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Needhelp?

Marketing Update Report

Trusted guidance - for every move you make. et Date Submitted
artus Contact bLIT File #
Broker Owner
Phone Subject Property
Agent Phone
showings feedback competition \
# Since Last Report Buyer Price Range
# Since Listed # of Total Competing Listings
# to Date # of New Competing Listings
# of 2™ Showings (Past 2 weeks) # In Same Subdivision
open house Broker Absorption Rate

Date of Last Open House
Type of Open House
# of Attendees

Competition? New Homes
# In Same subdivison
% of Market

REO

Initial bma date: bma probable sale price: Incentives
if listed, expiration date:

subject property

APPROX
TOT | BED GAR & YEAR DAYS ON | ORIGINAL LIST | CURRENT LIST | DATE OF LAST
STYLE GROSS LIVING BATHS LOT SIZE
AREA RMS [ RMS TYPE BUILT MARKET PRICE PRICE REDUCTION
E’Iomme Nnts (please include current incentives)
most comparable recent sales
' = ' COMPARABLE SALE # 1 Inspected? [_] Yes [_]No

Original List Price Final List Price Contract Price Closing Date

Proximity Approx. Gross | Total Bed . Approx. | Days On | Included on
To Subject Style Living Area | Rooms | Rooms Baths | GarageandType | Lot Size Yr Built Market | Original BMA
Similar to subject - Incentives
Superior to subject -
Inferior to subject -
COMPARABLE SALE # 2 Inspected? [_]Yes [_] No
Original List Price Final List Price Contract Price Closing Date

Proximity Approx. Gross | Total Bed . Approx. | Days On | Included on

. Styl . Bath G dT Lot S . -

To Subject vie Living Area | Rooms | Rooms aths arage and lype ot >ze Yr Built Market | Original BMA
Similar to subject - Incentives
Superior to subject -
Inferior to subject -
COMPARABLE SALE # 3 Inspected? [_] Yes [_] No
Original List Price Final List Price Contract Price Closing Date

Proximity Approx. Gross | Total Bed . Approx. | Days On | ncluded on
To Subject Style Living Area Rooms | Rooms Baths | Garageand Type | Lot Size Yr Built Market [ Original BMA
Similar to subject - Incentives

Superior to subject -
Inferior to subject -
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This report is due every two (2) weeks and should be used for both Home Marketing and Inventory Properties

typical Cartus email addresses are firstname.lastname@cartus.com

Please consider a family or group of investors to be one attendee when responding here.

To calculate the absorption rate, divide the number of listings in your market by the number of sales during the month.  For example, if your market had 300 home listings and 100 sales, the absorption rate is three months.

Subject property comments should include any promotional incentives and marketing currently offered on the subject property such as Home Warranty, Special Advertising, Financing or other.  Include any offers received (including rejected).

Comments should include items such as Commission (amount/split), concessions given on sales and incentives offered on listings as well as notable similarities/differences not captured above. 

Please use only the most comparable to the subject property listings and sales.  Do not limit your selections to the newest.

https://www.cartusnetworks.com/uploads/40/1dbc197c37787fcd928100fd2a3c8a12-Minute%20Clinic-%20Talking%20forms.swf
Click on the icon to the right to play a "Minute Clinic" on importing and exporting data.  For additional help on the completing the form, select the "Need Help" icon to access the form demo. 

https://www.cartusnetworks.com/uploads/40/ed76d6bdfa99a0075ada38a140664487-Completing%20the%20Marketing%20Update%20_Agent%20Version.swf

subject property File # Date
APPROX
TOT | BED GAR & YEAR DAYS ON | ORIGINAL LIST | CURRENT LIST | DATE OF LAST
STYLE GROSS LIVING BATHS LOT SIZE
AREA RMS | RMS TYPE oTs BUILT MARKET PRICE PRICE REDUCTION
Comments
most comparable competitive listings
E’ COMPETITIVE LISTING # 1 Inspected? [_]ves[_|No
Original List Price Current List Price Incentives
Proximity Approx. Gross | Total Bed . Approx. | Days On | included on
To Subject Style Living Area Rooms | Rooms Baths | Garageand Type | Lot Size Yr Built Market [ Original BMA
Similar to subject -
Superior to subject -
Inferior to subject -
= | COMPETITIVE LISTING # 2 Inspected? [_]Yes [_]No
Original List Price Current List Price Incentives
Proximity Approx. Gross | Total Bed . Approx. Days On | Included on
To Subject Style Living Area | Rooms | Rooms Baths | GarageandType | LotSize Yr Built Market | Original BMA

additional marketing information

L]

Similar to subject -

Superior to subject -

Inferior to subject -

COMPETITIVE LISTING # 3

Original List Price

Current List Price

Incentives

Inspected? I:I Yes l:INo

Proximity
To Subject

Style

Approx. Gross
Living Area

Total
Rooms

Bed
Rooms

Baths

Garage and Type

Lot Size

Approx.
Yr Built

Days On
Market

Included on
Original BMA

Similar to subject -

Superior to subject -

Inferior to subject -

MARKETABILITY OF SUBJECT (positives, negatives, recommendations- comment on location, architectural style, floor plan, economic conditions, etc)

Impact of foreclosures\short sales that are comparable to the subject property?

Any new/recent/additional marketing obstacles since last report?

Steps taken to network and advertise the subject property in the last 2 weeks? (include all forms of media)

In your opinion, what is necessary to sell this house in the next 30 days? (the information above should support your request)

agent recommendations
New Recommended List Price: $

RECOMMENDED INCENTIVES:

Did you discuss this with the homeowner? O Yes O No

Most Probable Sales Price: $

Please provide homeowner response.

For Cartus Relocation Properties: Please confirm that you placed the Cartus State Contract with the Cartus Disclosure Package in the house for
easy access for the buyer(s) agents to see and pick up. *This is only applicable if you are in 1 of the following 25 States: PA, PR, CA, KY,
59 wthima 9=vD, MO, MS, NE, NJ, NY, OH, WV, AL, AR, VT, GA, SC, KS, FL, VA, MT*

O Yes

ONo

MUR (Copyright Cartus 2012)

authorized Relo Dept signature
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Comments should include items such as Commission (amount/split), concessions given on sales and incentives offered on listings as well as notable similarities/differences not captured above. 

Please use only the most comparable to the subject property listings and sales.  Do not limit your selections to the newest.

Although these reports are submitted every two weeks, please respond with your recommendations to achieve a sale within 30 days. 


