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Potential players  

Q: What is the reason you 

have never taken up Golf?

I do not know how to get  started 

42%

Q: What would encourage you 

to give Golf a try?

Easy access to affordable golf 

lessons

55%









What are Juniors looking for?



Primary

1. Latent golfers

2. Males 35-55 year of age

3. These are the people 
who can play but now 
don’t have the time 
through work and family 
commitments.

Secondary

1. New Golfers

2. Existing members that 
are time poor

“Remember those 25-40 year 

olds? They are working…… help 
them ‘fit in’ their golf.”

Golf Express



Communication channels Golf Express consumers have a different set of 

needs to GIG or EG as they are latent golfers.

However their communication expectations 

will be the same:

• easy to access 

• clear information

• product available when they want it

Communication Platforms 

• Website

• Social media – Twitter/Facebook

• Content

Golfexpress.org

A micro website built within the GIG site so that it

benefits from the GIG technology, finder

mobile and tablet responsive.

Golf clubs will upload their offers through 

Golf Express tile in Clubhouse.

These will view until offer date expires.

CGPs will access through own site, like GIG

Basic reports will generated.

It will appear from the outside as a stand alone site.



Get into Golf

It aims to provide and promote
introductory and intermediate

activities.

It helps make the game more

accessible than ever before.

Over the last 18 months more
than 90,000 people across 
England have participated.

Bookable online or at the club. 
Activity booked in under 5 

minutes

Get into Golf



Desk-top

Tablet

Mobile

Site has also been improved 
to work on tablets and 
mobile devices.

Making it easier to view and 
book.



Activity finder has been built as a widget to 
embed into external sites

HOW IT WORKS
1. Club embeds into their own 

site
2. Customer adds in their 

postcode
3. Takes straight through to this 

page on Get into golf activity 
map 

BENEFIT
Club has an 24/7 booking system

There will be 3 different designs that will scale to the space available

Instructions and a link to the widget will be provided



Club Website

 First impressions count

 Is your website geared up for the 
new beginner golfer traffic?

 The more you TELL the more you 
SELL



Social 

Media

 Regular updates on Facebook/Twitter

 30 second ‘tip of the week’ videos
 Video of you coaching someone. Gives 

someone confidence in knowing who you 

are/what to expect before they come to the 

club

 Look on Rufford Park Facebook page & Notts

County Golf Partnership page for ideas

 Invite new participants who are attending 

Get into Golf sessions to the page

 Not everyone will be at the club to see you 

or view the corridor noticeboards





Recruitment Offers

• Taster Sessions / Family Open Days

• Coaching – beginners and improvers course

• Academy Membership and playing 
opportunities

• Trial Membership

• Membership

• Ensuring flexibility is there for everyone 



• Great promotional tool

• Creates connections with the public

• Easy to set up

• Ability to target areas with high footfall.

• The net is very versatile and can be 

used in and outdoors.

• Free of charge to use

• Ideal for getting participant information 

and sign posting to your club/facility

Inflatable Golf nets



Plan years activity and the courses you want 
to run

Use Inflatable net at targeted event

Collect participant data

Give participant details of courses running –
if practical sign them up at the event

End result is to signpost to the club for 
follow on sessions.

Inflatable Golf Net – Usage example



What happens when people come to 
their first Get into Golf session….

• What is the initial process at the first session?

• Meet and greet

• Tour of facilities

• Data collection - who’s job is this?

• Is it just the PGA Pro there?

• Pro can’t do everything. Primary role is to coach and make it fun
• Are there any club volunteers/PGA assistants there to assist in the above?



 Data collection imperative for 
all visitors to golf club

 We can help put a process in 
place

Data Collection



We know it works… National research findings

• Service offered by the coach/professional at each session which was rated as 

the initiative's single greatest attribute (4.8 out of 5).

• Women are more likely to attend introductory golf sessions as a result of a desire 

to emulate a family member who plays rather than a golfing friend. For 

men, it is more common to be influenced by a friend who golfs than a family 

member.

• Female attendees were also more likely than men to have harboured a desire to 

play golf but to have felt in the past that there was no opportunity for them to 

do so.

• 77% of attendees are more positive about golf now than they were before the 

programme.



England Golf Clubhouse

 Online platform /database 
of knowledge. 

 Main club administrator 
can add you to the system.

 If not contact Club Support 
on 01526 354500



How to 
upload 
activities?



Irongate Marketing Materials



We want to remove barriers to playing golf by showing 
the game is fun, informal and inviting 

What do you want to achieve?

 Clubs that are doing well are trying things and are not scared of 
failing.

If things are not working out then make changes

 Please contact us if you would like to arrange a meeting

 Beneficial for us to sit down with yourselves and the Club Manager and volunteers 
who can help with recruitment



County Development Officer Support



Contact Details
Thank you for your time

Tom Freeland – covering Bradford, Harrogate, Leeds & Teesside
t.freeland@englandgolf.org 
07736 880910


