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Student Product Assessment Form
JosephS.Renzulli&SallyM.Reis

RationaleUnderlyingthisAssessmentForm

Thepurposeofthisformistoguideyourjudgmentinthequalitativeassessmentofvarious

typesofproductsdevelopedbystudentsinenrichmentprograms.Inusingtheinstrument,three

majorconsiderationsshouldalwaysbekeptinmind.First,theevaluationofmorecomplexand

creativetypesofproductsisalwaysafunctionofhumanjudgment.Wedonotthinkintermsof

percentilesorstandardscoreswhenweevaluatepaintings,architecturaldesigns,ortheusefulness

ofalabor-savingdevice.Wemustconsidertheseproductsintermsofourownvaluesandcertain

characteristicsthatindicatethequality,aesthetics,utility,andfunctionoftheoverallcontribution.

Inotherwords,wemusttrustourownjudgmentandlearntorelyuponourguidedsubjectiveopin-

ionswhenmakingassessmentsaboutcomplexproducts.

Asecondconsiderationrelatestotheindividualworthoftheproductasafunctionofthestu-

dent’sage/gradelevelandexperientialbackground.Forexample,aresearchprojectthatreflects

anadvancedlevelinvestigationandsubsequentproductbyafirstgradermightnotbeconsidered

anequallyadvancedlevelofinvolvementonthepartofasixthgrader.Similarly,theworkofa

youngsterfromadisadvantagedbackgroundmustbeconsideredinlightofthestudent’soverall

educationalexperiences,opportunitiesandavailabilityofadvancedlevelresourcepersons,materi-

als,andequipment.

The third consideration relates to the most important purpose of any evaluation—student

growthandimprovement. Thisassessment instrumentshouldbeused toguidestudents toward

excellence,and,therefore,westronglybelievethatitshouldbesharedanddiscussedwithstudents

beforetheproductisstarted.Inotherwords,webelievetheinstrumentshouldbereviewedwith

studentsduringtheearlyplanningstagesoftheproduct.Studentsshouldhavetheopportunityto

knowandfullyunderstandonwhatbasistheirfinalproductswillbeassessed.

InstructionsforUsingtheAssessmentForm

Althoughmostoftheitemsincludedontheformrelatedirectlytocharacteristicsofthefinal

product,itwillalsobehelpfulifyouhaveaccesstoplanningdevicesthathavebeenusedinthe

developmentof theproduct. Suchplanningdevicesmight include logs,contracts,management

plans,proposals,oranyotherrecordkeepingsystem.Aplanningdevicecanhelpyoutodetermine

ifprestatedobjectiveshavebeenmetbycomparing statementsofobjectives from theplanning

devicewiththefinalproduct.Ifsuchaplanningdevicehasnotbeenusedorisunavailable,you

maywanttorequeststudentstocompleteaformthatwillprovideyouwiththenecessaryback-

groundinformation.Itisrecommendedthatsometypeofplanningdeviceaccompanyallproducts

Renzulli, J.S.&Reis,S.M. (1997).Theschoolwideenrichmentmodel:Ahow-toguide foreducationalexcellence (pp.263-269).

MansfieldCenter,CT:CreativeLearningPress.
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thataresubmittedforrating.Ifitcanbearranged,youmayalsowanttointerviewthestudentwho

completedtheproduct.

InusingtheStudentProductAssessmentForm(SPAF)itwillsometimesbenecessaryforyou

todosomedetectivework.Forexample,indeterminingthediversityofresources,youmayneed

to examine footnotes,bibliographiesor references, andmaterials listedon theplanningdevice.

Youmayalsowanttohavethestudentcompleteaselfevaluationformrelatingtothecompleted

product.Thisformmayhelptoassesstaskcommitmentandstudentinterest.

TheStudentProductAssessmentFormcanbeusedinavarietyofways.Individualteachers,

resourcepersons,orsubjectmatterspecialistscanevaluateproductsindependentlyorcollectively

asmembersofateam.Whentwoormorepersonsevaluatethesameproductindependently,the

averageratingforeachscaleitemcanbecalculatedandenteredontheSummaryForm. When

usedinaresearchsettingorformalevaluationsituation,itisrecommendedthatproductsbeinde-

pendentlyevaluatedbythreeraters.Oneoftheseratingsshouldbecompletedbytheteacherunder

whosedirectiontheproductwasdeveloped.Asecondformshouldbecompletedbyapersonwho

hasfamiliaritywith thesubjectmatterareaof theproduct. Forexample,ahighschoolscience

teachermightbeaskedtoratetheworkofanelementarygradestudentwhohascompletedasci-

ence-relatedproduct.Thethirdratermightbesomeonewhoisindependentoftheschoolsystem

orprograminwhichtheworkwascarriedout.

ItemFormat

AtfirstglancetheitemsonSPAFmayseemtobelongandcomplicated,buttheyareactually

quiteconcise.Eachitemrepresentsasinglecharacteristicthatisdesignedtofocusyourattention.

Theitemsaredividedintothefollowingthreerelatedparts:

1. TheKeyConcept.Thisconceptisalwayspresentfirstandisprintedinlargetype.Itshould

servetofocusyourattentiononthemainideaorcharacteristicbeingevaluated.

2. TheItemDescription.FollowingtheKeyConceptareoneormoredescriptivestatements

abouthowthecharacteristicmightbereflectedinthestudent’sproduct.Thesestatements

arelistedundertheKeyConcept.

3. Examples.Inordertohelpclarifythemeaningsoftheitems,anactualexampleofstudent

workisprovided.Theexamplesareintendedtoelaborateuponthemeaningofboththe

KeyConceptandtheItemDescription.Theexamplesarepresentedfollowingeachitem

description.

ImportantNote:Thelastitem(No.9)dealswithanoverallassessmentoftheproduct.Inthiscase,

wehavechosenasomewhatdifferentformatandexampleshavenotbeenprovided.Whencom-

pletingtheratingsforItemNo.9,youshouldconsidertheproductasawhole(globally)ratherthan

evaluatingitsseparatecomponentsinananalyticfashion.

Someoftheitemsmayappeartobeunusuallylongor“detailish”foraratingscale,butour

purposehereistoimprovetheclarityandthusinter-raterreliabilityfortherespectiveitems.After

youhaveusedthescalesafewtimes,youwillprobablyonlyneedtoreadtheKeyConceptsand

ItemDescriptionsinordertorefreshyourmemoryaboutthemeaningofanitem.Researchhas
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S showninter-raterreliabilityisimprovedwhenitemsaremoredescriptiveandwhenbriefexamples

areprovidedinordertohelpclarifyanymisunderstandingthatmayexistonthepartsofdifferent

raters.

“NotApplicable”Items

Becauseofthedifficultyofdevelopingasingleinstrumentthatwillbeuniversallyapplicable

toalltypesofproducts,occasionallytherewillbeinstanceswhensomeoftheitemsdonotapply

tospecificproducts.Forexample,inacreativewritingproject(poem,play,story)eithertheLevel

ofResources(No.3)orDiversityofResources(No.4)mightnotapplyifthestudentiswritingdi-

rectlyfromhis/herownexperiences.Itshouldbeemphasized,however,thatthe“NotApplicable”

categoryshouldbeusedveryrarelyinmostratingsituations.

HowToRateStudentProducts

1. FillouttheinformationrequestedatthetopoftheSummarySheetthataccompaniesthe

StudentProductAssessmentForm.AseparateSummarySheetshouldbefilledoutforeach

producttobeevaluated.

2. ReviewthenineitemsontheStudentProductAssessmentForm.Thisreviewwillhelpto

giveyoua“mindset”forthethingsyouwillbelookingforasyouexamineeachproduct.

3. Examinetheproductbyfirstdoingaquickoverviewoftheentirepieceofwork.Thendoa

carefulanddetailedexaminationoftheproduct.Check(√)pagesorplacesthatyoumight

want to reexamine and jot down brief notes and comments about any strengths, weak-

nesses,orquestionsthatoccurasyoureviewtheproduct.

4. TurntothefirstitemontheStudentProductAssessmentForm. ReadtheKeyConcept,

ItemDescription,andExample.Enterthenumberthatbestrepresentsyourassessmentin

the“Rating”columnontheSummarySheet.Enteronlywholenumbers.Inotherwords,

donotenterratingsof3.5or2.25.Onthoserareoccasionswhenyoufeelanitemdoesnot

apply,pleasechecktheNAcolumnontheSummarySheet.Pleasenotethatwehaveonly

includedanNAresponseoptionforItem9aontheOverallAssessment.

5. Turntotheseconditemandrepeattheaboveprocess.Ifyoufeelyoucannotrenderajudg-

mentimmediately,skiptheitemandreturntoitatalatertime.Uponcompletionofthe

assessmentprocess,youshouldhaveenteredanumber(oracheckintheNAcolumn)for

allitemsontheSummarySheet.

6. Anycommentsyouwouldliketomakeabouttheproductcanbeenteredatthebottomof

theSummarySheet.
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STUDENTPRODUCTASSESSMENTFORM

SUMMARYSHEET

Name(s):_____________________________________________ Date:_______________

District:__________________________________ School:____________________________

Teacher:______________________________ Grade:________________ Sex:_________

Product(Titleand/orBriefDescription):______________________________________________

______________________________________________________________________________

NumberofWeeksStudent(s)WorkedonProduct:_________

RATINGSCALES

Factors1-8 Factors9A-9G

5-Toagreatextent 5=Outstanding
3-Somewhat 4=AboveAverage
1-Toalimitedextent 3=Average
 2=BelowAverage
 1=Poor

     NOT
FACTORS  RATING APPLICABLE

1. EarlyStatementofPurpose....................................................  _______   _______

2. ProblemFocusing...................................................................  _______   _______

3. LevelofResources.................................................................  _______   _______

4. DiversityofResources...........................................................  _______   _______

5. AppropriatenessofResources................................................  _______   _______

6. Logic,Sequence,andTransition............................................  _______   _______

7. ActionOrientation..................................................................  _______   _______

8. Audience................................................................................  _______   _______

9. OverallAssessment................................................................  _______   _______

A. OriginalityoftheIdea....................................................  _______   _______

B. AchievedObjectivesStatedinPlan...............................  _______

C. AdvancedFamiliaritywithSubject................................  _______

D. QualityBeyondAge/GradeLevel..................................  _______

E. Care,AttentiontoDetails,etc........................................  _______

F. Time,Effort,Energy......................................................  _______

G. OriginalContribution.....................................................  _______

Comments:

PersonCompletingThisForm ___________________________________________________
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1. EARLYSTATEMENTOFPURPOSE

 Is thepurpose (theme, thesis, researchquestion) readily apparent in the early stagesof the

student’sproduct?Inotherwords,didthestudentdefinethetopicorprobleminsuchamanner

thataclearunderstandingaboutthenatureoftheproductemergesshortlyafterareviewofthe

material?

Forexample,inaresearchprojectdealingwithskunksofnorthwesternConnecticutcom-

pletedbyafirstgradestudent, theoverallpurposeandscopeof theproductare readily

apparentafterreadingtheintroductoryparagraphs.

 5 4 3 2 1 NA 
 Toagreat Somewhat Toalimited
 extent  extent

2. PROBLEMFOCUSING

 Didthestudentfocusorclearlydefinethetopicsothatitrepresentsarelativelyspecificprob-

lemwithinalargerareaofstudy?

Forexample,astudyof“DramainElizabethanEngland”wouldbemorefocusedthan“A

StudyofDrama.”

 5 4 3 2 1 NA 
 Toagreat Somewhat Toalimited
 extent  extent

3. LEVELOFRESOURCES

 Isthereevidencethatthestudentusedresourcematerialsorequipmentthataremoreadvanced,

technical,orcomplexthanmaterialsordinarilyusedbystudentsatthisage/gradelevel?

Forexample,asixthgradestudentutilizesanearbyuniversitylibrarytolocateinformation

aboutthehistoryofclownsinthetwelfththroughsixteenthcenturyinthemajorEuropean

countries.

 5 4 3 2 1 NA 
 Toagreat Somewhat Toalimited
 extent  extent
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4. DIVERSITYOFRESOURCES

 Hasthestudentmadeanefforttouseseveraldifferenttypesofresourcematerialsinthedevel-

opmentoftheproduct?Hasthestudentusedanyofthefollowinginformationsourcesinaddi-

tiontothestandarduseofencyclopedias:textbooks,record/statisticbooks,biographies,how-to

books,periodicals,filmsandfilmstrips, letters,phonecalls,personal interviews, surveysor

polls,catalogsand/orothers?

Forexample,afourthgradestudentinterestedintheweaponsandvehiclesusedinWorld

WarIIreadseveraladult-levelbooksonthissubjectwhichincludedbiographies,autobiog-

raphies,periodicals,andrecordbooks.Healsoconductedoralhistoryinterviewswithlocal

veteransofWorldWarII,previewedfilmsandfilmstripsabout theperiodandcollected

lettersfromelderlycitizenssenttothemfromtheirsonsstationedoverseas.

 5 4 3 2 1 NA 
 Toagreat Somewhat Toalimited
 extent  extent

5. APPROPRIATENESSOFRESOURCES

 Didthestudentselectappropriatereferencematerials,resourcepersons,orequipmentforthe

topicorareaofstudy?

Forexample,astudentwhoisinterestedinwhysomuchfoodisthrownawayintheschool

cafeteria contacted state officials to learn about state requirements and regulations which

governwhatmustandcanbeservedinpublicschoolcafeterias.Withtheaidofherteacher,

shealsolocatedresourcebooksonhowtodesign,conduct,andanalyzeasurvey.

 5 4 3 2 1 NA 
 Toagreat Somewhat Toalimited
 extent  extent

6. LOGIC,SEQUENCE,ANDTRANSITION

 Doestheproductreflectalogicalsequenceofstepsoreventsthatordinarilywouldbefollowed

whencarryingoutaninvestigationinthisareaofstudy?Aretheideaspresentedclearlyand

logicallyandisthereasmoothtransitionfromoneideaorsubtopictoanother?

Forexample,astudentdecidedtoinvestigatewhetherornotasectionofhiscityneedsa

newfirestationwithasalariedstaffratherthanthepresentvolunteerstaff.Firstthestudent

researcheddifferentmethodsofinvestigativereportingsuchasappropriateinterviewskills.

Nextthestudentconductedinterviewswithbothsalariedandvolunteerfirestationstaff.

Hethenlearnedaboutmethodsofsurveydesignandreportinginordertoanalyzelocal

residentoppositionorsupportforthenewfirestation.Afterotherlogicalstepsinhisre-

searchwerecompleted,hisaccumulatedfindingsledhimtointerviewswiththeMayorand
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inbidsonsuchbuildings.Hisfinalproductwasaneditorialinthelocalnewspaperwhich

reflectedhisresearchandconclusions.

 5 4 3 2 1 NA 
 Toagreat Somewhat Toalimited
 extent  extent

7. ACTIONORIENTATION

 Isitclearthatthemajorgoalofthisstudywasforpurposesotherthanmerelyreportingonor

reproducingexistinginformation,ideas,orknowledge?Inotherwords,thestudent’spurpose

isclearlydirectedtowardsomekindofaction(e.g.,teachingwaystoimprovebicyclesafety,

presentinga lectureonsaltpond life); some typeof literaryorartisticproduct (e.g.,poem,

painting,costumedesign);ascientificdeviceorresearchstudy(e.g.,buildingarobot,measur-

ingplantgrowthasafunctionofcontrolledheat,light,andmoisture);orsometypeofleader-

shipormanagerialendeavor(e.g.,editinganewspaper,producing/directingamovie).

Forexample,astudentdecidestostudythehistoryofhiscity.Afteranextensiveinvesti-

gation,thestudentrealizesthatotherhistorybookshavebeenwrittenaboutthecity.He

finds,instead,thatnoonehaseverisolatedspecificspotsofhistoricalsignificanceinthe

citywhichareeasilylocatedandaccessible.Hebeginsthistaskanddecidestofocushis

researchtoproduceanoriginalhistoricalwalkingtourofthecity.

 5 4 3 2 1 NA 
 Toagreat Somewhat Toalimited
 extent  extent

8. AUDIENCE

 Isanappropriateaudiencespecifiedorreadilyapparentintheproductormanagementplan?

For example, the student who researched the history of his city to produce an original

walkingtourpresentshistourtothecitycouncilandthemayor.They,inturn,adoptitas

theofficialwalkingtourofthecity.Itisreproducedinthecitynewspaperanddistributed

bythelocalhistoricalsociety,library,andgivenouttoregisteredguestsinthecity’shotels

andmotels.

 5 4 3 2 1 NA 
 Toagreat Somewhat Toalimited
 extent  extent
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9. OVERALLASSESSMENT

 Consideringtheproductasawhole,provideageneralratingforeachofthefollowingfactors

andmarkthespaceprovidedtotherightoftheitem:

RATINGSCALE

5=Outstanding 2=BelowAverage

4=AboveAverage 1=Poor

3=Average

A. Originalityoftheidea. ______ 

B. Achievedobjectivesstatedinplan. ______ 

C. Reflectsadvancedfamiliarity(forage)withthesubject

 matter. ______ 

D. Reflectsalevelofqualitybeyondwhatisnormally

 expectedofastudentofthisageandgrade. ______ 

E. Reflectscare,attentiontodetail,andoverallprideonthe

 partofthestudent. ______

 




