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Description: This report analyzes the worldwide markets for Greeting Cards in Million Units and US$ Million by the
following occasions: Seasonal Cards (Christmas/New Year, Valentines Day, & Others),  Everyday Cards
(Birthday, Anniversary, & Others), and Other Cards. However, the US and Canadian markets for Greeting
Cards have been analyzed by the following additional segments - Seasonal Cards (Mother’s Day, Easter,
Father’s Day), Everyday Cards (Get Well/Feel Better, Friendship/Encouragement, Sympathy), Other Cards.
The report provides separate comprehensive analytics for the US, Canada, Japan, Europe, Asia-Pacific,
Middle East & Africa, and Latin America. Annual estimates and forecasts are provided for the period 2007
through 2015. A seven-year historic analysis is also provided for these markets. The report profiles 284
companies including many key and niche players such as American Greetings Corporation, Archies Limited,
Avanti Press, Inc., ABC Cards, Budget Greeting Cards Ltd., Carlton Cards Ltd., Clinton Cards PLC, Current, Inc.,
Hallmark Cards Australia Limited, International Greetings PLC, ITC Packaging & Printing Business Division,
John Sands, Papyrus, Simon Elvin Ltd., UNICEF, Vintage Cards and Creations Pvt. Ltd., and William Arthur.
Market data and analytics are derived from primary and secondary research. Company profiles are mostly
extracted from URL research and reported select online sources.

Please note: Reports are sold as single-site single-user licenses. The delivery time for hard copies is between
3-5 business days, as each hard copy is custom printed for the organization ordering it. Electronic versions
require 24-48 hours as each copy is customized to the client with digital controls and custom watermarks.

For information on site licence pricing please click on Enquire before buying
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