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MARKET cOvERAGE

Promo Marketing is the leading monthly publication serving the $18.8 billion promotional products industry. 

Promo Marketing reaches 25,000 distributor sales professionals* and has more than 65,000 readers per 

month.** Promo Marketing’s circulation is audited by BPA worldwide. within the BPA-audited circulation, 90.4% 

(22,640) of Promo Marketing subscribers have qualified within one year and the remaining 9.5% (2,380) have 

qualified within two years; 100% of Promo Marketing subscriber names include individuals by name and title  

and/or function.*  

cIRculATION QuAlITy 
Promo Marketing targets and reaches distributor sales professionals with selling power. 

  97.0% (24,249) are corporate/General Management and sales/Marketing titles* 

  43.2% are sales professionals at distributorships with an annual sales volume  

     greater than $1 million** 

  56.4% are sales professionals at AsI subscriber companies**  

  48.7% are sales professionals at PPAI member companies** 

  16.9% are sales professionals at non-AsI and non-PPAI companies**

EdITORIAl ExcEllENcE
Promo Marketing is written and edited for distributor sales professionals and is dedicated to  
helping them increase promotional products sales. supplier products are showcased in a high-impact, 
easy-to-read format and feature topics are chosen to attract and secure outstanding readership. Promo 

Marketing is the comprehensive source of information containing: 

 Product features

 Market Trends

 Marketing & sales strategies

 Important Industry News

 

REAdERshIP†

Among promotional products professionals, Promo Marketing is:

  The publication professionals would choose if they could only choose one.

  The most valuable in sourcing new products and sales ideas. 

  The most influential in product purchases.

 

REAdER REsPONsE
Promo Marketing is the industry’s leading magazine for generating qualified reader response. 
distributor readers are offered print and online response tools to contact advertisers with interest. 
display advertisers receive more qualified sales leads per month with Promo Marketing than with any 
other industry publication. Promo Marketing’s reader response system offers advertisers quality, value 
and accountability for their investment.

 

AdvERTIsING GROwTh
Promo Marketing continues to deliver advertising messages from more and more suppliers year after 
year. suppliers have made their choice and Promo Marketing is the industry’s #1 publication. Promo 

Marketing leads the industry in increased ad pages with an increase of 17% - 31 pages more than it’s 
closest competitor (Jan. - Jul. 2007 vs. 2006). † †

*source: June 2007 BPA statement, Promo Marketing 
**source: Publisher’s Own data, July 2007 
†source: Preference survey of Promotional Products Publications, Research usA, Inc., August 2007 
† †source: Inquiry Management system, July 2007

OuR NIchE
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cIRculATION

Circulation
MARKET cOvERAGE
Promo Marketing reaches the industry's highest quality circulation of distributor sales professionals.

QuAlITy cIRculATION
Promo Marketing initiated a new standard of transparency, accuracy and accountability for advertisers by successfully 
securing the industry's first BPA Audit.†† subscribers are qualified by name, company, job function and primary business.

    

NuMBER Of suBscRIBERs ANd 
QuAlIfIcATION PERIOd*

39.9%

TelecommunicationInternet & E-mail

Other sources

 suBscRIBER NAME*

90.4%
  (22,640)

100%

80%

60%

40%

20%

0%

Individuals by Name and 

Title and/or function

100%
  (25,000)

Title or function Only

0%

company Only
0%

100%

80%

60%

40%

20%

0%

9.5%
 (2,380)

0%

 % Of suBscRIBERs By QuAlIfIcATION* 

Qualified within 1 year

Qualified within 2 years

subscribers older 

than 2 years

17.8% 

    (4,467)
13.5%

28.4%

written

TOTAl QuAlIfIEd cIRculATION

25,000*

 

Distributor Sales Professionals

TOTAl dIsTRIBuTOR REAdERs

 

65, 780
**

Including Pass-Along Readership

4

(7,125)

(3,409)

(9,999)
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cIRculATION

sEllING POwER
Promo Marketing Subscribers Have More Selling Power

Promo Marketing circulation efforts are focused on reaching distributor sales professionals who sell promotional products. 
The magazine qualifies distributor subscribers by asking for title, company sales volume, individual sales volume, and more, to 
ensure that the advertising audience is the highest caliber of promotional products sales professionals.
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 3.0%  

customer service/ 
Production/Operation

31.9% 

corporate/ 

General Management

65.0% 

sales/Marketing

31.5% 

$250,000 to $1 million

23.2%  
$1 million to $5 million

25.9% 

under $250,000

20.0% 

over $5 million

By JOB TITlE*

By dIsTRIBuTOR cOMPANy ANNuAl sAlEs vOluME**

PROMO MARKETING suBscRIBERs INcludE**

 10,800 distributor sales Professionals at companies with $1 million+ sales volume

 14,098 distributor sales Professionals at AsI subscriber companies

 12,162 distributor sales Professionals at PPAI Member companies

   4,225 distributor sales Professionals at non-AsI or PPAI companies

*source: June 2007 BPA statement, Promo Marketing 
**source: Publishers own data, september 2007
††Includes Advantages, counselor and PPB

(16,262)

(751)

(7,987)



 

PROMO MARKETING Is ThE sOuRcE Of PROducT & MARKETING INfORMATION fOR 

dIsTRIBuTOR sAlEs PROfEssIONAls

PROducT fEATuREs
Each issue of Promo Marketing includes features on product areas guaranteed 
to capture reader interest. These product features include insight and examples 
from leading suppliers about how products are supplied and how best to 
position them for sale.

MARKET fEATuREs
Promo Marketing’s 2008 issues include eleven features on hot markets that cut 
across multiple product lines. These markets include: fundraising, health care, 
Travel & hotel Resorts, Government & unions, Real Estate & construction, Education, sports 
Teams, Meetings & Events, Bar & Restaurants, Pharmaceutical and Insurance & financial.

sPEcIAl fEATuREs
Promo Marketing provides features on critical topics at key times throughout the year. These include 
New Products for 2008 in february, Golf Products in March, Top distributors in May, supplier 
Excellence Awards in July and holiday Items in August.

MARKETING & sAlEs sTRATEGIEs
Each issue of Promo Marketing includes a wealth of content, written by industry experts 
and designed to sharpen the skills of the promotional products sales professional. Topics 
include case histories, sales strategies, motivational tactics and solutions.

BONus cOvERAGE
The february, August and december issues of Promo Marketing provide an opportunity 
for advertisers to receive bonus editorial coverage. Advertisers receive one product 
spotlight for the following features:

  february - New Products for 2008
  August - fall selling Guide
  december - supplier Product Preview 2009

EdITORIAl cOvERAGE

6

APPAREl cOvERAGE - IN EvERy IssuE
Each month Promo Marketing sTylE delivers the  
hottest apparel products and emerging trends to 
25,000 distributor sales Professionals. sTylE includes 
expert sales and marketing tips and is dedicated to 
improving distributors’ branded apparel sales. sTylE 
is showcased with a custom cover within Promo 

Marketing magazine and each monthly issue includes: 

  Apparel feature   Product Runway
  sTylE Report   Tech Talk

Products and strategies for Branded Apparel sales Professionals
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PROMO MARKETING BuyER’s GuIdE 2008
The Industry’s Most Widely Read Directory of Suppliers and Products.

REAch 25,000 QuAlIfIEd dIsTRIBuTOR sAlEs 

PROfEssIONAls ThROuGhOuT ThE yEAR wITh ThE 

INdusTRy’s #1 REsOuRcE!

Published annually, the Promo Marketing Buyer’s Guide is mailed in November 
to 25,000 distributor sales professionals. featuring more than 55,000 
company listings in over 1,600 product categories, and contact information 
for more than 2,500 suppliers, the Buyer’s Guide is the only printed directory 
distributor sales professionals use all year long. This comprehensive guide 
makes it easy for distributors to find your company.

The white Pages for promotional 
products distributors include full contact 
information on more than 2,500 industry 
suppliers.

Every Supplier Listing Includes:

 company Name
 line Name
 Mailing Address
 Phone

suPPlIER lIsTING

 uPIc
 fax
 E-mail
 web site

BuyER’s GuIdE yEllOw PAGEs
Distributors Call Advertisers First!

Promo Marketing’s circulation of 25,000 
distributor sales professionals use this complete 
yellow Page product index every day to locate 
new suppliers and products. Presented in a 
yellow Page directory format, this product 
index contains more than 55,000 company 
listings and 1,600 product categories. Make sure 
you have an ad under each product category 
you sell.

BODEK AND RHODES

Line Name: Ultraclub

 2951 Grant Ave.

 Philadelphia, PA 19114

 (800) 265-3530

 (800) 523-2721

Fax: (215) 673-3719

E-mail: customerservice@ 

bodekandrhodes.com

 www.bodekandrhodes.com

Contact: Mary Ellen Hudicka, Dir.

 See ad on page 4

Circle 533 to  

request catalog

All 
Advertisers 

Receive FREE 
Enhanced Company 

Listings

BuyER’s GuIdE

3” 

dIsPlAy Ad

1” 

dIsPlAy Ad
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JANuARy
Ad close: 12.7.07

Materials due: 12.14.07 

 

fEBRuARy
Ad close: 1.4.08

Materials due: 1.11.08

MARch
Ad close: 2.1.08

Materials due: 2.8.08 

 

APRIl
Ad close: 3.7.08

Materials due: 3.14.08 
 

MAy
Ad close: 4.4.08

Materials due: 4.11.08

JuNE
Ad close: 5.2.08

Materials due: 5.9.08 

 

July
Ad close: 6.6.08

Materials due: 6.13.08 

 

AuGusT 
Ad close: 7.7.08

Materials due: 7.14.08 

 

sEPTEMBER
Ad close: 8.1.08

Materials due: 8.8.08

 

OcTOBER
Ad close: 9.5.08

Materials due: 9.12.08

NOvEMBER
Ad close: 10.3.08

Materials due: 10.10.08

dEcEMBER
Ad close: 11.7.08

Materials due: 11.14.08

■ writing Instruments
■ umbrellas
■ Political campaign Products

■ New Products for 2008
■ Go Green
■ health & wellness

 
■ Golf Products
■ Made in the usA
■ safety
■ Prop 65

■ drinkware
■ Trade shows & conventions
■ Technology

■ Top distributors
■ computer Accessories

■ calendars
■ Bags and luggage
■ Office Products & Business

 Accessories

■ Top suppliers
■ Awareness

■ holiday & seasonal
■ Edible Promotions
■ fall selling Guide

■ clocks & watches
■ chocolate
■ Games & Toys

■ Business Gifts & Awards
■ Badges & Buttons
■ lanyards

■ Kitchen & household
■ Personal care
■ supplier Product Preview 2009

■ feature: Business 

casual spring line
■ sTylE Report: denim 
■Product Runway: workout Gear
■Tech Talk: latest Advancements for 2008

■feature: T-shirts
■sTylE Report: Organics
■ Product Runway: spring Accessories
■Tech Talk: cut Trends, Every shape and size

■ feature: Golf Apparel
■ sTylE Report: caps & headwear
■ Product Runway: Towels
■ Tech Talk: high-tech Golfwear

■ feature: Athletic & Performance Apparel
■ sTylE Report: Private label Reviews
■ Product Runway: summer styles
■ Tech Talk: Performance fabrics

■ feature: women's wear
■ sTylE Report: urban wear
■ Product Runway: urban Bags & Accessories
■ Tech Talk: The New Embellishment

■ feature: collegiate wear
■ sTylE Report: fan Apparel
■ Product Runway: denim
■ Tech Talk: Embroidery & screen Printing

■ feature: sweatshirts/fleece
■ sTylE Report: Business casual fall
■ Product Runway: Professional Accessories
■ Tech Talk: Print wars

■ feature: uniforms
■ sTylE Report: children’s wear
■ Product Runway: Aprons
■ Tech Talk: fabric Armor

■ feature: Outerwear/Jackets
■ sTylE Report: Rugged workgear
■ Product Runway: caps & head wear
■ Tech Talk: Insulation Properties

■ feature: smart clothes
■ sTylE Report: comfort & sleep wear
■ Product Runway: Retro styling
■ Tech Talk: what’s in a stitch  

(where tech meets apparel)

■ 2009 Apparel Preview
■ sTylE Report: cutting Edge styles for 2009
■ colors Report for 2009
■ Tech Talk: Alternative fabrics Market

• fundraising

• health care

• Travel/hotel Resorts

• Government & unions

• Real Estate/construction

• Education: schools & universities

• sports Teams

• Meetings & Events

• Bar & Restaurants

• Pharmaceutical

• Insurance & financial

2008 EdITORIAl cAlENdAR

 B u y E R ’ s  G u I d E  2 0 0 9  T h e  M o s

 MONTh fEATuREs APPAREl MARKET  

     fEATuRE 
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• Promotional Bags: Paper and Plastic  

• food & drink

• New Products for 2008

• stickers, decals & Magnets

• household Products

• clocks & watches 

• Office & desk

 

• Electronics

• camping & Outdoor

• Pet Products 

• writing Instruments 

• Novelties 

• safety

• Incentives & Gift cards

• Packaging

• Key Tags & Keyrings
• sports Bags & Back Packs 

• computer Accessories

• drinkware

• stress Reducers 

• Emblematic Jewelry

PPAI Expo - 

  January 14-18, las vegas, Nv

ASI Show Dallas -

  february 6-8, dallas, Tx

ASI Show Las Vegas - 

 April 9-11, las vegas, Nv

ASI Show New York - 

 May 6-8, New york, Ny

Promotion’s East -

  June 2-4, Atlantic city, NJ

ASI Show Chicago - 

 July 23-24, chicago, Il

SAAC Show -

  August 5-7, long Beach, cA

ASI Orlando 2009 - 

 tbd, Orlando, fl

o s t  w i d e l y  u s e d  I n d u s t r y  d i r e c t o r y

PROducTs & cAsE hIsTORy &  BONus

PRIcE POINT sAlEs PlANNER dIsTRIBuTION

• Entertainment/Media

• car dealerships

• Real Estate

• Bar & Restaurant

• financial

• sports Teams

• Personal care 

• Pharmaceutical

• Memos, Journals & Notebooks

• Retailers

• food & Beverage

• Insurance

 
• Non-Profits

• Gyms/health clubs

• Employee Recognition & Awards

• health & wellness

• Trade shows & Events 

• construction

• hotels & Resorts

• Made in the usA

• Education

IN EAch IssuE

MARKETING & 

SALES STRATEGIES

Each issue of  

Promo Marketing  

magazine includes a 

wealth of content,  

written by industry  

experts and designed 

to sharpen the skills 

of the promotional 

products sales 

professional.  

Topics include case 

histories, sales 

strategies, 

motivational tactics 

and solutions.

HOT PRODUCTS

Every issue contains 

timely product  

introductions and 

trends submitted 

by suppliers. 

Distributors come 

here for the most 

current product  

releases in the 

industry.

9
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0 10 20 30 40 50 60 70 80 90 100 

dIsTRIBuTOR sAlEs PROfEssIONAls AGREE . . .
PROMO MARKETING Is ThE #1 INdusTRy PuBlIcATION

PuBlIcATIONs REcEIvEd 

which of these publications do you receive?

Readership
Promo Marketing commissioned Research usA, Inc. to conduct a survey of promotional products professionals in order 
to measure the readership of the publications in its field which include: Promotional Products Business (PPB), counselor, 
Advantages, and its own publication.  

REAdERshIP

PROMO 
MARKETING

Advantages

Promotional 
Products 
Business

(PPB)

Counselor

78.9%  

 

59.6% 

 

40.4%  

46.9%  

29.7% 

    

73% 

of Promo Marketing 

subscribers read at least 

3 of the last 4 issues!

OBJEcTIvEs 

sPEcIfIc AREAs sTudIEd INcludEd:
 Publications received

 Number of last four issues of each magazine read

 Number of last 12 issues still in readers’ possession

 Preferred publication

 Magazine used to locate apparel products and services

 Magazine that most closely matches specific statements

 Actions taken as a result of seeing advertising

 Membership in AsI and/or PPAI

For complete results, go to  
www.promomarketing.com/pdfs/07readersurvey

94.4% 

74.2%  

51.8%  

10

Receive

Receive 
personally 
addressed

MOsT PREfERREd PuBlIcATION 

If you could receive only ONE of these 
publications which ONE would you select?

27.7% 

Advantages

23.3% 

counselor

19.4% 

Promotional Products 

Business (PPB)

29.6%  
PROMO

MARKETING
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REsEARch shOws PROMO MARKETING Is ThE ONE MAGAZINE ThAT...

Is MOsT vAluABlE IN sOuRcING NEw  
PROducTs ANd sAlEs IdEAs

 Is MOsT INfluENTIAl IN PROducT PuRchAsEs

Promotional Products  
Business (PPB)  

11.6%

counselor 

12.8%
Advantages 

35.5%

Promotional Products  
Business (PPB)  

14.2%

Advantages 

30.4%

PROMO 

MARKETING

39.9%

Promotional Products 
Business (PPB) 

8.4%

counselor

 12.7%
Advantages 

37.0%

PROMO

MARKETING 

41.9%

REAdERshIP

AcTIONs TAKEN IN ThE PAsT 12 MONThs As A REsulT Of sEEING AdvERTIsING IN PROMO MARKETING

 44.6%  Purchased an advertised product

 55.4%  Recommended the purchase of an advertised product

 57.1%  visited an advertiser's web site

 54.3%  contacted an advertiser for more information/catalog

 63.1%  saved an ad for future reference

 40.6%  shared an ad with someone else

 89.2%  Took one or more actions in the last 12 months

PROMO

MARKETING

40.1%

counselor  

15.5%

REAdERs sPENd ThE MOsT TIME lOOKING AT AdvERTIsEMENTs
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PROMO MARKETING GENERATEs MORE QuAlIfIEd 

sAlEs lEAds fOR AdvERTIsERs

QuAlITy
Promo Marketing sales leads are unique and specific. Every lead is an 
individual distributor response to a specific supplier’s advertisement 
or product mention.

vAluE
Promo Marketing sales leads are unique for each advertiser. Promo 

Marketing values the follow-up investment that each supplier makes 
and will not inflate lead response at the advertiser’s expense.

AccOuNTABIlITy
Promo Marketing guarantees that each distributor sales lead we send 
you is from a reader who circled the number associated with your 
advertisement or product release on our Reader service card. 
Every distributor sales lead you receive from Promo Marketing is 
processed exclusively for you!

AdvERTIsING GROwTh

REAdER REsPONsE

suPPlIERs MAdE ThEIR chOIcE ANd PROMO 

MARKETING Is ThE INdusTRy’s #1 PuBlIcATION

 

AdvERTIsING GROwTh:  

2007 vs. 2006
(JAN-July 2007)

-35 pages

+82 pages

-13 pages

+51 pages

17%

PROMO 

MARKETING

 -7%

PPB

-1%

Counselor

 7%

Advantages

100%

80%

60%

40%

20%

0%

1

2

3

 Promo Marketing qualifies   
 distributors with a series of   
 questions and provides suppliers  
 with valuable demographic data  
 with each sales lead.

 Promo Marketing readers are very 
 selective, requesting additional  
 information on very specific ads  
 and products from each card. 

 Reader response is made easy  
 with three ways to request   
 information - fax, mail and   
 online at promomarketing.com.

1

2

3

Value and 
Accountability 

for Your Ad 
Investment!

Page Increase

% Increase

12 source: Inquiry Management system, July 2007
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Ad sPAcE uNITs 1x  3x 6x 12x

full Page $4,360 $4,050 $3,870 $3,690

2/3 Page vertical $3,650 $3,350 $3,190 $3,070

1/2 Page Island $3,580 $3,330 $3,160 $2,970

1/2 Page horizontal $3,130 $2,890 $2,720 $2,550

1/2 Page vertical $3,130 $2,890 $2,720 $2,550

1/3 Page vertical $2,090 $1,840 $1,730 $1,620

1/3 Page square $2,090 $1,840 $1,730 $1,620

1/4 Page $1,760 $1,610 $1,480 $1,370

All rates are 4/c and include tabloid and standard size advertisements.

cOvERs 1x  3x 6x 12x

Back $5,450 $5,290 $5,100 $4,890

Inside front $5,450 $5,290 $5,100 $4,890

Inside Back $5,170 $4,970 $4,730 $4,510

 
for insert rates, contact your sales representative. Inserts that need to be tipped-in will be charged an additional 

production charge (see insert specifications). All ads are printed in process colors.  Any ads which require PMs or 

spot colors will incur additional charges. The price for these non-process colors will be quoted upon request.

In every issue of Promo Marketing magazine, 25,000 distributor sales professionals turn to MARKETPlAcE for hot 
Product Ideas, close-Outs and other timely specials from leading industry suppliers. MARKETPlAcE is organized by 
ePsA product categories and designed to generate cost-effective sales leads. 

MARKETPlAcE wORKs fOR yOu!
 Inexpensive Ads
 Ads Include Reader Response Number
 Ideal for close-Outs and specials
 fREE four color Process
 Easy-to-Read Product Index format
 Reach 25,000 distributor sales Professionals

MARKETPlAcE RATEs
Ad Size 3x 6x 12x
1 inch $245 $225 $195
3 inch $650 $595 $545
5 inch $995 $945 $895

column width of all ads: 3
1
⁄4”

MARKETPlAcE

NET RATEs

1213



dear supplier Partners,

Promo Marketing is pleased and excited to introduce PromoMarketing.com, the only comprehensive and 
fully integrated online destination for promotional products distributors and suppliers.

PromoMarketing.com incorporates the most advanced product search and online editorial platforms 
to improve distributors’ and suppliers’ business opportunities online. In a marketplace that thrives on 
innovative and creative solutions, PromoMarketing.com offers an online epicenter for the promotional 
products sales community.

 search Products
 search specials
 find supplier catalogs
 Participate in Blogs & forums
 Read current News and Editorial
 

whether you want impressions or clicks, actions or leads, brand awareness or “all of the above,”  e-media 
advertising opportunities with Promo Marketing are not only the perfect addition to print campaigns, but 
they also add tremendous value and can be customized to fit your needs.

Online advertisers are given priority access to reports that detail the vital information they’re looking for, 
including:

 Ad impressions and clicks sent every day, week or month. 
 E-mail newsletter open rates and click activity, including subscriber demographics.
 sales leads specific to your products and services.

we invite you to participate as a partner in this exciting and evolving marketplace and we promise 
commensurate value and ROI for your business.

looking forward to success in 2008 and beyond.

Best Regards,

Matthew Barnes

Publisher

PROMOMARKETING.cOM MIssION

14
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dIscOvER ThE sITE dEsIGNEd TO BuIld yOuR BusINEss

 search specials
 search Products
 find catalogs
 Participate in Blogs & forums

 Get the latest News

 Read current Editorial

 uncover the sTylE file

 watch a video from the Trade show floor

PROMOMARKETING.cOM

14 15

12 3
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ONlINE sERvIcEs

PROMO INBOx
The preferred online service for suppliers to post specials and 
reach distributors every week.

1

2

PROMO PROducT sEARch
The industry’s free online product search  
and marketing platform for distributor salespeople.

3 ecATAlOG sERvIcEs
state-of-the-art technology combined with innovative solutions 
to dramatically improve supplier catalog delivery.

4 PROMO MARKETING MAGAZINE ONlINE 
Exclusive features, expert commentary, interactive  
polls/surveys, industry news, informative videos, podcasts and 
much more.

5 BlOGs & fORuMs
Online communities for distributors, suppliers and industry 
leaders to exchange ideas, information and sales strategies.

hOMEPAGE sPONsORshIPs *

BANNER Ad  
(234 x 60 pixels)

INdusTRy NEws sPONsOR **

(88 x 31 pixels, 728 x 90 pixels)
 

cuRRENT IssuE sPONsOR **

(88 x 31 pixels, 728 x 90 pixels)

3 mos 6 mos 12 mos
$570 $520 $455

3 mos 6 mos 12 mos
$745 $685 $595

3 mos 6 mos 12 mos
$585 $540 $470

*Includes up-to three (3) sponsors.
**Includes logo placement with rotating leaderboard.



PROMO PROducT sEARch ... . . . . . . . . . . . . . . . . . PAGE 16

PROMO INBOx ... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . PAGE 18    

ecATAlOG ExPREss .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . PAGE 20

ecATAlOG sERvIcEs .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . PAGE 20

MAGAZINE ONlINE .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . PAGE 21 

hEAdlINEs E-NEwslETTER .. . . . . . . . . . . . . . . . . . . PAGE 21     
                         

TABlE Of cONTENTs

“I’ve been in both the incentive industry and the ad specialty 

business for over 30 years...the cost and frustrations associated 

with [other companies] melted away when I became familiar 

with PromoMarketing.com. It completely answers all of my 

promotional product needs.”

   

“This is fabulous! Thank you so much!”

   

 

“This is actually one of the best ideas I have seen...”

   

 

“What a great service you all have...when it comes to 

presentation, it is clear and simple. Thank you.”

   

 

“We actually felt a little guilty because it seemed almost  

too easy!”

   



PROMO PROducT sEARch
Promo Product Search
hTTP://PROMOsEARch.PROMOMARKETING.cOM
Promo Product search is the free online product search and 
marketing platform for distributor salespeople.

usER PROfIlE
18,484 active user members

PROMO PROducT sEARch suPPlIER PROGRAMs

BusINEss TITlEs
Promotional Product distributor 76.0%

forms distributor 7.9%

Ad Promotion/Agency 5.6%

Awards/Recognition 3.6%

commercial Printer 3.7% 

Other 3.2%

JOB TITlE

Content Profile  

100,000 PROducTs

Distributor Action Report 

1,000,000 PROducT 

sEARchEs
 

dIsTRIBuTOR AcTIONs 

 E-mail directs  
 client Proposals  
 Requests for Quotes  
 Requests for catalogs  
 Requests for samples

FREE 
Virtual Product  

Sampling on 
Promo Product 

Search

PROMO PROducT sEARch RATEs
Catalog Size            Net Rate Per Year              Net Rate Per Month
 24 pages $1,068 $89
 32 pages $1,188 $99
 48 pages $1,428 $119
 64 pages $1,548 $129
 80 pages $1,668 $139
 96 pages $1,788 $149

contact your sales representative for rates on larger catalogs.

Remarks: Rates based upon 

advertiser providing a vector-based, 

Portable document format (Pdf) 

of their current catalog with high 

resolution product images, which we 

will use to upload products. If an  

advertiser is unable to provide 

materials in this format an  

additional production charge may 

be assessed. A 12-month minimum 

commitment is required.

why PAy? QuAlIfy fOR fREE!

Promo Product Search is FREE for Promo Marketing advertisers. 
contact your sales representative for more details.

SAVE 10%  

Prepay your  
annual Promo 

Product search 
hosting fee.

sales/Marketing 55.4%

corporate/General Management 32.9% 

customer service 3.0%

Production/Operations 2.7%

Account Management 2.2%

Other 3.8%

source: Publisher’s data
*Projected data for 2008
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sIdE BANNERs   
180 x 150 pixels,  
25k max file size, gif or jpg 
(Ads rotate with up to four advertisers.)

PROMO PROducT sEARch

1

Product Search Advertising Options
PRIORITy PROducT PlAcEMENT
NET RATE: $3,000/yr 
Own your product category! when a  
distributor conducts a search in your product category, 
your products will appear on the first page of the 
search results. Plus, receive a fREE smart Banner for 
the year–a $2,700 value!

sMART BANNERs
NET RATE: $2,700/yr 
highlight your company or products!  
Each time a distributor conducts a search in your 
product category, your smart Banner will appear at the 
top of the search results page.  234 x 60 pixels, 25k 
max file size, gif or jpg.  
(Ads rotate with up to four advertisers.)

2

3

16 17

3

2

NET RATEs
3 mos 6 mos 12 mos
$445 $410 $355
(All rates are net per month) 1



PROMO INBOx   

hTTP://PROMOINBOx.PROMOMARKETING.cOM

ThE ONE-sTOP sOuRcE fOR suPPlIER sPEcIAls

Reaching distributor sales Professionals, Promo Inbox is an online service that allows suppliers to post their 
eflyers in one convenient place and reach thousands of distributors weekly.

BENEfITs: 
 Reach 20,000 distributors weekly.
 Post unlimited eflyers within Promo Inbox.
 Make it convenient for distributors to find your specials.
 save time and money with the industry’s One-stop source for supplier specials.

  BAsIc lIsTING
 Includes company name and a brief  
 description. 

  eflyER sEARch
 distributor can search by company  
 name/line name, price point or category.

  TOP PIcKs
  your eflyer will be considered based on  
 distributor click-thrus.

  sAMPlE eflyER
  distributors can easily view your eflyer  
 by clicking on your company’s listing. 

 PlATINuM eflyER sTOREs

1

2
1

2

3

4

3
5

5

4
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eflyER PAcKAGE RATEs

BAsIc
 Post unlimited eflyers within Promo Inbox (unlimited for the year and up to 5 ‘active’ eflyers at any one time)

 eflyer will be searchable by company name/line name, category and price point
 Each eflyer will be considered for the ‘Top Picks’ category
 Term starts with initial eflyer posting

 1 year: $1,525
 6 mos: $935

PREMIER
 Includes all BAsIc services
 eflyers will be included with each weekly e-newsletter, Promo Marketing headlines

 1 year: $2,580
 6 mos: $1,640

PlATINuM
 Includes all PREMIER services
 features your eflyer store in upper right of Promo Inbox homepage
 current eflyers will auto update

 1 year: $7,395
   6 mos: $4,110
 3 mos: $2,230

PRIORITy PlAcEMENT
Placement Bid System
 Reserves upper-most line position within Promo Inbox based on supplier bid
 Minimum Bid: $100/month
 Minimum Term: 6 months

PROMO INBOx   

18 19

Example:  

supplier A chooses to bid $125, 

but the previous high bid from 

supplier B is $130. supplier A will 

be featured in the 2nd line, while 

supplier B will be featured in the 

top line because they delivered a 

higher bid. 

*If multiple bids are of the same 

value, the priority placement is based 

on subject.

dIGITAl sPEcIfIcATIONs

Prepare your special for posting by creating a JPG file. The file must be ‘flat’ with all hTMl and graphics residing in the same directory. 

The maximum file size is 300k and the maximum image/html table width is 600 pixels.

 send Materials To: database Manager

 North American Publishing company

 1500 spring Garden st., 12th floor, Philadelphia, PA 19130

 Phone: 215-238-5353 fax: 215-238-5457

 Email: kjones@napco.com



ecATAlOG ExPREss

hTTP://ecATAlOGExPREss.PROMOMARKETING.cOM

ONlINE cATAlOG sEARch – sO AdvANcEd, IT’s sIMPlE.
ecatalog Express is a state-of-the-art service for distributors to search, Request and send supplier catalogs online.

sENdING cATAlOGs JusT GOT E-AsIER!
ecatalog services is an online service combining state-of-
the-art technology with innovative solutions to dramatically 
improve supplier catalog delivery.

BENEfITs:
 Expand your market coverage.
 Reduce your print, postage and fulfillment costs.
 fulfill catalog requests instantly.
 Promote your entire product line.

fEATuREs
1. high-resolution images make online viewing ideal.
2. simple navigation bar makes it easy for distributors to  
 view your catalogs.
3. Easy-to-use page turning features enable distributors to  
 find products quickly.
4. Print and send functions are ideal for distributors on  
 the go. RATEs & sPEcIfIcATIONs

Catalog Size   Net Rate
4-8 Pages   $740
9-28 Pages   $1,090
29-60 Pages   $1,270
61-88 Pages   $1,490
89-132 Pages   $1,715
133-164 Pages   $1,980
165+    Ask for quote
set-up fee: $125

fEATuREd suPPlIER lIsTING  

INcludEs: 

  supplier ecatalog

  link to Promo Product search

  contact Info

  catalog Request Button

ecATAlOG sERvIcEs

20
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PROMO MARKETING MAGAZINE ONlINE

hTTP://MAGAZINE.PROMOMARKETING.cOM

ThE sOuRcE Of PROducT ANd MARKETING INfORMATION fOR 

dIsTRIBuTOR sAlEs PROfEssIONAls.

Promo Marketing magazine online is much more than the content from the print edition. It includes exclusive 
features, expert commentary, interactive polls/surveys, industry news, informative videos and podcasts and  
much more!

hEAdlINEs E-NEwslETTER
hTTP://hEAdlINEs.PROMOMARKETING.cOM

Rates 3 months 6 months 12 months

Industry News sponsorship $585 $540 $470

(88 x 31 pixels, 728 x 90 pixels) 

current Issue sponsorship $570 $520 $455

(88 x 31 pixels, 728 x 90 pixels) 

Magazine Page skyscraper $445 $410 $355

(160 x 600 pixels)

Magazine Page Rectangle $390 $355 $310

(180 x 150 pixels)

Magazine large Rectangle $365 $340 $295

(300 x 250 pixels)

Promo Marketing headlines is a free weekly e-mail newsletter from the 
editors of Promo Marketing magazine, providing tactical advice, tips and 
industry news for profitable distributor sales. Promo Marketing headlines 
includes original editorial content.

flExIBlE Ad fORMATs dEsIGNEd TO MAxIMIZE REsulTs

Rates 4x 8x 12x 26x
lead sponsor $905 $850 $805 $725
Premier sponsor $530 $495 $470 $425
Mid-Issue sponsor $465 $440 $415 $375 
Regular sponsor $465 $440 $415 $375

PRIMARy cREATIvE:
 50-75 words (approximately 

 350 characters) including a  
 50-character bold headline
 120 x 90 pixels logo (GIf or JPG)
 Ads appear in Arial, 10 point type

AlTERNATIvE cREATIvE:
 leaderboard (728 x 90 pixels)
 wide Rectangle (300 x 250 pixels)
 3:1 Rectangle (300 x 100 pixels)
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AdvERTIsE TO REAch ENd-BuyERs wITh ThE INdusTRy’s   

fAsTEsT-GROwING BRANd Of cATAlOGs

ENd-BuyER cATAlOGs

EffEcTIvE PROMOTIONs 
Products that deliver results

 Publication date: december 2007

 size: 5
1
⁄4" x 8

1
⁄2"

 Pages: 150

 circulation: 201,600

   • A collection of “must-have” products used by distributors all  
     year.

   • digest-sized and reasonably priced, Effective Promotions is the  
   ideal catalog for every distributor's budget.

   • Effective Promotions, published in december, is perfect to        
     debut new products and highlight your biggest sellers.

RATEs
1 page .............................. $2,420

2 pages ............................ $1,940

PROMOTIONs & REwARds  
2008 Master Catalog

 Publication date: March 2008

 size: 8
1
⁄2" x 10

7
⁄8"

 Pages: 100

 circulation: 65,000

• The largest distributor circulation among annual  
  catalogs designed for distributors and their top clients.

• Promotions & Rewards Master catalog is a  
  comprehensive catalog of essential products for every      
  end-buyer. 

• standard-sized (8
1
⁄2" x 10

7
⁄8") and professionally      

 styled to showcase your products for maximum      
   impact.

• Promotions & Rewards Master catalog is the primary  
   purchasing tool for many distributors’ best customers.

RATEs
1 page .............................. $3,340

2 pages ............................ $2,670
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BRANd BuIldERs 
The Year's Hottest Products to Promote Your Business

 Publication date: May 2008

 size: 3
7
⁄8" x 9

1
⁄4"

 Pages: 64

 circulation: 80,000

• Published in May, Brand Builders is a timely catalog showcasing the      
 year's hottest products.

• Perfect for The year's Best sellers, hot New Products, Mid-year         
 launches, seasonal Items and more!

• Brand Builders’ size and light weight make this catalog a perfect           
 envelope stuffer and direct mail piece to promote your products. 

RATEs
1 page .............................. $1,760

2 pages ............................ $1,585

ENd-BuyER cATAlOGs

BusINEss GIfTs & REwARds 
Products for image & appreciation

 Publication date: July 2008

 size: 8
1
⁄2" x 10

7
⁄8"

 Pages: 64 

 circulation: 72,000

• Business Gifts & Rewards features a wide range of products  
   for the biggest selling season of the year.

• leading distributors depend on Business Gifts & Rewards to  
   secure sales from their top clients.

• Perfect for seasonal Items, Business Gifts & Awards,        
   corporate Incentives, Trade show Giveaways, calendars,       
   Employee Recognition and more!

• large format and elegant design present supplier products  
   with style. 

RATEs
1 page .............................. $2,470

2 pages ............................ $1,970
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hERE’s whAT dIsTRIBuTORs sAId ABOuT  

PROMO MARKETING’s lEAdING ENd-BuyER cATAlOG...

cATAlOG suRvEy

AcTION AfTER REcEIvING AN ORdER

fREQuENcy Of usE

dIsTRIBuTOR usE

46%  sometimes

26%  Often

17%  frequently 11%  Infrequently

fax an order

call the supplier

0 10 20 30 40 50 60 

visit the supplier’s web site

E-mail the supplier

find supplier on an 
online search engine

37%

6%

17%

54%

40%

0 10 20 30 40 50 60 70 80 

37%

51%

69%

77%

direct Mailer

sales call leave behind

Marketing collateral

Idea Generator

82% 

Of BuyERs 
PuRchAsE ITEMs 

fROM suPPlIERs IN 
ThE cATAlOGs

68%
RATE ThE OvERAll 
QuAlITy Of ThE 

cATAlOGs ABOvE 
AvERAGE TO 

OuTsTANdING

69% 

RATE ThE lAyOuT 

ABOvE AvERAGE TO 
OuTsTANdING

**source: Publisher’s data based on survey for 
Effective Promotions, september 2007.
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cATAlOG sPEcIfIcATIONs

ThE dETAIls:

fOR INfORMATION cONTAcT: 

supply Promo Marketing with individual product photos 
or hi-res digital images. for each product, supply item 
number, coded pricing, product description (maximum 
of 25 words), and product specifications. Images must be 
supplied as hi-res digital files (at least 300 dpi) in a TIff 
or EPs file format. we will not scan images from a printed 
catalog. If advertiser is showing multiple colors or views 
of a product, the image should be supplied as one file. All 
text must be submitted in a Microsoft word document 
or within the text body of an email. do Not supply Pdfs. 
Type will be set in a uniform area and style as determined 
by Promo Marketing. files submitted electronically must 
be furnished on one of the following forms of removable 
storage media. Macintosh compatible 3.5 floppy disk, Zip 
disk (100 MB), or cd-ROM.

digital images and copy can be sent via e-mail provided 
they are stuffed/zipped, sent as an attachment/enclosure 
and are under 18 Megabytes. Please include the specific 
catalog title in your subject line and identify your company 

name in the body of the email. send files to dot wojtas at 
dwojtas@napco.com.

If color is critical; please provide us with a composite swOP 
certified color proof (with color bars) along with your 
digital photo file. To see a list of swOP certified proofs we 
accept, please visit www.swop.org/certification/certmfg.asp. 
we cannot grant make-goods for poor color reproduction 
unless a swOP-certified color proof is supplied with your  
photos/images. supplied color lasers will be used as a guide 
for pleasing color only. your initial copy submission is final.

send all images and copy to:
dot wojtas, Production Manager
Promo Marketing
North American Publishing company
1500 spring Garden street, 12th floor
Philadelphia, PA 19130-4094
T: 215-238-5380  f: 215-238-5291  
dwojtas@napco.com
 

MATThEw BARNEs
Publisher
P: 215.238.5354
f: 215.238.5457
mbarnes@napco.com

NIchOlE sTEllA
Editorial director
P: 215.238.5305
f: 215.238.5337
nstella@napco.com

• swOP standards Apply with Perfect Binding
• Text: Product description (maximum of 25 words per 

product), plus item number, coded pricing, and product 
specifications for each product.

• Product specifications: Actual Product size, Imprint 
Area, decorating charges (including set-up charges),  

Artwork, Production Time, shipping and any other 
options specific to each product.

• Individual product images must be 3" x 3" (or larger) 
high resolution digital files and at least 300 dpi as a TIff 
or EPs.
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yOuR full PAGE cATAlOG Ad INcludEs:
• high-Quality Product Images

• 15-25 words of Text About Each Product

• coded Pricing

• Product size and Imprintable Area

• specifications and shipping Information

QuIcK fAcTs:



GENERAl RATE POlIcy

Ad sPEcIfIcATIONs

INsERT sPEcIfIcATIONs

Orders are accepted subject to change in rates upon notice. 

Advertisers may cancel or amend schedules at the time any 

change in rate becomes effective, without incurring a short-rate 

adjustment, provided the contract has been followed up to the 

date of cancellation.

Rate Holder Information

a. Rates are effective as of October 1, 2007. All business under 

current contracts will be protected for the duration of the 

contract.

b. Orders accepted at these rates for up to five  

consecutive issues beyond one closed (or orders will be 

accepted at these rates for the duration of the contract).

c. Rates are discounted on frequency of insertion.

d. Minimum rate holder: 1⁄4 page.

e. Terms are net 30 days. Any account not paid within 30 days 

will be subject to a service charge of 1-1/2% per month. 

Agency commission: 15%; allowed only on invoices paid within 

30 days. Payment for any advertising shall be due and payable 

at the Publisher’s office: 1500 Spring Garden Street, 12th Floor, 

Philadelphia, PA 19130-4094.

f. Prices are subject to change.

Position Policy

The Publisher guarantees no position request unless contracted 

for at a premium rate and assumes no responsibility if position 

differs from request; nor does the publisher assume responsibility 

if coupons of two advertisements back each other in an issue. The 

publisher reserves the right to reject or cancel any advertisement 

for any reason at any time.

Combination Frequency Rates

Advertisers of rate holder space or larger are permitted to combine 

advertising space purchased in Print Professional in order to earn 

greater frequency discounts.

Short Rates and Credits

Advertisers will be short-rated if they do not use the number of 

insertions contracted for in a twelve-month period upon which their 

frequency discount was based. Advertisers will receive a credit if 

they run sufficient insertions to earn a lower rate.

Issuance and Close Dates

Refer to editorial calendar for space reservation and material due 

dates.  

Mailed the first week of month of issue.

Cancellations

No cancellations will be accepted after the space reservation 

closing date without incurring a special production charge.

General Regulations and Policies

All copy subject to approval. The publisher reserves the right to reject 
or cancel any advertisement for any reason at any time. Advertisements 
which, in the publisher’s opinion, give the illusion of editorial material will 
carry the word “Advertisement.”

In consideration of Promo Marketing’s acceptance of such advertisements 
for publication, the agency and the advertiser will indemnify and save 
harmless Promo Marketing and its officers, employees, and agents against 
all loss, liability, damage, and expense of whatsoever nature arising out 
of copying, printing, or publishing of it’s advertisement including, without 
limitation, reasonable attorney’s fees resulting from claims or suits for 
libel, violation of rights or privacy, plagiarism, and copyright and trademark 
infringement.

All insertion agreements (insertion orders) shall be governed by the laws of 
the Commonwealth of Pennsylvania. Claims arising in connection with said 
agreement, or its performance by either party, may be decided by and in 
the state and federal courts sitting in the Commonwealth of Pennsylvania. 
The advertiser and the advertising agency are jointly and severally liable 
for payment. The advertiser agrees to submit to the personal jurisdiction 
of such courts as an inducement and consideration for the publisher’s 
acceptance of the order.

Printed Web Offset: SWOP standards with perfect binding

Publication Trim Size: 10 1⁄4" wide x 12 
3⁄4" high

Full Page (bleed) - 101⁄2" x 13" (includes 1⁄8" on 4 sides for bleed; allow 
3⁄8" safety for all live copy)

Full Page (no bleed) - 91⁄2" x 115⁄8" (live area)

Spread Trim - 201⁄2" x 123⁄4" Spread Bleed - 20 3⁄4" x 13" (Allow 
3⁄8" safety for all live copy; allow 1⁄4" safety gutter for each page of a 

spread when type is running across the gutter)

Product Line Tabloid Size Ad* (full page - non bleed) - 

197⁄8" x 115⁄8"

*The reader service line is 3 1⁄4" wide (as a single line of text) or 2 1⁄8" 

wide (as a double line of text). Please provide the 3 1⁄4" width plus 

a 1⁄4" of space in height (for the single line) or the 2 1⁄8" width plus a 
3⁄8" of space in height (for the double line) under each product/ad on 

the Product Line Tabloid ad. 

Digital Specifications/PDF File Requirements

Promo Marketing magazine’s required file format is PDF 

(Portable Document Format). PDF files must be created with 

Acrobat Distiller 4.05 or higher using the instructions provided 

on http://promosearch.promomarketing.com/productionspecs

• Scanned images must be high resolution (between 200 and 

400 dpi), saved as CMYK (no RGB or JPEG graphics) as a TIFF 
or EPS.

• All fonts must be embedded in the PDF and be Type 1 or 3 - No 
Truetype.

• Bleeds must be .1250" outside trim
• All PDFs must be high res/press optimized
• Files must be Right Reading, Portrait Mode only 100% size, no 

rotations.
• ALL FILES MUST be accompanied by a single page, composite 

color proof. However if color is critical please provide us with a 
composite SWOP- certified color proof (with color bars) along with 
your digital file. To see a list of SWOP- certified proofs we accept, 
please visit www.swop.org/certification/certmfg.asp. We cannot 
grant makegoods for poor color reproduction unless a SWOP- 
certified color proof is supplied with your digital file. Supplied color 
lasers will be used as a “guide for color” only.

• Files submitted electronically must be submitted on one of 
the following forms of removable storage media: Macintosh 
compatible 3.5 Floppy disk, Zip Disk (100MB), or CD-ROM. Ads 
can be uploaded to our ftp site if accompanied by a faxed black 
and white laser at time of upload. Call the Production Manager 
for further detailed information.

Additional charges will be incurred if ad does not conform to the 
specs above.

Advertisers or Ad Agencies that do not comply with the above 
specifications and/or procedures waive all claims to make-goods 
or refunds and hold harmless Promo Marketing in any and all  
production disputes.

Advertising material and insertion orders should be sent 
to: 

Production Manager. Promo Marketing Magazine 

North American Publishing Company, 1500 Spring Garden Street, 

12th Floor, Philadelphia, PA 19130-4094. Any questions regarding 

ad materials should be directed to the Production Manager at 

215.238.5300.

I

Publication trim is 10 ¼" wide x 12¾" high

Minimum insert size is 3 ½" wide x 5" high (binding edge)

Maximum insert size is 10 ¼" wide x 12¾" high

Note: Insert spine dimension side must be larger than dimensions 

of the width.

Inserts with perforations must be reviewed with production 

manager prior to manufacturing of the insert.

All inserts jog to foot and require an additional 
1
⁄8" foot trim. Inserts 

that are maximum size also require an additional 
1
⁄8" face and 

1
⁄8" head trim.  Four page inserts must be supplied folded and 

within the sizes indicated above. Review inserts greater than 4 

pages or with unusual shapes, folds or die cuts with a production 

representative.  

• Place any vertical perforation 
1
⁄2" away from the spine edge.

• Keep all live matter 
3
⁄8" inside the final trim size.

• Inserts not furnished to these standards may incur  

additional production charges.

• Minimum stock: 60# Text.  Maximum stock: 10 Pt.  

• Quantity for full run insertion: Contact Production Manager for 

quantities needed for full run, regional,  

or demographic inserts.

The USPS has set strict standards regarding the size and 

weight of BRC’s as well as the content and formatting of all 

items qualifying for periodicals class mailing. Please review the 

specifications for your insert with a production representative prior 

to manufacturing to ensure postal compliance.

Ship Inserts Pre-Paid to: 

RR Donnelley 

3401 Heartland Drive, Liberty, MO  64068-0298

Attn:  Joy Krull, 816.792.6346

Deliveries accepted 8:00 a.m. to 3:30 p.m. Monday through Friday. 

Inserts should be shipped pre-paid, in cartons, on skids, clearly marked 

Promo Marketing. Include issue date, quantity in each carton, plus the 

total number of cartons on skids being delivered.  Affix a sample of the 

insert to the outside of each carton.  Clearly indicate if shipping multiple 

inserts for multiple issues.  Pack two page inserts in cartons, facing the 

same direction. Four page or greater inserts or inserts of an unusual 

shape, fold or die cut, must be discussed with the Production Manager 

(215-238-5300). Additional charges will be incurred if insert packing 

does not meet specified requirements. Please do not ship inserts more 

than 90 days in advance of issue. 

Advertisers or Ad Agencies that do not comply with above insert 

specifications and/or procedures waive all claims to make-goods or 

refunds and hold harmless Promo Marketing in any and all production 

disputes. Advertisers or Agencies may also incur additional production 

charges if they do not comply with the above insert specifications 

and/or procedures.

Please send six copies of the insert to:
Production Manager. Promo Marketing Magazine

North American Publishing Company 

1500 Spring Garden St., 12th Floor 

Philadelphia, PA 19130-4094

Any questions regarding insert specs should be directed to the 

Production Manager at 215.238.5300.

MAGAZINE sPEcIfIcATIONs
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2008 AdvERTIsING dIMENsIONs

sPREAd

live: 19
7
⁄8" x 11

5
⁄8"  

Trim: 20
1
⁄2" x 12

3
⁄4"  

Bleed: 20
3
⁄4" x 13"

1
⁄2 PAGE sPREAd

live: 19
7
⁄8" x 5

3
⁄4" 

Trim: N/A 
Bleed: 20

3
⁄4" x 6"

full PAGE

live: 9
1
⁄2" x 11

5
⁄8" 

Trim: 10
1
⁄4" x 12

3
⁄4" 

Bleed: 10
1
⁄2" x 13"

2
⁄3 vERTIcAl

live: 6
1
⁄4" x 11

5
⁄8" 

PAGE TRIM sIZE: 101⁄4"w x 123⁄4"h

1
⁄2 hORIZONTAl

live: 9
1
⁄2" x 5

3
⁄4"

1
⁄3 sQuARE

live: 6
1
⁄4" x 5

3
⁄4"

1
⁄2 vERTIcAl

live: 4
5
⁄8" x 11

5
⁄8"

1
⁄3 vERTIcAl

live:  4
5
⁄8" x 7

3
⁄4"

1
⁄2 IslANd

live: 6
1
⁄4" x 8

3
⁄8"

1
⁄4 vERTIcAl

 live: 4
5
⁄8" x 5

3
⁄4"
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MATThEw BARNEs
Publisher

P: 215.238.5354
f: 215.238.5457
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NIchOlE sTEllA
Editorial director
P: 215.238.5305
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