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2014 Certificate of Contract 
Advertisements received without a contract will not be accepted.

I have read and understand the advertising guidelines, terms and conditions. I also  

understand that this agreement is a binding contract and that I am legally obligated to  

satisfy all monetary requirements. Interest will be charged on all balances past 30 days.  

Cancellations are due on or before ad deadline date. Advertisers cancelling ads after  

ad deadline will be charged full price. 

Rates per Issue
Same rates apply to four-color and black-and-white advertisements

Please note: Agency commission and cash discounts are not available at this time

Please check the appropriate box(es) for each month in which you would like to advertise.

CONTRACT

>>

>>

Signed (Advertiser)______________________________________________________________________ Date _____________________________

Name (please print) _______________________________________________________________________________________________________

Title ______________________________________________ Company/Organization __________________________________________________

Email _________________________________________________ Phone ____________________________ Fax ____________________________

Address _________________________________________________________________________________________________________________

City _______________________________________________________ State _____________________________ ZIP ________________________ 

Please sign and return Page 1 to: Cathy Vanderhoff, Advertising Coordinator, Virginia Farm Bureau Federation, Communications 
Department, 12580 West Creek Parkway, Richmond, VA 23238 or fax to 804-290-1096.

>> Please   Accept our payment with the ad        Bill us accordingly
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2014

CONTRACT

Maximum Size
In inches

Virginia Farm 
Bureau News

Producer members

Issue
Months
(6 issues)

Cultivate
Associate members

Issue
Months
(4 issues)

Outside back page
6" wide x 10.375" high
(6" wide x 10-3/8" high)

$1,179 (net)
per issue

q Jan
q March
q May 
q June
q August
q Sept./Oct

 $2,789 (net)
per issue

q Feb
q April
q July
q Nov./Dec.

Two page spread
BLEED: 17" wide x 11" high
NO BLEED: 15.75" wide x 9.75" high

$2,050 (net)
per issue

q Jan
q March
q May 
q June
q August
q Sept./Oct

$4,852 (net)
per issue

q Feb
q April
q July
q  Nov./Dec.

Full page
BLEED: 8.5" wide x 11" high
(8-1/2" wide x 11" high)
NO BLEED: 7.5" wide x 9.75" high
(7½" wide x 9¾" high)

$1,025 (net)
per issue

q Jan
q March
q May 
q June
q August
q Sept./Oct

$2,426 (net)
per issue

q Feb
q April
q July
q Nov./Dec.

Half page
HORIZONTAL: 7.5" wide by 4.8125" high
(7-1/2" wide x 4-13/16" high)
VERTICAL: 3.6875" wide by 9.75" high
(3-11/16"  wide x 9-3/4" high)

$580 (net)
per issue

q Jan
q March
q May 
q June
q August
q Sept./Oct

$1,548 (net)
per issue

q Feb
q April
q July
q Nov./Dec.

Quarter page
3.6875" wide by 4.8125" high
(3-11/16" wide x 4-13/16" high)

$375 (net)
per issue

q Jan
q March
q May 
q June
q August
q Sept./Oct

$1,037 (net)
per issue

q Feb
q April
q July
q Nov./Dec.
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Animal Agriculture 
Alliance video 
shows the real 
‘Farmville’

MoMoree tthaan 65 mmillion peoplp e plant, 
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The Animal Agriculture Alliance
recently released a video at youtube.com/
animalagalliancec  to help online farmers
learn what it really takes to provide a safe, 
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AGRICULTURE GROUPS BAND TOGETHER FOR ANIMAL WELFARE
The average American is now at least 

three generations removed from the farm, 
which limits people’s knowledge of where 
their food comes from and how it is raised.

Eleven Virginia agriculture and 
agribusiness organizations have formed an 
alliance committed to making sure the public 
has the accurate information they need.

“Animal agriculture often finds itself 
on the defensive,” said Lindsay Reames, 
assistant director of governmental relations 
for the Virginia Farm Bureau Federation, 
“but we need to tell Virginians the good 
news of how our producers take care of 
their animals in order to produce a safe, 
plentiful food supply for everyone.”

Farm Bureau has teamed up with            
beef, sheep, poultry and dairy producers, 
equine organizations, and veterinarians, 
among others, to create the Virginia 
Alliance for Animal Agriculture.

“Our mission is a commitment to 
responsible animal care and advancing an 
environment that ensures a safe, high-quality 
and affordable food supply for Virginians,” 
Reames said.
The group is committed to:
• the responsible use  of animals for human 
purposes, including food, fiber, recreation, 
work, education, exhibition and research 
conducted for the benefit of both humans 
and animals;

• decisions regarding animal use and care 
that are based on scientific knowledge and 
professional judgment;

• proper handling, nutrition, management 
and animal health practices appropriate to 
the care and use of the respective species; 
and

• advancement of animal care through 
scientific research, education, 
corroboration and advocacy.
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All submitted advertisements

•	 MUST be received no later than the ad deadline indicated in the Certificate of Contract

•	 MUST NOT exceed the dimensions specified in the rates chart

All digital format advertisements

•	 Must be received on a CD or via email as a high-res, press quality (4/C) .PDF (no .JPGs).

•	 A hard copy must be provided to ensure accuracy.

•	 We can only accept .PDFs that meet our printer’s specs. Please call for details before submitting a PDF.

•	 Color must be submitted in CMYK.

•	 Color or grayscale 133 lpi minimum, 300 dpi minimum.

•	 Line art 500 dpi minimum (800 dpi preferred).

•	 Fonts must be Mac format Postscript fonts (no True Type or PC fonts) or outlined.

•	 Both screen and printer fonts must be included, if not outlined.

•	 The Publisher is not responsible for errors or omissions in any advertising materials 
  provided by the advertiser or its agency (including errors in key numbers) or for  

changes made after ad deadline dates.

2014

CONTRACT & 

GUIDELINES
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>>

>>

Please note:

•	 Advertisers may not cancel orders for, or make changes in, advertising after ad deadline.

•	 Specific placement may be requested but is not guaranteed.

•	 Digital ads that do not comply with the above guidelines will be returned.

•	 Advertisements that exceed specified size limits will be returned.

•	 Color proofing of digitally formatted ads is the sole responsibility of the advertiser.

•	 Virginia Farm Bureau Federation (otherwise referred to as publisher) reserves the right to reject ads, 
including ads that represent a business in competition with the Virginia Farm Bureau Federation or Virginia
Farm Bureau Mutual Insurance Co. and their affiliated companies and organizations.

•	 All advertisements are accepted for publication with the assumption that the advertiser is properly 
authorized to publish the entire contents of that ad.

•	 It is understood that the publisher cannot be held responsible for any claims or suits based on the 
advertisements placed. The advertiser assumes all legal responsibility.

•	 In the event of an error on our part involving your ad, the publisher assumes no liability beyond the cost of 
the ad and may apply credit for that ad space to the advertiser.

•	 The publisher maintains the right to cancel advertising for non-payment or reader complaints about 
services or products.

•	 It is agreed by the publisher (Viginia Farm Bureau Federation) and advertiser or their representative that legal
 proceedings will be held in the commonwealth of Virginia.

•	  Our rates are not based on circulation but rather a flat fee since the magazines' postage rates are based on news
and advertising ratio.

If you have further questions, please contact Cathy Vanderhoff, Advertising Coordinator, Virginia Farm Bureau 

Federation, Communications Department, at 804-290-1138 or cvand@vafb.com; 804-290-1096, fax.

>>
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>> JEFF BLANDU.S. Foodservice’s   Roanoke chef





ingredients for beef16-ounce bottle of Dr. Pepper½ pint blueberries
½ pint strawberries, hulledsplash of white wine

2 tablespoons honey
1 tablespoon Sriracha hot sauce1 to 1½ pounds of your favorite beef steak

salt and pepper to taste

preparation for beefPour the Dr. Pepper into a saucepan, 
and begin to reduce it over medium-high
heat. Puree the berries in a blender or 
food processor until smooth; add a little 
white wine or water to help the blending 
process. Add the pureed berries to the
soda, along with the honey and hot sauce. 
Continue to heat until the mixture begins
to thicken slightly. Season with salt and 
pepper.

Dry and season the steak with salt and
pepper. In a sauté pan over high heat,
sear the steak until a desired internal 
temperature has been reached. Begin 
glazing with the berry and soda reduction.
Let the steak rest for a few minutes, slice
and serve over fried rice.

ingredients for rice1 tablespoon butter or oil1 small onion, diced
half a head of broccoli, chopped2 cups cooked white or brown rice2 tablespoons low-sodium soy saucesalt and pepper to taste1 tablespoon butter

preparation for riceOver medium-high heat, add 
1 tablespoon of butter or oil to a sauté 
pan; add the diced onion, and cook 
for 1 minute. Add the broccoli and rice 
to the pan, and stir-fry, stirring and
moving the ingredients constantly. 
Stir in the soy sauce, and season with 
salt and pepper. At this point, the
rice should almost look and feel dry. 
Just before serving, melt in the last 
tablespoon of butter.

For more recipes that feature
Virginia foods, visit SaveOurFood.org.

Want to know more?Learn more about the Chef’s Circle program 

at salemva.gov/chefcircle.

Berry-Glazed Beef with Stir-Fried Rice

Courtesy of Chef Jeff Bland, U.S. Foodservice



››

‘If you 
use fresh 
ingredients, you’ll be a great cook.’

What’s ‘local,’ and where can I find it?The term “local food” has no one definition. 
Some people consider foods produced in their 
immediate communities to be local, while others 
seek out foods produced within a specific distance 
from their homes.

Rather than limiting consumers’ shopping 
options, Virginia Farm Bureau’s Save Our Food 
campaign encourages families to seek out Virginia-
grown and U.S.-grown foods whenever possible.

If you’re interested in what kinds of foods are 
produced near where you live, the Fresh Food 
Locator feature at SaveOurFood.org will let you 
do a ZIP code-based search for farmers’ markets, 
community-supported agriculture ventures and 
restaurants that focus on local fare.

photos by kathy dixon
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VIRGINIA MILK DRINK IT WHILE YOU CAN?

➥GGGGGGGGGGGGGGGGeeeeeeeeeeeeeeeettttttttttttt iiiiiiiiiiiiiinnnnnnnnnnnnnnvvvvvvvvvvvvvooooooooooollllllllllllllvvvvvvvvvvvvvvveeeeeeeeeeeeeeeeddddddddddddddd
Through your 
membership, you help 
Virginia Farm Bureau 
work on behalf of the 
commonwealth’s dairy 
farmers. Your interested 
friends and family 
can become members 
at Saaavevv OuOuOuuuO rFooooood.d.oorrroo gg. 
Members who visit the 
site can sign up to 
receive our monthly 
e-newsletter and learn 
more about protecting 
Virginia agriculture.

Cultivate_0210.indd   10 1/21/10   1:50 PM

21

Cultivate  JULY 2010

VirginiaFarmBureau.com

In the Gardenare a hot option for summer color

DAYLILIES will thrive in a variety of 
light, soil and water conditions. And their 

blooms peak when the mercury does.
“The hotter it is, the better they do,”

said horticulturist Mark Viette. “They’re 
bright, they’re showy and the colors just 
jump out at you.”There’s no shortage of color choices, 

either. Viette’s family has been breeding 
daylilies for years. “Some of the genetic
traits that we’re working on really started 
with my grandfather,” he said. They
include an ability to bloom later into the 
season, pronounced fragrance, blooms 
that face out instead of up, color that 
becomes more intense as they day goes 
on, lusher foliage, and self-deadheading 
flowers.

Daylily blooms last only a day, but the 
plants are prolific, Viette said. “So if you
have a rainstorm or a hailstorm (that
damages blooms), there is a new flower
that opens up every day.”

Mark Viette appears on Down Home Virginia, Virginia Farm Bureau’s monthly television program. Viette and his father operate the Andre Viette Farm and Nursery 

in Augusta County and have a weekly live radio show. They also are members of the Augusta County Farm Bureau. Andre Viette currently serves on the organization’s

board of directors, and Mark Viette is a former board member.

To find the station nearest you that airs Down Home Virginia, visit VaFarmBureau.org. Or view gardening segments from the show at SaveOurFood.org.
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Daylily blossoms last only a day, 
but the plants produce lots of them.

Daylilies
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YO U N G  FA R M E R S

Each Young Farmers Summer Expo includes farm tours that showcase a region’s operations and practices.

T
here’s still time to register for 

the annual Virginia Farm Bureau 

Federation Young Farmers Summer 

Expo.

The event, scheduled for July 30 through 

Aug. 1 in Shenandoah County, is open to

anyone ages 18 to 35 and is geared toward 

people who support agriculture through

production, education, promotion and 

leadership.

This year’s event will include tours of 

livestock operations, poultry production

and processing facilities, apple orchards

and an agritourism enterprise.

The expo also will include the

Outstanding Young Agriculturalist Award

 YF Summer Expo to open July 30 in Shenandoah County

>> save the date

finals and annual Young Farmers

Discussion Meet semifinals.

There is no fee, and registration

includes all program events and most

meals. Participants are required to make

and pay for their hotel arrangements and

any optional tours.

For updated information, visit

the “Member Programs” section of 

VaFarmBureau.org, and check the Young 

Farmers newsletter.

Information also is available from

the VFBF Women and Young Farmers 

Department at 804-290-1032.

photos by kathy dixon
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•	 4-color magazine

•	 32 pages

•	 Dimensions: 83⁄8˝ x 107⁄8˝

•	 6 issues for 2014

•	 Received by producer members (farmers) 

•	  Mailed to approximately 35,400 to 36,600

 member households in 2013

•	 4-color magazine

•	 32 pages

•	 Dimensions: 83⁄8˝ x 107⁄8˝  

•	 4 issues for 2014

•	 Received by associate members (non-farmers) 

•	 Mailed to approximately 79,000 to 94,700

 member households in 2013

VIRGINIA FARM BUREAU NEWS

CULTIVATE

VIRGINIA FARM BUREAU NEWS and CULTIVATE

Issue Producer Members Associate Members Ad Deadline Estimated 
 Drop Date*

January
 

VIRGINIA FARM BUREAU NEWS
No mailing to  

Associate members Nov. 18 Jan. 3

February No mailing to
Producer members

CULTIVATE Dec. 20 Feb. 4

March
 

VIRGINIA FARM BUREAU NEWS
No mailing to  

Associate members
Jan. 22 March 4

April No mailing to
Producer members

CULTIVATE Feb. 20 April 3

May VIRGINIA FARM BUREAU NEWS
No mailing to  

Associate members March 20 May 2

June VIRGINIA FARM BUREAU NEWS
No mailing to  

Associate members April 18 June 3

July No mailing to
Producer members

CULTIVATE May 16 July 2

August VIRGINIA FARM BUREAU NEWS
No mailing to  

Associate members
June 20 Aug. 1

September/October VIRGINIA FARM BUREAU NEWS
No mailing to  

Associate members
July 18 Sept. 3

November/December No mailing to
Producer members

CULTIVATE Sept. 19 Nov. 12

Virginia Farm Bureau 

Cultivate
july 2013

State Fair is coming 
around again!

Virgnia
Farm Bureau News September/October 2013

VaFarmBureau.org

 
Grayson grower takes 
Christmas tree farming 
to great heights

Virginia Farm Bureau 

Cultivate
april 2013

Shiitakes, and other 
surprises: Farmers’ markets 

bring taste to the table

Virgnia
Farm Bureau News March 2013

VaFarmBureau.org

 
Veterinary externship 
‘was a great program’

Virginia Farm Bureau is a nonprofit membership organization, and our magazines are mailed at the 

periodicals nonprofit rate. Our circulation fluctuates during the first part of the year, as January is renewal 

month for most members.

* Drop dates are approximate and may change without notice.


