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Background   

• Conducted for years ending in 2 and 7 

• Covers more than 28 million establishments 

• 7.4 employer businesses 

• 21.1 nonemployer businesses 

• Forms sent to less than 20% of businesses  

• Administrative records used for very small 

businesses and all  non-employers 

 

 



Economic Census Scope and Coverage 

• Economic Census programs 
 

•   

 

 

 

 

 

 

 

 

• Covers data for 1000 industries, 13,000 goods and services products, 
and 15,000 different geographies  

Minerals    

Construction  

Manufactures 

Wholesale 

Retail, Accommodations 

Service Industries 

Transportation 

Communication, Utilities 

Finance, Insurance, Real 
Estate Services 

 

 

Survey of Business Owners  

Business Expenses Survey 

Economic Census of Puerto Rico, Guam,  

  Virgin Islands, Commonwealth of the 

  Northern Mariana Islands, American Samoa 

Commodity Flow Survey (BTS) 
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The Economic Census Has a Unique Role 

• Economic Census 
– Benchmark quality 

– Emphasis on levels 

– Broad industry coverage 

– Rich industry and geographic detail 

– Rich content 

– Provides data for maintaining sampling frames 

• Monthly, Quarterly, and Annual Surveys 
– Timely estimates 

– Emphasis on short-term trends (period-to-period change) 
• Track the business cycle 

• Provide source data for quarterly GDP estimates 

– Limited sector/industry coverage 

– Limited industry and geographic detail 

– Limited content 

 

 

 

40 billion  

data  cells, 

1,641 data 

product 

releases 

Economic 

indicators 
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“There is no question that the Economic Census is the most important  

building block to the economic picture.”   

-- Maurine Haver, National Association for Business Economics (8/18/11) 

Gross Domestic 

Product 
Monthly Retail Sales Producer Price Index 

Statistics by Industry Statistics by Geography 
Employment, Payroll, 

Sales, etc. 

Economic Assistance 

Programs 
Emergency Planning 

Transportation 

Planning 

Owner Sex, Race, 

Ethnicty, and Veteran 

Status 

Franchising 
Industry Concentration 

by Firm Share 

Business Marketing 
Business Investment 

Planning 

Local Economic 

Development 

Accurate Benchmarks 

for Economic Indicators 

Gross  

Domestic  

Product 

(GDP) Producer  

Price Index  (PPI) 

& Productivity 

Retail Sales 

& Other  

Indicators 
Consistent, Comparable, 

Comprehensive 

Measures 

Statistics  

by 

 Industry 

Statistics  

by  

Geography 

Employment,  

Payroll, Sales, 

Locations, 

& Firms Information on Business 

Location and Size 
Promoting 

Small Business Emergency  

Impacts 

Transportation  

Uses 

Characteristics of U.S. 

Businesses 

Owner  

Sex, Race, 

Ethnicity, and  

Veteran  

Status 

Franchising 

Industry  

Concentration 

 by Firm  

Share 

Data to Understand 

Business 

Competitiveness 

Business  

Marketing & 

Performance 

Metrics 

Business  

Investment 

Planning 

Local Economic 

Development 

Economic Census 
The foundation for 

measuring business 

activity across the 

 U.S. economy 

Data to 

Understand Business 

Competitiveness 

 

Accurate  

Benchmarks for 

Economic Indicators 

Information on Business 

Location and Size 

Characteristics  

of  U.S.  

Businesses 

Consistent, 

Comparable, 

Comprehensive 

Measures 

Reliable business 

statistics from the 

Economic Census 

are critical to 

evaluating the 

condition of the 

American 

economy 
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Time Line of 2012 Economic Census Activities 

 2009    2010     2011    2012     2013    2014     2015     2016 

Program Planning and Preparation 

  

Dissemination 

 

Collection Activities 

Micro-Referral Processing 

Macro Review and Analysis 

Post-collection 

2017 Program Planning and Preparation 
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Economic Census Budget 

*  Census of Agriculture moved to the National Agricultural Statistics Service 

‡  Estimated 

Reference 

Year 

 Six-Year 

Cycle Costs 

($1,000) 

Percent 

Change 

 1982  $83,124  ― 

1987  97,902  +18% 

1992  155,939  +59% 

 1997 * 215,968  +38% 

2002  321,636  +49% 

2007  503,445  +57% 

2012  n/a +30%‡ 
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2007 & 2012 Economic Census Cycle Costs 
$
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Objectives for 2012: 
Ensure useful and relevant of programs 

 

• Use of newly-developed parts of the North American Product 

Classification System (NAPCS) for manufacturing, wholesale, and retail 

sectors. (All service sector industries collected on NAPCS in 2007) 

• 2012 revisions to the North American Industry Classification System 

(NAICS), including: 

– Less industries for manufacturing. 

– Clarified classification of factoryless goods producers. 

• Added product detail to manufacturing to account for Current 

Industrial Report industries and the green economy 

• Added enterprise inquiries for innovation and manufacturing services; 

new enterprise classification system; new enterprise statistics   
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Objectives for 2012: 
Reduce Respondent Burden 

 

Offer Direct Internet Reporting for Singleunits:  

Target = 20%  
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Final 2007 Economic Census Response 

Check-in Rate Electronic/Total 

Overall (hit target) 86% 29% 

Multiunit establishments 91% 54% 

From ~1,300 largest companies* 96% 89% 

Single-unit establishments  81% 3% 

* I.e., response for establishments of about 1,300 large multi-establishment 

companies covered by the Account Managers Program. 

Hit a key performance target for the 2007 Economic Census. 



 

Reduce Respondent Burden 
 Modernize Business Help Site  
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Reduce Respondent Burden 

Expand Account Manager Program 
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• Account Managers assist Large (L) 

companies with reporting. 

• Expand from 1300 to 2000 

companies (approx 400,000 to 

775,000 establishments )  

• 61 % of multiunit payroll, 40 percent 

of multiunit establishments 



 

Reduce Respondent Burden 

Expand Outreach to Businesses 
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• Expand Advance Mailing to 80,000 

– Contacted 15,000 in 2007 

– Resulted in higher response  

• Aggressively Market Electronic 

Tools 

• Focus on 20 Segments for 

Response: Minority businesses, 

Industries, Selected Metro’s 



Response Promotion Strategies 

• Message on envelope (Mandatory) 

• Toll-free number  

• Business Help Site 

• Improved electronic reporting software   

• Multiple remails (reminders) 

• Letters from top legal official  
 

• Advance information and account managers 

• Trade association and other intermediary outreach 

• Awareness campaign:   

– What’s in it for ME (my business)? 
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Industry 

Snapshots 
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Local 

Business 

Snapshots 
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Objectives for 2012:  
Improve Key Systems 

 

• Complete migration to Blade/Linux information 

technology platforms and an updated software 

architecture. 

• Intelligent Computer-Assisted Data Entry (iCADE), which 

will use optical character recognition for selected 

numeric data. 

• Next-generation on-demand laser printing for report 

forms  

• Introduce better analytic tools; develop for 2017 

architecture framework   
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• 03/12   Advance mailing to 80,000 largest companies 

• 09/12-12/12 Preparation and assembly of 4.6 million mailing packages 

• 10/12-03/13 Run first wave of Economic Census promotional materials 

• 10/12           Mail 775,000 forms to 2,000 largest companies  

• 10/12           Business Help Site, Toll-free assistance, Electronic  Reporting  

• 12/12      Mail Economic Census SU and remaining MU report forms 

•  02/12/13    Economic Census due date 

• 09/13   National Processing Center units complete collection/ processing 

• 10/13   Complete initial tabulations and begin HQ review.  

• 12/13   First Economic Census data product (Advance report) 

• 4Q/14  Industry series completed 

• 2Q/16  Final product released 

 

 

2012 Economic Census Milestones 
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2012 Economic Census Release 

Schedule -- Proposed 

• Advance Report: 12/2013 

• 3 months ahead of 2007 Economic Census timing 

• 1 year after end of reference period 

• Industry Series Reports: 2/2014 – 11/2014 

• Geographic Area Series Reports: 11/2014 – 8/2015 

• MCD Subject/Summary Reports: 2/2015 – 10/2016 

• SSSD Lines & Size Reports: 10/2015 – 12/2015 

•   Comparative, Bridge, and Franchise Reports: 3/2016 – 

6/2016 

• ZIP Codes Reports: 6/2016 



“New” 

American 

FactFinder 

(AFF2) 
 

The 

replacement 

source for 

these same 

economic data 

as well as data 

from the 

Decennial 

Census and 

other 

demographic 

programs 
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Questions? 


