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The Fine Print
Reminder: Each entry must include a brief description of your objective and 
intended audience. Some categories require additional information. Each entry 
must state whether it was designed in-house or through an agency. The creative 
effort must have originated from a community, junior or technical college/
institute, or district or state governing organization for two-year colleges in 
NCMPR District 6.

1. EligibleentriesmusthavebeenproducedbetweenSeptember1,2010
 andAugust31,2011andbeessentiallynewdesigns.
2. EntrieswhichhavewonaParagonAwardinthenationalNCMPRawards
 are not eligible.

3. Acollegemaysubmitasmanyentriesinanycategoryasdesired.Items
 maybesubmittedintomultiplecategories.
4. Threecopiesofentriesarerequired,exceptwherenoted.
5. Judgesreservetherighttomoveanyentrytoamoreappropriate
 categorythantheoneforwhichitwassubmitted.
6. Entriesnotfollowingguidelineswillbeautomaticallydisqualified.
7. Entriesshouldbeinfolders,envelopesorbinders,andclearlylabeled
 withcontents,nameofcollege,andindividualsubmittingtheentry.
8. Judgingwillbeperformedbyprofessionalsintheirrespectivefields.
9. Entrieswillnotbereturned.
10. MedallionAwardscertificateswillbepresentedtothecollegeor
 individualdesignatedontheentryform.Additionalcertificatesmaybe
 purchasedaftertheMedallionAwardsevent.
11. Entries,andallsupportingmaterials,shouldbemailedto:BarbaraCella,
 2011NCMPRMedallionCoordinator,Director,Marketing&Media
 Design,LosMedanosCollege,2700EastLeland,Pittsburg,CA94565.
12. EntriesandpaymentmustbereceivedbyDecember12,2011toqualify
 forearlybirddiscountrate.Allotherentriesandpaymentmustbe
 receivedbyJanuary30,2012toqualifyforthejudging.
13.Topaybycheck,makecheckpayabletoNCMPR.Writeonecheckforall
 entries.Nopurchaseordersorbillingrequestsaccepted.
14.Includeaself-addressed,stampedlargeenvelopeifyouwouldlike
 scoresheetssenttoyou.
EntryFeesandDeadline
EarlyBirdDeadline: December12,2011
NCMPRMemberFee: $25/entry
Non-MemberFee:$40/entry

EntriesandpaymentmustarrivebyDecember12,2011to
qualifyfortheearlybirddiscountrate.
 

GeneralDeadline:January30,2012
NCMPRMemberFee: $35/entry
Non-MemberFee:$50/entry

EntriesandpaymentmustarrivebyJanuary30,2012
toqualifyforjudging.
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The Categories 
Printed Publications
1. AcademicCatalog
2. ClassSchedule
3. AnnualReport
4. Newsletter/Magazine:Submitanytwoconsecutiveissueswithintheentryyear.
5. Brochure/Flyer1&2–oneortwoinkcolors:Includessportsbrochures,
 mediaguides,studenthandbooks,viewbooks,gameprograms,etc.Embossing,
 foilstampingordiecuttingeachcountasonecolor.Splitfountainprintingto
 allowforuseofmultiplecolorswithasingleplatecountsastwocolors.
6. Brochure/Flyer3–threeormoreinkcolors:Includessportsbrochures,media
 guides,studenthandbooks,viewbooks,gameprograms,etc.Embossing,foil
 stampingordiecuttingeachcountasonecolor.Splitfountainprintingtoallow
 foruseofmultiplecolorswithasingleplatecountsastwocolors.
7. Brochure/Flyer,Series:Nolimitationsonnumberofinkcolors.Includessports
 brochures,mediaguides,studenthandbooks,viewbooks,gameprograms,etc.
 Limitsubmissiontothreeofaseries.
8. Poster:Mountonheavyposterboard.
9. Folder
10. Postcards/Notes/Cards/Invitations,SingleorSeries:Includespostcards,thank
 youcards,greetingcards,invitationstospecialevents,etc.Donotmount.
Advertising
11. BannersandOutdoorMedia:Submit8”x10”colorprintmountedonheavy
 posterboard.Includesbillboards,banners,buspanelsorlarge-display
 advertising.Photomustshowtheadvertisementinuse.Foraseries,limitthe
 entrytothreeintheseries.
12. NoveltyAdvertising:IncludesT-shirts,cups,keychainsandotherpromotional
 items.Alsoincludesspecialpromotionsandanything“outoftheordinary.”
13. PrintAdvertisement,SingleorSeries:Mountonheavyposterboard.Series
 limitedtothreeads.Mountseriestogetheronsingleheavyposterboard.
14. RadioAdvertisement/PSA,SingleorSeries:60-secondmaximumlengthper
 spot.Limittothreespotsinaseries.SubmitentireentryonasingleCDlabeled
 withcollegename,titleandlengthofentry,andnameofcategoryentered.
15. TelevisionAdvertisement/PSA,SingleorSeries:60-secondmaximumlengthper
 spot.Limittothreespotsinaseries.SubmitentireentryonasingleDVDlabeled
 withcollegename,titleandlengthofentry,andnameofcategoryentered.
Writing
16. FeatureWriting:Entriesshouldconsistof1)purposeofthefeaturepiece;
 2)intendedaudience;and3)adescriptionofhowtheinitiativemetits
 objectives.Includesopinionpiecesorarticlesinnewslettersandmagazines.
 Submitoriginalwriting,alongwithpublishedversion.
Visual Arts
17. OriginalPhotography:ColororBlackandWhite:Photosmaynotbe
 manipulated.Submitinprintform,8”x10”preferred.Mountonheavyposter
 board.Ontheback,provideatitleforthephotoalongwithabriefdescription
 ofuse.
18. LogoDesign:Includeslogosforcollegestationery,publicationsandbusiness
 cards,anniversaries,eventsandcelebrations.Mustbeaccompaniedbysamples.
 Submitphotographsofbulkyitems.
19. Computer-GeneratedIllustration:Submithardcopywithalistofhardwareand
 softwareusedtogeneratetheimage.

Electronic Media
20. ElectronicPublication:Includesclassschedules,viewbooks,catalogs,etcon
 CD/DVDoronline.ListtheWebaddressontheentryformonthe“TitleofEntry”
 lineforonlinepublications.IftheentryisonaCD,submitafull-sizedCD.
21. OnlineNewsletter:Electronicrepresentationofacollegenewsletter.ListtheWeb
 addressontheentryformonthe“TitleofEntry”line.
22. OnlineServices:Includesonlineservicesprovidedtostudents,including
 registration,counseling,orientation,recruitmentactivities,etc.ListtheWeb
 addressontheentryformonthe“TitleofEntry”line.
23. WebSite:ProvidethehomepageURLontheentryformonthe“TitleofEntry”
 line.EntrieswillbejudgedbetweenFebruary1andFebruary15,2012.
24. SocialMarketingandE-Marketing:Socialnetworkcampaigns,blogs,search
 enginemarketingcampaigns,mobilemarketingcampaigns,e-mailmarketing
 campaignsandviralvideo.Allshouldexplainthepurposeandoutcomes.
Promotions
25. MediaSuccessStory:Entriesmustinclude:1)abriefstatementdescribing
 mediaobjectives;2)abriefstatementdescribingstrategiesdevelopedtomeet
 thoseobjectives;3)copiesofthepressreleases,factsheetsandqueryletters
 usedtogeneratemediainterest;and4)samplesofsubsequentmediacoverage.
 Onlyonecopyofmaterialsrequired.
26. SuccessfulRecruitmentMarketingProgram:Programsshouldbelargerin
 scopethansimplepromotioncampaignsbutmoretargetedthanacollege’s
 entiremarketingplanfortheyear.Entriesshouldconsistof:1)concise
 statementsdescribingresearch,planningandobjectives;2)samplesof
 communicationpiecesusedintheimplementation,alongwithadescriptionof
 howtheywereused(encloseallaudioandvideomediainzipperedthree-ring
 sleevestoensurethattheyarenotmisplaced);and3)astatementdescribingthe
 evaluationprocessandtheextenttowhichobjectivesweresuccessfullymet.
 Onlyonecopyofmaterialsrequired.
27. CampaignsandProjects:Includespromotionalcampaignsforspecialevents,
 fundraisingorannualcampaigns,governmentrelationsprojectsorcommunity
 relationsinitiatives.Entriesshouldconsistof1)elementsofcampaignor
 project,2)statementofobjectives,strategies,evaluationmethodsandresults.
 Allcampaignsandprojectsmustbecompletedwithintheentryyear.Onlyone
 copyofmaterialsrequired.
28. PromotionalVideoorVideoProgram:SubmitonDVD,oneentryperDVD.
 Promotioncanbefortheentirecollegeorforspecificactivities,eventsor
 academicprograms,alsoincludesperiodicprogramsbroadcastoncable
 systems.TheDVDandcasemusthaveaself-adhesivelabelattachedlistingthe 
 collegename,titleandlengthofentry,andnameofcategoryentered.
29. BrandExperienceImplementation:Thiscategoryreferstosuccessfulongoing
 initiativestoestablishtouchpointsthatsupportabrandexperiencefor
 constituentsandshouldincludesuchthingsascustomerservice,online/
 physicalinteraction,uniqueenvironmentsandthelike.Entriesshouldconsist
 of1)thecollege’sbrandstatement;2)adescriptionofthetargetaudience;3)
 theintendedobjectives;4)relatedvisuals;5)results;and6)othermaterialsthat
 demonstratesuccess.
Miscellaneous
30. WildCard:Thiscategoryincludesallofthosemarketingpiecesthatjustdon’tfit
 anywhereelse.Photographandmountimagesoflargeorawkward-sizeditems
 onheavyposterboard.
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