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Gains in US snack food packaging demand will slightly outpace expected growth in snack product
shipments, reflecting changes in food consumption patterns and the way snack food is packaged.

US demand to reach $5.6
billion by 2010

US demand for snack food packag-

ing is projected to advance 3.7 percent
per year to $5.6 billion in 2010. Gains
will slightly outpace expected growth

in snack product shipments, reflecting
changes in food consumption patterns
and trends that are changing the way
snack food is packaged. One such trend
is the downsizing of package sizes,
which increases demand since smaller
packages use more packaging rela-

tive to their volume than standard-sized
products. Demand will also be driven by
greater use of higher-value packaging or
unique packaging chosen for increased
marketing appeal.

Nutrition bars, savory
snacks among fastest
growing applications

The best advances in snack food
packaging applications are anticipated
for nutrition bars, which will benefit from
rising interest in healthier snacks and
the need for convenient and portable
meal replacements. Packaging demand
growth is also expected to be favorable

in savory snacks and nuts and dried fruit.

Savory snack packaging will be aided
by a rebound in snack shipments as well
as expanded offerings of single-serv-
ing size products and a healthy outlook
for quick casual sandwich restaurants,
which tend to sell small bags of chips as
side items. Nut and dried fruit packaging
will benefit from rising interest in snacks

Candy &
Confections

US Snack Food Packaging Demand

33% ($4.7 billion, 2005)

Bakery Snacks
26%

SEWeWASHETE
23%

h; Other
Applications
18%

that are perceived as more healthful,
and a plethora of new product introduc-
tions, such as flavored nuts, nut clusters,
trail mixes and combinations of fruit and
nuts. Health and wellness trends and
increased demand for single-serving
items will also aid prospects for related
packaging in candy and confection and
bakery snack applications.

Flexible packaging to
outpace rigid containers

Flexible packaging will present above-
average opportunities through 2010, with
best advances anticipated for pouches,
including stand-up and side seal types,
the result of cost, performance, conve-
nience and differentiation advantages.

Click here to purchase online
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Flexible packaging, while continuing to
expand its overall share of snack pack-
aging, will face growing competition from
smaller rigid containers such as cups,
canisters and other molded containers
as these latter types can differentiate
products and their compatibility with car
cup holders provides greater on-the-go
convenience. This latter trend will fuel
opportunities in the slower-growing rigid
packaging segment, with boxes also
benefitting from heightened demand for
single-serving bags packaged as multi-
packs in folding cartons. Plastic contain-
ers will log the fastest growth among
rigid snack packaging products, driven
by conversions from glass, metal and
paperboard containers as well as some
inroads into flexible packaging.

Copyright 2006 The Freedonia Group, Inc.
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Sample Text,

TABLE V-1

Tab le & Chart RAW MATERIALS DEMAND IN SNACK PACKAGING
(million dollars)

Item 1995 2000 2005 2010 2015
Snack Food Packaging (mil $) 29
% raw materials 5

PACKAGING PRODUCTS

Raw Materials Demand (mil $) 15

SAMPLE
TABLE

Wrap
Demand for wrap in snack food packaging is projected t
*5 million in 2010. Below-4

$/Ib

o

~

- . Raw Materials Demand 37
by competitive alternati . .
. . Plastic 17
A M P L E ample, in candy packagi
aditional wrappers in th Paper 14
Metal 2

le pieces of candy due td
maturity of stick chewi
t-type gum, which prim:
, will negatively impact
demand with stick gum. Nonetheless, expanded offerings of sn
single-serving packaging will fuel above-average opportunities for film
overwraps used with folding carton multipacks of such items. Folding
carton multipacks for snacks are frequently open-top boxes and use film
overwrap for product visibility and protection.

TEXT

Other

Candy and confections is the leading snack application for wraps
and accounted for over 70 percent of demand in 2005. The majority of
the remainder of demand is generated by bakery snack products. Due to
its prevalence as an overwrap for cartons and in laminations with paper
and foil, plastic was the leading wrap material in 2005, accounting for
48 percent of demand. Through 2010, plastic will log the fastest growth
among snack packaging wrap materials

CHART VI-1
Wrap demand in candy and confec
increase 2.0 percent per year to nearly § US SNACK PACKAGING MARKET SHARE, 2005
average growth the result of inroads by ($4.7 billion)

especially pillow packs, in the packagin
of candy and chewing gum. The preval
paper, film, foil and laminates of these 1
options.

Copyright 2006 The Freedonia Group, Inc.
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Sample Profile,

Table & Forecast

TABLE IlI-3

CANDY & CONFECTION PACKAGING
DEMAND BY PRODUCT & TYPE
(million dollars)

Item

1995 2000 2005 2010 2015

Candy & Confection Shipments 12780 1¢ N0
$ pkg/000$ candy 76
Candy & Confection Packaging 967
By Product:
Chocolate Candy 541 SA M P L E
Chewing Gum 140
Other 286 TA B L E
By Type:
Flexible 583
COMPANY PROFILES Rigid 384
. . % candy & confections 324
Gibraltar Packaging Group Incorporated Total Snack Packaging Demand 2085 3

2000 Summit Avenue

Hastings, NE 68901

402-463-1366
http://www.gibraltarpackaginggroup.com

Annual Sales:

Employment: S A M P L E ompany)

Key Products: PROFILE ckaging “Demand for candy and confection
Gibraltar d markets a variety of packaging is forecast to rise 3.5 percent

packaging proa. , flexible packaging, spe- annually to $1.8 billion in 2010. Growth

cialty laminated c: ainers. The privately held
company sells its packaging products to customers in the food, textile,
pharmaceutical, automotive component and office supply markets.

will be based on a favorable outlook for
candy and confection shipments, buoyed
by increased marketing of products toward
adults rather than traditional marketing
aimed at children. Favorable publicity re-
garding possible health benefits associated
with dark chocolate and expanded varieties
of sugarless candy and gum will...”

The Company is active in the US snack food packaging indus-
try through the production of folding cartons and flexible packaging.
These products can be used to contain snack foods, among numerous
other food and non-food items. Gibraltar Packaging’s folding cartons
are suitable for product packaging and retail display applications. The
cartons are printed, cut, creased, embossed, folded and glued to cus-
tomer specifications. The Company also offers such features as win-
dowing, or application of security labels, VELCRO (Velcro Industries
-- Netherlands) and coupons.

--Section III, pg. 39

Flexible packaging is made by the Company using polyethylene
and polypropylene films supplied by outside companies. The film is
then printed via a multicolor printing process at Gibraltar Packaging’s

202 Copyright 2006 The Freedonia Group, Inc.
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Corporate Use License

Now every decision maker in your organization can act on the key intelligence found in all
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version (PDF) of the study. Place it on your intranet, e-mail it to coworkers around the world,

or print it as many times as you like,
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Free Handling & Shipping

There is NO charge for handling or UPS shipping
in the US. Expect delivery in 3 to 5 business days.
Outside the US, Freedonia provides free airmail
service. Express delivery is available at cost.

Orders Outside of the US

Checks must be made payable in US funds,
drawn against a US bank and mailed directly to
The Freedonia Group. For wire transfers please
contact our customer service department at info@
freedoniagroup.com. Credit cards accepted.

Credit Card Orders
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press, MasterCard or Visa. Credit card purchases
must include account number, expiration date and
authorized signature.

Save 15%

If you order three (3) different titles at the same
time, you can receive a 15% discount. If your
order is accompanied by a check or wire transfer,
you may take a 5% cash discount (discounts do
not apply to Corporate Use Licenses).
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OTHER STUDIES

Converted Flexible Packaging

US converted flexible packaging demand will grow
4.2% annually through 2011. Gains will be driven in
part by advantages over most rigid packaging and
by developments in breathable and self-venting films
and resealable features. Pouches will be the fastest
growing type while bags remain the largest segment.
This study analyzes the $13.4 billion US converted
flexible packaging industry, with forecasts for 2011
and 2016 by material, product and market. It also
evaluates market share and profiles major players.
ST — 111200 7 — $4600

Food Containers: Rigid & Flexible
US food container demand will reach $23.5 billion in
2011. Growth trends include heightened demand for
more convenient foods and a shift toward value-
added packaging. Plastic containers, and bags and
pouches will log the fastest growth. Meat and dairy
products and frozen specialties will lead gains by
market. This study analyzes the 263 billion unit US
food container industry, with forecasts given for 2011
and 2016 by product and market. It also evaluates
company market share and profiles major players.
{2208 coooo00000000000000 07/2007.........cccuuueu... $4500

Beverage Containers in China
Demand for beverage containers in China will grow
8.9% per annum through 2010. Plastic will remain the
dominant material in unit terms while paperboard will
grow the fastest. Milk will stay the largest market and
be one of the fastest growing, with fruit beverages
posting the fasted gains. This study analyzes the
¥60.5 billion beverage container industry in China,
with forecasts for 2010 and 2015 by market and
material. The study also evaluates company market
share and profiles leading industry participants.
#2183 cuueveenniinnnnnn, 05/2007......ccccuuuuennn... $4900

Produce Packaging

US produce packaging demand will grow 4.6% per
year through 2010. Growth will be fueled by rising
demand for fresh-cut, ready-to-eat produce, which fa-
vors more value-added packaging than bulk produce.
Corrugated boxes will remain the leading format
while plastic containers and bags and liners will grow
faster. The study analyzes the $3.4 billion US pro-
duce packaging industry to 2010 and 2015 by type,
application and end user. It also evaluates company
market share and profiles major competitors.

#2094 cc.veuuniinnnnnnn. 08/2006..........ccccuu..... $4400

Pouches

US demand for pouches will grow 6.3% annually
through 2010, driven by healthy gains for stand-up
and flat pouches. The fastest-growing markets for
stand-up pouches will be cheese, processed foods,
and consumer and industrial products, while flat
pouches will do best in fresh produce, medical and
pharmaceutical products, and consumer items. This
study analyzes the $4.8 billion US pouch industry to
2010 and 2015 by product and market. It also details
company market share and profiles leading players.
#2087 ccuevvvnninnnnnnn. 07/2006..................... $4400

About The Freedonia Group

The Freedonia Group, Inc., is a leading international industry market research com-
pany that provides its clients with information and analysis needed to make informed
strategic decisions for their businesses. Studies help clients identify business oppor-
tunities, develop strategies, make investment decisions and evaluate opportunities
and threats. Freedonia research is designed to deliver unibiased views and reliable
outlooks to assist clients in making the right decisions. Freedonia capitalizes on

the resources of its proprietary in-house research team of experienced economists,
professional analysts, industry researchers and editorial groups. Freedonia covers a
diverse group of industries throughout the United States, the emerging China mar-
ket, and other world markets. Industries analyzed by Freedonia include:

» Chemicals ° Plastics * Life Sciences * Packaging * Building Materials « Security

& Electronics ¢ Industrial Components & Equipment « Automotive & Transportation
Equipment ¢« Household Goods * Energy/Power Equipment

Click here to learn more about Freedonia

Freedonia Custom Research

Freedonia Custom Research delivers the same high quality, thorough and unbiased
assessment of an industry or market as an industry study. Since the research initia-
tive is based upon a company’s specific needs, companies harness Freedonia’s
research capabilities and resources to answer unique questions. When you leverage
the results of a Freedonia Custom Research engagement, you are able to obtain
important answers to specific questions and issues associated with: mergers and
acquisitions, new product launches/development, geographic expansion, entry into
new markets, strategic business planning, and investment and funding decisions.

Freedonia Custom Research is ideal for companies seeking to make a strategic dif-
ference in the status quo and focus on future business growth. Working side by side
with clients, Freedonia’s team is able to define a research project that is custom-tai-
lored to answer specific questions and provide the basis from which a company can

make informed business decisions.
Click here to learn more about Custom Research
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