as if you are doing without—dessert and coffee are 

available. Tip: The best coffee is the French press served at Tasso, the café. Evenings are 

spent by the fi re in the library, getting a tarot reading or reposing in the wet rooms at the 

spa (room rates start at $420 for a three-night stay and are all-inclusive). 

156  BRIDALGUIDE.COM   July/Aug 2014

CANYON RANCH, LENOX

Canyon Ranch is a spa legend with a philosophy that’s self-reliant and self-directed. It’s 

great for groups, especially of different generations, since you can devise your daily 

The Ranch at Live Oak 4.0, Los Angeles
When Alex and Sue Glasscock began the Ranch at Live Oak, 

an intimate wellness retreat in the hills of Malibu, they 

immediately became the toast of all fi tness-loving Type-As 

from Hollywood to Wall Street. The only snag in the formu-

la—a.m.-guided hikes; afternoon gym classes; restorative and 

energizing yoga sessions; and a strict 1,400 calorie diet—was 

that many people weren’t able to do a full-week program. 

Enter the Ranch 4.0, a condensed version based at the 

Four Seasons Westlake Village. The concept is the 

same and there are still daily in-room massages for 

every guest. Note: Participants are encouraged to go 

caffeine-, alcohol-, sugar-, gluten-, meat- and dairy-free 

before arriving, as per the program’s protocol (rates are 

$3,800 per person for the four-day program and are 

all-inclusive; theranchmalibu.com).

Inside Parrot Cay 
by Como. 
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Getaways
Grab your girlfriends and 

celebrate—the healthy way—at these 
pampering fi tness retreats. 

by Jenna Mahoney

A delicious 
Ranch meal. 

Canyon Ranch.

The Ranch at 
Live Oak 4.0.

Parrot Cay By Como. 

Resort Roundup

News on Resorts 

Around the World

Planning Notebook

Expert Advice on a 

Range of Planning Topics
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planning notebook   LOCATION

Y
ou can’t really set a 

wedding date until 

you’ve secured a 

location for your 

wedding reception 

(and ceremony), so the sooner 

you tackle this task, the bet-

ter—do it 10 to 12 months in 

advance, if possible. Once 

you’ve narrowed down your 

choices, meet with the banquet 

manager (or other senior repre-

sentative) at each place to hash 

out the details. Following are 

the key questions to ask before 

you decide to book. 

What services does the rental 

fee include? Some reception 

halls provide catering services 

as well as all the necessary 

equipment (tables, chairs, 

linens, tableware and so on), 

while others offer only the 

room, requiring you to take 

care of equipment rentals. The 

site should provide a banquet 

manager who will be present 

on the day of your wedding at 

no extra charge. 

Is the rental fee cheaper if we 

don’t book a Saturday night? 

If you book a Friday or Sunday 

night you’ll likely get a lower 

rate. Rental fees also vary from 

month to month—you’ll get a 

better deal if you book a date 

during low season (usually 

considered the months of No-

vember through April).

Are other events scheduled 

on the same day? Try to avoid 

booking a banquet hall that’s 

hosting another wedding simul-

taneously—you want the staff’s 

attention to be focused entirely 

on your event. Be aware that 

it’s not uncommon for sites to 

book an afternoon and evening 

event on the same day, which 

usually isn’t a problem.

What is your alcohol policy? 

Your catering fee might include 

a full open bar, for which you’ll 

be charged either a fl at fee or 

by the hour—or you may have 

the option of being charged 

based on what, and how much, 

guests actually consume. 

Are your health-department 

and insurance certifi cates up 

to date? Reputable sites meet 

health codes and carry liability 

No matter where you plan to hold your celebration, every venue requires 
careful consideration. Here, key questions to ask. 

 
Renting an all-inclusive hotel ballroom or banquet hall is a great idea, 

since these usually offer well-trained staffs as well as a manager 

who will handle most of the details for you. But don’t discount other 

wonderful venues that can give your party a little more personality:

• Aquarium

• Art gallery 

• Baseball or football

 stadium 

• Beach

• Botanical garden

• Campsite 

• Casino

• College campus 

• Cruise ship 

• Dude ranch

• Fairgrounds 

• Farm

• Historic mansion 

• Industrial loft 

• Island resort

• Lighthouse 

• Museum 

• National park 

• Opera house 

• Planetarium 

• Private home 

• Private yacht

• Racetrack 

• Restaurant 

• Ski lodge 

• Theater  

• Theme park  

• Vineyard 

• Zoo
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 SITE SPECIFIC

insurance in case someone 

becomes severely injured 

while on the property. If there’s 

no paperwork to prove these 

things, you don’t want to 

do business there.

Are there adequate 

restroom facilities? 

In general, you’ll 

need at least two 

bathroom stalls for 

every 100 guests; for 

150 guests, four or more 

stalls are ideal.

Can you accommodate 

physically challenged guests? 

While most buildings will 

have ramps and elevators, do 

a walk-through to see for your-

self how well these features 

will meet the needs of your 

wheelchair-bound guests. 

Are there any restrictions we 

need to know about? If a site 

is located in a heavily residen-

tial area, you may be legally 

required to close down your 

party at a certain hour. Also 

ask about fi re hazards—some 

sites do not allow the use of 

taper candles or sparklers, 

for instance. 

What is your payment and 

cancellation policy? Upon 

signing, you may be asked 

to provide a security deposit. 

Find out if, and under what 

circumstances, your money is 

refundable and make sure this 

is stated in the contract. 

LOCATION, LOCATION

no paperwork to prove these 

things, you don’t want to 

do business there.

Are there adequate 

restroom facilities?

In general, you’ll 

need at least two 

bathroom stalls for 

every 100 guests; for 

150 guests, four or more 

HINT:
Don’t assume anything! 
For example, if you’re 

getting married in the hot 
summer months, be sure 
to ask if your site has air-
conditioning. You don’t 
want any unpleasant 

surprises.

Budget Guru

Smart Money-Saving Tips

Bridal Guide: Some brides assume that only cer-
tain fl owers are right for a wedding—and those 
can be costly. Is it OK to use inexpensive blooms 
instead of more traditional choices?
Colin Cowie: A fl ower’s cost has nothing to do with its beauty, 

and there are many options to the traditional roses and orchids. 

BG: Which less-expensive choices do you like? 
CC: One of my favorites—and probably one of the least expen-

sive fl owers—is the carnation. When it’s used en 

masse and on its own (not mixed with any other mate-

rial), it looks lavish and elegant. Correctly handled, 

carnations can also be very sculptural. For something 

more whimsical, use cloudlike baby’s breath, again en 

masse, but not combined with any other bloom. When 

you set lots of candles around it, it makes a very ethe-

real statement.  To create an interesting ceiling treat-

ment, consider inverted stock or lavender snapdragons 

hanging from above; both are inexpensive and will 

create the same effect as very romantic wisteria.  

BG: So your rule of thumb for using 
less-expensive fl owers would be…? 
CC: Never mix these fl owers with other blooms or 

with fi ller (greens). Don’t try to disguise them: Let 

your choices stand on their own. 

BG: What about varying your table ar-
rangements, so that, for example, you set orchids 
and roses on the bridal party table, and stick to 
carnations and daisies on your other tables?
CC: Playing favorites isn’t my style. Again, it has nothing to do 

with the price of fl owers as much as it has to do with the look. 

Don’t fi ll the bridal party table and leave the others sparse. How-

ever, red roses on the bridal party table and red carnations on the 

rest of the tables can provide a seamless look without sacrifi cing 

the visual aesthetic.  Better yet, integrate by using some arrange-

ments with carnations interspersed amongst the roses, and for the 

other tables, roses interspersed with the carnations. Always fi nish 

off your tables with votives and/or tapers and/or pillar candles.

BG: What sorts of containers work with less-
expensive arrangements? 
CC: It’s not the type of container that affects your budget—it’s 

the size of its opening and the number of fl owers needed to fi ll it. 

I love the idea of small vessels, packed abundantly with one type 

of fl ower per container, to make a lavish statement. For added 

texture and glamour, you can use votives or tapers, spaced at inter-

vals between the fl owers. 

BG: Do you recommend using items like rocks, 
shells, herbs, fruits or vegetables in centerpieces?
CC: I love mixing materials and augmenting the look of my 

decor, or creating an entire decor look with nonfl oral elements, 

but remember that the color and size of the fruits you select need 

to work in harmony with your overall theme. To add dimension, 

fruits can be painted, gold- or silver-leafed or dusted with sparkle.   

For a rustic Tuscan statement, integrate fragrant herbs like 

rosemary and lavender and fl owering thyme. For an opulent effect, 

use fruits like fresh plums and grapes. And for a baroque look, 

try gilding some grapes. For the more contemporary bride, make 

a dramatic candlescape that includes tapers, pillars, votives. You 

can also fl oat single, fl ickering candles in small glass containers 

fi lled with water.

Remember, beauty isn’t about cost—it’s about the look and 

style you make your own! ¢
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budget guru  FLOWERS
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Celebrity designer Colin Cowie offers insider 
tips on creating elegant, affordable fl oral decor.

DON'T ASSUME THAT WEDDING FLOWERS NEED TO BE TRADITIONAL 

  (AND EXPENSIVE). TRUE BEAUTY  IS NEVER ABOUT COST—   

 IT'S  ABOUT CREATING A LOOK AND A STYLE THAT'S ALL YOUR OWN.

 A BUDGET
 BLOOMS ON

>> BRIDALGUIDE.COM Find beautiful wedding fl ower ideas for less at bridalguide.com/saveonfl owers

Designer Profi le

Interviews with Top 

Fashion Designers

designer profi le   VATANA WATTERS

BOHEMIAN  
RHAPSODY

VATANA WATTERS

BOHEMIAN  
RHAPSODY

 INSET TOP RIGHT: Georgette sheath 
with lace trim and rose motifs on a 
sheer back, about $1,100. INSET 

ABOVE: Lace A-line gown with 
scalloped trim along the neckline 
and hem, about $1,300.

SIMPLY CHIC
LEFT: Fit-and-fl are 
lace gown with a 
sweetheart neckline 
and sheer skirt, 
about $1,600. 

See Shopping Guide for details.

How would you describe the 
design aesthetic of the Love 
Marley dresses? The collection 
refl ects today’s free-spirited bride 

who prefers a more non-

traditional wedding. The 

gowns are perfect for a 

beach, garden, rustic or modern celebration 

and this season we’ve added exquisite 

custom beadwork for a touch of glamour. 

We’ve also included whimsical styles in 

soft netting and metallic lace 

with lots of sleeve treatments 

from cap to three-quarter to 

full and sheer—oh so glamorous!

What was the inspiration for 
the latest collection? The phrase 

“what’s old has become new” infl uenced 

our silhouettes from elegant strapless 

dresses to graceful A-lines. I love re-

inventing my favorite material—lace—by 

making it delicate, ladylike and fresh. 

We cut the lace apart and re-embroider it to 

create unique patterns. 

What kind of bride is drawn to these 
romantic, ethereal designs? I see the 

Love Marley bride as both trend- and style-

driven. She’s fashion-aware and inspired by 

art and nature. She wants to stage her wedding 

in an unconventional style—a part of the 

growing niche of brides whose weddings take 

place in gardens or barn settings—and her 

wedding often has a rustic romance theme.

What advice would you give to brides 
as they start their search for the 
perfect gown? Do your research and don’t 

settle—there are so many options out there. 

Stay true to your style by choosing something 

that makes you feel comfortable. 

–Katie Hoppenjans

What kind of bride is drawn to these What kind of bride is drawn to these What kind of bride is drawn to these 
romantic, ethereal designs? romantic, ethereal designs? romantic, ethereal designs? I see the I see the 

Love Marley bride as both trend- and style-Love Marley bride as both trend- and style-

driven. She’s fashion-aware and inspired by driven. She’s fashion-aware and inspired by 

art and nature. She wants to stage her wedding art and nature. She wants to stage her wedding 

in an unconventional style—a part of the in an unconventional style—a part of the 

growing niche of brides whose weddings take growing niche of brides whose weddings take 

place in gardens or barn settings—and her place in gardens or barn settings—and her 

wedding often has a rustic romance theme.wedding often has a rustic romance theme.

   I encourage brides to play with accessories. Belts, earrings 

and hair combs can easily personalize your wedding look.

 Lace A-line gown with 
off-the-shoulder neckline.

FREE SPIRITS
TOP LEFT: Dotted tulle 
A-line gown with beaded 
cap sleeves, about 
$1,400. ABOVE: A-line 
gown with appliqués on 
a lace bodice, three-
quarter length sleeves 
and a skirt of soft 
netting, about $1,700.

Ethereal, fl owing and effortlessly 
chic, Vatana Watters’ Love Marley 
collection embodies natural beauty. 
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the delicate 

lace on 
this dreamy 

gown.
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Ask David

Celebrity Wedding Planner, 

David Tutera, Shares His Best Advice

T
here are many pros and cons to having your 

wedding on notable holidays: Valentine’s 

Day, the Fourth of July, Christmas Eve, and 

New Year’s Eve are all memorable days 

that can make your celebration even more special (and 

ensure you never, ever forget your anniversary!). I per-

sonally believe your wedding should be a special day of 

celebration on its own and set apart from anything else. 

But if you have your heart set on a holiday wedding, 

here are a few tips to keep in mind.

Your goal should be to own the holiday-inspired theme with-

out going overboard and focusing on just the holiday. Instead, 

make subtle nods to the special day that you are sharing your 

wedding with. It’s very important to let your wedding be about 

style, color and you…not the holiday itself.

To keep a personal feel, decor and embellishments should 

drive the concept and not the holiday. For example, utilize ele-

ments available in the season: winter spices, spring fl owers, sum-

mer beaches or the fall harvest are all great ways to incorporate 

the time of year without being too literal.

If you feel strongly about incorporating holiday colors or 

themes into your decor, don’t go overboard with your palette.  

For instance, for your July 4th wedding, try to choose just blues 

and whites—if you prefer red, choose a deep burgundy and use 

it sparingly, just as an accent.

Weekends like Memorial Day, which for most people is consid-

ered the fi rst offi cial weekend of the summer, can be challenging 

due to the popularity of family travel—accommodations can be 

diffi cult to nail down, too. That said, one advantage is that some 

102

ask david   ADVICE

P
H

O
T

O
G

R
A

P
H

Y
: 

(F
R

O
M

 T
O

P
) 
D

A
V

ID
 N

IC
H

O
L

A
S

; 
G

R
E

G
 G

R
IF

F
IN

; 
M

A
R

IN
G

 V
IS

U
A

L
S

Thinking about nuptials on 
Memorial Day weekend, Valentine’s 
or New Year’s?  Here’s what the 
star of WEtv’s “David Tutera’s 
CELEBrations,” has to say.

 ON HOLIDAY

guests will see this as perfect timing since they won’t have to take 

off personal days from work if they need to travel to your nuptials. 

Others, however, may be put off because they cannot attend due to 

a yearly family vacation or reunion (as these are popular weekends 

for family travel). Your RSVPs will refl ect both results.

HOLIDAY WEDDING DO’S & DON’TS

• DO give as much notice as possible to your guests  through save- 

the-date cards. People often plan vacations in advance during the 

holidays so don’t be surprised if there is a larger percentage of 

declines in RSVPs than if it were a non-holiday wedding.

• DO incorporate a great signature cocktail that relates to the 

holiday, which can be a fun and theme-driven element.

• DON’T play seasonal holiday music at your reception. You want 

your guests to feel they are at a wedding, not a big holiday party.

• DON’T forget that the cost of vendors and travel may be 

heightened during this time. A vendor may raise prices due 

to having to pay employees overtime on a holiday, and fl owers 

always cost more in winter months and during holidays such as 

Mother’s Day or Valentine’s Day. Hotels and airfare are more 

costly during peak vacation times, too—which can be fi nancially 

inconvenient for out-of-town guests. 

I Do’s for a Gala New Year’s Eve Wedding

✽ Always check with the venue you are interested in to 
make sure it’s available—many often open their doors to 
the public to host their own event on New Year’s Eve.

✽ If you’re planning a New Year’s Eve wedding, keep in mind 
that your reception time should start later than normal, as 
you want to make sure you are also celebrating the turn of 
the New Year with your guests when the clock strikes twelve.

✽ I strongly suggest a black-tie wedding to make this night 
extra special!

✽ To tie in the theme of this night, decor ideas could 
include crystals, color, sparkle, props and even bubbles 
to celebrate the two special occasions.

DAVID’S RULE OF THUMB: THERE ARE  ADVANTAGES— 

AND DISADVANTAGES—WHEN PLANNING FOR A 

HOLIDAY WEDDING, SO PROCEED WITH CARE. 

A New Year's fête.

Summer blooms 
for a Memorial 
Day wedding.

An elegant Fourth of 
July celebration.

>> BRIDALGUIDE.COM Get more advice from David at bridalguide.com/davidqa

Star Resort

A Spotlight on Celebrities’ 

Favorite Destinations

234

T
hanks to the fl urry of Insta-

grams and tweets, there was 

nothing covert about the 

big-time party that Spy Kids 

actress Alexa Vega and Big Time Rush 

star Carlos Pena Jr. threw in celebration 

of their marriage. The couple were fêted 

by a wedding party of 18 bridesmaids 

and groomsmen, along with friends and 

family at the luxe Grand Velas Riviera 

Nayarit, an intimate all-inclusive resort 

on Mexico’s picturesque Pacifi c coast. 

The seaside property, which fl aunts 267 

ocean-view suites, fi ve restaurants, 

24-hour room and concierge service, a 

rockin’ pool area and golden sand 

beach, is a favorite honeymoon hide-

away for couples in search of a cool 

spot to lounge in the sun.

While every comfortable suite fea-

tures sumptuous bedding, local design 

touches and balconies or private 

terraces that open onto the Pacifi c, the 

hotel’s Spa Suites are the ultimate 

retreats. Each of the eight spacious 

accommodations boasts a hydro-mas-

sage tub, enormous shower and sepa-

rate treatment room. In addition to an 

extensive menu of services, the spa 

offers an outsized wet area that encom-

passes a eucalyptus inhalation station, 

among others. An adjacent fi tness cen-

ter hosts training sessions and classes 

such as yoga, Pilates and Zumba. The 

watersports area is another activity hot 

spot with kayaks, Boogie Boards, sail-

boats, a scuba program and more. Or 

just stroll along the picturesque shore 

or enjoy ice-cold margaritas in beach 

loungers. Then get your fi ll of chips, 

guac and other local specialties at the 

poolside Selva del Mar or upscale Frida 

restaurant. If you prefer Mediterranean 

cuisine, reserve a table at the fi ne-din-

ing Lucca. Off-site excursions include 

shopping in Puerto Vallarta (be sure to 

pick up some tequila—it’s local!) on 

El Malecon, a beach boardwalk that’s 

lined with traditional shops, casual 

eateries and public art. And, yes, it’s all 

so Instagram-friendly, you’ll be just as 

tempted to upload your honeymoon 

memories as were the PenaVegas 

(room rates start at $335 per person, 

per night and are all inclusive; vallarta.

grandvelas.com). —Jenna Mahoney P
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A breezy evening perch. 

A delectable treat. 

One of many open-air 
public spaces.

Grand Velas 
Riviera Nayarit.

Want to get married where the 
celebs do? In each issue, we take a 
peek at a star-studded hideaway. 

ALEXA VEGA AND CARLOS PENA JR.

STAR RESORT

>> BRIDALGUIDE.COM Browse more celeb-approved destinations at bridalguide.com/celebresorts

 Grand Velas Riviera Nayarit

Travel Insider

A Q&A with Travel Experts on 

Their Favorite Destinations

222  BRIDALGUIDE.COM May/June 2014

TRAVEL INSIDER
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AND BEYOND  
Playful zebras 
are a common 
sight at the 
Crater Lodge. 

ZANZIBAR
Poolside 
at The 
Residence 
Zanzibar. 

W
anderlust. For most people it’s a daydream. For me, 

it’s a job hazard. Every year as I examine the world’s 

most romantic places, there’s one that becomes my 

ultimate must-visit. This time the honor fell to Tan-

zania, the East African country that encompasses the fabled Seren-

geti plains and the spice island of Zanzibar. The fascinating country 

has a plethora of wildlife, cultural sites and amazing hotels. 

• BEYOND THE PLAINS If you’ve ever watched the Discovery 

Channel, you have an idea of what the vast Serengeti encompass-

es—endless grasslands, rocky outcroppings, various rivers and 

loads of wild animals. The viewing here is so robust that we spied 

the Big Five—rhino, lion, buffalo, elephant and leopard—within mere 

hours of arriving. During the great migration, 

herds upon herds of wildebeest cross the rivers, 

as do zebra, innumerable antelopes and some 

giraffe. And lions, hyena, cheetah and leopards 

all hunt these grazing animals as they do so. To 

say that seeing it all is both spectacular and hum-

bling is an understatement. 

• UNDER THE STARS “Glamping”—glamor-

ous camping—blends the simplicity of sleeping in 

a tent with sumptuous bedding, butler service and 

hot showers. Alex Walker’s Serian, which moves 

its semi-permanent position based on animal 

migration, is a true glamping experience. Honey-

mooners enjoy their canvas accommodations with the 

biggest bed around and an outdoor lounging area, set 

away from other tents. Most meals are taken with fel-

low guests at the main dining tent, decorated with 

wildlife photos by Alex and the guides. Don’t miss a 

romantic bush bath, which features a soak in a huge 

copper tub with cocktails at sunset (room rates start 

Via jeep, boat and small planes, our travel editor explores 
this exciting honeymoon destination. by Jenna Mahoney 

SERENGETI
All these guys 
assisted in 
my glamping 
experience.

 Tanzania

➺

INSIDER TIP There’s a reason 
safari wear is khaki—the tsetse 
fl y (which can cause sleeping 
sickness) is drawn to black and navy. 

ANDBEYOND
Overlooking 
Ngorongoro 
Crater. 

ALEX WALKER’S 
SERIAN
Inside one of the 
guest tents.

the Big Five—rhino, lion, buffalo, elephant and leopard—within mere 

a tent with sumptuous bedding, butler service and 

, which moves 

ZANZIBAR
A plush room at 
The Residence 
Zanzibar. 

Travel Snapshots

A Pictorial Overview 

of Top Honeymoon Hot Spots
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The epic Milford Sound.

 CAPITALIZE ON YOUR TIME   
Make Auckland more than the place you fly into and out of, 

and give yourselves at least a day to experience the area’s 

amazing-in-their-own-right adventures. Head straight to the 

iconic Sky Tower, where the 360-degree views of the city 

and surrounding islands are just the starter course: Maori-

British celebrity chef, Peter Gordon, offers a Kiwi-Euro fusion 

feast at Sugar Club on the 53rd floor. Do the SkyWalk, just 

above the restaurant, and you’ll circumnavigate the build-

ing’s exterior sans handrail (but in a harness). If the adrena-

line isn’t sufficiently surging yet, plummet back to earth via 

the country’s highest bungee. The SkyJump sends you 

down to street level at almost 53 miles per hour. For much 

mellower fare, take the ferry ride to Wai-

heke Island, where you’ll find a beach, 

vineyard, farm, olive grove—or a combo 

thereof—around every hilly turn. For a 

guided excursion, try Andanda Tours. 

Auckland lights 
up at night.

Chalk it up to the Hobbit effect: Even if New Zealand didn’t initially top your honeymoon 

hot list, the real Middle Earth is looking more and more appealing right about now. 

Thanks in large part, no doubt, to the finale of the Tolkien trilogy having recently hit 

theaters—and all the previews and promos having just incited your wanderlust—those 

limestone cliffs, primeval rainforests, misty fjords, glacial cascades, alpine peaks, tur-

quoise pools and emerald fields are calling louder than a gold ring to Gollum. Here are 

our picks for best experiencing this real world fantasyland on earth. —Abbie Kozolychk

 New Zealand

The rugged 
seashore. 

Editor’s Tips

Smart Advice from 

Bridal Guide’s Travel Editor

islands. They also oversee special events 

including proposals and romantic sun-

downers. Spa concierges welcome and 

guide you through your treatment ex-

perience. Pool concierges assist 

with towels and lounger and 

umbrella set-ups. At some of 

the more elite Mexican  

resorts, they’ve been known 

to help with sunscreen appli-

cation and sunglass defogging, 

as well as heading up popsicle dis-

tribution. Note: Depending on the hotel, 

the aforementioned helpers may be 

called “butler” in lieu of “concierge,” but 

the function is the same. Even resort bars 

and restaurants are getting in on the high-

ly specific service—offering experts in  

liquors, such as tequila (tequileros), rum 

(rumeliers) and sake (sake sommeliers). 

 THE CARSON CONNECTION  Some 

properties go beyond the concierge con-

cept, which traditionally provides service 

for all guests, with the inclusion of but-

lers. Depending on the size of the resort, 

butlers generally are assigned to three to 

five guest rooms at a time. They are re-

sponsible for attending to your every 

care, whim and need. And they do it all—

from streamlining the check-in process 

to unpacking your suitcase and drawing 

romantic, candlelit bubble baths to ar-

ranging offsite excursions and securing 

restaurant reservations. Hotels with club 

levels or other VIP designations often 

180 BRIDALGUIDE.COM  Jan/Feb  2015
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O
nce upon a time, in the not 

so distant past, luxury  

hotels were defined by 

their worker-to-guest ratio. 

They also boasted a highly 

trained staff member called the con-

cierge, an expert in the art of procure-

ment (the best theater tickets in town, the 

hottest restaurant table, for example) and 

extensive personal service (arranging 

spa appointments, helping transporta-

tion needs and business center assis-

tance). In recent years, concierges have 

become ever more abundant. And with 

that proliferation has come a subset of 

super-specialized assistants at resorts 

around the world. While it’s better to have 

multiple helping hands than just one set, 

all the titles and differentiations may be a 

bit confusing. Here’s how to get the high-

end help you need, want and deserve. 

 WHAT’S IN A NAME  Your elementary 

school English teacher may have scold-

ed you for defining a word by using it, but 

in the case of specialized concierges the 

monikers do exactly that. Romance con-

cierges spearhead honeymoon-specific 

excursions like private dinners on the 

beach and castaway days set on remote 

EDITOR’S TIPS

 Special Order
From tequileros to romance 
butlers, how to utilize the  
specialized concierge services 
at your honeymoon resort.  
by Jenna Mahoney

have what are called club concierges. 

They function as the traditional desk  

attendant, yet instead of answering for 

the entire hotel, they assist only the 

guests staying in those exclusive rooms. 

Aside: Another bonus to booking into 

such room categories is the private 

lounge that is often stocked with compli-

mentary snacks, finger sandwiches, cof-

fee and tea and, sometimes, a cocktail 

hour; many have fantastic views too.

 PREPPING THE CASE  If you’ve opt-

ed for accommodations with personal-

ized butler service you’ll likely receive a 

questionnaire to fill in prior to arrival. The 

preference sheet gives your helper a  

better idea of your likes (local beer, yoga 

and surfing) and your special requests 

(romantic bubble bath turndowns, spe-

cific pillow needs). If your resort of 

choice doesn’t provide such a detailed 

pre-check-in process, you can 

still make arrangements prior 

to your arrival. Contact the 

romance concierge if you 

foresee wanting a seclud-

ed island excursion, for 

example, or email the spa 

coordinator for a treatment 

menu and schedule of fitness 

classes. Also contact the hotel if you  

require transfer assistance, excursion 

suggestions and other fine print details. 

 THE TIPPING POINT  Unless you are 

at a resort that expressly has a no gratu-

ities policy, tips are expected for services 

rendered. Some hotels have a tipping 

guide, so be sure to ask before arrival.  

In general, private butlers are tipped five 

percent of the room rate, per night. Con-

cierges receive $5 to $10 a day, depend-

ing on their level of service, and other 

specialized service providers get $1 to $2 

a day. The only deviance from the for-

mula is for sommeliers (and other such 

liquor specialists), who generally expect 

10-20 percent of the cost of the bottle(s). 

How you choose to parse out the pay-

ments is entirely up to you. Some guests 

prefer to do it on a day-by-day basis to 

ensure prompt and efficient service, but I 

find it easier to leave labeled envelopes 

at the concierge desk upon checkout. 

TIP:
Many luxury hotels 

employ concierges that 
are members of  

the exclusive Les Clefs  
d’Or organization.  

Look for a lapel pin  
boasting crossed 

gold keys.
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From the proposal to the big day, and beyond, bridalguide.com is there every step of the way. 

Brides are treated to a fresh, practical perspective on wedding receptions, fashion and beauty, 

honeymoons, registry and more, with original, fun ideas and the best advice straight from our 

editors, industry experts and real brides. Factor in the Bridal Guide print magazine and iPad/

iPhone edition, our mobile-responsive website, and an active social media community for the 

ultimate 360-degree planning experience.

twitter.com/bridalguidemagfacebook.com/
bridalguide

pinterest.com/bridalguide instagram.com/bridalguide
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tie-in, custom content, social media and other branded creative. 

E-Mail Marketing

E-Newsletter
• Leaderboard: 728x90
• Rectangle: 300x250
• Custom Content Placement
• Delivered weekly to 20,000 opt-in subscribers

●
Custom packages can be 

tailored to meet your marketing 

goals and budget. Contact your 

sales representative for rates on 

content sponsorship opportunities, 

digital advertising, email marketing, 

sweepstakes, social media and more.
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Custom Email Blast
Exclusive client message sent to a minimum 
of 5,000 brides; deployed upon request, 
subject to availability; target nationally, 
by state, region or wedding date.
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•   Color proof MUST be sent with each fi le. Publisher is not responsible for 

color variation on press if ad is not accompanied by required proof.
• Color proofs that are certifi ed SWOP format for 4-color work, such as: 
   Epson, Imation™ Matchprint™; Kodak Approval Digital Color Proofi ng System;
   IRIS Pro SWOP, FUJI Color-Art® System CR-T4 SWOP.
• Proof must be pulled from the supplied digital fi le.

IMPORTANT NOTE
Publisher reserves the right to trim, reset or resize elements that are not to 
required specs. Reproduction quality is at the advertiser’s risk if these publisher’s 
specifi cations are not met.

WHERE TO SEND THE AD MATERIAL
Send all Digital fi les to the RR Donnelly Printing Ad Portal:
http://www.rrd-lpc.com/bridalguide
For Ad Portal questions or problems, contact Gail Nazario at Gail.nazario@rrd.com 
or call 717-293-2174.

Send press proofs to:
Gail Nazario
RR Donnelly
Dept. LPC, 216 Greenfi eld Road
Lancaster, PA 17601-5885

If you need additional information, have questions, or encounter problems, 
contact Bill Ziff at bziff@bridalguide.com or call 917-338-5853.

 Ad Size      Bleed                  Non-Bleed 

 Full-page          8-1/8" × 10-3/4"            7-3/8" ×      10"
2/3 vertical                 5" × 10-3/4"            4-5/8" ×      10"
1/2 horizontal         8-1/8" ×  5-3/8"             7-3/8" × 4-7/8"
1/2 vertical        4-1/16" × 10-3/4"          3-9/16" ×      10"
1/3 vertical          2-3/4" × 10-3/4"            2-1/4" ×      10" 
1/3 square       N/A                       4-5/8" × 4-7/8" 
1/6 vertical       N/A                       2-1/4" × 4-3/4"
2-page spread               16" × 10-3/4"          15-1/4" ×      10"

Advertising Dimensions

2016 media kit

print advertising /digital specifications


