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SECTION A: INTRODUCTION TO THE TOURISM AND HOSPITALITY INDUSTRY        
(80 MARKS) 

 
QUESTION ONE:  INTRODUCTION TO TOURISM AND HOSPITALITY (60 marks) 
 
a) Terms and definitions 
 

For each pair of terms below, define each term and explain clearly the differences between them. 
 
Hospitality and Guest 
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

(4 marks) 
 

Tourism and Tourist 
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

(4 marks) 
 

Domestic tourist and International tourist 
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

(4 marks) 
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Hotel Reception and Hotel Housekeeping 
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 (4 marks) 
 

b) 1) Read the information below and answer the question that follows. 
 

 

Focus will cont inue also on niche m arkets such as sports tourism , w eddings and 

honeym oon, dive, MI CE, cruising and m arit im e  and the backpacker or 

affordable m arket .  
Source: Fiji Times Online www.fijitimes.com   Tuesday, April 28, 2009 

 
Explain any TWO of the markets shown in bold in the box above, and give examples.  
 
i. Type   
 
Explanation ___________________________________________________________________  
 
_____________________________________________________________________________  

 
Example  _____________________________________________________________________  
 
 
ii. Type   
 
Explanation ___________________________________________________________________  
 
_____________________________________________________________________________  

 
Example  _____________________________________________________________________  

(6 marks) 
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2) Read the information below and answer the questions that follow. 

More visitors going to Solom on I slands 

More visitors are visit ing Solom on I slands taking advantage of the cheap fares from  

Aust ralia offered by air lines. Solom on I slands Visitors Bureau (SI VB)  said 2008 

visitors’ arr ivals to Solom on I slands grew by 18 percent  to 16,267 visitors com pared 

with 13,748 visitors in 2007. Aust ralia cont r ibuted 45 percent ,  followed by USA and 

NZ at  6.7 percent  each. About  39.7 percent  cam e to Solom on I slands for business 

and conference while 31.6 percent  cam e for holiday .   

Source: Solomon Star Monday, 27 April 2009 (adapted) 
 
i. Give the main reason for an increase in visitor numbers to the Solomon Islands. 
 

____________________________________________________________________________  
 

ii. Name the main Source Market and give the TWO main reasons for their visits. 
 
Main Source Market  ____________________________________________________________  
 
Reasons for visit    and _________________________________  

 (4 marks) 
 

c) Study the United Nations World Tourism Organisation (UNWTO) data below and answer the 
questions that follow. 
 

January – April Visitor Arrivals to the Pacific 2009  

     
Destination 2009 2008 Difference % Change 

Cook Islands 26,642 25,995 647 2.5 
Fiji 139,642 174,004 -34,362 -19.7 
French Polynesia 44,016 60,658 -16,642 -27.4 
Marshall Islands 1,378 1,960 -582 -29.7 
New Caledonia 31,521 33,615 -2,094 -6.2 
Papua New Guinea 35,893 35,394 499 1.4 
Samoa 36,203 32,829 3,374 10.3 
Solomon Islands 5,772 4,361 1,411 32.4 
Tonga 12,642 11,525 1,117 9.7 
Tuvalu 604 633 -29 -4.6 
Vanuatu 28,221 23,689 4,532 19.1 

TOTAL 362,534 404,663 -42,129 -10.4 

                                      Note: Provisional figures only.                              Source: www.south-pacific.travel/blog 
 

1) Summarise the main information shown for Visitor Arrivals in the Pacific Islands.  
 

____________________________________________________________________________  

___________________________________________________________________________

___________________________________________________________________________

___________________________________________________________________________
(3 marks)
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Some countries now have information available from January up to June 2009. 
 

January – June Visitor Arrivals to the Pacific 2009 

     
Destination 2009 2008 Difference % Change 

Cook Islands 44,577 41,863 2,714 6.5 
French Polynesia 71,076 94,706 -23,630 -25.0 
Kiribati 1,855 1,912 -57 -3.0 
New Caledonia 46,284 47,341 -1,057 -2.2 
Papua New Guinea 54,964 53,809 1,155 2.1 
Samoa 57,930 53,259 4,671 8.8 
Solomon Islands 8,805 7,174 1,631 22.7 
Tonga 21,493 19,755 1,738 8.8 
Vanuatu 43,079 38,252 4,827 12.6 
TOTAL 350,063 358,071 -8,008 -2.2 

                           Note: Provisional figures only.                                   Source: www.south-pacific.travel/blog 

 
2) Compare the two tables of Visitor Arrivals information above. Describe the main similarities 

and differences in Visitor Arrivals, and suggest important reason(s) for these. 
 
Description _________________________________________________________________  

__________________________________________________________________________  
 
__________________________________________________________________________  

 
Reasons ___________________________________________________________________  

__________________________________________________________________________  
(4 marks) 

 
3) Name TWO worldwide factors that affected the number of tourists arriving in the Pacific in 

2009-2010. 
 
i. _________________________________________________________________________  

ii _________________________________________________________________________  
(4 marks) 

 
4) Name TWO factors that occurred in the Pacific that affected the number of tourists arriving in 

the Pacific in 2009-2010. (Do not repeat information from Question 3 above). 
 
i. _________________________________________________________________________  

ii _________________________________________________________________________  
(4 marks) 

 
5) Around 100,000 Pacific Island people travel in the Pacific every year. Give TWO main reasons 

for this travel within the Pacific region.  
 
i. _________________________________________________________________________  

ii _________________________________________________________________________  
(4 marks) 
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6) Explain TWO ways that Tourism statistics could be used by Pacific island countries to develop 

their tourism industry. 
 
i  _________________________________________________________________________  
 
__________________________________________________________________________  

 
ii __________________________________________________________________________  
 
__________________________________________________________________________  

(4 marks) 
 
d) Read the information below and answer the questions that follow. 
 

Vanuatu Tourism Office staff on Santo famil 
 

 

 On Friday, the VTO Media Fam il off icer and VTO’s I nform at ion 

Officer went  on a 3 day fam il to Santo. 

Whilst  on Santo, the team  visited Million Dollar Point , Espir itu 

Santo golf course, Bali Hai Look Out , Matevulu Blue Hole, 

Cham pagne Beach, Millenium  Cave, Leweton Cultural Village, 

Allan Power Dive Shop, and Coral Quays Resort .  

Erick William s of Santo Safari Tours drove the VTO team  around, 

and accomm odat ion was com plim entary, courtesy of The 

Beachfront  Resort . 

  
Source: south-pacific.travel - Pacific Pulse 02nd October 2009 (adapted) 

 
The Vanuatu Tourism Officers went to Santo Island to find out what was available there for 
tourists. 
 
1) Name THREE different activities available on Santo for tourists. 

i   ___________________________________________________________________________  

ii  ___________________________________________________________________________  

iii  ___________________________________________________________________________  
(3 marks) 

 
2) Explain why the VTO would arrange a famil (visit) to Santo for its staff. 

 
__________________________________________________________________________  

 
__________________________________________________________________________  

(2 marks) 
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e) Read the two pieces of information below and answer the question that follows. 
 
 

“As usual, Fij i’s hoteliers and tour ism  operators are going out  of their  way to m ake 

certain that  each and every one of our internat ional guests enjoys what  Fij i is fam ous 

for – a w onderfully happy and very m em orable t ravel experience.”  
 

Sai Too Go stoogo@spto.org 15 April 2009(adapted) 

 
 

 
 
 
 
 
 
 
 
 
 

Source: www.hawkesbay.co.nz 10 November 2009 (adapted) 

 
Name an important Tourism Concept that relates to providing tourists with “great experiences 
and positive memories of [a country’s] hospitality”, and explain how you, your family and your 
community can provide this in your country. Include examples in your answer. 
 
Name of concept _______________________________________________________________  

The part you play, including examples _______________________________________________  

_____________________________________________________________________________  
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________

_____________________________________________________________________________

_____________________________________________________________________________

_____________________________________________________________________________

_____________________________________________________________________________  

 _____________________________________________________________________________  

 _____________________________________________________________________________  
(6 marks) 

 
 

The new head of the Wine Country Tourism Association is calling for local businesses to lift 

their game and improve their service, as the holiday season approaches. “Tourism is dropping 

in the area and winter has been hard for many businesses, but visitors should not go home with 

anything other than great experiences and positive memories of Hawkes Bay hospitality”. 

 

 

 

 60
Q 1 
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QUESTION TWO: SECTORS OF THE TOURISM AND HOSPITALITY INDUSTRY (8 marks) 
 
For each sector named below identify its purpose, and describe different standards provided. 
 
1) Name of Sector: Transport 

 
Purpose 
 
_____________________________________________________________________________  

_____________________________________________________________________________  

Description of standards of transport provided 
 
i  ____________________________________________________________________________  

____________________________________________________________________________  

ii ____________________________________________________________________________  

____________________________________________________________________________  
(4 marks) 

 
2) Name of Sector: Catering 

 
Purpose 
 
_____________________________________________________________________________  

_____________________________________________________________________________  

Description of standards of catering provided 
 
i  ____________________________________________________________________________  

____________________________________________________________________________  

ii ____________________________________________________________________________  

____________________________________________________________________________  
(4 marks) 

 

 

 8
Q 2 
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QUESTION THREE: EMPLOYMENT OPPORTUNITIES IN THE TOURISM AND HOSPITALITY          
INDUSTRY 

(12 marks) 
The tourism and hospitality industry is a major employer in the Pacific. 
 
a) Read the information below and answer the questions that follow. 

Aim helps school's growth 

The School of Hospitality Board Chairm an said he did not  think twice when given the 

opportunity to head an inst itut ion that  would add skill to the workforce. 

"The tour ism  sector is the biggest  revenue for our count ry and it  is where em ploym ent  

can be generated for the future. To have a skilled workforce in place increases the value 

of the at t ract ion offered."   

Novotel Hotel m anager Brian Tow nsend  told graduates he too started as a porter 

and a waiter but  m anaged to get  the top job by at taining skills and qualif icat ions. 

Source: Fiji Times Online, October 12, 2009 (adapted) 

1) On the left hand side of the table show a relevant career path (Boxes 2 & 3) for Brian Townsend. 

Career path for Brian Townsend Skills and Qualifications required 

 

4. Manager – Novotel Hotel 

 

 

7. 

 

 

3. 

 

 

6. 

 

 

2. 

 

5. 

 

1. Waiter / Porter 
School qualifications e.g. SPFSC Tourism 
and Hospitality, friendly manner, keen to 
work, neat and tidy appearance. 

2) Now, on the right hand side of the table add some skills and/or qualifications (Boxes 5, 6 and 7) 
that Brian Townsend would have needed to rise to each of the next levels in his job. 

Note: These skills/qualifications must relate to the positions you have given on the left hand side 
of the table. We have done the first one for you. 

(8 marks) 
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b) Study the job advertisement below and answer the questions that follow. 
 

 

    Whale Watch Resort, Tonga 

CHEF 

 

Whale Watch is a leading three star island resort. We are currently seeking applications from 

suitable qualified and enthusiastic chefs to join our innovative hard working kitchen team. 

 

Preference will be given to those who have worked in a three star hotel or similar and are fully 

experienced in all areas of the kitchen. The position is live on and involves working three weeks 

on the island and one week off. 

 

Please apply in writing or via the email address below. 

 

General Manager 

Whale Watch Resort 

PO Box 103 

Vava’u 

gm@whalewatchresort.com 
 

 
1) Name TWO methods you could use to apply for the Chef’s job above.  

 
i  ____________________________________________________________________________  

ii ____________________________________________________________________________  
(2 marks) 

 
2) Complete this sentence: 

 
This Chef’s job is   /   is not   (Circle one) suitable for a school leaver because _______________  
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

(2 marks) 
 

 

 

  12
Q 3 
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SECTION B: DEVELOPMENT OF TOURISM AND HOSPITALITY (40 marks) 
 

QUESTION FOUR: LAWS AND REGULATIONS (20 marks) 
 
a) Passports 
 

Traffickers Target Fiji Passports 

 

Fij i is being used as a t ransit  point  for internat ional netw orks of hum an 

t raffickers, w ith vict im s being brought  in under forged Fij i passports, says

form er Director I m m igrat ion Viliam e Naupoto.  
 

“Fij i passports can be easily forged m aking it  alm ost  effort less for hum an 

t raffickers to get  to Fij i or use Fij i as a t ransport ing hub.”   

 

He said this could be solved through upgrading the security features on Fij i 

passports. He also suggested that  heavy penalt ies should be given to those who 

lose their  passports. 

  
Source: Fiji Times, Tue 1 Dec 2009 (adapted)  

 
1) Define a passport. 

 
___________________________________________________________________________ 

 
___________________________________________________________________________ 

 (2 marks) 
 

2)  Explain why it is important to keep your passport safe.  
 

___________________________________________________________________________ 
 

___________________________________________________________________________ 
(2 marks) 

 
3) When a tourist arrives at a destination the Immigration Officer will look carefully at the tourist’s 

passport. Explain ONE important thing the Officer will check in the passport.  
 

___________________________________________________________________________ 
 

___________________________________________________________________________ 
(1 mark) 
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b) Read the Tongan Quarantine information below and answer the questions that follow. 
 

 

 

 
1) Explain what must be declared on the Arrival Form. 

 
___________________________________________________________________________ 

 
___________________________________________________________________________ 

(2 marks) 
 

2) Give TWO reasons why tourists and returning residents should declare goods for quarantine 
and inspection on arrival in Tonga. 

 
i ___________________________________________________________________________ 

 
___________________________________________________________________________ 

 
ii ___________________________________________________________________________ 

 
___________________________________________________________________________ 

(4 marks) 



 

 

13

 

 
3) Describe the purpose of an Amnesty Bin at an airport. 

 
___________________________________________________________________________ 

 
___________________________________________________________________________ 

(2 marks) 
 
c)  Employment Contract 
 

1) Define an Employment Contract and name TWO conditions that should be covered in an 
Employment Contract. 

 
Definition___________________________________________________________________  

 
___________________________________________________________________________ 

 
___________________________________________________________________________ 

 
Conditions covered 

 
i ___________________________________________________________________________ 

 
___________________________________________________________________________ 

 
ii ___________________________________________________________________________ 

 
___________________________________________________________________________ 

(4 marks) 
 

2) Explain how an Employment Contract protects the employee (worker). Include an example. 
 

___________________________________________________________________________ 
 

___________________________________________________________________________ 
 

___________________________________________________________________________ 
 

Example  ___________________________________________________________________ 
 

___________________________________________________________________________ 
(3 marks) 

 
 
 
 
 
 
 
 
 
 

 
 

 

 

 20
Q 4 
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QUESTION FIVE: BENEFITS AND COSTS, AND THE FUTURE OF TOURISM (20 marks) 

a) Study the resource below and answer the questions that follow. 
 

Source: www.south-pacific.travel/blog 4 October 2009 (adapted) 
 

 

1) Name TWO problems that the writer is concerned about in the Pacific area. 
 
i  __________________________________________________________________________  
 
ii __________________________________________________________________________  

(2 marks) 
 

2) Explain why the writer calls the Pacific “Earth’s last sustainable ocean”, and describe TWO 
actions that would be helpful in protecting this ocean. 

 
Why ________________________________________________________________________  
 
____________________________________________________________________________  

Helpful actions 
 
i ___________________________________________________________________________  

 
____________________________________________________________________________  
 

 
ii  __________________________________________________________________________  

 
____________________________________________________________________________  

(5 marks) 

Earth`s Last Sustainable Ocean 

   
Photo: community recycling on Viti  

Levu’s Coral Coast, Fiji. 

 

 
 

We’ve been nuked heavily…. Our whales are still harvested despite 

expanding sanctuaries. Our dolphins and albatrosses are threatened 

as an innocent by-catch of over-fishing. Our islands are 

disappearing under the rising sea levels ….. Our coral is dying in 

populated areas. And there is a continental-sized flotilla of non-

biodegradable rubbish floating around. Yet, we remain the world’s 

last sustainable ocean, according to the EU (European Union). 
 

Civilisations that have developed on small islands have long known 

the limits of their environment. It’s a lesson the human race as a 

whole is just learning in relation to our planet. The Earth is just 

another island. Here is the last sustainable ocean - The Pacific. 

Let’s hope we have learned our lesson and can at least keep this 

one. 
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b) Read the information below and answer the questions that follow. 
 

The (Pacif ic)  region as a whole has weathered the global econom ic cr isis bet ter than 

m any other developing count r ies to date but  the im pact  of the global recession is st ill 

signif icant… Tourism  in som e count r ies, however, rem ains relat ively st rong and 

cont inues to m ake a posit ive cont r ibut ion to econom ic growth.                                        

Tourist  dem and has the strong potent ia l to boost  com m unity- based businesses.  
Source: www.south-pacific.travel/blog 

 
1) Explain the effect the writer believes the global economic crisis has had on tourism in the 

Pacific. 
 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

(2 marks) 
 
2) Describe how tourist demand is likely to boost community-based businesses in the Pacific.  

Include named examples in your answer. 

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

(5 marks) 
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3) Analyse future prospects for tourism in your own island and/or country. Include named 

examples in your answer. 
 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

 
__________________________________________________________________________  

(6 marks) 

 

 

 20
Q 5 



 

 

17

 

SECTION C: TOURISM, CULTURE AND OPPORTUNITIES (80 marks) 

 
QUESTION SIX: CULTURE AND LOCAL TRADITIONS, COSTS AND BENEFITS (22 marks) 
 
a) Read the information below and answer the questions that follow. 

 

Gett ing ready to roll out  the tapa m at  for 7 0  m illion people  

 

Tonga Visitors Bureau is excited about the opportunity to spread the word about Tonga to an 
estimated 70 million people from across the globe at the World Expo 2010 in Shanghai, 
China. 

  
Pictured Mr. Huang Jianzhi, hands over the key of  

the pavilion to Bernadet te Rounds Ganilau, Director  

of the Joint  Pavilion for Pacific Oceania nat ions 

 
Source: www.tongaholiday.com  Oct 27th, 2009 (adapted)  

 
1) Identify your country’s unique traditions (e.g. ceremonies) that are affected by tourism. 

 
________________________________________________________________________________  

 
________________________________________________________________________________  

 
________________________________________________________________________________  

 
________________________________________________________________________________  

 
________________________________________________________________________________  

 
________________________________________________________________________________  

 
________________________________________________________________________________  

 
________________________________________________________________________________  

 
________________________________________________________________________________  

 
________________________________________________________________________________  

 

15 Pacific countries (including Tonga) will 
each showcase local tourism, trade, culture 
and traditions. The pavilion will host 
exhibitions by Vanuatu, Papua New Guinea, 
Palau, Tonga, Micronesia, Samoa, Fiji, Cook 
Islands, Kiribati, Solomon Islands, Tuvalu, 
Marshall Islands, Nauru and Niue as well as 
the South Pacific Tourism Organization and 
the Pacific Islands Forum.  

With the theme of “The Pacific – an 
inspiration to cities”, the pavilion is a blend of 
advanced technology and tradition and will 
showcase the beauty of the Pacific and its 
unique cultures.
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2) Describe how the traditions you identified are affected by tourism. Include named examples in 

your answer. 
 

________________________________________________________________________________  
 
________________________________________________________________________________  

 
________________________________________________________________________________  

 
________________________________________________________________________________  

 
________________________________________________________________________________  

 
________________________________________________________________________________  

 
________________________________________________________________________________  

 
________________________________________________________________________________  

(8 marks) 

 
b) Evaluate TWO ways your country’s unique culture can enhance tourists’ experiences and 

expectations. Include named examples in your answer. 
 

i ____________________________________________________________________________  
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
ii ____________________________________________________________________________  
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

(6 marks) 
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c) Some Pacific Island communities see a conflict between tourism and local culture and traditions. 

 
Describe TWO possible conflicts in your country or community, and suggest solutions and/or 
compromises to these conflicts.  
 
i Conflict ______________________________________________________________________  

_____________________________________________________________________________  

_____________________________________________________________________________  

_____________________________________________________________________________  

Solutions and/or compromises 

_____________________________________________________________________________  

_____________________________________________________________________________  

_____________________________________________________________________________  

_____________________________________________________________________________  

 

ii Conflict _____________________________________________________________________  

_____________________________________________________________________________  

_____________________________________________________________________________  

_____________________________________________________________________________  

Solutions and/or compromises 

_____________________________________________________________________________  

_____________________________________________________________________________  

_____________________________________________________________________________  

_____________________________________________________________________________  
(8 marks) 

 

 

 

  22
Q 6 
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QUESTION SEVEN: CULTURAL CHARACTERISTICS OF TOURISTS (11 marks) 

 
1) Read the information below and answer the questions that follow. 
 

Tapping the Chinese m arket  –  How  to lure them  to the islands 
 

Chinese holiday-m akers could soon be descending on the islands, init ially to Fij i. . .  

 

… a lot  of interest  is being shown by a new breed of free and independent , aff luent  

t ravellers. 

 

They are very, very r isk averse….They like cultural at t ract ions, they don’t  like surpr ises, 

and they st ill believe that  the Pacif ic is a very, very safe environm ent . They want  high 

qualit y hotels and act ivit ies focussed on cultural events. . . . .. .They are not  interested in 

ly ing about  on the beach. They hate sun tanning.  

Source: SPTO’s South Pacific Tourism, Issue 2, 2005 (adapted) 
 

Cocker Upbeat  about  Tongan Tourism  
 

 

While Tonga’s m ajor m arkets are New Zealand and Aust ralia, the new em erging m arkets 

are from  the short -haul dest inat ions from  Asia, part icular ly Korea, China and Japan. 

 

“The Chinese and I ndian m arkets will grow in the near future and Tonga is gear ing up for 

the growth in these two m arkets,”  Cocker of TVB says. 
 

Source: Islands Business Online 2007 

 

Tourism  Fij i to educate tourism  operators 
 

 

Tourism  Fij i will be conduct ing workshops to educate tour ism  operators on the Chinese 

m arket , and how to effect ively target  this fast  growing outbound m arket . 

 
Source: www.fijitimes.com   Tuesday, April 28, 2009 (adapted) 

 
You have been asked to speak at a workshop to educate local tourism operators about the 
Chinese market. 
 
Discuss THREE important points about the cultural characteristics and requirements of 
Chinese tourists to the Pacific, including how tourism operators should best deal with these. 
 
i.  ___________________________________________________________________________  
 
_____________________________________________________________________________  

 
______________________________________________________________________________________  

 

_____________________________________________________________________________  
 
 
ii.  ___________________________________________________________________________  
 
_____________________________________________________________________________  
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_____________________________________________________________________________  
 
______________________________________________________________________________________  

 
 
iii. ___________________________________________________________________________  
 
_____________________________________________________________________________  

 
______________________________________________________________________________________  

 

_____________________________________________________________________________  
(6 marks) 

 
 
2) Identify THREE cultural characteristics of ONE of the groups of tourists below: 
 

 
             Australian                 New Zealand                  American                 Japanese                            
 

 
 
Name (of country of origin):   
 
Cultural Characteristics: 
 
i. ____________________________________________________________________________  
 
ii. ____________________________________________________________________________  
 
iii. ___________________________________________________________________________  

(3 marks) 
 

 
3) Choose ONE of the characteristics you described above and explain what the tourism industry 

could do to enhance the tourists’ experiences (make their stay more pleasant) in your country. 
 
_____________________________________________________________________________  

_____________________________________________________________________________  
 

_____________________________________________________________________________  

_____________________________________________________________________________  
(2 marks) 

 
 

 

 
 

 

 11
Q 7 
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QUESTION EIGHT – BENEFITS AND COSTS OF TOURISM ON LOCAL COMMUNITIES  
(25 marks) 

 
a) Read the information below and answer the questions that follow. 

A Dark  Side to Tourism  in I sland Paradise  

With winter upon us, there is nothing m ore tem pt ing than to laze upon palm -  

sheltered beaches and snorkel in warm , clear waters. An ever increasing num ber of 

Kiwis f lock to the Pacif ic each year.  

Though the influx of tour ists has brought  m any benefits to the region, the darker 

side of tour ism  has begun to rear its head. 

Big hotel chains pay m inim um  wages to locals;  bot t led-water- tot ing- tourists wreak 

environm ental havoc and m ake lit t le effort  to connect  with local culture and et iquet te. 

World Bank figures show about  55 percent  of tourism  incom e in the developing world 

is removed through foreign hotels, air lines and tour groups, as well as "Western" food 

and dr ink im ported into the count ry. 

This has led to a r ise in alternat ive t ravel, including eco- tourism , pro-poor tour ism  

and com m unity-based tourism , and to the 2002 Cape Town Declarat ion on 

Responsible Tourism  in Dest inat ions.  

The concept  of responsible tourism  incorporates environm entally, socially and 

econom ically sound tourism  pract ices. 

A Responsible Tourism  Code for the Pacific out lines ways that  t ravellers to the 

Pacif ic can m ake a difference. 

This includes learning a few words of the local language, avoiding golf in t ropical 

dest inat ions as it  can use as m uch water as 60,000 rural villagers, support ing local 

init iat ives, buying local food and water, and offset t ing flights.  Most  air lines now have 

som e sort  of carbon offset  program m e. 

The m ain elem ent  of the code is respect . " I t 's about  thinking and act ing in a 

respect ful way, and having an understanding that  people who live around you are 

affected by your act ions."  

Source: The Dominion Post, New Zealand 8 August 2009 (Adapted) 

1) Explain the aim of the Responsible Tourism Code for the Pacific in your own words. 
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
______________________________________________________________________________________  

 
_____________________________________________________________________________  

(4 marks) 



 

 

23

 

 
2) Describe TWO ways tourists are encouraged to behave under the Responsible Tourism Code. 
 
i. ____________________________________________________________________________  
 
_____________________________________________________________________________  

 
ii. ___________________________________________________________________________  
 
_____________________________________________________________________________  

(2 marks) 
 

3) The article talks about the costs of tourism in the Pacific. Describe ONE non-economic cost of 
tourism to the Pacific. 

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

(2 marks) 
 
4) There are also benefits of tourism (which the article does not describe). From your course, 

describe TWO non-economic benefits of tourism for the Pacific community. 
 

i. ____________________________________________________________________________  
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
ii. ___________________________________________________________________________  
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

(4 marks) 
 
5)   Describe TWO economic benefits and TWO economic costs (positive and negative 

economic effects) of tourism for your country or island. Include named examples in your 
answer. 
 

Economic benefits  
 
i ____________________________________________________________________________  
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  
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ii ____________________________________________________________________________  
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
Economic Costs  
 
i _____________________________________________________________________________  
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
 
ii ____________________________________________________________________________  
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

(8 marks) 
 

b)  Read the information below and answer the question that follows. 
 

Swimming with the Whales in Tonga  

So what  does the Kingdom  of Tonga have that  other sim ilar ly placed South Pacif ic 

count r ies don’t? Apart  from  the obvious answer that  they st ill have a ruling m onarch, the 

answer to this quest ion for a growing num ber of tourists lies out  to sea. 

 

I n Tonga, you are allowed to swim  with the m any hum pback whales that  congregate in 

their  waters during the winter m onths. One of only two places in the world where this 

happens, this am azing experience br ings these m assive and beaut iful creatures face to 

face with anyone gam e enough to st ick their  head into the water. 

 

Most  of these whale t r ips are done from  the Vava’u island group, as hundreds of 

hum pbacks call the waters that  surround this sm all archipelago hom e over the late 

winter/ ear ly spr ing m onths from  m id-July to m id-October. 

Close encounter:  Back on the boat , stunned expressions turn to sm iles on the faces of 

the swim m ers. You know this encounter is not  going to be forgot ten by anyone and that  

all are now converts to the cause of m aking sure these gent le giants are protected in 

every way possible.  

Source: Islands Business (online) October 2009 
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Evaluate the importance of whales to tourism in Tonga. 
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
______________________________________________________________________________________  

 

_____________________________________________________________________________  
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

(5 marks) 
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QUESTION NINE: ENTREPRENEURIAL AND SMALL BUSINESS OPPORTUNITIES (22 marks) 

 
Small tourism and hospitality businesses in the Pacific are important contributors to local economies. 
 
a) Read the information below and answer the questions that follow. 
 

Kiribati – for travellers not tourists 

Mauri ....this is Hello and Welcome in Kiribati 
Kiribati is for travellers - those who have a passion for exploring and discovering, people who like an adventure off 

the tourist trail to places where few have been before, people who want to understand a country - not just see it. 

   

 World Class Fishing Cultural Experiences World War II Relics 

  

Kiribati has world class fishing - 

you can stay onshore and chase a 

mighty fighting bone fish, and do 

some saltwater fly fishing...or head 

offshore to have a crack at world 

record game fishing. 

  

Kiribati is an isolated nation, the 

result of which is a relatively 

untouched culture. Come and meet 

the locals, immerse yourself in a 

non-commercial, friendly culture 

and learn a different way of life.  

 

 
The Islands of Kiribati were the 

scene of some of the bloodiest 

battles fought in World War II. 

Much evidence of these battles 

remains e.g. coastal defense guns. 

Rusted tanks, and ship and plane 

wrecks can also be seen on the 

shores at low tide. 

 
                     

        Source:  http://www.visit-kiribati.com (adapted) 

 
1) Imagine that you live in Kiribati. Choose a small hospitality or tourism business you could set up 

that uses local resources or points of interest. 
 
Name/Type of business   
 
i. Describe the core (main) business, including the services it provides. 
 
_____________________________________________________________________________  

_____________________________________________________________________________  

_____________________________________________________________________________  

_____________________________________________________________________________  
 
_____________________________________________________________________________  

(2 marks) 
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ii. Explain why you chose this type of business, and why you think it would be successful. 

Reason for choice_______________________________________________________________  
 

_____________________________________________________________________________  
 

_____________________________________________________________________________  
 

_____________________________________________________________________________  
 

Why successful_________________________________________________________________  
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

(4 marks) 
 

iii. Your business has been going well and you have decided to employ a school leaver to help 
you. Describe the sort of work they would do to help you with your business. 

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

(2 marks) 
 
b) During your course you will have met a successful business person in the Tourism and Hospitality 

Industry. 
 

1) Identify and describe the characteristics and abilities of this business person, describe some of 
the problems they have faced, and explain how they made their business a success. 

 
Characteristics and abilities _______________________________________________________  

_____________________________________________________________________________  

_____________________________________________________________________________  

_____________________________________________________________________________  
 
_____________________________________________________________________________  

 
Problems faced_________________________________________________________________  
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  
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_____________________________________________________________________________  
 
_____________________________________________________________________________  

 
Why the business was a success ___________________________________________________  
 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

_____________________________________________________________________________  
(8 marks) 

 
2) Explain the term entrepreneur in your own words. 

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

 
_____________________________________________________________________________  

(2 marks) 
 

 
c) Tourism and hospitality have an impact on people working in the industry and on people in the 

host community, as well as on tourists. 
 
Explain how your study of the tourism and hospitality industry has assisted you and/or your 
community to understand the importance of tourism to the Pacific. 
 
_____________________________________________________________________________  
 
_____________________________________________________________________________  
 
_____________________________________________________________________________  
 
_____________________________________________________________________________  
 
_____________________________________________________________________________  
 

_____________________________________________________________________________  
 
_____________________________________________________________________________  
 
_____________________________________________________________________________  
 
_____________________________________________________________________________  
 
______________________________________________________________________________________  

(4 marks) 
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