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Tesco: Grocery Newsletter

Sample campaign: Weekly Grocery Newsletter

EveryLittle Helps  Seealitis ®
Green Tray Amnesty
t o

Dynamic variants:

. Email content based on customer preference ° beui'wm"im“ &, - & %Q
—  Order of content changes depending on customers latest ‘ S——
purchase. If groceries were purchased then Grocery shows first,
if wine was purchased then the Wine section will show first. This

is the same with the subject line.

—  Wine content dynamic depending on customer choice e.g. crisp
white, mix case, reds etc.

. Customer Demographics
— Intro section and Real Food section may change depending on

Make your vouchers go further
‘with the Summer Clubcard
Exchange™. Plus celebrate the

TESCOWINpbythecsse  Spectoffers & _winecommaniy. (5

Make your vouchers go further
with the Summer Clubcard Exchange
in selected Grocery departments**

Vintage Champagne at Half Price!

Chanoine Fréres Vintage
Champagne

whether they are from the UK or Ireland. UK will see “Love British : Sl R " =
Food.” Segmented through postcode. a E ﬁ i"' ¢ E54 ol E30 0555 €30
—  Products within grocery trading will change depending on T T R o R =
customer purchasing behaviour. Some may get Tesco Value Gusomce) | (oacromce) | (aroncaso)
range while others will see Tesco Finest* = @
| o
. In Store Promotions | —— I
—  Customers in certain geographic regions will receive specific Lirmee | Lo ) | Lamirmee)
information relating to “free collection” or “extended opening —
hours” within local stores. Segmented through postcode. P Nfood
® T&C ’ S E‘E:E:g?m The more flexible way

to enjoy the wines you love.

—  Certain T&C’s will only be present when above dynamic content
is pulled into the email

Personalisation: ot
—  Title, Surname within main body of email. Default is blank e

R

| Freebie Friday Titter competition
Follow us on Twitter @3 TescoReatfood for recipe
d grocary ofrs. P, # you etweet

5.0 the 3 o 1081 At you could wi 1 f 10
Tosco gft vouchers o 7@l < 1 R RIS VU S
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Tesco — Grocery Newsletter

Dynamic content variable examples

What'sinseason  Seeallrecipes »

realfood >

Real Food Irish

.
Recipes using this
s Version
ingredients
Conrgetle and
Tomate, haselnut and | vicotla with lemon
eafs checee Tarl and herh pasta

What'sin season = Seeall recipes

Recipes using this
season's best
ingredients?

Tomato, haselnut and| *=
jnwﬁ‘ cheese Tart

Courgetle and
ricolla with lemon

realfood®

155,00 the 3rd or 10t August you could win 1 of 10
£50 Tesco gift vouchers—

Rectvovt visotle
with Thyme and
poximeson

Freebie Friday Twitter competition

Follow us on Twiter @TescoRealFood for
ea OO recipe inspiration and grocery offers. Plus, if
us on the 3rd or 10th August you

vouchers .

you retweet
could win 1 of 10 £50 Tesco gift
)
Version

AlchemyWorx

Did you know?
Dynamic variants l

Did you know?  Seealltips (»

More choice for you

We've added more products and delivery slots to your store
so there’s an even wider range of groceries and home
essentials now available at a delivery time to suit you.

I‘ Shop now > |

Favourites Delivery Saver

Did you know?  Seealltips

More delivery slots for you

There are now more delivery slots available in your area so its
even easier to find a convenient delivery time.

| Shopnow> |
Favourites ' Offers in one place 3 Delivery Saver
S iFReg
vw | s |
Every Little Helps  Seealltips ®
Favourites

Shop faster with Favourites.

| Shopnow> j

Offersinoneplace | FreshnessGuarantee Shop on the go

Delivery Saver
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Tesco: Non-Grocery Newsletter

Sample campaign: Weekly Non-Grocery Newsletter

Dynamic variants:

. Email content based on customer preference

—  Order of content changes depending on customers latest
purchase. Using DreamMail business rules the order within the
email changes so that either Clothing, Entertainment or Direct will
show first. This is the same with the subject line.

*  Customer Demographics
—  Content changes depending on gender or family status. E.G.

Calling all PC gamers, HAlso ouT now...

Guild Wars 2 is out now!

The Walking Dead
WAIDER| series 2 - Complete

customers with children will be shown “Back to School” content. B om
£28.99 | Buy |

Lucky One

. In Store Promotions

—  Customers in certain geographic regions will receive specific
information relating to “free collection” or “extended opening
hours” within local stores. Segmented through postcode.

+ T&C’s
—  Certain T&C’s will only be present when above dynamic content
is pulled into the email

Want Unlimited Broadband
for only £2.50"a month?

Personalisation:
—  Title, Surname within main body of email. Default is blank

Visit our other stores
Tesco Grocery >
Debveredto /
" FREE UK standard delivery pER //ﬁ Q
to home or office on all school uniform* #
Or collect Free next day™
from over 700 stores.
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