
INDUSTRY MARKET RESEARCH FOR BUSINESS LEADERS, STRATEGISTS, DECISION MAKERS 

767 Beta Drive  

Cleveland, OH • 44143-2326 • USA

Toll Free US Tel: 800.927.5900 or +1 440.684.9600  

Fax: +1 440.646.0484

E-mail: info@freedoniagroup.com

The Freedonia Group

www.freedoniagroup.com

Table of Contents  2 

List of Tables & Charts  3  

Study Overview  4

Sample Text, Table 
& Chart  5

Sample Profile, Table & 
Forecast  6

Order Form  7

About Freedonia,  Custom 
Research, Related Studies,

Corporate Use License  8

CLICK  TO VIEW 

Industry Study with Forecasts for 2010 & 2015

Study #2165 | April 2007 | $5500 | 347 pages

World Plumbing

mailto:info@freedoniagroup.com
http://www.freedoniagroup.com/Home.aspx?ReferrerId=FM-Bro


Study #2165
April 2007

$5500
347 Pages

World Plumbing
Industry Study with Forecasts for 2010 & 2015

Page 2 Order now, click here!
Click here to purchase online

Table of Contents

EXECUTIVE SUMMARY

MARKET ENVIRONMENT
General ...................................................4
World Economic Overview ...........................5
 Recent Historical Trends .........................5
 Macroeconomic Outlook ..........................7
World Demographic Overview .................... 10
 Urban Population Outlook ..................... 12
 Households ......................................... 13
World Fixed Investment ........................... 15
World Building Construction Outlook .......... 17
 Residential Building Outlook.................. 19
 Nonresidential Building Outlook ............. 21
World Water Utilization Trends .................. 23
Plumbing Product Demand 
  & Economic Activity .............................. 30
Regulatory & Environmental Issues ............ 32
 Plumbing Codes ................................... 32
 Water Conservation Regulations ............. 33
 Drinking Water Quality Issues ................ 35

OVERVIEW
General ................................................. 36
Plumbing Product Demand by Region ......... 37
Plumbing Product Demand by Product ........ 39
 Fixtures by Region ............................... 41
 Fixtures by Type .................................. 42
 Fixtures by Material .............................. 46
 Fittings by Region ............................... 48
 Fittings by Type ................................... 50
Plumbing Product Demand by Market .......... 54
Plumbing Product Manufacturing 
  by Region ............................................ 56
International Trade in Plumbing Products.... 58

NORTH AMERICA
North America: Overview .......................... 60
United States ......................................... 66
Canada .................................................. 72
Mexico .................................................. 77

WESTERN EUROPE
Western Europe: Overview ......................... 83
Germany ................................................ 90
United Kingdom ...................................... 96
France ................................................. 101
Italy ................................................... 106
Spain .................................................. 111
The Netherlands .................................... 116
Other Western Europe ............................ 120

ASIA/PACIFIC
Asia/Pacific: Overview ............................ 130
China .................................................. 137

Japan.................................................. 144
India .................................................. 149
South Korea ......................................... 156
Taiwan ................................................ 162
Australia .............................................. 167
Thailand .............................................. 173
Indonesia ............................................ 178
Other Asia/Pacific ................................. 183

OTHER REGIONS
Other Regions: Overview ........................ 191
Latin America ....................................... 197
 Brazil ............................................... 203
 Argentina ......................................... 208
 Other Latin America ........................... 213
Eastern Europe ..................................... 220
 Russia .............................................. 226
 Poland ............................................. 231
 Other Eastern Europe .......................... 236
Africa/Mideast ...................................... 243
 Turkey .............................................. 248
 Other Africa/Mideast .......................... 253

INDUSTRY STRUCTURE
General ............................................... 260
Industry Composition & Market Share ....... 261
 Market Leaders .................................. 264
 Other Leading Companies .................... 265
Manufacturing ...................................... 266
Product Development ............................. 267
Marketing ............................................ 270
Distribution ......................................... 272
Mergers & Acquisitions ........................... 274
Cooperative Agreements ......................... 277

COMPANY PROFILES
American Standard ................................ 280
Baoter Industrial .................................. 283
Corporacion Empresarial Roca .................. 284
Duravit AG ........................................... 286
Duscholux AG ....................................... 287
EID Parry India  .................................... 289
Fabrica de Loza El Anfora ....................... 290
Fortune Brands ..................................... 291
Globe Union Industrial ........................... 294
Grohe AG ............................................. 296
Grupo Industrial Saltillo ......................... 298
Grupo Lamosa ....................................... 299
Guangdong Heavy Plumbing 
  Fittings Industry  ................................ 300
Hindustan Sanitaryware & Industries ........ 301
Jacuzzi Brands ...................................... 302
Jaquar & Company ................................ 306
JS Group .............................................. 307
Kohler Company .................................... 309
Masco Corporation ................................. 312

Premier Bathrooms ................................ 317
Sanitec Corporation ............................... 318
Takara Standard  ................................... 321
TOTO Limited ........................................ 322
Villeroy & Boch ..................................... 325
Other Companies Mentioned in Study ....... 327

EXECUTIVE SUMMARY
 1 Summary Table ...................................3

MARKET ENVIRONMENT
 1 World Gross Domestic Product 
   by Region .................................... 10
 2 World Population by Region ............... 12
 3 World Urban Population by Region ...... 13
 4 World Households by Region............... 14
 5 World Fixed Capital Investment 
   by Region .................................... 17
 6 World Building Construction 
   Expenditures by Region .................. 19
 7 World Residential Building Construction 
   Expenditures by Region .................. 21
 8 World Nonresidential Building 
   Construction Expenditures 
   by Region .................................... 23
 9 World Water Use by Region ................. 25
 Cht Percent of Population with Access
   to Improved Water, 2004 ................ 26
 Cht Urban/Rural Difference in Access 
   to Improved Water, 2004 ................ 27
 Cht Percent of Population with Access 
   to Improved Sanitation 
   Facilities, 2004 ............................. 28
 Cht Urban/Rural Difference in Access 
   to Improved Sanitation 
   Facilities, 2004 ............................. 29
 Cht Relationship Between Per Capita 
   Plumbing Product 
   Demand & Per Capita 
   Gross Domestic Product, 2005 ......... 31

OVERVIEW
 1 World Plumbing Product 
   Demand by Region ......................... 39
 2 World Plumbing Product
   Demand by Type ............................ 40
 3 World Plumbing Fixtures 
   Demand by Region ......................... 42
 4 World Plumbing Fixtures 
   Demand by Type ............................ 45

    (continued on next page)

List of Tables/Charts

http://www.freedoniagroup.com/DocumentDetails.aspx?Referrerid=FM-Bro&StudyID=2165


Study #2165
April 2007

$5500
347 Pages

World Plumbing
Industry Study with Forecasts for 2010 & 2015

Page 3 Order now, click here!
Click here to purchase online

List of Tables/Charts

   (continued from previous page)

 5 World Plumbing Fixtures Demand 
   by Material ................................... 48
 6 World Plumbing Fittings 
   Demand by Region ......................... 50
 7 World Plumbing Fittings 
   Demand by Type ............................ 52
 8 World Plumbing Product 
   Demand by Market ......................... 56
 9 World Plumbing Product Manufacturing 
   by Region .................................... 57
 10 World Plumbing Product Trade Flows .... 59

NORTH AMERICA
 1 North America Plumbing Product 
   Demand by Market ......................... 63
 2 North America Plumbing Product 
   Supply & Demand .......................... 65
 3 United States Plumbing Product 
   Demand by Market ......................... 69
 4 United States Plumbing Product 
   Supply & Demand .......................... 71
 5 Canada Plumbing Product 
   Demand by Market ......................... 74
 6 Canada Plumbing Product 
   Supply & Demand .......................... 76
 7 Mexico Plumbing Product 
   Demand by Market ......................... 79
 8 Mexico Plumbing Product 
   Supply & Demand .......................... 81

WESTERN EUROPE
 1 Western Europe Plumbing Product 
   Demand by Market ......................... 87
 2 Western Europe Plumbing Product 
   Supply & Demand .......................... 89
 3 Germany Plumbing Product 
   Demand by Market ......................... 93
 4 Germany Plumbing Product 
   Supply & Demand .......................... 95
 5 United Kingdom Plumbing Product 
   Demand by Market ......................... 98
 6 United Kingdom Plumbing Product 
   Supply & Demand ........................ 100
 7 France Plumbing Product 
   Demand by Market ....................... 103
 8 France Plumbing Product 
   Supply & Demand ........................ 105
 9 Italy Plumbing Product 
   Demand by Market ....................... 108
 10 Italy Plumbing Product 
   Supply & Demand ........................ 110
 11 Spain Plumbing Product 
   Demand by Market ....................... 113

 12 Spain Plumbing Product 
   Supply & Demand ........................ 115
 13 The Netherlands Plumbing Product 
   Demand by Market ....................... 118
 14 The Netherlands Plumbing Product 
   Supply & Demand ........................ 119
 15 Other Western Europe Plumbing Product
   Demand by Market & Country......... 123
 16 Other Western Europe Plumbing Product 
   Supply & Demand ........................ 128

ASIA/PACIFIC
 1 Asia/Pacific Plumbing Product 
   Demand by Market ....................... 134
 2 Asia/Pacific Plumbing Product 
   Supply & Demand ........................ 136
 3 China Plumbing Product 
   Demand by Market ....................... 140
 4 China Plumbing Product 
   Supply & Demand  ....................... 142
 5 Japan Plumbing Product 
   Demand by Market ....................... 146
 6 Japan Plumbing Product 
   Supply & Demand ........................ 148
 7 India Plumbing Product 
   Demand by Market ....................... 153
 8 India Plumbing Product 
   Supply & Demand ........................ 155
 9 South Korea Plumbing Product 
   Demand by Market ....................... 159
 10 South Korea Plumbing Product 
   Supply & Demand ........................ 161
 11 Taiwan Plumbing Product 
   Demand by Market ....................... 164
 12 Taiwan Plumbing Product 
   Supply & Demand ........................ 166
 13 Australia Plumbing Product 
   Demand by Market ....................... 170
 14 Australia Plumbing Product 
   Supply & Demand ........................ 172
 15 Thailand Plumbing Product 
   Demand by Market ....................... 175
 16 Thailand Plumbing Product 
   Supply & Demand ........................ 177
 17 Indonesia Plumbing Product 
   Demand by Market ....................... 180
 18 Indonesia Plumbing Product 
   Supply & Demand ........................ 182
 19 Other Asia/Pacific Plumbing Product 
   Demand by Market & Country......... 185
 20 Other Asia/Pacific Plumbing Product 
   Supply & Demand ........................ 189

OTHER REGIONS
 1 Other Regions Plumbing Product 
   Demand by Market ....................... 194

 2 Other Regions Plumbing Product 
   Supply & Demand ........................ 196
 Cht Other Regions Plumbing Products 
   Demand, 2005 ............................ 197
 3 Latin America Plumbing Product 
   Demand by Market ....................... 200
 4 Latin America Plumbing Product 
   Supply & Demand ........................ 202
 5 Brazil Plumbing Product 
   Demand by Market ....................... 205
 6 Brazil Plumbing Product 
    Supply & Demand ..................... 207
 7 Argentina Plumbing Product 
   Demand by Market ....................... 211
 8 Argentina Plumbing Product 
   Supply & Demand ........................ 212
 9 Other Latin America Plumbing Product 
   Demand by Market & Country......... 215
 10 Other Latin America Plumbing Product 
   Supply & Demand ........................ 219
 11 Eastern Europe Plumbing Product 
   Demand by Market ....................... 223
 12 Eastern Europe Plumbing Product 
   Supply & Demand ........................ 225
 13 Russia Plumbing Product 
   Demand by Market ....................... 229
 14 Russia Plumbing Product 
   Supply & Demand ........................ 230
 15 Poland Plumbing Product 
   Demand by Market ....................... 233
 16 Poland Plumbing Product 
   Supply & Demand ........................ 235
 17 Other Eastern Europe Plumbing Product 
   Demand by Market & Country......... 238
 18 Other Eastern Europe Plumbing Product 
   Supply & Demand ........................ 242
 19 Africa/Mideast Plumbing Product 
   Demand by Market ....................... 245
 20 Africa/Mideast Plumbing Product 
   Supply & Demand ........................ 247
 21 Turkey Plumbing Product 
   Demand by Market ....................... 250
 22 Turkey Plumbing Product 
   Supply & Demand ........................ 252
 23 Other Africa/Mideast Plumbing Product 
   Demand by Market & Country......... 255
 24 Other Africa/Mideast Plumbing Product
   Supply & Demand ........................ 259

INDUSTRY STRUCTURE
 1 Plumbing Product Sales 
   by Company, 2005 ....................... 263
 Cht Plumbing Products Market Share, 2005 265
 2 Selected Acquisitions & Divestitures .. 276
 3 Selected Cooperative Agreements ...... 278

http://www.freedoniagroup.com/DocumentDetails.aspx?Referrerid=FM-Bro&StudyID=2165


Study #2165
April 2007

$5500
347 Pages

World Plumbing
Industry Study with Forecasts for 2010 & 2015

Page 4 Order now, click here!

Copyright 2007 The Freedonia Group, Inc.

Click here to purchase online

World demand to rise 5% 

annually through 2010

Global demand for plumbing products is 

projected to expand 5.0 percent annually 

through 2010 to almost $55 billion. The 

pace of growth will be most rapid in the 

developing countries of Asia, Eastern 

Europe and the Africa/Mideast region, 

where rising incomes and surging 

residential and nonresidential building 

construction activity will bolster demand 

for plumbing ixtures and ittings. Another 
growth factor will be efforts in numerous 

developing countries to modernize sani-

tation and water delivery systems.

Asia, Eastern Europe

to lead gains by region

Within the Asia/Paciic region, the 
strongest gains in demand for plumbing 

products will be in China, with contin-

ued double digit growth; and in India. 

Increases in disposable income for 

middle-class households will support 

demand for higher quality and higher 

value plumbing products. Initiatives to 

improve water systems in rural areas will 

further aid demand, although primarily 

for entry-level plumbing products. Rising 

incomes in other developing countries in 

Asia, such as Malaysia and Indonesia, 

will bolster residential applications of 

plumbing products in conjunction with 

the construction of new housing.

Demand for plumbing products in East-

ern Europe is also forecast to exceed 

that of the developed regions. Robust 

residential construction demand in the 

region will offer opportunities. Improve-

ment and repair demand will also be 

strong in Eastern Europe as municipali-

ties and building owners seek to refur-

bish buildings constructed shortly after 

the end of the Second World War.

In contrast to developing regions, gains 

for plumbing products in industrialized 

countries will be substantially slower. 

The maturity of the building infrastruc-

ture in many of these countries limits 

the opportunities in new construction, so 

that repair and improvement accounts 

for a higher share of demand. Therefore, 

suppliers of plumbing products need to 

appeal to aesthetic concerns to generate 

replacement demand for existing plumb-

ing ixtures and ittings.

Bathtubs, showers to be 

fastest growing fittings

Among the different types of plumbing 

ittings, demand for bathtub and shower 
ittings is expected to enjoy the fast-
est growth through 2010, with gains of 

5.0 percent per year to over $6 billion. 

Advances will be helped by new building 

construction, especially in developing 

countries, which will lead to new instal-

lations of lavatories and their associated 

ittings. Concerns about conserving 
water will also aid demand for lavatory 

faucets in nonresidential installations, 

with products such as sensor-operated, 

hands-free faucets becoming more 

popular worldwide.

Demand for bathtubs and showers is expected to enjoy the fastest growth among plumbing 

ittings worldwide through 2010, with gains of 5.0 percent per year to over $6 billion. 

World Plumbing Product Demand
($54.7 billion, 2010)
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other regions

Poland: Plumbing Product Demand by Market 
 Demand for plumbing products in Poland is forecast to expand 4.6 
percent per year through 2010 to $490 million.  That pace will represent 
an acceleration from the experience of the 2000-2005 period, when 
growth in construction spending stalled.  The new housing market was 
especially hard hit in 2002, although there was some improvement late in 
2003 that was driven by households attempting to make their purchases 
in advance of accession to the European Union, which was expected to 
cause an increase in the rate of the value-added tax.  Gains for plumbing 
in the forecast period will be aided by a rebound in both nonresidential 
and residential construction.

 Through 2010, residential applications of plumbing products will 
provide the best opportunities in Poland, with gains of 4.2 percent annu-
ally to more than $325 million.  Rising incomes will provide the where-
withal for individuals looking to improve their living spaces to purchase 
or construct new housing.  Renovation of single-family houses will be a 
source of retrofit demand for plumbing fixtures and fittings, especially 
for buildings built prior to the Second World War.

 Demand for plumbing products in nonresidential markets in Poland 
is expected to increase 5.4 percent per year to nearly $165 million in 
2010.  Gains will be greatest in new construction applications, as that 
portion of the market rebounds from the weakness of the 2000-2005 
period.  Consumption in repair and improvement applications will lag 
gains in the new nonresidential segment, although growth will accelerate 
through 2010.

      

tABLe Vii-16

PoLAnD PLUMBing ProDUCt sUPPLY & DeMAnD
(million dollars)

   

Item          1995 2000 2005 2010 2015

Bldg Constr Expend (bil 2000$)  17.3 28.3 30.3 38.0 46.8
 $ plumbing prdt/000$ construct  14.43 11.89 12.92 12.89 13.00
     
Plumbing Product Demand   249.7 336.5 391.5 490.0 608.5
 Fixtures:    108.4 155.3 189.3 251.5 323.5
  Bathtubs & Showers   42.1 62.4 76.5 104.0 136.0
  Toilets    27.9 40.1 49.8 66.5 86.5
  Sinks    24.6 32.9 39.2 49.5 61.0
  Other    13.8 19.9 23.8 31.5 40.0
 Fittings:    141.3 181.2 202.2 238.5 285.0
  Bathtub & Shower   37.7 49.3 57.2 68.5 83.0
  Lavatory    36.7 48.2 54.6 67.5 82.5
  Kitchen & Other Sink   33.6 43.5 48.9 56.0 66.0
  Other    33.3 40.2 41.5 46.5 53.5
     
 net exports    -32.0 -31.0 -21.0 -11.0 -3.0
Plumbing Product Manufacturing  217.7 305.5 370.5 479.0 605.5

Sample Text, 

   Table & Chart
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Corporacion Empresarial Roca SA

Avenida Diagonal 513
08029 Barcelona
Spain
34-93-366-1200
http://www.roca.es

Annual Sales:  $2 billion (company would not verify, 2/07)
Employment:  16,000 (company would not verify, 2/07)

Key Products:  kitchen and bathroom faucets and other fittings, kitchen 
sinks, showers and related components, bathtubs, whirlpool spas, toi-
lets, bidets and lavatories

 Corporacion Empresarial Roca is a privately held producer of 
heating and air conditioning equipment, ceramic sanitary ware, and ce-
ramic floor and wall tile.  The Company is divided into four operating 
companies:  Roca Sanitario, Roca Aire Acondicionado, Roca Ceramica 
and Roca Calefaccion.  Operations are conducted in more than 80 
countries worldwide.

 The Company competes in the plumbing products market via 
Roca Sanitario SA (Spain), a producer of kitchen and bathroom fixtures 
and fittings, including kitchen and bathroom faucets and other fittings, 
kitchen sinks, showers and related components, bathtubs, whirlpool 
spas, toilets, bidets and lavatories.  These items are marketed under 
such brand names as VERANDA, LIBERTY, VERONICA, GEORGIA, 
SIDNEY, CIVIC, MERIDIAN, DAMA, GIRALDA and VICTORIA.  
The Company’s kitchen and bathroom faucets and other fittings encom-
pass thermostatic, single-lever, quarter-turn, half-turn, conventional, 
electronic, self-closing, hand shower, shower head, bath mixer
 

284      Copyright 2007 The Freedonia Group, Inc.

COMPANY PROFILES

tABLe Vii-15

PoLAnD PLUMBing ProDUCt DeMAnD BY MArKet
(million dollars)

   

Item          1995 2000 2005 2010 2015

Population (millions)   38.6 38.7 38.4 38.3 38.1
 GDP/capita    7690 9870 11480 14260 17560
Gross Domestic Prdt (bil 2000$)  297 382 441 546 669
     
 $ plumbing prdt/capita   6.5 8.7 10.2 12.8 16.0
 $ plumbing prdt/mil $ GDP  841 881 888 897 910
     
Plumbing Prdt Demand by Market  249.7 336.5 391.5 490.0 608.5
 Residential:    162.1 217.7 265.9 326.5 409.0
  New     16.3 29.4 40.7 53.5 71.4
  Repair & Improvement   145.8 188.3 225.2 273.0 337.6
 Nonresidential:    87.6 118.8 125.6 163.5 199.5
  New     24.5 40.9 38.3 51.8 68.7
  Repair & Improvement   63.1 77.9 87.3 111.7 130.8

Sample Profile, 

   Table & Forecast

“Demand for plumbing products in non-
residential markets in Poland is expected 
to increase 5.4 percent per year to nearly 
$165 million in 2010.  Gains will be 
greatest in new construction applications, 
as that portion of the market rebounds 
from the weakness of the 2000-2005 pe-
riod.  Consumption in repair and improve-
ment applications will lag gains in the 
new nonresidential segment, although...”

--Section VII, pg. 233
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About The Freedonia Group

The Freedonia Group, Inc., is a leading international industry market research com-
pany that provides its clients with information and analysis needed to make informed 
strategic decisions for their businesses. Studies help clients identify business oppor-
tunities, develop strategies, make investment decisions and evaluate opportunities 
and threats. Freedonia research is designed to deliver unibiased views and reliable 
outlooks to assist clients in making the right decisions. Freedonia capitalizes on 
the resources of its proprietary in-house research team of experienced economists, 
professional analysts, industry researchers and editorial groups. Freedonia covers a 
diverse group of industries throughout the United States, the emerging China mar-
ket, and other world markets. Industries analyzed by Freedonia include:

• Chemicals • Plastics • Life Sciences • Packaging • Building Materials • Security 
& Electronics • Industrial Components & Equipment • Automotive & Transportation 
Equipment • Household Goods • Energy/Power Equipment

The Freedonia Group, Inc. 767 Beta Drive • Cleveland, OH • 44143-2326 • USA • Web site: www.freedoniagroup.com
Tel US: 800.927.5900 or +1 440.684.9600 • Fax: +1 440.646.0484 • e-mail: info@freedoniagroup.com

Freedonia Custom Research

Freedonia Custom Research delivers the same high quality, thorough and unbiased 
assessment of an industry or market as an industry study. Since the research initia-
tive is based upon a company’s speciic needs, companies harness Freedonia’s 
research capabilities and resources to answer unique questions. When you leverage 
the results of a Freedonia Custom Research engagement, you are able to obtain 
important answers to speciic questions and issues associated with: mergers and 
acquisitions, new product launches/development, geographic expansion, entry into 
new markets, strategic business planning, and investment and funding decisions.

Freedonia Custom Research is ideal for companies seeking to make a strategic dif-
ference in the status quo and focus on future business growth. Working side by side 
with clients, Freedonia’s team is able to deine a research project that is custom-tai-
lored to answer speciic questions and provide the basis from which a company can 
make informed business decisions.

Click here to learn more about Freedonia

Click here to learn more about Custom Research

Click here to visit freedoniagroup.com
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& Air Cleaning Systems
US consumer water and air treatment system 
demand will grow 4.7% yearly through 2010. Gains 
will be driven by home air and water quality concerns, 
quieter and more user-friendly systems, and better 
ilter replacement compliance. Conventional types 
will remain dominant while higher value systems 
lead gains. This study analyzes the $1.3 billion US 
consumer water puriication and air cleaning system 
industry to 2010 and 2015 by product, market and 
region. It also details market share and proiles major 
players. 
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dominant aftermarket, pending laws for cleaner 
air and reduced emissions, as well as increasing 
penetration of motor vehicle cabin air ilters and home 
air and water ilters. Fluid ilters will remain the largest 
segment while air ilters will grow the fastest. This 
study analyzes the $9.8 billion US ilter industry to 
2011 and 2016 by product and market. It also evalu-
ates market share and proiles leading competitors.
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Plastic & Competitive Pipe
US pipe demand will reach 16.7 billion feet in 2011. 
Gains will be driven by heightened energy demands, 
the growing obsolescence of sewer and drainage 
systems, and needs to upgrade municipal water 
systems. Steel pipe will exhibit the fastest growth due 
to opportunities in energy and potable water markets. 
Construction will remain the largest application. This 
study analyzes the US pipe industry to 2011 and 
2016 by material and application. It also evaluates 
company market share and proiles major producers. 
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World Plastic Pipe
Global demand for plastic pipe will grow 4.4% annu-
ally through 2010 based on better prospects in devel-
oped nations coupled with continued strong growth in 
many developing countries, particularly China. Plastic 
pipe used for potable water delivery, drainage and 
sewage applications, and natural gas distribution will 
support growth. This study analyzes the 6.2 billion 
meter world plastic pipe industry to 2010 and 2015 
by material, world region and for 23 countries. It also 
details market share and proiles major irms.
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Industrial Valves
US industrial valve demand will top $16 billion in 
2011, driven by the construction and public utilities 
markets. Imports will approach 60% of demand. Key 
export markets include Canada, Mexico, Western 
Europe, and the Asia/Paciic and Africa/Mideast re-
gions. Steel and alloys will remain the dominant valve 
material. This study analyzes the $13.9 billion US 
industrial valve industry, with forecasts for 2011 and 
2016 presented by type and market. It also evaluates 
market share and proiles major manufacturers. 
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