
 

 
THIS REQUEST FOR PROPOSALS (RFP) IS THE EXCLUSIVE, CONFIDENTIAL, PROPRIETARY PROPERTY 
OF FHI DEVELOPMENT 360 (FHI 360). IT MAY NOT BE COPIED, TRANSMITTED, OR DISCLOSED BY ANY 
MEANS WITHOUT THE EXPRESS WRITTEN CONSENT OF FHI 360. BY ACCEPTING A COPY HEREOF, 
RECIPIENT AGREES TO USE THE RFP (AND ANY RELATED DOCUMENTS) SOLEY FOR RESPONDING TO 
THIS RFP, AND DESTROY THE RFP (AND ANY RELATED DOCUMENTS) UPON YOUR DECISION NOT TO 
RESPOND TO THIS RFP. 

Request for Proposal (RFP) 
 

RFP Title: CDC Community Health Video Production 

Issued on:       May 29, 2013 

Proposal Deadline:        June 10, 2013 

Submission Format:        Email to wshawver@fhi360.org  

 

I. INTRODUCTION & BACKGROUND 

The Centers for Disease Control and Prevention’s (CDC) Division of Community Health (DCH) is one 

of nine divisions within the National Center for Chronic Disease Prevention and Health Promotion.  

 

DCH supports grantee partners that establish community-based programs and culturally appropriate 

interventions to eliminate health disparities among those who experience the greatest burden of 

death, disability, and suffering from chronic diseases and other chronic conditions. 

 

The Division is committed to strengthening community level health efforts throughout the nation and 

helping communities prevent disease and promote healthy living. 

 

DCH promotes sustainable community action through four core programs: 

 Communities Putting Prevention to Work (CPPW) 

 Community Transformation Grants (CTG) 

 Healthy Communities Program (HCP) 

 Racial and Ethnic Approaches to Community Health (REACH) 

 

For more information about DCH, please visit: http://www.cdc.gov/nccdphp/dch/ 

 

II. PURPOSE 

FHI 360 requires the services of a video production vendor to shoot up to three (3) documentary style 

videos—two in English and one in Spanish—that feature interviews with small business owners, their 

community champions/beneficiaries, as well as organization representatives and/or local officials, as 

applicable, from key DCH-awardee communities.  
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Unlike other public-health videos produced by CDC—which tend to target the end beneficiary with 

information on how to lead a healthier life—this group of videos will have more of a B-to-B focus, 

showing the financial rewards of stocking healthier options in corner stores. Specifically, these videos 

will profile small business owners, and are being developed to resonate with the business community 

and other potential private-sector supporters at large. They will be offered to awardees as a tool to 

make the business case and encourage private-sector supporters in their own communities, and may 

be distributed more widely to other relevant audiences (i.e., healthy corner store proponents, grocers, 

chambers of commerce, city/county officials).  

 

III. SCOPE OF WORK & DELIVERABLES 

The vendor will shoot three, roughly 2 – 4 minute videos in two locations (1 English, 1 Spanish in the 

first location, English-only in the second location). One video will feature an African American healthy 

corner store owner and the other two videos (one in Spanish) a Hispanic healthy corner store owner: 

they will speak about their experiences/stories, demonstrating that providing access to healthy foods 

is good for both business and the community. The videos also will feature interviews with beneficiaries 

and other key representatives from DCH awardee communities, as applicable.  

FHI 360 and CDC are currently identifying the specific communities/locations and interview subjects. 

Because final locations are still being determined, Seattle, WA, and Baltimore, MD, should be used for 

budgeting purposes.  

Please note that this RFP is for shooting only. It is anticipated that editing and finalizing the videos 

will follow, but costs for this additional work should not be included in a response to this RFP.  

The objectives of these videos are to (1) highlight the economic benefits/potential contribution of 

improved public health to a business owner, customers, and a community at large: a win-win for all, 

(2) illustrate positive community health changes through the business lens, and (3) inspire other 

communities and businesses around the country to look to these initiatives as models for positive 

change and use lessons learned by awardees, especially in African American and Hispanic 

communities. 

CDC and FHI 360 are currently finalizing videos similar in scope and objective to the videos being 

requested in this RFP. CDC would like the new videos to have a similar look and feel to the videos 

currently in development. Examples of these videos can be found using the following links: 

http://www.youtube.com/watch?v=tGRI9VapQWw 
http://www.youtube.com/watch?v=2M2k3OwCI-Q 
http://www.youtube.com/watch?v=f-dXN7kthZA 

 

 
 
FHI 360 is requesting bids for: 

 

 Participating in pre-shoot interview calls: 

o FHI 360 will create questions for and conduct up to 10 pre-shoot interview calls with 

interview subjects and transcribe the calls. 

o The vendor should plan to listen in on these calls. 

 Developing a directional script: 

o From the pre-shoot interview transcripts, FHI 360 will identify key quotes. 

o The vendor will work with FHI 360 to identify the storyline. 

o The vendor will develop a directional script, including the identification of visuals, 

locations, flow, etc. 
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 Scouting the sites 

 Conducting 2-3 days of shooting high-definition, digital video (2 locations per day), at two (2) DCH 

awardee communities (Seattle, Baltimore). The vendor will be responsible for: 

o Conducting on-site interviews (there is to be no limit to the number of interviews provided 

that they are conducted at a maximum of two locations within a designated 12-hour 

period). 

o Shooting b-roll of the interviewee and/or awardee community; b-roll shot list to be 

provided. 

o Identifying and covering location permits, fees, producer, director, wardrobe, makeup, 

film. 

o Providing a viewing area for on-site clients 

 Recording high-quality audio at each video shoot for repurposing into podcasts. 

 Delivering 2 sets of all shot video footage (one for FHI 360, one for CDC) for two (2) communities 

as electronic files, on hard drives formatted for a PC. 

 

Project Timeline 

 Launch project on July 1, 2013  

 Participate in pre-shoot interviews – July  

 Develop directional scripts – July/August 

 Conduct interview shoot in Seattle, WA, or another similar location (TBD) by September 20, 

2013.  

 Conduct interview shoot in Baltimore, MD, or another similar location (TBD) by September 20, 

2013.  

 Deliver all footage to FHI 360 by September 25, 2013 

 

IV. CONTRACT MECHANISM & TERMS OF PAYMENT 

FHI 360 anticipates issuing a firm, fixed-price subcontract not to exceed $180,000, to an offeror.  FHI 

360 will issue fixed payment(s) based on submission and FHI 360 acceptance of deliverables or 

measurable performance milestones.  Once an award is issued, it will include a fixed-price payment 

schedule with deliverables/milestones specified in the Scope of Work.   
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V. PROPOSAL SUBMISSION REQUIREMENTS 

Offerors should read the following proposal instructions carefully.  All interested offerors must provide 

the following:  

1. A brief description of your organization, its capabilities, and its ability to develop a video of the 

caliber displayed in the three, business case video links provided. 

2. A fixed-price itemized budget. Each of the items must be a separate line item. Suggested line 

items include: 

a) Pre-shoot interviews 

b) Directional-script creation 

c) Scouting the locations once identified by CDC 

d) Shooting the video, including audio, lighting, makeup, etc. 

e) Delivering the footage to FHI 360 via QuickTime and WMV formats on an FTP site—
for reviewing purposes—and two hard drives  

f) Delivery/courier charges 

g) Line-itemization of any other anticipated fees such as parking, transportation, etc. 

3. A timeline that includes lead and turnaround times expected for each of the aforementioned 

tasks. The period of performance is estimated to start on July 1, 2013 and end September 30, 

2013. 

4. Three client references and their contact information. References should have worked with 

your agency in the past two years, and be specific to the subject matter outlined in this RFP.  

5. Three to five examples of work performed that is similar to the work described in this RFP. 

(You may provide FHI 360 with either links to videos or a DVD.) 

6. Any additional considerations that you believe would add value to this work. 

7. A Business Certificate and W9– Please see attached in Appendix B.  

 

VI. CRITERIA FOR EVALUATION 

Proposals will be evaluated and ranked by committee according to the conditions described in the 

evaluation criteria below, with a total overall maximum point value of 100: 

 

 Ability to meet the requirements of the RFP (40 points) 

 Quality of work samples and references for work of a similar nature; proven ability to perform 

work of the highest quality (40 points) 

 Cost (20 points)  

 

Selection will be based on “Best Value.” Proposals will first be evaluated and scored from a technical 
standpoint.  Proposals that are considered to be technically acceptable shall then be evaluated in 

terms of cost. The award shall be issued to the offeror with the highest combined technical and cost 

score. 
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VII. RFP RESPONSE INFORMATION 

All responses to this RFP must be received no later than 6 p.m. EST, Monday June 10, 2013. 
Proposals should be submitted in the following format(s):  
 

1. Electronic email submitted to Willis Shawver, email address: wshawver@fhi360.org  in either 
Word or PDF format. 

2. For work samples being submitted on DVD, send to:  
 

Willis Shawver 
FHI 360 
1875 Connecticut Ave., NW 
Washington, DC  20009 

 
All inquiries and requests for information affecting this RFP must be submitted by e-mail to 

wshawver@fhi360.org, reference RFP#: 3790-023-03-002-RFP-01 no later than 3 p.m. EST, Friday 

May 31, 2013. Inquiries and answers to inquiries will be shared with all offerors by 5 p.m. EST, 

Tuesday, June 4, 2013. 

FHI 360 will not compensate offerors for preparation of a response to this RFP. 
 
 
SOLICITATION SCHEDULE 

 Issuance of RFP Wednesday, May 29, 2013 

 Final Date for Questions Friday, May 31, 2013 by 3 p.m. EST 

 Answers to Questions Released Tuesday, June 4, 2013, by 5 p.m. EST 

 Proposals Due* Monday, June 10, 2013 by 6 p.m. EST 
*Any bids received after the stated time and date will not be considered. 

 Evaluation Period June 10, 2013—June 12, 2013 

 Notification of Award June 13, 2013 

 Notification to Unsuccessful Offerors June 13, 2013 

 

RFP ATTACHMENTS: 

Appendix A:  Certifications 

Appendix B:  Purchase Order Template 
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Terms and Conditions: 

Offerors are responsible for reviewing the terms and conditions described below and in the attached 

purchase order template. 

Withdrawal of Proposals: 

Offerors may withdraw proposals by emailing a written notice at any time before the award is made. 

RFP Terms and Conditions: 

 

Rights to Select/Reject 

FHI360 reserves the right to select and negotiate with those firms it determines, in its sole discretion, 

to be qualified for competitive proposals and to terminate negotiations without incurring any liability. 

FHI360 reserves the right to reject any or all proposals received without explanation. 

 

Request for Proposal Firm Guarantee 

All information submitted in connection with this RFP will be valid for three (3) months from the RFP 

due date. This includes, but is not limited to, cost, pricing, terms and conditions, service levels, and all 

other information. If your firm is awarded the contract, all information in the RFP and negotiation 

process is contractually binding. 

Offer Verification 

FHI360 may contact offerors to confirm contact person, address, bid amount and to confirm that the 

bid was submitted for this solicitation.  

False Statements in Offer 

Offerors must provide full, accurate, and complete information as required by this solicitation and its 

attachments. 

Conflict of Interest 

Offerors must provide disclosure of any past, present, or future relationships with any parties 

associated with the issuance, review, or management of this solicitation and anticipated award. 

Failure to provide full and open disclosure may result in FHI360 having to re-evaluate selection of a 

potential offeror. 

Reserved Rights 

All RFP responses become the property of FHI360 and FHI360 reserves the right in its sole discretion 

to:  

 Disqualify any offer based on offeror failure to follow solicitation instructions; 
 Waive any deviations by offerors from the requirements of this solicitation that in FHI360’s 

opinion are considered not to be material defects requiring rejection or disqualification; or 
where such a waiver will promote increased competition; 

 Extend the time for submission of all RFP responses after notification to all offerors; 
 Terminate or modify the RFP process at any time and re-issue the RFP to whomever FHI360 

deems appropriate; 
 Issue an award based on the initial evaluation of offers without discussion; 
 Award only part of the activities in the solicitation or issue multiple awards based on 

solicitation activities. 
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Disclaimer: 

This RFP represents only a definition of the requirements. It is merely an invitation for submission of 

proposals and does not legally obligate FHI360 to accept any of the submitted proposals in whole or 

in part, nor is FHI360 obligated to select the lowest priced proposal. FHI360 reserves the right to 

negotiate with any or all firms, both with respect to price, cost, and/scope of services. FHI360 has no 

contractual obligations with any firms based upon issuance of this RFP. It is not an offer to contract. 

Only the execution of a written contract shall obligate FHI360 in accordance with the terms and 

conditions contained in such contract.  

 FHI360 may cancel solicitation and not award.  
 FHI360 may reject any or all responses received.   
 Issuance of solicitation does not constitute award commitment by FHI360. 
 FHI360 reserves the right to disqualify any offer based on offeror’s failure to follow solicitation 

instructions.   
 FHI360 will not compensate offerors for response to solicitation.   
 FHI360 reserves the right to issue award based on initial evaluation of offers without further 

discussion.    
 FHI360 may choose to award only part of the activities in the solicitation, or issue multiple 

awards based on the solicitation activities.    
 FHI360 reserves the right to waive minor proposal deficiencies that can be corrected prior to 

award determination to promote competition.  
 FHI360 will be contacting all offerors to confirm contact person, address and that proposal 

was submitted for this solicitation.   

 

Certification of Independent Price Determination: 

 (a) The offeror certifies that-- 

(1) The prices in this offer have been arrived at independently, without, for the purpose of 

restricting competition, any consultation, communication, or agreement with any other offeror, 

including but not limited to subsidiaries or other entities in which offeror has any ownership or 

other interests, or any competitor relating to (i) those prices, (ii) the intention to submit an offer, 

or (iii) the methods or factors used to calculate the prices offered; 

 (2) The prices in this offer have not been and will not be knowingly disclosed by the offeror, directly 

or indirectly, to any other offeror, including but not limited to subsidiaries or other entities in 

which offeror has any ownership or other interests, or any competitor before bid opening (in the 

case of a sealed bid solicitation) or contract award (in the case of a negotiated or competitive 

solicitation) unless otherwise required by law; and 

 (3) No attempt has been made or will be made by the offeror to induce any other concern or 

individual to submit or not to submit an offer for the purpose of restricting competition or 

influencing the competitive environment. 

    (b) Each signature on the offer is considered to be a certification by the signatory that the signatory-- 

(1) Is the person in the offeror's organization responsible for determining the prices being offered 

in this bid or proposal, and that the signatory has not participated and will not participate in any 

action contrary to subparagraphs (a)(1) through (a)(3) above; or 

(2) (i) Has been authorized, in writing, to act as agent for the principals of the offeror in certifying 

that those principals have not participated, and will not participate in any action contrary to 

subparagraphs (a)(1) through (a)(3) above;   (ii) As an authorized agent, does certify that the 



 

8 

principals of the offeror have not participated, and will not participate, in any action contrary to 

subparagraphs (a)(1) through (a)(3) above; and (iii) As an agent, has not personally 

participated, and will not participate, in any action contrary to subparagraphs (a)(1) through 

(a)(3) above. 

 (c) Offeror understands and agrees that --   

 (1) violation of this certification will result in immediate disqualification from this solicitation 

without recourse and may result in disqualification from future solicitations; and 

 (2) discovery of any violation after award to the offeror will result in the termination of the award 

for default.   

 
 

 

– END OF RFP – 
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Appendix A: Certfications 

 

Business Type and Size Certification 
Company Name:                                 dba:  
Address:  
 
Contact Name & Telephone Number:  
Type of Goods or Services Provided (include NAICS code if known 
http://www.census.gov/epcd/www/naics.html): 
 
Nationality of Owners  
Type of Business   

-for-Profit Organization 
Size of Business
not a small business concern skip to the signature line. 
Small Business Economic Status: Is not a small disadvantaged business concern as 
defined in 13 CFR 124.1002. 
Small Business Ownership:  

 -owned small business concern 
-owned small business concern 
-disabled veteran-owned small business concern. 

If Small Disadvantaged Business, check the category in which ownership falls:  
_____ Black American.  
_____ Hispanic American.  
_____ Native American (American Indians, Eskimos, Aleuts, or Native Hawaiians).  
_____ Asian-Pacific American (persons with origins from Burma, Thailand, Malaysia, Indonesia, 
Singapore, Brunei, Japan, China, Taiwan, Laos, Cambodia (Kampuchea), Vietnam, Korea, The 
Philippines, U.S. Trust Territory of the Pacific Islands (Republic of Palau), Republic of the Marshall 
Islands, Federated States of Micronesia, the Commonwealth of the Northern Mariana Islands, Guam, 
Samoa, Macao, Hong Kong, Fiji, Tonga, Kiribati, Tuvalu, or Nauru).  
_____ Subcontinent Asian (Asian-Indian) American (persons with origins from India, Pakistan, 
Bangladesh, Sri Lanka, Bhutan, the Maldives Islands, or Nepal).  
_____ Individual/concern, other than one of the preceding. 
Small Business Location:  
this representation, on the List of Qualified HUBZone Small Business Concerns maintained by the 
Small Business Administration, and no material change in ownership and control, principal office, or 
HUBZone employee percentage has occurred since it was certified by the Small Business 
Administration in accordance with 13 CFR part 126; 
and 
representation in the preceding paragraph is accurate for the HUBZone small business concern or 
concerns that are participating in the joint venture. [The offeror shall enter the name or names of the 
HUBZone small business concern or concerns that are participating in the joint venture:__________.] 
Each HUBZone small business concern participating in the joint venture shall submit a separate 
signed copy of the HUBZone representation.  
I,  ____________ (name), _________(title) representing _________________(name of 
organization), hereby certify that the above information is accurate and complete to the best of 
my knowledge. 

Signature:  
 
 

Date:  
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