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The IT Job Board Guide to Creating  
an Effective Job Advert

This guide provides guidance on writing effective online advertising 
campaigns that will maximise the return on investment for your 
business. It covers every element of job advert writing, from how best 
to structure your job advert to writing effective copy.

Contents

Component 1: Improving your advert visibility

Component 2: Example of a successful job advert

Component 3: The job advert structure explained

Component 4: Tracking and monitoring

Component 5: Top Tips

Guide to Writing an Effective Job Advert
The IT Job Board.co.uk

Page impressions 5,525,176        Unique users 323,423

Visits   497,940           Jobs viewed 4,589,602

No. of live jobs  20,950            Applications 121,746

www.theITjobboard.co.uk

T: 020 7307 6300



.co.uk

Component 1: Improving your advert visibility

When searching for a job, the candidate is required to insert search terms into a search engine, which are typically related  
to the skills they possess or a specific job title. 

If your advert contains the search terms the candidate has specified, it will be included in the long list of results,  
which are displayed in order of relevance.

Relevance of recruitment adverts are determined by:

•  Search terms within the job title

•  Number of times the search terms appear within the advert itself

•  The recency of the advert, ensuring they feature as high up as possible in a candidate’s search results (The IT Job Board 
refreshes direct client vacancies 3 times a day).

To make sure candidates find your job, consider the following points when writing your recruitment advert:

•  Avoid plural job titles – candidates will enter ‘Programmer’ in their search criteria, not ‘Programmers’.

•  Be aware that most job search engines place more “weight” on keywords in the title. Therefore a keyword in the title can be 
“worth” up to 4 times as much as the same keyword in the body of the text.

•  Avoid using a job title that may be unfamiliar to job seekers. Search engines place stronger emphasis on the relevance of the 
job title so avoid using internal terms. ‘Business Analyst’ will be recognised far more readily than ‘Analysis Leader - Business’.

•  Include ALL essential skills the role requires – it will increase the ‘relevance’ of your advert in the candidate’s search results.

•  Look at how similar jobs that are ranking well on a job board are written and structured. It will soon become obvious which 
adverts are more attractive and why an advert is top of the search results.

•  Try inserting skills and keywords in the body of the text to increase the “ranking” of your advert. E.g. Instead of “you will 
ideally have 1 year of Spring Framework experience...’” write “As a Java J2EE developer, you will ideally have 1 year of Spring 
Framework experience...” etc.
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Heading

• Job title
• Keyword rich
• Location

Heading repeated

•  Repeat of job title,   
keywords and location

Short and engaging –  
selling the company

Keyword rich

Keyword rich

Keyword rich

Relevant to your audience

One, clear call to action

Component 2: Example of a successful job advert

For full details about individual elements, refer to the information on pages 3 and 4.
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Component 3: The job advert structure explained

Getting the right balance of information is one of the most important elements to consider when writing an advert; too little 
information will not give the candidate the confidence to apply for the role, whereas too much information will swamp the 
candidate or potentially intimidate them.

Below is the recommended job advert structure to generate as much response as possible:

Job Title

•  The words in the title are scored higher than the words in the copy by the search function so it is important to get 
the following in to ensure you are ranked as high as possible in the search results: 
 - The role title 
 - The key skills required, no more than 5 
 - Location 
 - Salary (if possible)

•  When writing your title be as specific as possible e.g. instead of ‘Java Developer’ write ‘Java J2EE Developer, 
London, salary up to £55,000’.

•  Some clients choose to repeat the title of the role as a heading to the text. The point of this is it repeats keywords, 
which the search engine will pick up without disrupting the flow of the advert.

Company Introduction 

•  The candidate wants to know whom they are sending their CV to so make sure your job advert includes an 
introduction to your company. As candidates are becoming more interested in a company’s culture, take this 
opportunity to sell your organisation as a great place to work.

•  For smaller enterprises, this is essential. Larger organisations should also be wary of complacency; having  
a well-known brand might guarantee a larger response to a role but does not guarantee that the best candidates  
will respond.

•  This introduction should be brief, consisting of no more than four lines.

Specifications of role

•  Ideally, this should be in bullet point or list form detailing the key functions and skills that are essential for the role. 
The correct skills will ensure the right people read your advert, and will eliminate irrelevant candidates.

•  Desirable attributes/skills do not need to be included.

Benefits

•  You want the best people – sell to them. A skilled team, a good location, enjoyable working environment and 
flexible working hours are all crowd pleasers. What would interest you if you were looking for a job?

Call to Action

•  This should allow your audience to take one, easy action.

•  We would always recommend directing candidates to an email address where they can attach their CV.  
The less time it takes to apply the better.

•  Alternatively, if you have a career’s page, then direct candidates straight to the relevant job, not the career’s homepage.

•  The danger of having more than one call to action or links to other web pages is that the candidates will either  
get lost or find the process too lengthy or complicated, therefore will not continue with the application process.
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Component 4: Tracking and monitoring
There are many advantages that the switch to online recruitment has given to employers.

Speed and tangibility are key benefits of online recruitment.

•  Your ability to get an advert quickly published AND receive response is greater than ever but candidates expect a similar level of 
service in return.

Ensure speedy response to interested candidates.

•   Don’t begin recruitment campaigns if your ability to respond is limited, schedule them around the availability of those involved internally. 

•  Keep candidates informed of the process even if there are unforeseen internal delays, they will appreciate it and it protects your 
brand image. 

•  Polite ‘Regret’ letters are also invaluable. Again, they protect your brand but also if that candidate is relevant for a different 
position in the future, it increases your chances of recruiting from the same pool of applicants.

Monitor and adapt your advert during the campaign duration.

•  Tracking your adverts’ progress is also invaluable; unlike print-based adverts, online advertising allows you to edit and change the 
content of your adverts if they are not generating enough or the right response. 

•  Don’t wait until the advertising period is up to review its success – keep on top of it at all times. Although it is a good idea to 
leave a week of advertising before making any drastic decisions, you need to use the flexibility and control that online advertising 
can offer, to maximise your response rates.

Component 5: Top Tips
Get the facts right

•  As we are in a candidate driven market, candidates are more selective and are less likely to apply for a confusing or vague advert. 
Make sure you have all the relevant information and understand exactly what the role entails.

Think like a job seeker

•  The key question to ask when writing the advert is ‘what would you need to know before applying for a job?’

Avoid using internal jargon

•  Do not alienate or confuse your target audience with internal jargon e.g. instead of writing ‘BI Analyst’ use ‘Business Intelligence 
Analyst’.

Salary range

•  People respond to adverts that give salary information much more readily than those that do not. A salary band is appropriate to 
provide if you are not comfortable providing the exact figure.

Location, location, location

•  It is essential that you include the area the position will be based – preferably in the job title e.g. ‘C++ Developer – London’. 

Monitoring

•  Monitor and adapt your advert during the campaign period and use your consultant’s experience of online recruitment 
advertising to optimise your response.
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We’re here to help you

     If you have any questions regarding anything mentioned  in

contact@theitjobboard.co.uk.
please feel free to contact The IT Job board  the above guide, 

on 020 7307 6300 or email


