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Welcome Message

John Hearn

General Manager

GS1 Services Group
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Housekeeping

• Feel free to take calls and leave the room if needed, but please put phones 
on ‘silent’

• If discussion gets too detailed or off track, we will note the issue for further 
follow up and keep moving in order to cover the range of issues required

• Please respect other speakers whilst they are talking – everyone may be at 
different stages of implementation, therefore everyone has a slightly different 
experience to share

Thank you!
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• Welcoming Address by GS1 Australia’s General Manager Services 
Group

• Housekeeping & Introductions
• Objectives for the Day
• Data Quality

• The Validator – Making it work for you!
• Update from the AFGC

• Data Recipient Update
• Morning Tea
• GS1 Australia Update

• Re-cap of previous User Group meeting
• Simplification Update
• GS1net Development Roadmap 
• ATO / GST Review process update

• Break Out Sessions w’ Facilitator Summary at conclusion
• Implementation assistance
• Where to from here?
• Close

Agenda
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GS1net Status as at 20th May 2009

1419 companies currently participating
– 54 Buyers

– 23 S&D

– 1342 Suppliers / Manufacturers

191K+ Supplier Maintained GTINs

986 Suppliers have loaded data in GS1net

769 Suppliers are GS1net Ready ™

526 Suppliers are GS1net Live ™
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Objectives of the day

Look at the role of Data Quality

Advise you of activity in other sectors that may affect you, such as 
Hardware or Automotive Aftermarket, as well as who are the key 
data recipients emerging

Confirm with the community what we have done in the last 6 
months based on your feedback.

Seek additional feedback through interactive discussion groups 
later in the morning

Show you how to get help if you need it



Australia

Data Quality

Justin Middleton
GS1net Technical Manager

GS1 Australia

Samantha Blake
Director Commercial & Retail Policy

AFGC 
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The Validator – Making it work for you!

Supplier 1

Supplier 2

Supplier 3

Data Uploads

Data Uploads

Data Uploads

Items and Prices
Updates

Items and Prices
Updates Retailer B

Retailer A
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Client Services [OFFLINE]

GREEN / AMBER

GREEN, AMBER, RED
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www.gs1netvalidator.com.au
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SETTINGS
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‘Validation GTIN Error Summary’ .zip file
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Validator Best Practice

• Even online users have a Validator Account

• There is one login per Validator account: ALIAS_user

• There can be many email addresses receiving the 
notifications (including a Solution Provider / Broker if 
you have one) – these are supplier set
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Validator Best Practice

• The GS1net Validator email is an immediate ‘check’
that your upload file has been received

• Receipt of a GS1net Validator email means that a 
Validation Report has been generated

• The Status: GREEN, AMBER, RED

• You should always anticipate receipt of your Validator 
email – investigate if you do not receive

• You can set up outlook ‘rules’ to mark emails with 
‘RED’ with a flag for action

• Each email will ultimately correspond to a single 
DLSR report from GS1net
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Validator Best Practice

• Validator User Guide
• http://www.gs1au.org/services/gs1net/technical/user_guides.asp

• Unless doing online Data Entry – the most important 
first step is to confirm a Validation report

• This is checking for Business Rules only

• GREEN / AMBER means your data has got through 
‘Business Rules Validation’ it may still fail at GS1net 
for ‘context’ related reasons

• 1 report per load (DDF is split if both ITEM and 
PRICE)
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The importance of data accuracy

“At Kraft, good data is so important to 
us. For example, if we put the number 
for 'depth' in the 'width' column, the 
retailer is not going to put our product in 
the right place, and it won't fit. So we've 
learned through experience that

getting the data right, country 
by country, is critical to our 
success.”

Hugh Roberts
President,

International Commercial
Kraft Foods



Australian Food and Australian Food and 

Grocery Council Grocery Council 

May 2009May 2009

Ms.Samantha Blake, Director Commercial & Retail Policy, AGFC



Our Industry

• Largest manufacturing sector in Australia
(20% of manufacturing sector, 7000 firms) 

• Largest manufacturing employer in 
Australia
(Over 200,000 people, 100,000 in rural areas) 

• Food Processing $71.4B 
(Farm, fish, food production $30.2B, industry value added $20m) 

• Major exporter of value added products 
(Exports $23.3 billion, imports $8.2 billion) 

• Leading innovator 
($331M R&D spend per annum, 4100 product launches in 2008)  

• Core to the well-being of all Australians  
(Safe, healthy food and groceries for 21M Australians every day)



Enabler Progress

1998

1999

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%0%

2006

10% 54%

28% 53%

10% 60%

28% 59%

40% 88%

43% 72%

39%

41%

43%

59%

58%

2002
8% 76%

22% 65%

49%

49%

Key: Manufacturers Retailers/wholesalers

35%

ECR progress in Enablers

2008

12% 91%

44% 64%

52%

57%

Global average Trend line



Common Identifications 

Standards

35% 76.1%% of pallets / unit loads labelled with SSCC  

82%98.4%% finished goods items allocated GTIN

82%98.6%% of cases / cartons / items allocated GTIN

76%96.7%% of consumer units allocated GTIN 

Complying 100% AverageGTIN Metrics

2008

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%0%

Common data and communication standards

53%

16% 89%

75%

2006

13%

39% 64%

57%

89%

74%

55%

62%

Key: Manufacturers Retailers/wholesalers

2008

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%0%

Common data and communication standards

53%

16% 89%

75%

2006

13%

39% 64%

57%

89%

74%

55%

62%

2008

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%0%

Common data and communication standards

53%

16% 89%

75%

2006

13%

39% 64%

57%

89%

74%

55%

62%

Key: Manufacturers Retailers/wholesalers



Use of Electronic Message 
Standards

57%34%46%Electronic Messages 
for Master Data 

62.5%48%21%Electronic Message for 
Planning, Forecasting 
and Replenishment 

80%61%66%Electronic Message for 
Supply

Global 
(Avg) 

Retailers 
(Avg)

Manufacturers 
(Avg)

Concept 



Data Quality

Data quality is a shared responsibility:

Information providers are the source of the product data and so 
are the starting point for needed improvements in process for 
creating good data.

Information recipients have responsibility to maintain accurate 
data within their systems and ensure its integrity in their processes.



Data Quality in Australia

98.13%95.71%Order data 
accuracy 

99.79%98.03%Quality Bar-
coding 
(Pallet) 

99.79%97.87%Quality Bar-
coding 
(Case) 

Goal Current Measure 

An 18% error rate at carton level 

equates to 352 million cartons per 

year with incorrect carton dimensions

moving through the supply chain.

Packaging Audit Results 
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Data Quality Framework

• Step 1: 
• Identify opportunities that exist 

internally

• Step 2: 
• Decide to assess your data

• Step 3: 
• Review and prepare to use the 

Data Quality Framework

• Step 4: 
• Use the Data Quality Framework to 

perform the self-assessment

• Step 5: 
• Calculate your results and plan 

improvements



With Trading Partners

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Do you use advanced

shipping notes?

Do you use electronic

messaging?

Do you use serial shipping

container codes?

Do you use GTIN at

consumer level

Do you use GTIN at trade

unit level

5  To a Very Great extent 4 3 2 1  Not at all



Benefits  

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Reduced finished goods inventory throughout the

supply chain

Decreased total supply chain costs

Improved total supply chain levels of customer

service

Improved supply chain efficiency

5  To a Very Great extent 4 3 2 1  Not at all



Conclusion 

• Leading manufacturers and retailers are now 
fully implemented in most concepts.

• The gap between leading and lagging 
organisations has widened.

• Electronic message standards – scope for 
improvement.  

• Drive operational benefits 

• Focus on Data Quality. 



Australia Data Recipient Updates

Sean Sloan
GS1net Operations Manager

GS1 Australia 
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Data Recipient Update

Key message was GS1net is a key enabler and that the 
focus is on data quality. GS1net is a firmly entrenched 
process enabling around 2000 transactions per week.

Is encouraged to see more suppliers becoming 
GS1net Live as it supports some key future 
eCommerce projects. Also urging remaining suppliers 
to complete the process.

Looking to use GS1net as an integrated solution in 
the future. Currently using GS1net to verify 
information 

Using GS1net extensively for Space Management 
use. Master data driven via IGA-D.

Supporting Data Sync. Have concluded 
implementation of SAP and are looking at options 
to import data from suppliers

Known GS1net users within the GR / LQ sectors:
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Data Recipient Update

LMAA is actively seeking suppliers to populate data for the Market 
Read project that involves whole of industry participation. 

ILG have set up a M2M connection and are working with some 
key suppliers. Once initial testing complete, looking to expand 
and then start B2B. 

LMG are also seeking data from suppliers

Foodstuffs are already working actively within the Grocery sector in 
NZ and are also asking suppliers in the LQ sector to follow suit and 
publish to them

ALM (Metcash) have suppliers who are GS1net Live and seek all 
liquor suppliers to publish to them as soon as possible

Known GS1net users within the Gr / LQ sectors (cont’):
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Who else is a member and looking at data 
via GS1net?

Food & Grocery
Woolworths

Foodworks

Franklins

Caltex Australia

NQR

7/11

Images
Images Net Ltd

Iconiq

Other
Retail Information Systems

Intheshed Australia

BananaBlue.com

Drive by Groceries

Associations

CHOICE

Datawarehouses

Aztec

AC Nielsen

Datamonitor

Media Library

Hardware

Bunnings

Independent Timber Merchants Co-Op

Solution Providers

POS POS

Motorola

Matthews
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Following organisations are active in industry working 
groups that may lead to GS1net adoption..

Automotive Aftermarket

Supercheap Auto

Repco

Hardware

Bunnings

Mitre 10 (AU/NZ)

Danks (Home and Thrifty 
Link)

BOC Gas & Gear

Office Products

Officeworks

OfficeMax

Corporate Express

Kmart

Warehouse Stationary (NZ)
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A little more information about the following companies:

• AC Nielsen – Use data (such as manufacturer) to match 
HomeScan data to enable detailed reporting

• Aztec – Match scan data with GS1net data to enable ‘richer’
reporting as well as homescan

• Datamonitor – Look for new product information as well as 
images to add to a global database. This enables searches on 
claims and attributes such as ingredients

• Banana Blue – Use images and extended descriptions for an 
online shopping website 

Did you know?
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Where is your data going?
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Update from the LMAA

GS1 Australia on behalf of Ms. Sandra Przibilla, MD Liquor Merchants Assoc of 
Australia



Liquo r Me rc ha nts Asso c ia tio n o f Austra lia  LtdLiquo r Me rc ha nts Asso c ia tio n o f Austra lia  Ltd

INDUSTRY MARKET READ (IMR)INDUSTRY MARKET READ (IMR)

The  mo nthly c o lle c tio n o f b usine ss to  b usine ss sa le s da taThe  mo nthly c o lle c tio n o f b usine ss to  b usine ss sa le s da ta

The  IMR is a n e xc iting  ne w initia tive  tha t invo lve s a  The  IMR is a n e xc iting  ne w initia tive  tha t invo lve s a  c o mpre he nsive  c o mpre he nsive  
da ta  c o lle c tio n a nd  re po rting  se rvic e  de sig ne d  a ro und  c ha nne l a nda ta  c o lle c tio n a nd  re po rting  se rvic e  de sig ne d  a ro und  c ha nne l a nd  d  

c a te g o ry sa le s fo r the  Austra lia n Liq uo r Industry.c a te g o ry sa le s fo r the  Austra lia n Liq uo r Industry.

The  IMR ha s b e e n c re a te d  a s a  re sult o f the  LMAA wo rking  c lo se ly with 
its me mb e rs a nd  industry in c o njunc tio n with GS1 Austra lia

Info rma tio n a nd  Da ta  fro m the  IMR will b e  supplie d  to  LMAA me mb e rs 
a nd  ma y b e  a va ila b le  o n a  c o mme rc ia l b a sis to  no n me mb e rs, 
g o ve rnme nt a nd  a sso c ia te d  industrie s.

Esta blishe d in 1897



IMRIMR

Pa rtic ipa ting  c o mpa nie s fo rwa rd  mo nthly sa le s a nd  de p le tio n Pa rtic ipa ting  c o mpa nie s fo rwa rd  mo nthly sa le s a nd  de p le tio n 
da ta  to  LMAA who  ma inta ins the  Na tio na l Liq uo r Lic e nse  Da ta  da ta  to  LMAA who  ma inta ins the  Na tio na l Liq uo r Lic e nse  Da ta  
Ba seBa se

The  File  Co nta insThe  File  Co nta ins: : 
Liq uo r Lic e nse  Numb e rLiq uo r Lic e nse  Numb e r

Uniq ue  Outle t IDUniq ue  Outle t ID

GTINGTIN

Unit o f sa le  o f GTINUnit o f sa le  o f GTIN

Da te  o f sa leDa te  o f sa le

This b e c o me s the  c usto me r ta b leThis b e c o me s the  c usto me r ta b le

GS1 Austra lia  va lida te s c a ta lo g ue  fo r e a c h pa rtic ipa ting  GS1 Austra lia  va lida te s c a ta lo g ue  fo r e a c h pa rtic ipa ting  
c o mpa ny a c c o rd ing  to  IMR spe c ific a tio n.c o mpa ny a c c o rd ing  to  IMR spe c ific a tio n.

Pub lishe s c a ta lo g ue  to  LMAA.Pub lishe s c a ta lo g ue  to  LMAA.

This b e c o me s the  pro duc t ta b leThis b e c o me s the  pro duc t ta b le



Data AnalysisData Analysis

Da ta  pa sse s thro ug h b o th ta b le s:Da ta  pa sse s thro ug h b o th ta b le s:

Pro duc t a ttrib ute s a re  a dde d  Pro duc t a ttrib ute s a re  a dde d  

Custo me r a ttrib ute s a re  a dde dCusto me r a ttrib ute s a re  a dde d

Lic e nse  Numb e r a nd  Uniq ue  Outle t ID a re  de le te d .Lic e nse  Numb e r a nd  Uniq ue  Outle t ID a re  de le te d .

This prote c ts the  privac y o f the  individual outle tsThis prote c ts the  privac y o f the  individual outle ts

Nie lse n Austra lia  will pro vide  a  we b  b a se d  so lutio n po pula te d  wiNie lse n Austra lia  will pro vide  a  we b  b a se d  so lutio n po pula te d  with th 
da ta  pro vide d  b y the  LMAA.da ta  pro vide d  b y the  LMAA.

The  so lutio n will:The  so lutio n will:

Me a sureMe a sure ma rke t pe rfo rma nc e  ma rke t pe rfo rma nc e  

Ana lyseAna lyse ma rke t dyna mic s ma rke t dyna mic s 

Assist in d ia g no sing  Assist in d ia g no sing  ma rke ting  a nd  sa le s pro b le ms, a nd  ma rke ting  a nd  sa le s pro b le ms, a nd  

Ide ntifyIde ntify a nd  c a pture  g ro wth o ppo rtunitie s a nd  c a pture  g ro wth o ppo rtunitie s 
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The IMR – An Industry First!



Pro g re ss & Tim e linePro g re ss & Tim e line

Industry Wo rkg ro ups a re  c urre ntly fina lising :Industry Wo rkg ro ups a re  c urre ntly fina lising :

the  GTIN re q uire me nt [pro duc t da ta  se t] a nd  the  Liq uo r Lic e nse  Dthe  GTIN re q uire me nt [pro duc t da ta  se t] a nd  the  Liq uo r Lic e nse  Da ta  Ba se  a ta  Ba se  

[c usto me r da ta  se t].[c usto me r da ta  se t].

the  a na lytic a l re q uire me nt fo r the  so lutio n pro vide d  b y Nie lse n the  a na lytic a l re q uire me nt fo r the  so lutio n pro vide d  b y Nie lse n Austra lia .Austra lia .

Live  lo a d ing  will c o mme nc e  in July 2009 with the  inte nt to  ha ve  Live  lo a d ing  will c o mme nc e  in July 2009 with the  inte nt to  ha ve  a n a n 

o pe ra b le  so lutio n b y Fe b rua ry 2010.o pe ra b le  so lutio n b y Fe b rua ry 2010.

Aim to  b ring  c a te g o rie s o n line  in the  fo llo wing  o rde r :   Aim to  b ring  c a te g o rie s o n line  in the  fo llo wing  o rde r :   

1) Sp irits  1) Sp irits  

2) RTD2) RTD’’ s s 

3) Wine  3) Wine  

4) Be e r4) Be e r

For furthe r inform a tion c onta c t:For furthe r inform a tion c onta c t:

Sa ndra  Przib illa  Sa ndra  Przib illa  -- sa ndra p@ liq uo rme rc ha nts.o rg .a usa ndra p@ liq uo rme rc ha nts.o rg .a u

www.liq uo rme rc ha nts.o rg .a uwww.liq uo rme rc ha nts.o rg .a u



Australia Data Recipient Updates

Michael Haire
General Manager, eData Administration

Metcash

John Bacon
eCommerce Mgr

Coles



GS1net User Group

Coles Discussion Points

May 09



GS1net- Learnings & Developments

• Validation tool
Makes for improved data being received

Red block errors requires data to be fixed before retailers 
receive

• Adequate Training Required
Timeframes are becoming tighter and reaction to 
changes/modifications cannot wait for someone to be 
trained or back in the office

Ensure there is a ‘back-up’

• GS1net is an electronic channel for updating 
retailers core systems, not a negotiation 
agent

Ensure prior comms to Buyer has been received and 
accepted prior to loading onto GS1net

Consequence: Suppliers reverting to UBF’s



GS1net- Learnings & Developments

• New Item Publication

Publishing in the future will mean Coles cannot receive this 

information until after the publication date

• New item Publication without populating pricing

• Duplicate Pricing

• Publication of information not relevant to Coles

• Absent/Incorrect data, ie, Haz Chem codes, Supplier assigned 

ID’s and missing LDD data

• ‘Sustainable data’ means continually updating

‘Recleanse’ fee now exists

Cannot revert to the UBF as quick fix



Way Forward….

• Enhance validation more ‘red block’ errors

• Work with GS1 to minimise data load requirements (Complete)

• Coles becoming more and more reliant on the data populate in 

GS1net, ie, RMS to RIS interface, MOR rejections of stock

• Look towards sustainability-> on-line function is not sustainable



Australia

GS1 Australia update

Sean Sloan
GS1net Operations Manager

GS1 Australia 
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For this session, we are going to:

• Re-cap on what was raised last User Group (Briefly)

• Give you an update of what we’ve done to address 
these issues and how many raised have been 
actioned

• Update you on some of the specific technical 
changes we are planning to implement

• Show you what the GS1net Development Roadmap 
looks like

Issues raised at the last User Group meeting
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Issue Type

Issue Type 1. Documentation

10%

2. Front End 

Modifications

7%

3. DPM 

Walkthrough

8%

4. Training

7%

5. Functionality

7%

6. Membership 

Functions

5%

7. 

Communications

16%

8. Specific 

Requests

40%
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Issue status

Issue Status

Closed

59%

WIP

28%

Open

13%

Closed WIP Open
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Issues raised at the last User Group 
meeting
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Sample of specific requests

We are soon to test thisCan I load BCV .pdf’s in bulk?

Introduced new KPIsMore timely responses by the Client Services 
Team

As aboveStreamline your communications to the 
community

Yes, completed. See websiteDevelop a guide for the Validator

Yes, completed, though we encourage more people 
to use

Introduce free training

N/A Middleware users; additional work being done 
to support and improve experience for online and 
BT users

Develop a process driven front end

Yes, completedPublish your outage times on your website

No, and have reduced significantly to support the 
community

Do Coles and Metcash use all the data we 
populate?

April 09, by 6 pagesHide fields that are not relevant

Not officially, however it can be made to workDoes GS1net support Firefox?

Some of the Specific Requests were:
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Brief Australian Taxation Office Update

GS1 Australia and the Australian Taxation Office (ATO) are working together to 
improve the communications around the classification of GST rates.

Key things to note:

The ATO are only checking Food & Beverage categories

GS1 Australia will send an email to any company detailing any GTINs that were 
Not Approved by the ATO. It is the supplier’s responsibility to rectify this issue 
directly with the ATO. *

For the above process to be effective, it is essential that companies ensure 
the ATO Contact in their Company Profile is correct and up to date.

GS1net Terms and Conditions updated recently

Currently building an enhancement to the GS1net registry to include the ATO 
approval status for GST rates. *

* Until these two developments are in production, you may receive calls from 
your CSA to advise of any rejections
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ATO Update – Sample email
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ATO Update – Sample report
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Suppliers manufacturing homebrand / generic 
items on behalf of retailers

Any supplier who is manufacturing product 
on behalf of a retailer that is part of  the 
retailer’s housebrand offering, should NOT 
be adding a Public Release Date to any of 
those items.

All suppliers are urged to double check this.

GS1 Australia will be developing some rules 
in the Validator to block inadvertent Public 
Releases
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In summary

GS1 Australia has taken the feedback from the user group very seriously and 
has committed to a journey of improving many facets of GS1net

Our CEO, Maria Palazzolo wrote a letter to the community in February outlining 
some of the key things we are working based on the feedback received

Significant work is underway to implement some technical solutions to assist 
users (both suppliers and retailers) of the system, particularly pricing

GS1net has been through a series of reviews over the past 6 months. We have 
updated many documents, introduced new training, also introduced “GS1net 
Essential Updates” and we are currently reviewing the GS1net pages of the 
GS1 Australia’s website. 

GS1net reviews will continue over the next 12-18 months as we release 
improvements in a series of phases.



Australia

GS1 Australia update

Justin Middleton
GS1net Technical Manager

GS1 Australia
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*

1) Validator 2) Validator

1) GS1net 4) GS1net3) GS1net2) GS1net

time

APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR APR

2009 2010

1. Infrastructure Roadmap

GS1net Registry
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GS1net (Data Sync)

Release 1

• Users will accept ‘Terms and Conditions’ at sign-on

Release 2

• Browser Navigation ‘warning’

• Price Indicator on GTIN List summary

• Price Summary – all pricing for a GTIN ‘at a glance’

• Prevent Price Duplication (overlapping geography / time)

• Auto Publication
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GS1net (Data Sync)

Release 3

• Automation of some inbound fields where not supplied

• Price Search – by Price ID, confirmation status etc

• Manage Price Responses – audit of confirmation status

Release 4

• GDSN (Global Network) annual update - Maintenance Release 4

• Price Locations (Search, Summary and Maintenance)

• Price Conditions (Search and Summary)

• Support ‘Regulatory Compliance’ Extension (Health community)
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GS1net (Validator)

Release 1

• Text File attachment to Validator Emails (opt-in)

Release 2 (tbc)

• Group Login based on ‘Certified Product Partner’ flag

• Report – Supplier Profile details

• Report – Data Model Configuration

• Report – Target Data Recipient Configuration

GS1net (Registry)
Release (tbc)

• Store and Display ATO approval status for GST and FEC
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Browser Navigation Warning

Browser Back button is

outside of GS1net functionality.

If you proceed you will lose the session

and any data not yet saved.

You will be required to log in again

to continue to use GS1net.

PROCEED / CANCEL
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Price Indicator

Select GTI N 
GLN of I nforma tion 

Prov ide r 
Targe t Mar ke t 
Count ry Code 

Classification 
Ca te gory  Code /  Na me  

Pr ices 

 
 00000333341146   1112196112340   036    10000029  Y  

 
 00000333341153   1112196112340   036    10000029  N  

 
 00000333341153   1112196112340   036    10000029     

 

The user can display a GTIN in Price Summary, in one of 2 ways:

•Include Historically End-Dated Pricing – this is the default option

•Include only Active ‘Parent’ Pricing 

Subsequent to User Group, it was 
agreed to move this column before 
Classification Code / Name
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Select

Retailer 

ALIAS Price Type

Price Type 

Desc

Price 

Value

Price 

Value

Type

Start 

Date/Time

End 

Date/Time

Price 

Basis

QTY / 

UOM TM-SD

O IGA LIST_PRICE 47.4800 Value

2006-11-28-

00.00.00

2007-12-31-

00.00.00 1 EA

AU-NS, AU-

VI, AU-SA, 

AU-NT

O IGA ALLOW ANCE W AREHOUSE 7.5 Percent

2006-11-28-

00.00.00

2007-12-31-

00.00.00 1 EA

AU-NS, AU-

VI, AU-SA, 

AU-NT

O IGA LIST_PRICE 24.5 Value

2009-01-10-

00.00.00 1 EA

O IGA LIST_PRICE 9.99 Value

2008-06-10-

00.00.00 1 EA

O IGA LIST_PRICE 25 Value

2009-03-01-

00.00.00

2009-12-31-

00.00.00 1 KG

Price Summary

Scroll right
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ShipTo

Alt Loc 

Group

Distribution

Method

Reason 

for

Price 

Action

Price 

Brackets

Ref Doc 

ID

Ref Doc 

Desc Status

Retailer 

GLN

Price Rel 

ID

DC NI Accepted

93777780523

73

EDZORN-

93777780523

73

DC NI Accepted

93777780523

73

EDZORN-

93777780523

73

93123450009

06 [MORE] DTS NI

C-123

[MORE]

Contract 123 

[MORE] Review

93777780523

73

EDZORN-

93777780523

73

WESTERN_AU

ST

RALIA_COUNT

RY DC NI Accepted

93777780523

73

EDZORN-

93777780523

73

DC NI Y Accepted

93777780523

73

EDZORN-

93777780523

73

Price Summary
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DLSR ERROR

T
O

D
A

Y

H F

$20
17 MAR 08
<null>

$21.50
22 JUN 09
<null>

GTIN x
DC
National
LIST_PRICE for COLES GTIN x

DC
National
LIST_PRICE for COLES
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T
O

D
A

Y

H F

$20
17 MAR 08
21 JUN 09

$21.50
22 JUN 09
<null>

GTIN x
DC
National
LIST_PRICE for COLES GTIN x

DC
National
LIST_PRICE for COLES

$20
17 MAR 08
<null>
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Supplier Profile

* GDSN Subscribed?:

    Date GDSN Subscribed:

* I tem  Regist ry Opt ion:

Autom at ic Publicat ion:

Auto Publish to Retailer Nam e GLN

Publish 

w ith Price

Publish 

even if No 

Price

Rem ove 

Auto 

Publish

 

Retailer One 1234567890123

Retailer Two 2234567890123

Add Auto Publish Retailer  

Services Required

*   indicates a required field

2006-12-21

Yes

Manual  o      Automat ic  o

X

Subsequent to the User 
Group, it was decided not 
to include this functionality 
at this time
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Publish with Price

• For specific retailer (x) which has been selected for 
auto-publish with price:

• Find ‘open’ pricing for retailer (x) at any level in a 
hierarchy not previously published to retailer (x)

• If such pricing exists, then auto-publish the hierarchy 
to retailer (x) at the highest level of the hierarchy, 
observing all normal publication requirements
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Technical Issues – Nov 08 User Group

• 28 Issues were reported from the last session that 
reside with GS1net Technical

• 18 actioned / 10 pending (64%)

• 6 of the 28 issues are ‘Change Request’ candidates –
meaning these have merit as a GS1net solution 
development (managed via a priority process)
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Technical Issues – Nov 08 User Group

# Technical Issue Status

1 GS1net LHS menus to scroll down the screen CR raised - awaiting prioritisation

2 Additional Information is displayed as you 'hover' over an attribute CR raised - awaiting prioritisation

3 Warning 'countdown' about a session expiry Further Investigation

4 Fix GTIN search box in 'Maintain Publications' - too narrow CR raised - awaiting prioritisation

5 Browser Navigation Button Warnings GS1net Release 2)

6
Add search criteria 'Vendor Reference' to Maintain Publications 
screen

Further Investigation



Australia

Implementation & 
Sustainability Assistance

Sean Sloan

GS1net Operations Manager
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How can GS1 help?

Support Services
• Managed by Client Services

• Delivery of “Essentials”

• Telephone and email support

• Data validation

• Dedicated Client Services Advisor

• Free GS1net Webinars

Implementation Services
• Delivered by Professional Services

• Implementation arm of GS1

• On-site assistance

• Cost recovery basis

• Wide range of implementation 
services
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Implementation Services

Sustainability Review
(Data Integrity - Sustained)

Data Management
(Outsourced data maintenance)

Implementation Assistance
(People, Process and Technology)

Fast Track
(Reach GS1net Ready quickly)

Training 
(Classroom & Customer Specific)

GS1net Audit

Business Case

Post 
Implementation

ImplementationPre 
Implementation

Services

> 160 companies in 
the grocery sector and 
> 100 in Health have 
attended classroom 

training
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Thank you to our current Certified 
Solution Partners (as at April 09)
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Why consider middleware?

Most middleware solutions can do the following:

• Validate your data before sending to GS1 Australia

• Can integrate with existing back office systems

• Can complete many of the tasks required to interface with GS1net, thus 
reducing the need to use the GS1net user interface

• Reduce or remove the need to upgrade existing ERP systems

• Support business process efficiency improvements

• Also support non-GS1net related data management activities

• Reduce the need to use and rely on spreadsheets

• The solution provider can possibly ‘shield’ the user from major GS1net 
platform changes and releases



Australia

Who to contact if you need help? 

GS1net Client Services Advisor 1300 366 033

GS1 Professional Services Team
(Project and on-site assistance)

Sunita Kewada
(03) 9550 3463

GS1 Business Development Team
Terry Papadis

(03) 8581 5916

Your Middleware Provider (if applicable)
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How can you help us?

• Take the time to read through the Essential updates 
and give us any feedback on this publication

• Update any relevant contact details, either directly 
through the Company Profile page on GS1net, or via 
email to gs1net@gs1au.org
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A final thought..

• Please keep abreast of these changes via the 
“Essential Updates”

• We are continually looking at new opportunities to 
expand the use of GS1net into new sectors

• Open to the floor for any questions

Thank you for your attendance
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User Group Close

• Please take a few minutes to complete the Feedback 
Form

• Presentation and Resources will be available on the 
web

• Next Meeting scheduled for:

• November 09 (Tuesday 24th & Thursday 26th)

Thank you for your attendance
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Contact Details

Sean Sloan

GS1net Operations Manager

GS1 Australia

Unit 100/45 Gilby Road

Mt Waverly VIC 3149

T + 61 3 9550 3492

M 0407 567 240

W www.gs1au.org

Sean.sloan@gs1au.org

Justin Middleton

GS1net Technical Manager

GS1 Australia

Unit 100/45 Gilby Road

Mt Waverly VIC 3149

T + 61 3 9550 3444

M 0411 270 877

W www.gs1au.org

Justin.middleton@gs1au.org


