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People use different  words when they search for online content .  These search term s 
are called keywords.

Keyword Research tools can help you discover topics that  people are current ly 
searching for that  are related to your expert ise. Use this as a springboard to launch 
another 25 art icles that  are each 250-450 words and relate to the topics your potent ial 
audience is searching for. Provide art icles that  answer the readers’ quest ions in their  
search query. 

Popular Keyw ord Research Tools:

(1)  W ordtracker: generates keywords for search engine and website 
opt im izat ion.  ht tp: / / www.wordt racker.com /

(2)  Keyw ord Discovery: com piles keyword search stats from  worldwide search 
engines.  ht tp: / / www.keyworddiscovery.com /

(3)  Goodkeyw ords: downloadable freeware that  queries a num ber of popular 
search engines to ident ify good keywords.  ht tp: / / www.goodkeywords.com /

(4)  Google Alerts: em ail updates of the latest  relevant  Google results based on 
your choice of topic or keywords.  ht tp: / / www.google.com / alerts

(5)  Google Suggest : as you type in a keyword, Google offers suggest ions and 
shows the num ber of results.  ht tp: / / www.google.com / webhp?hl= en&com plete= 1

 Exam ple:  “Yoga”  when entered into Google Suggest  tells m e that  I  should  
 write art icles about  “Yoga Journals”  or “Yoga Journaling”.

Key I nsight : While you m ay be tem pted to write only about  the m ost  popular 
topics, also rem em ber that  these topics have the m ost  com pet it ion within the search 
engines- -m eaning, you are fi ght ing against  hundreds or thousands of com pet itors to 
get  the at tent ion of the m arket  to your art icle. 

Perhaps a bet ter st rategy is to focus on the m iddle to lower “ tail”  of the m arket  by 
looking at  the 50th-200th m ost  popular keywords or phrases from  your keyword 
research and use them  as your basis for your next  set  of art icles. There will be less 
com pet it ion for the ‘long tail’ than the short  list  of m ost  popular term s and key-
phrases.

Tip: Look at  how your niche keywords m ay intersect  with a holiday or current  event . 
I t ’s a great  way to pick up current  interest  t raffi c!
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(1)  Q &  A:  Review the last  3 m onths of quest ions your audience/ clients have sent  
you via em ail or over the phone.  This is a great  resource for several Q&A style 
art icles that  can address your target ’s quest ions (without  disclosing any personal 
inform at ion about  your audience/ client ) .

(2)  Survey: Conduct  an em ail survey of your audience/ clients and ident ify their  top 
20 concerns or areas of interest . Most  surveys will produce too m uch data for just  
one art icle. A single survey can help you easily produce a set  of 20-25 art icles whose 
topics were generated by your target  audience!

(3)  Conduct  a  Class: Run a free telesem inar for your clients, prospects or ideal 
m arket  audience.  Use it  to give your expert ise while polling them  for ideas and 
feedback on what  they want  to learn m ore about  relat ing to your expert ise. You 
should be able to ext ract  100 or m ore art icle topic ideas from  this st rategy alone, 
not  to m ent ion using your telesem inar t ranscript  for art icle content  (with som e 
edit ing to create sm all 250-400 word chunks of t ips) .

(4)  Blog/ Forum / Discussion Board Com m ents: Com pile your audience’s 
com m ents on your blog post  and ident ify helpful t ips, quest ions, concerns or areas 
of interest . Just  one blog com m ent  from  one of your readers can easily turn into an 
art icle addressing a quest ion, concern or area of interest . 

(5)  Keep Tabs on the Com pet it ion:
Setup em ail alerts or subscribe to RSS feeds when new art icles in your niche are 
posted. Use these for inspirat ion only.  I f you fi nd yourself asking a quest ion just  
after reading a com pet itor ’s art icle...answer it  with your own art icle!  You can 
reverse engineer the topics your com pet itors have tackled and add your unique 
perspect ive. 

(6)  I nterview  Your Com pet it ion: Your com pet it ion can be a great  source of 
inspirat ion, and in this case, content . I nterview another expert  in your niche via 
phone or em ail, record and t ranscribe it  if necessary, and chunk out  the content  for 
a series of 250-300 word art icles. 

Hint : Rem em ber not  to include any num bering or edit ion system  in your art icle t it le, 
even though you m ay be chunking out  several art icles from  one original content  
source.

Monitor the com pet it ion with the EzineArt icles.com  New Art icle Em ail Alert  Service:
ht tp: / / EzineArt icles.com / subscribe/   OR Subscribe to EzineArt icles.com  RSS Art icle 
Feeds by Category:  ht tp: / / EzineArt icles.com / rss/
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(1)  New slet ter  Archives: Repurpose your old newlet ters/ ezines. I f you’ve created 

m ult iple art icles for each newslet ter issue, we recom m end that  you break your old 

ezine art icles into single art icle chunks rather than m ult i- topic art icles. I f you have 

larger ezine art icles from  your newslet ter archive, consider breaking them  down into 

250-300 word chunks rather than 1,000-3,000 word art icles.

(2)  Forum  Posts: I f you’ve been on the internet  for som e t im e, there is a good 

chance you belong to a few forum s that  you m ight  call yourself a “ resident  expert ”  

on. All of your old forum  posts that  are greater than 250 words in length will m ake 

great  new art icles that  you can put  into dist r ibut ion to create m ore t raffi c and sales 

for your business, and enhance your credibilit y.

(3)  Blog Posts: The whole point  of blogging, besides post ing frequent ly, is you 

can easily syndicate your blog for others to read via the RSS reader of their  choice. 

Because of the syndicat ion or ientat ion of blogging, your blog posts that  read greater 

than 250 words m ake great  art icles that  you can slap on a longer t it le, add a resource 

box that  pitches your blog website and put  a fast  250+  art icles into im m ediate 

dist r ibut ion. Rem em ber that  “ content  is king”  and sim ply subm it t ing a 250 word 

blog post  devoid of any benefi t  to the reader only dim inishes your credibilit y as an 

expert  in your niche.

(4)  Books/ Ebooks: Are you the author of a book no longer in pr int? I f you own the 

copyrights to it ,  this is an excellent  place to create hundreds of quality art icles with 

just  a short  period of edit ing. I f you are the author of an ebook, you can easily fl ip 

your content  into art icles designed to ent ice your reader into want ing the com plete 

ebook.  You st ill need to deliver real content  value here and not  get  skim py or tease 

them  with “what  they could learn if they bought  your ebook”.  Keep the art icles 

short , with bulleted or sm all num bered lists. 

(5)  Frequent ly Asked Quest ions: I f you have an FAQ sect ion on your website, 

you can repurpose the answers into 250 word  Q & A or t ips art icles that  expand the 

scope of the answer without  going off- topic. 
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(1)  Top 1 0  List / Tip Art icles: Everyone likes content  they can read quickly. Why 
not  create top 10 lists/ t ips (or any num ber of “ top”  things)  related to your niche 
area of expert ise. 

 *  Tit le:  Your “Top ”  art icle t it le should include keywords relat ing to the type  
 of art icle you are creat ing plus the words “Top”  and the num ber of list  item s.

 *  Opening Paragraph:  I nt roduce your reader to the topic and sell the   
 benefi ts of reading the list / t ips.

 *  Create Num bered List

 *  Sub-Headline each list  item  or t ip:  Create (1)  paragraph descript ion of  
 each list  item / t ip.

 *  Closing Paragraph/ Conclusion

 *  Resource Box

 Exam ple Art icle:   Art icle Writ ing St rategies to Get  I nto Zen Flow- -7 Tips

(2)  Pain Avoidance Art icles: Most  people will do m ore to avoid pain than they 
will to seek pleasure. You can use this psychological t r igger as the basis for a series 
of art icles that  show how to avoid pain associated with various issues within your 
niche.

 *  Opening Paragraph:  I nt roduce the pain to your reader and sell the “pain 
 relieving”  benefi ts of reading your art icle.

 *  Relieve the Pain:  Give real-world solut ions to the pain in 3-10 paragraphs.

 *  Support ing Paragraphs:  Offer reasons why your offered solut ions relieve  
 the pain (1-2 paragraphs m ax) .

 *  Closing Paragraph/ Conclusion:  Reinforce why your reader is in pain, how  
 to relieve the pain and why it ’s in their  best  interest  to follow your advice.

 *  Resource Box

*  Key I nsight : Everyone experiences pain in som e form , whether it  be physical, 
psychological, em ot ional, fi nancial, etc. Art icles that  help people cope or elim inate 
pain deliver real value. As the expert  author, you are the pain problem  solver.

For m ore inform at ion on the Pain Avoidance Art icle Tem plate, visit  the EzineArt icles 
Blog:  ht tp: / / Blog.EzineArt icles.com / 2008/ 04/ the-pain-avoidance- tem plate.htm l
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(3)  Pros and Cons Art icles: Your readers love reading the pros and cons of relevant  
research you’ve conducted in your niche. Give it  to them  in your next  set  of 400 
word art icles.

 *  Opening Paragraph/ s:  I nt roduce your argum ent  with 1-2 paragraphs m ax.

 *  Create Pros Sub-heading:  Provide a m inim um  of 3-4 pros and t ry using  
 bullet  points to present  your list .  I t  will m ake your art icle easier to read.

 *  Create Cons Sub-heading:  Provide a m inim um  of 3-4 cons and t ry using  
 bullet  points to present  your list .  I t  will m ake your art icle easier to read.

 *  Closing Paragraph/ Conclusion:  Wrap up your art icle by describing your  
 posit ion and why.

 *  Resource Box

Key I nsight : Too often art icles are writ ten that  debate the m erits of the author ’s 
posit ion (nothing wrong with that ) , but  they fail to provide counter-argum ents that  
can actually im prove the authors credibilit y for being able to see the big picture or at  
least  acknowledge the counter-argum ents that  exist  (even if they don’t  agree with 
them ) .

For m ore inform at ion on the Pros and Cons Art icle Tem plate, visit  the EzineArt icles 
Blog:
ht tp: / / Blog.EzineArt icles.com / 2007/ 03/ the-pros-and-cons-art icle- tem plate.htm l

(4)  Q &  A Art icles: Pose a com m only asked quest ion and then answer it .  You can 
offer your expert ise with one quest ion per art icle and keep a t ight-niched target . 
Rem em ber the “ long- tail?”
 
 Exam ple Art icle:  Business Writ ing Tip:  Quest ion & Answer Form at
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(5)  Principles of X Art icles: There m ay be no “ r ight ”  way to do this tem plate 
as m any choose to use ident ifi ers other than “pr inciples”  (E.g., secrets, thoughts, 
ideas, qualit ies, etc.) , but  they all usually give a num bered list  with sub-headings 
that  m ake it  easy for the eye to see and read the “pr inciples”  out lined.

 *  Tit le:  Make sure your art icle t it le lets your reader know they will be   
 learning the “pr inciples”  of som ething.

 *  Opening Paragraph:  Explain why your “pr inciples”  are im portant  to the  
 reader along with any social proof claim s that  can support  your statem ents.

 *  Create “Principle”  Sub-headings:  Describe your top “pr inciples”  along with  
 why each one is im portant .

 *  Closing Paragraph/ Conclusion:  Offer suggest ions on how to apply the  
 out lined “pr inciples”  or a helpful t ip to help the reader overcom e    
 any object ions they m ight  have to understanding or applying one of your  
 “pr inciples”  to their  life or business.

 *  Resource Box

For m ore inform at ion on the Principles of X Art icle Tem plate, visit  the EzineArt icles 
Blog:  ht tp: / / Blog.EzineArt icles.com / 2007/ 04/ principles-of-x-art icle- tem plate.htm l

(6)  Checklist  Art icles: Your target  reader loves checklists because they dist ill the 
essence of what  som eone else (you, the expert )  have painstakingly ident ifi ed as 
being im portant  for a part icular problem .

 *  Tit le:  Your checklist  art icle t it le should include keywords relat ing to the  
 type of checklist  you are creat ing plus the word “checklist ”.

 *  Opening Paragraph:  I nt roduce your reader to the topic and explain why  
 the checklist  exists.

 *   Create Checklist

 *  Closing Paragraph/ Conclusion:  Encourage the reader to pay close at tent ion  
 to the benefi ts of the checklist .

 *  Resource Box

Tip: Make sure your checklist  is actually a checklist . I .e., don’t  ram ble on without  
using brackets [ ] ,  bullet  points and/ or a num bered list . Your checklist  should be fast  
and easy to read while deliver ing on the prom ise of a checklist  from  your art icle t it le.  
Exam ple Art icle:  Hom e Buying Checklist
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(7)   Survey Results Art icles: Your readers love reading the results of relevant  surveys 
you’ve conducted in your niche. Give it  to them  in your next  set  of art icles.

 W hy art icles that  include the results of surveys are valuable:

 *  You are delivering the result  of m ult iple hours/ days/ weeks of research.

 *  You are sum m arizing m ountains of data into a less than 1,000 word   
 sum m ary.

 *  You are helping your reader to key into which num bers in the results are  
 im portant  and why.

 *  You are describing how to evaluate the results, and how they can apply to  
 your reader ’s business.

A single survey’s results can help you easily produce a series of 2-15 art icles.

Key I nsight : I t ’s bet ter to share survey results from  surveys you or your com pany 
has done. Never share results of surveys that  cam e from  proprietary inform at ion 
you had to pay for.  I t ’s recom m ended that  you never write art icles that  use the 
basis of som eone else’s survey results as the basis of your art icle/ s.

Exam ple Art icle:  What  Makes a Manager a Bad Boss- -Survey Results 

(8)  “Golden Rules of X” Art icles: This art icle tem plate idea is r idiculously sim ple, 
yet  can be powerfully perceived as valuable by your readership. Here’s how the 
Golden Rules of X art icle tem plate works:

 *  Create an art icle t it le:  
  Exam ples:
   a. “Golden Rules of _____________”   
   b. “The 16 Golden Rules of ____________”
   c. “____________ Golden Rules To Live by”
   
 *  Using a num bered list , include the rules that  sum  up the pr im ary lessons  
 you’ve discovered or learned through your experience & expert ise.

 *  Expand to include “WHY”  each golden rule you’ve out lined is im portant .

 *  Sum m arize at  the end the them e behind why your set  of golden rules are  
 im portant  and what  it  will m ean to the reader when they im plem ent  them  in  
 their  own life and/ or business.

Ready to Subm it  Your Next  Set  of Quality Original Art icles?                       ht tp:/ / EzineArt icles.com /

© Copyright 2008 EzineArticles.com All Rights Reserved Worldwide

May Not Be Duplicated or Reprinted Without Written Permission

Art icle Tem plates: Survey Results &  Golden Rules
R

Page 7

http://EzineArticles.com/
http://ezinearticles.com/?What-Makes-a-Manager-a-Bad-Boss---Survey-Results&id=423667
http://EzineArticles.com/


Broad vs. Narrow  focus: You can include the golden rules of various aspects of 
your niche including narrow topics or sub- topics rather than only a broadly- focused 
set  of golden rules.

 Exam ple: I  m ight  write an art icle on the “7 Golden Rules of Art icle Writ ing  
 & Market ing” . I ’d follow that  up with an art icle on the “10 Art icle Tit le Golden  
 Rules To Profi t  By,”  “4 Golden Rules of Writ ing Resource Boxes That  Sell,”  or  
 “19 Golden Rules of How To Pick Art icle Topic Choices” . 

For m ore inform at ion on the Golden Rules Art icle Tem plate, visit  the EzineArt icles 
Blog:
ht tp: / / Blog.EzineArt icles.com / 2008/ 05/ golden- rules-art icle- tem plate.htm l

Ready to Subm it  Your Next  Set  of Quality Original Art icles?                       ht tp:/ / EzineArt icles.com /

© Copyright 2008 EzineArticles.com All Rights Reserved Worldwide

May Not Be Duplicated or Reprinted Without Written Permission

Art icle Tem plates: Golden Rules of “X” cont .
R

Page 8

http://EzineArticles.com/
http://Blog.EzineArticles.com/2008/05/golden-rules-article-template.html
http://EzineArticles.com/


Your Art icle W rit ing and 
Market ing Call to Act ion:

I f you do not  have an EzineArt icles.com  
Mem bership Account  yet , go here to sign 

up for free:
ht tp: / / EzineArt icles.com /

I f you are already an EzineArt icles.com  
Expert  Author, go here to log in to your 

account :
ht tp: / / EzineArt icles.com /

Your Challenge:

I ncrease your num ber of art icle agents 
selling for you and share your unique 

perspect ive as an expert  of your niche!

Get  into m assive act ion - -  we look 
forward to approving your next  set  of 

art icles.
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