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The dominant disinfection segment will afford the best opportunities in food safety product demand
based on increasing recognition of the economic risks of a well-publicized foodborne illness incident.

US demand to grow 5.5%
annually through 2010

US demand for food safety products will
increase 5.5 percent per year to over $2

billion in 2010. Strong gains will result ! -.. S ‘:‘u‘ s
from the development of new products, L P k"l-}?"

/
renewed federal efforts to eliminate food- '

Disinfection

pisinfect US Food Safety Product Demand
o ($1.6 billion, 2005)

borne illness outbreaks, concern over
the arrival of avian flu in North America,
and the development of the National
Animal Identification System (NAIS).

Disinfection products to
offer best opportunities

Disinfection products will afford the best
opportunities and continue to dominate
the food safety product market. Healthy
growth in disinfectants and sanitizers
will continue due to increasing recogni-
tion of the economic risks associated
with a well-publicized foodborne iliness
incident. The primary driver of disinfec-
tant product gains, however, will be new
types of disinfection equipment as com-
panies seek reliable, nonchemical ways
of minimizing contamination risks.

Diagnostic products will also experience
healthy gains as new rapid testing tech-
nologies allow companies to increase
testing frequency while reducing inven-
tory hold times for tested products. In
contrast, preservatives will realize slower
growth due to market maturity, new pas-
teurization and packaging technologies
and the ongoing rise of organic food.

Diagnostics
31%

Other Products
24%

Smart labels and tags
to advance the fastest

Smart labels and tags will experience
double-digit annual growth due to the
development of the NAIS, which will
allow the government to trace the origin
of any meat product within 48 hours.
Traceability issues will also help drive
software growth at an above-average
pace. In the longer term, advances both
in software and in smart labels and tags
are expected to accelerate even further.
As the technology matures, food pro-
cessing and distribution companies are
expected to increase deployments to
achieve additional supply chain manage-
ment efficiencies.

Click here to purchase online
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Most markets to exhibit
above-average growth

The dominant food processing plant
market will register strong growth, led

by above-average gains in beverages,
poultry and eggs, and fresh prepared
foods. Farm markets will be boosted

by the implementation of the NAIS and
concerns over avian influenza, as well as
the need to distinguish between geneti-
cally engineered and non-genetically
engineered grains. The government and
foodservice markets will also experience
above-average gains. Demand at the
wholesale/distribution/ retail level will trail
the average due to shifts in consumer
buying patterns and trends away from in-
store food processing and preparation.

Copyright 2006 The Freedonia Group, Inc.
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Sam P le Text, TABLE IV-3

Table & Chart MEAT & SEAFOOD MARKET FOR FOOD SAFETY PRODUCTS
(million dollars)

Item 1995 2000 2005 2010 2015

Meat & Seafood Shipments (bil $) ¢
$ food safety/000$ meat & seafood

MARKETS Meat & Seafood Market
By Application:
Dairy Products Meat
Demand for food safety products in the dairy industry (e Seafood SA M P L E
products sold to dairy farms) will advance at an annual pace g By Product:
‘lion in 2010. Healthy growth will be a consg Disinfectants & Sanitizers TA B LE
g to use food safety advances to extend da Disinfection Equipment
dairy products will be a significant driver Diagnostics
ilk is generally pasteurized with an ultra | All Other
S A M P LE cess that can extend milk shelf-life to sevg
t demand in other dairy products will outp % meat & seafood ]
TEXT , in part a reflection of Americans’ greater ( Food Processing Market b,

yogurt at the expense of drinking milk. Di
resent the greatest share of product demandj

isinfectant equipment both continue to realize strong
h in other products will largely be a consequence of

for smart labels and tags, with software also helping to

The dairy products industry is largely composed of bottled milk,
and other dairy products such as cheese and yogurt. As some farms do
their own pasteurization, bottling and cheese production, not all food
safety product demand in the dairy industry has been allocated here.
Farm-level demand for food safety products is addressed later in this
chapter.

Diagnostic products account for the largest portion of demand,
though growth has not risen as rapidly as in other markets. Regular
testing of milk for bacteria, as well as for drugs and antibiotics, has long
been a necessity in the dairy industry. Environmental testing of surfaces
has increased as additional measures have been instituted to prevent
contamination from occurring at processing facilities. These steps have
helped boost disinfectant and sanitizer demand, as recognition has grown

CHART V-1

SAFETY PRODUCT MARKET SHARE, 2005
($1.6 billion)

136 Copyright 2006 The Freedonia Group, Inc.
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Sample Profile, TABLE IIl3
Tab[e & Forecast DISINFECTANT & SANITIZER DEMAND IN FOOD SAFETY

(million dollars)

Item 1995 2000 2005 2010 2015

Consumer Food Expenditures (bil §) 654 809 1020 1265 1560
$ disinfectant/000$ food 0.44 049 050 051 0.51

Disinfectant & Sanitizer Demand ] 20
By Type:
Quat

Phenolic
doph
oier SAMPLE
By Application:
yFogg ;Jiiégrslsing Plants TA B L E

COMPANY PROFILES Foodservice Establishments
All Other

~

Strategic Diagnostics Incorporated % disinfectant
111 Pencader Drive Disinfection Products Demand 30
Newark, DE 19702
302-456-6789
http://www.sdix.com

Revenues: $
US Revenue:
Employment

Key Product: SA M P L E , animal feed and water
Strategi P RO FI L E uces and markets biotechnol-

ogy-based de¢ kets as biomedical research,
drug develop e, agro-science, food and
beverage, we 1 management. The Company
participates i. Safety, Water Quality and
Antibodies.

“Quat -- Demand for quaternary
ammonium ion disinfectants will grow 5.1
percent annually to $205 million in 2010,
above the average pace for disinfectants
in general, but a moderation from the an-
nual gains of the previous ten year time
period. Growth will be led by continued
strength in the food processing market,
as well as continued popularity among
foodservice establishments.”

The Company is active in the US food safety industry through the
Food Safety and Water Quality markets. Products intended for food
safety end uses accounted for $9 million of Strategic Diagnostics’ total
sales in 2005. These products include detection systems for genetically
modified organisms (GMOs), toxins and pathogens in food items. A
large number of these testing products utilize immunoassay technol-
ogy. Strategic Diagnostics cites Neogen Corporation as a competitor in
the GMO testing market. The Company cites competitors in the food
pathogen testing market as the DuPont Qualicon subsidiary of DuPont,
and bioMerieux SA (France).

--Section III, pg. 68

228 Copyright 2006 The Freedonia Group, Inc.
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OTHER STUDIES

Implantable Medical Devices

US medical implant demand will rise 9.3% yearly
through 2011. Cardiac implants will remain the top-
selling group, led by stents and defibrillators. Bone
cement, tissue and spinal implants will pace gains in
the orthopedic segment. Other fast-growing types in-
clude neurological stimulators, cochlear devices and
gastric bands. This study analyzes the $27.9 billion
US medical implant industry, with forecasts for 2011
and 2016 by material and product. It also evaluates
market share and profiles major players.

#2255 ...cviiiiiinnnnnn. 10/2007....cceeeeeeeeeennnn. $4500

Biocides

US demand for biocides will grow 4.3% annually
through 2010. Gains will be driven by sustained
production levels in key outlets and by heightened
awareness of the dangers of bacterial growth and
foodborne pathogens. Higher value specialty prod-
ucts will continue to replace chlorine and other com-
modities in water treatment. This study analyzes the
$2.1 billion US biocide industry to 2010 and 2015 by
product, function and market. It also evaluates com-
pany market share and profiles leading competitors.
#2082 ....cuueennnnnnn. 07/2006..................... $4300

Smart Labels

US demand for smart labels will grow by 11.1% an-
nually through 2009, driven mainly by declining costs
and new industry mandates for radio frequency iden-
tification (RFID) tags. Interactive packaging labels
(e.g., thermochromatic, time-temperature indicator)
will also show strong gains. The dominant electronic
article surveillance (EAS) sector will remain flat. This
study analyzes the US smart label industry to 2009
and 2014 by product and market. It also evaluates
market share and profiles major firms.

#2003 ......ccucevneneen. 01/2006..................... $4100

Chemical Sensors

US chemical sensor demand will grow 7.4% annually
through 2009. Biosensors will continue to dominate
and drive gains followed by optical, ultrasound, con-
ductometric, liquid crystal and other emerging sensor
technologies. Fast growing markets include glucose
tests, motor vehicles, air quality monitors and drug
and alcohol detectors. This study analyzes the $2.9
billion US chemical sensor industry to 2009 and 2014
by product, analyte and market. It also evaluates
market share and profiles major producers.

#2005 ..........cuuu..... 12/2005......ccccueeeeeeen. $4200

Disinfectant &
Antimicrobial Chemicals

The US disinfectant and antimicrobial chemical
market will grow 5% yearly through 2009 based on
concerns about bacterial and pathogenic threats.
Phenolic compounds, iodophors, nitrogen com-
pounds and organometallics will remain the top prod-
ucts. The dominant disinfectant segment will outpace
antimicrobials. This study analyzes the $2 billion US
disinfectant and antimicrobial chemical industry to
2009 and 2014 by product and market. It also evalu-
ates market share and profiles major competitors.

11075 PR— 00772015 N $4100
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ket, and other world markets. Industries analyzed by Freedonia include:

» Chemicals ° Plastics * Life Sciences * Packaging * Building Materials « Security

& Electronics ¢ Industrial Components & Equipment » Automotive & Transportation
Equipment ¢« Household Goods * Energy/Power Equipment

Click here to learn more about Freedonia

Freedonia Custom Research

Freedonia Custom Research delivers the same high quality, thorough and unbiased
assessment of an industry or market as an industry study. Since the research initia-
tive is based upon a company’s specific needs, companies harness Freedonia’s
research capabilities and resources to answer unique questions. When you leverage
the results of a Freedonia Custom Research engagement, you are able to obtain
important answers to specific questions and issues associated with: mergers and
acquisitions, new product launches/development, geographic expansion, entry into
new markets, strategic business planning, and investment and funding decisions.

Freedonia Custom Research is ideal for companies seeking to make a strategic dif-
ference in the status quo and focus on future business growth. Working side by side
with clients, Freedonia’s team is able to define a research project that is custom-tai-
lored to answer specific questions and provide the basis from which a company can

make informed business decisions.
Click here to learn more about Custom Research

Freedonia

Industry
Studies
Catalog .

Click here to visit freedoniagroup.com

Click here for complete title list

The Freedonia Group, Inc. 767 Beta Drive ® Cleveland, OH ¢ 44143-2326 ¢ USA ¢ Web site: www.freedoniagroup.com
Tel US: 800.927.5900 or + 1 440.684.9600 ¢ Fax: + 1 440.646.0484 ¢ e-mail: info@freedoniagroup.com



