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US demand to reach  
$11 billion in 2016
Demand in the US for industrial and 
institutional (I&I) cleaning chemicals is 
projected to increase 3.7 percent per 
year to $11 billion in 2016. This repre-
sents a considerable improvement over 
the 2006-2011 period, when nearly every 
market struggled and a few registered 
outright declines. But as the economic 
recovery continues to gain momentum, 
manufacturing activity will rebound and 
patronization rates of commercial 
establishments will increase -- benefiting 
products used to clean restaurants, 
hotels, and other commercial facilities.

Food/beverage processing 
to propel manufacturing 
segment to fastest growth
The manufacturing segment is projected 
to register the fastest growth in demand 
for I&I cleaning chemicals through 2016, 
based in large part on sustained growth 
in food and beverage processing, which 
accounts for the majority of consumption 
in manufacturing. Smaller industrial 
markets, such as fabricated metal 
processing, will also grow rapidly. 

In the institutional segment, health care 
will remain the largest market, and by far 
the fastest growing.  The aging of the 
population will raise the number of 
doctors’ office visits, hospital visits, and 
other patient encounters, which will 
elevate cleaning requirements. More-
over, the constant challenge of keeping 
up with new strains of bacteria and other 
microbial threats will necessitate the use 
of higher value products.

In the large commercial segment, growth 
in demand will be somewhat slower, due 
mostly to the overall maturity of such 
markets as foodservice, laundry and dry 
cleaning, offices, and retail outlets.  
However, the hotel and lodging market 
will post above average growth due to 
increases in the number of establish-
ments and increased patronage rates 
associated with the improving economy.

Disinfectants & sanitizers 
fastest growing products
Through 2016, disinfectants and sanitiz-
ers are projected to register the fastest 
gains among product types, in part due 
to their intensive use in the fast-growing 
health care market. However, increased 
concern about contamination of food and 
other products will also drive demand for 

disinfectants, as well as associated prod-
ucts such as specialized hand cleansers, 
both to prevent the effects of contamina-
tion on finished products and to avoid 
potential liability issues. 

In general, the I&I market is fairly 
mature. However, despite a lack of 
notably bold product innovations, there 
have been a number of equipment 
innovations within the industry. Special-
ized dispensing equipment for hand 
cleansers and other products have been 
introduced to deliver the proper amount 
of product and reduce waste. Improve-
ments to floor finishing equipment have 
allowed suppliers of floor care products 
to offer improved performance with lower 
labor costs.

Copyright 2012 The Freedonia Group, Inc.

p
h
o
to

: 
L
P

S
 L

a
b
o
ra

to
ri
e
s
, 
In

c
.

Click here to purchase online

Rapid gains for disinfectants and sanitizers in health care, as well as increased concern over 

food contamination, will propel US demand for industrial and institutional cleaning chemicals.

US I&I Cleaning Chemical Demand
($11 billion, 2016)

General Purpose 
I&I Cleaners
25%

Warewashing 
Detergents
14%

Floor Care Products
17%

Disinfectants  
& Sanitizers
15%

Other Products
29%
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markets

retail
 Retail businesses (excluding foodservice establishments) repre-

sent a significant market for I&I cleaning chemicals.  In 2011, the retail 
market accounted for more than 13 percent of commercial I&I cleaning 
chemical demand.

 Customers are increasingly aware of the appearance and cleanliness 

of their surroundings while shopping, in part due to reports of illnesses 
resulting from unhygienic conditions, but also because cleaner places 
are generally more pleasant to frequent.  As a result, virtually all retail 
sectors rely on a broad array of I&I cleaning products to create an image 
of cleanliness and quality.  These products include toilet bowl cleaners, 
liquid hand soaps, general purpose cleaners, floor care products, glass 
and window cleaners, and disinfectants.

 retail Overview -- US retail sales are forecast to rise 3.8 percent 
per annum to $5.6 trillion in 2016, a significant improvement from the 
1.5 percent annual growth in the 2006-2011 period. During that time, 
retail sales growth was limited by low consumer confidence related to 
the 2007-2009 recession in the US economy. Especially hard hit were the 
housing and auto industries. Through 2016, however, the housing and 
motor vehicle markets are expected to strongly recover, which will boost 
retail sales, especially for durable goods. For example, retail sales of 
furniture and furnishings will grow at an above average pace as demand 

rebounds due to the improvements in the housing market. Sales by auto-
motive dealers will continue to recover from severe declines in 2008 
and 2009, with growth in both the automobile and the light truck/sport 
utility vehicle/van segments. In addition, retail sales of electronics will 
see above average gains as consumers continue to show a willingness 

to spend on high end electronic products, especially smartphones, tablet 
computers, media devices, e-book readers, and televisions with advanced 
technologies (e.g., high definition, plasma, LCD, 3-D, Internet-connect).

62    Copyright 2012 The Freedonia Group, Inc.
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TEXT

Sample Text, 
   Table & Chart

taBLe III-14

HOteL & OtHer LODGING market
FOr I&I CLeaNING CHemICaLs

(million dollars)   

Item          2001 2006 2011 2016 2021

Lodging Receipts (bil $)   125 163 185 220 265
 $ I&I cleaning chems/000$ receipts 1.86 1.89 2.03 2.21 2.34
     

Lodging Establishments (000)  60 63 64 69 72
 000$ I&I chems/establishment  3.9 4.8 5.9 7.1 8.6
     

Lodging Floor Space (bil sq ft)  12.3 12.7 12.8 13.3 13.8
 $ I&I cleaning chemicals/000 sq ft  19 24 29 37 45
     

Lodging Employees (000)   1753 1881 1884 2000 2070
 $ I&I cleaning chemicals/employee 132 161 199 244 300
     

Hotel & Other Lodging I&I Chemicals 232 303 375 487 620
 Floor Care Products   104 126 147 183 225
 Laundry Detergents   52 76 100 135 180
 Disinfectants & Sanitizers   39 47 53 65 78
 Other     37 54 75 104 137
     

 % hotel & other    5.1 5.6 6.4 7.2 7.9
Commercial I&I Cleaning Chemicals  4587 5444 5873 6805 7820

SAMPLE 
TABLE

CHart VI-1

Us I&I CLeaNING CHemICaL market sHare
($9.3 billion, 2011)

M a rke t

L e a d e rs

4 2 .4 %

O th e rs

5 7 .6 %
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Z

D

E

3.0%

3.8%

4.3%

5.4%

25.9%

SAMPLE 
CHART



Study #2916
July 2012

$5100
363 Pages

I&I Cleaning Chemicals
Industry Study with Forecasts for 2016 & 2021

Page 6 Order now, click here!
Click here to purchase online

GOJO Industries Incorporated

1 GOJO Plaza, Suite 500
Akron, OH  44311
330-255-6000
http://www.gojo.com

Annual Sales:  $140 million (estimated)
Employment:  800 (estimated)

Key Products: instant hand sanitizers & related hand cleaning products

 GOJO Industries is a leading worldwide producer and supplier of 
hand hygiene and related skin care products for commercial, industrial, 
and institutional use.  The Company’s product offerings consist of in-

stant hand sanitizers, hand soaps, lotions, and other hand care products.  
In addition, the privately held company supplies dispensing systems 
and related accessories for use with its hand care products.

 The Company is involved in the US industrial and institutional 
(I&I) cleaning chemicals market through the manufacture and sale 
of instant hand sanitizers and related hand cleaning products.  GOJO 
Industries’ hand sanitizers are suitable for use in foodservice, food 
processing, health care, education, automotive, manufacturing, office, 
hospitality, law enforcement, military, and other I&I settings.  These 
products are marketed primarily under the GOJO, PURELL, PROVON 
and MICRELL, brand names.  In October 2010, GOJO Industries 
acquired the PURELL brand from the Johnson & Johnson Consumer 
Companies Incorporated subsidiary (Skillman, New Jersey) of Johnson 
& Johnson (New Brunswick, New Jersey).  Prior to the acquisition, 
GOJO Industries marketed hand sanitizers under the PURELL brand 
name for use in foodservice, health care, education, and other profes-

sional settings via a licensing agreement with Johnson & Johnson. 

289    Copyright 2012 The Freedonia Group, Inc.
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taBLe IV-7

I&I FLOOr Care PrODUCt DemaND BY tYPe & market
(million dollars)

   

Item          2001 2006 2011 2016 2021

Nonresidential Bldg Floor Space (bil sq ft) 85.5 89.2 92.5 96.0 100.5
 $ floor care/000 sq ft   14.4 16.1 17.1 19.4 21.9
     

I&I Floor Care Product Demand  1232 1438 1581 1860 2200
 By Type:     
  Finishes    797 937 1040 1235 1480
  Strippers    238 268 281 318 361
  Carpet Care Products   197 233 260 307 359
 By Market:     
  Foodservice    272 313 325 355 381
  Other    960 1125 1256 1505 1819
     

 % floor care    17.8 17.4 17.1 16.8 16.7
Total I&I Cleaning Chemical Demand  6907 8271 9260 11100 13200

Sample Profile, 
   Table & Forecast

“Demand for I&I floor finish products 
is projected to increase 3.5 percent 
annually to more than $1.2 billion in 
2016.  Growth will be based on the 
increased demand for easier to use, 
durable, longer-lasting, and effective 
finishes.  Although such products 
are typically more expensive, they 
save on overall operational expenses, 
which can generally be more signifi-
cant than the cost of cleaning prod-
ucts.  The best prospects are for ...”
--Section IV, pg. 147

SAMPLE
PROFILE

SAMPLE
TABLE
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pany that provides its clients with information and analysis needed to make informed 
strategic decisions for their businesses. Studies help clients identify business oppor-
tunities, develop strategies, make investment decisions and evaluate opportunities 
and threats. Freedonia research is designed to deliver unbiased views and reliable 
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Freedonia Custom Research

Freedonia Custom Research delivers the same high quality, thorough and unbiased 
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new markets, strategic business planning, and investment and funding decisions.
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can make informed business decisions.
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Cosmetic & Toiletry Chemicals
US demand for cosmetic and toiletry chemicals will 
rise 4.9 percent yearly to $9.4 billion in 2016. Botani-
cal extracts will lead gains based on their favorable 
natural profile, which many consumers perceive as 
being more healthful and beneficial than synthetic 
chemicals. Emollients and moisturizers will be the 
fastest growing chemicals by function. This study 
analyzes the $7.4 billion US cosmetic and toiletry 
chemical industry, with forecasts for 2016 and 2021 
by product, function and market. The study also 
evaluates company market share and profiles indus-
try players.
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Solvents
US solvents demand will continue to rebound from 
its recessionary lows, rising 1.5 percent per year in 
volume terms through 2016 to 10.9 billion pounds. 
Growth in consumer oriented markets and regula-
tions aimed at solvent volatility and toxicity will favor 
“green” solvents such as butanediol derivatives, 
terpenes, and alcohols. The construction market 
will grow the fastest. This study analyzes the 10.1 
billion pound US solvent industry, with forecasts for 
2016 and 2021 by product and market. The study 
also evaluates company market share and profiles 
industry players.
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Janitorial Equipment & Supplies
US demand for janitorial equipment and supplies is 
forecast to grow 2.2 percent annually through 2015, 
an improvement over the 2005-2010 decline. Manual 
cleaning products will see the fastest gains of any 
major segment, driven by microfiber cloths, wipes, 
wet mops and squeegees. Institutional buildings will 
be the fastest growing market. This study analyzes 
the $5.9 billion US janitorial equipment and supply 
industry, with forecasts for 2015 and 2020 by type, 
market and US region. The study also evaluates 
company market share and profiles industry players. 
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Contract Cleaning Services
US revenues for contract cleaning services are fore-
cast to rise 4.8 percent yearly to $68.3 billion in 2016. 
Interior cleaning services will continue to account for 
the largest share of sales, but revenue from exterior 
cleaning services will grow the fastest. The industrial, 
institutional and residential markets will offer above-
average growth prospects. This study analyzes the 
$54.1 billion US contract cleaning service industry, 
with forecasts for 2016 and 2021 by service, market 
and region. The study also evaluates company mar-
ket share and profiles industry players.
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Amines
US demand for amines will rise 2.4 percent annually 
to 3.1 billion pounds in 2016, valued at $4.3 billion. 
Healthy demand for alkylamines and ethanolamines 
as intermediates in pesticide active ingredient pro-
duction will drive above average increases in the agri-
cultural chemical market. Ethanolamines will be the 
largest and second fastest growing type. This study 
analyzes the $2.8 billion US amines industry, with 
forecasts for 2016 and 2021 by product and market. 
The study also evaluates company market share and 
capacity share, and profiles industry players.
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