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ENGLANDGOLF

Potential players

Q: What is the reason you
have never taken up Golf?
| do not know how to get started
42%

Q: What would encourage you
to give Golf a try?
Easy access to affordable golf
lessons
55%



Current motivations to play go

Current players: Very important  MET Important MET Important

To have an activity to share with partner/family

To encourage my children to play



Current

i

Young Actives

Lapsed Latent

Opportunity:

Iindex 86

Context

Golf ‘Activity

Virtually none are members of a godf club (1%} but 26% are
mterested in joining one

Play infreguemntly mn the summer (18-holes, 9-holes, pitch and
putt and/or driving range) and less in the winter

L=ually play for less than 3 hours

Almost half would like to play more

Play with close friends primarilty, family members secondarily
A fewr play in informal social competitions

Social vs. Golf

Y P S,

Enjoy the balance between
sociglisimg with
fmiernds )/ family

Enthusiasm
A . Emjoy playing every mow and
O [y then but can take 1t or leave
i x * t Sl - it
Enjoy LOWE
playing playing |

Just under a thord are current players (30% Current, 35% Lapsed, 35% Latent)
Toung and active, bat less affluent (includineg more non-white players)

Emjoy the occasional game, bul play infreguently and generally mot at a high level
Some intersest im playing more but have imited e and monsy

Some ourment invodvernent in playing other sports {inc. swimming and footbail)

“I enjoy it bt | don't play often enowef to be amy
J ¥

Motivations & Barriers

Golf 15 relaxing and sociable but also expeEnsive

Could be enjovable to play and spend time outside with friends,
but mot really mobivated to try i play more

Expense = main key bamer, compounded by Oime pressures and
lack of playing partners

Sormee 1ssues with exclusivity (only 12% feel 1t 15 “for people like
me"

Haven't joined a club because of the cost involved and timited
justification to cover that cost, but the expense is less of a
barrer Lo this group

Advantapes of short courses {e.g. par-3s) could breakdown =ome
of these barriers

1 nught play more if more of my friends ployed™

“I did think about jfoining a club buit yvou'd need to play
2-3 Bmes a week to justify the cost™

I1il..r.|-.l- 'Lrl
26%
Matﬂ Fomala

Sverage age 38

TE% aged under 45
4% HH income <E25k
B0% White

I%% Single

50% Ho childrem

Golf Activity

1% are golf club members
26% handicap of Z4 or Lless
%+ play 1E8-holes § F-holes
{ driving range § pitch and
putt monthiy+ in the
SUMIMmET

29%% play 1n the winter

234 have a regular
comnmtment to play

44% play with close frends,
17% with family members

mMotivations & Barrers
15% golf i= an important part
of my life

5% wowld Dike to play more
S+ play to be outade, have
fumi, socOaiiss, relasd amnd for
the -per:a:-nal d'l.a.llenge-

Sl interested i per-3
courses and in-home golf
CAITEES

MAT BARRIERS:

&% golf = expensne

&1% not emough frends to
play with

et DT peres sl ires



Golf Activity

Curr-E-nt

-

Size:

Latent

Opportunity:

Indax 55

-

Home are members of a golf club and only 6% are interested in

joiming one

Play nfreqguently during the summer, and very rarely play a full
round (mnainly mimi S orazy gcif, pitch and putt or drving range)
Flaying less than they used to and expect to play less in the futuwre,

although some would like to play more

Usumally play for 2 hours or less
Play with family amnd close friends

Very tittle competitive play {even informal social competitions)

Social vs. Golf

s & b

Enthusiasm
j '-';:"'!- .
Iinjl:.w "- ‘.LCI'H'EJ

Interest in playing the game
itself s pretty low, only real
appeal is the social side of
spending time with

family ffiends

Enjoyable to play every now
and then but mo real
enthusiasm for the game

Context

Only a quarter are cument playess (26% Curmmrent, 48% Lapsed, 26% Latent)
Range of ages and mix of men and women

Hawe more timee to play (no Kids, not working) but ittle incltination

Enjoy an occasional “Rnock about” (rmamf crazy golf or pitch and putt) wath
family or friends

Play at a low level {only 20% have ever had lessons)

Lirmited interest in godf in geneml (41% never even watch golf on TV)
Some current imvobvement in other physical activities - mainly swimmming

Motivations & Barriers

0T s sociable but also expensive and exclusive

Will be motivatsed to play more, or start playing, by desire to have
fun socialising with family and friends

Expense is the key barmier

Exclusraty issues may dampen the ‘fun® element

- anlby 5% feel it is “for people tike me’

- dress codes and unwelcoming atttudes of other players can be
barriers

Cost of joining a club is too high to justfy the expense, plus view
clubs as exclusive and old fashioned

Altermative forms of golf (e.g. Warehouse /Street goli) could help
==l the social side of the pame

l:'-l'l

H:li-ﬂll'
T, I0%
Malo Femalo

Average age 2
Range of ages
BE% White

I7% Mot working
16% Single

3% Ho children

Golf Activity

0% are golf club members
1% handicap of 24 or less
10-15% playy miinifcracy golf,
pitch and putt and practice
at driving range monthiy+ in
the summer

16% play in the winter

<% have a regular
Ccomriboent to play

46% play with family,

45% with close friends

Motivations & Barriers
1% golf = an important pert of
oy Life

F2% wowld bike to play ore
Tl play o have fun and
soCialise

1% inkerested in

Warehouse Strest golf

MAIM BARRIERS-

% golf B expersive

63% dress ondes are oo stnct
&1% takes oo bong to play a
Fsll round

% other golfers are
a2 =g s T d



What are Juniors looking for?

‘:1_ SHORTER COURSES

A sobution to the problem that golf 1akes tho
long is shorter courses. While 8-hole cowrses
are percenved 10 be oo short, 89-hole rounds
appeal 1o young peonle and could be mada
quicker with forsvarc tees.

©
\.“-_ MORE SOCIAL ENVIRONMENT

Young people don't ieel comicrtatla in the tradiborsl
chub ervironment and recuire a péace o mesat and
shang ime with their own peser group

183
ol

The perception that golf is expensiva and you
nead to buy al the eguipment and/or join a chib,
could be gvercome with affordable equipment
nire or free rental. t may also offer an additonal
revenue stream 1o courses.

AFFORDABLE RENTALS

arin

o
it ﬂ ~a
&~ FLEXIBLE PLAY

oome of the unior gofiers sad that 18-hole nounds
took Do much time. Most agreed that the option 1o
play 9=hale rounds Wwould be preferabée,




Golf Express

Primary

1. Latent golfers
2. Males 35-55 year of age

3. These are the people
who can play but now
don’t have the time
through work and family
commitments.

@ ENGLANDGOLE

GOLF EXPRESS

Secondary

1. New Golfers

2. Existing members that
are time poor

—~
=

\

"Remember those 25-40 year
olds? They are working...... help
them ‘fit in’ their golf.”



COm m u n ication C h a n n e | S Golf Express consumers have a different set of

needs to GIG or EG as they are latent golfers.

However their communication expectations

g will be the same:
GOLF EXPRESS corrvmacr e e EEEEN ¥ f @ * easy to access
e clear information

* product available when they want it

Communication Platforms
* Website
* Social media — Twitter/Facebook

Find a tee-time Enter postcode Show results within 15 ~ ~miles * Content

Golfexpress-org

A micro website built within the GIG site so that it

Torquatos nostros? quos tu paulo ante cum memoriter,

Wl o b s e benefits from the GIG technology, finder
. : mobile and tablet responsive.
‘ Sententiam, quid est quos tu cur , ne ad eam non
collegisti torquatos nostros? quos tu paulo ante cum . .
Have a free game on us... mem%rilev, lﬁm etiam erga e?hanc eZocum teneam... Golf cl u bS Wl” upload thelr Offe rs th rough

Golf Express tile in Clubhouse.
These will view until offer date expires.

IN PARTNERSHIP WITH

h o
‘ #ﬁHSEI’; \‘?Ii'&"m Z E:E; @ PGA & ’vc‘/w}ou\u' ATION

ENGLANDGOLF

CGPs will access through own site, like GIG
Basic reports will generated.

Ste by NEMISYS £ Ste vap : _ _
El - 4 ’ It will appear from the outside as a stand alone site.



Get into Golf

It aims to provide and promote
introductory and intermediate
activities.

It helps make the game more
accessible than ever before.

Get into Golf

Over the last 18 months more Bookable online or at the club.
than 90,000 people across Activity booked in under 5
England have participated. minutes




B - [
Get into go’f AboutUs  Why Go¥f About Golf  Getstated  Memberships G et I nto o If
Inspinng people 1o take up golf m ¥ f @ DESk'top

Tablet

Getintogolf < =

Mobile

_: Erter postcode  Show seus w15+ mes ) Get into golf -
Aty tyses - For wveryone =

SHOW mE

’ Find and book an activity

Targuaton Neetred? Que W DAUIO Inde Cutn mamarter fum
v RN 0G0 (L taNe MM sesderiien Qe et
TR 1 23 A8 200 DETEAT A CTITIMOd e

Enter postcode
TR TO Seader 00t SCe B Sage A jriied The St Peader 1t e

VEFROP WO T M SEheT 108 Dage SRy
m RN .
um te g
m

Sam, QusE et O vera aL ne All actevity types v

O3are Torquates rosyos?
e, Jum eDare et of

For everyore -

Site has also been improved
to work on tablets and v v s ot v

mobile devices.

S e R o= ST P s

Making it easier to view and

Work-life balance
book. Get Into golf




Activity finder has been built as a widget to
embed into external sites

There will be 3 different designs that will scale to the space available
Get into golf Instructions and a link to the widget will be provided

Find and book an HOW IT WORKS
activity near you 1. Club embeds into their own

. site
Getinto golf 2. Customer adds in their

Postocods

Wi TS Find and book an activity near you postcode

3. Takes straight through to this
All activity types = Postcode Within 15 miles s page on Get into gO|f activity
map

For everyone w All activity types = For everyons -

_sovve TN iowwe BENEFT

Club has an 24/7 booking system

Getinto golf Find and book an activity near you
Postcode Within 15 miles - All activity types = For everyone - m



Club Website

Course

Golf Lessons Driving Range
Junior Coaching

Adult Coaching

C~ _v.w.. Toaching

Get in to Golf

pa. © =AY L cademy
Workshop

Success Stories

Academy Login

e
v

ENGLANDGOLF

Adult Group Roll up sessions - just turn
up!

'Beat your Handicap' Adults' roll-up
Every Tuesday at 10.00- 11.00am
£6.50 pplincludes FREE coffee).

BEAT CLUB - Break 90/80/70

Every Tuesday evening 6 - 7pm

Adult Roll up £6.50pp game improvement session & Free
Coffee, supported by Golfshake

'Pink Ladies'

Every Friday & Saturdays 10.00 - 11am.

£10 pp - includes coaching, 9 holes West Wood Course
voucher, Free Coffee + donation to Breask Cancer
Research Centre, City Hospital.

GOLF =

Golf Course
Hole by Hole guide

Visitor Information/ Green
Fees

Driving Range

GOLF OFFERS

Open Competitions

= rusuimpressions count

= [s your website geared up for the
new beginner golfer traffic?

= The more you TELL the more you

SELL



U Regular updates on Facebook/Twitter

1 30 second ‘tip of the week’ videos
O Video of you coaching someone. Gives
someone confidence in knowing who you
are/what to expect before they come to the
club
U Look on Rufford Park Facebook page & Notts
County Golf Partnership page for ideas

O Invite new participants who are attending
Get into Golf sessions to the page

( Not everyone will be at the club to see you
or view the corridor noticeboards

ENGLANDGOLF

s Like

-

as

@ Comment

~ Share



Steve Pearce @stevepearcey - Mar 12 - Steve Pearce @stevepearcey - 13 Jun 2015
} Lots of exciting thmgs happemng @ BedaleGC this #spring } Here's Wilma havmg her 1st taste of golf @ the Bedale Festival

visit @getintogolf & regis pic-collage.com/_5CQ08aXxY #growgolf @EnglandGolf @ GolfRO0tSEM

" Girls who golf.

e o % o
. l -~ L
C-OUPM"N(FISMP

One in Five

Feel stressed at work

Become healthier
Stay healthier
Live longer

Getinto olf




Recruitment Offers

/)«
Taster Sessions / Family Open Days Get into the |
— Swing 1
TSR . : —_ Get into the
Coaching — beginners and improvers course f . \

Improve and Pla v, Get onto
—> » . J the Course

Academy Membership and playing
opportunities —

\‘ Trial "
Membership
Trial Membership >
FULL GOLF
&A CLUB MEMBER

Membership

Ensuring flexibility is there for everyone




Inflatable Golf nets p—

GOLF PARTNERSHIP

Great promotional tool

Creates connections with the public
Easy to set up

Ability to target areas with high footfall.
The net is very versatile and can be
used in and outdoors.

Free of charge to use

|deal for getting participant information
and sign posting to your club/facility

ENGLANDGOLF



Inflatable Golf Net — Usage example

Plan years activity and the courses you want
to run

Use Inflatable net at targeted event

Collect participant data

Give participant details of courses running —
if practical sign them up at the event

End result is to signpost to the club for
follow on sessions.

ENGLANDGOLF




What happens when people come to
their first Get into Golf session....

« What is the initial process at the first session?

 Meet and greet
« Tour of facilities
« Data collection - who’s job is this?

o Is it just the PGA Pro there?

 Pro can’t do everything. Primary role is to coach and make it fun
« Are there any club volunteers/PGA assistants there to assist in the above?



-

" registration card i
Get into golf registration carc Data Collection

Date:
Are you at:
Event Taster session Beginner course Play O Data collection imperative for
: all visitors to golf club
About you:
Male Femde O We can help put a process in
Your age group: place
14-19 20-25 26-29 30-34
35-44 45-54 6564 65+
If you at:p&ugegsye.ergd;geageam omfra)ouhaveashadpe'missmftmwuoeleﬂt! How did you find out about Get into golf:
Online Facsbook Twitter Magazine
First name: Second name:
’ Newspaper Poster Leafiet Radio
E-mail address: Via my employer Word of mouth B8C
I you do not want 10 share your aetals with the Englend Golf and partners,
Tet County: Postcode: (partners being Courties, Chbs and PGA Professicrals) please ik, [[]
Do you have a disabiity: Yes No getinogoll o




We know it works... National research findings

Service offered by the coach/professional at each session which was rated as
the initiative's single greatest attribute (4.8 out of 5).

Women are more likely to attend introductory golf sessions as a result of a desire
to emulate a family member who plays rather than a golfing friend. For
men, it is more common to be influenced by a friend who golfs than a family
member.

Female attendees were also more likely than men to have harboured a desire to
play golf but to have felt in the past that there was no opportunity for them to
do so.

77% of attendees are more positive about golf now than they were before the
programme.



England Golf Clubhouse

VIEWUSERS > [

* ENGLANDGOLF
CLUBHOUSE
PROFILE nNigel Merry | Cluts: Abbeydale Gut Out
How can we help you? Research Portal
X es

TS\ ENGLANDGOLF -
@ s (@) sok

B view wesstre

o

GreenerGolf

B use wessire

LOGOUT >

Cantral Database of Handicaps

CDH

B use wessire
B nanoicar enquiny

XACT Health & Safety and Hit

B use wessire

Getinto

golf

Get into Golf (Marketing)

P, 4 THE GOLF EDUCATION GROUP

O |

B use wessire

= Online platform /database
of knowledge.

= Main club administrator
can add you to the system.

= If not contact Club Support
on 01526 354500



1. SINGLE ENTRY
This is for an activity that is a course or does
not run on consecutive weeks.

SUITABLE FOR?

in a day and single antry activity.

B faerdl = molocilip

* Plaase complete all fields and select from
drop-down boxes.

» Information buttons will help guide you
through the form.

* Press submit and finish to publish activity.

« A prompt will appear should there be any
missing or incorrect information.

* Activity will remain on site until start date
has expired.

Lo == W =] )]
T 4 W DS Ll

T OWEE R A g A

S T T S ST T ——— s e

e B e s e e ke s dems & oae e mm—

Jurem s

Beginner courses, improver courses, learn golf

2. REPEATED ENTRY

This is for an activity that will reoccur on
the same day and time over a number of
consecutive weeks.

How to e e e

upload RTINS R

activities? - o lge
ENGLANDGOLF e _Ael | oo

EUITABLE FOR?

Taster session, beginnear sassion,
iImprover Session.

DO MOT USE FOR

Courses

* Complete all fields from drop-down boxes as
in option. 1

A\« Start date is the first activity date.

* Number of weeks is how many you would like
this to repeat for.

TO ADD A MEMBERESHIP

» Click add Membership offer and follow the
same process as above.

* Mamberships will mmain on site until end
date has expirad.



Irongate Marketing Materials

Get into Golf (Marketing) Friendship, fresh air and For more information

Beginner

exercise, golf hasitall... and to bock ,[O L
Mto plg
. - = o O

Marketing Materials e T T Sk
ol rterction, goff @ the periect tric for good heath O er eKs for £25
arnd happiness, Here's how. Twen
Keepa you active tyweu Lane
e ool ey
mamarch shaws it may even help you Fve longec TU@SCIay 1030 <19 3
Helps you unwind ond relax f;’n‘{fg"’em Will be oy, ’

aewse N 0 green spoce can help educe soess.

® Povided],
c ks Chthing, " Mot book ang gy, UDonths gey, i
levals, enharce moad and even imprve your sefeseem ety in

All
chsseamedelivefed by PGA Profeasiang
mmznﬂ;;t- e s coachss,
plarty of time for conversation [ .
pariect way 1o maks new fiands or grow cbser bonds Getln’to golf
with peopis you abmady know: o

Gol hos to be the most sooal sport ever mered.

FNGLAND GG -

USE WEBSITE

USER GUIDE

TH1S | | with
GIRL

Get into golf can| Get into golf

For more information
e 0 26

'S

s, Coeasierto get starte
Get into Golf at hrqlr,rsj ted...

it's never been easier to get started...

1 \ ed 5
i Get into golf | (B B o o ey
. ironment 2 N {{ ~ Oacway;
Leam in a relaxed and friendly envron , : 3 Call: a5 Wﬂo

Pa

| Golf Club
%’th\glgg:ci‘vgﬁaWoodwah Spa, LN10 8PU

Call: 01526 352511

LEARN | IMPROVE | PLAY |y | A

the datin
pook and turn upon
ol b provled, st
Equprrent vl b=

Al clossas >
; » ‘ ® : : : .alsdelr.eed by PGa D"Mm'ooachas
comicasble cittind e B 1o finct out o v getintogolf.org or cal 0800 118 2766 b = 3 Get into |
Miciasses are deivered by PGA prleesorEis @ s golf ~

FNGL A ey ¢

'éetintogdf

To find ou

To find O
L U more and iy book vigy
getintogatfo!

Mm«"m

ol sil
oreandto b 5
g or call 0800 118 2766




We want to remove barriers to playing golf by showing
the game is fun, informal and inviting

d What do you want to achieve?

d Clubs that are doing well are trying things and are not scared of
failing.
If things are not working out then make changes

O Please contact us if you would like to arrange a meeting

A Beneficial for us to sit down with yourselves and the Club Manager and volunteers
who can help with recruitment

ENGLANDGOLF



County Development Officer Support

Change Agents Change Recipients

@ ENGLANDGOLF




Contact Details

Thank you for your time

Tom Freeland - covering Bradford, Harrogate, Leeds & Teesside
t.freeland@englandgolf.org
07736 880910

@ ENGLANDGOLE



