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b)  Comparison of ABDC A* and A Journals Citation H Indices from Google 

Scholar (Publish or Perish) and Scopus (as at 28
th

 May 2013) 
 

ABDC 

Ran k  PoP  Scopus   

    

A*  283  90  J o f Cons u me r  Res earch  

A*  267  85  J o f Ma r ket ing  Res earch  

A*  252  154  J o f Ma r ket ing  

A*  171  95  J o f the  Acade my o f M ar ket ing  S c ience  

A*  161  71  Mar ket ing  Sc ienc e  

A  165  86  Journa l  o f  Bus ines s  Res ear ch  ( inc ludes  mo re  than  ma r ket ing)  

A*  153  76  J o f Reta i ling  

A  124  65  Indus t ria l Ma r ket ing  Manage ment  

A  117  44  Journa l  o f  Advert is ing  Res ea rch  

A  109  46  Journa l  o f  Advert is ing  

A  106  58  In ternat iona l  Jou rna l o f  Res ear ch  in  Mar ket ing  

A  103  54  Ps ycho logy  and  Ma r ket ing  

A  99  31  Eu ropean  Jou rna l o f M ar ket ing  

A  98  44  In ternat iona l  Ma r ket ing  Rev iew  

A  90  54  Journa l  o f  Cons u me r Ps ycho logy  

A  85  n r  Journa l  o f  Ma r ket ing  Manag e ment  

A  75  44  Journa l  o f  In te rnat iona l  Ma r ket ing  

A  74  38  Journa l  o f  Pub l ic  Po l icy  and  Ma rket ing  

A  71  40  Mar ket ing  Let te rs  
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nr = not rate d by Sc opus  
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The	  journal	  impact	  factors	  for	  marketing	  journals	  are	  compared	  in	  an	  article	  

by	  Moussa	  and	  Touzin	  (2010).	  	  The	  main	  results	  are	  given	  in	  Table	  2	  below.	  	  

The	  IMM	  impact	  factor	  places	  it	  11	  or	  12	  but	  5 th 	  in	  terms	  of	  the	  Google	  

Scholar	  Hg	  index	  

	  

Table 2 from Moussa, S. and M. Touzani (2010). "Ranking marketing 

journals using the Google Scholar-based hg-index." Journal of 

Informetrics 4: 107-117. 
	  

	  



 

 

 

 

30
th

 May 2013 

 

To Whom It May Concern: 

 

The ANZMAC Executive Committee support the application for Industrial Marketing 

Management to be re-rated from A to A* in the 2013 Australian Business Deans Council 

journal rankings exercise.   

 

The amount of Marketing journals ranked A/A* (total of 18.8%) was proportionately 

lower than all business disciplines (total 25%), placing Marketing academics at a 

significant disadvantage when compared to their business peers.  The ANZMAC 

Executive Committee requests that Marketing journals receive at least 25% of A*/A 

ranked journals in 2013.   

 

Industrial Marketing Management is one journal that warrants an A* ranking in 2013.  

According to Google Scholar
1
 (see 

http://scholar.google.com/citations?view_op=top_venues&hl=en&vq=bus_marketing) 

Industrial Marketing Management (h5 index = 45) is ranked globally 5
th

 out of all 

Marketing Journals placing it above A* rated journals such as Journal of Academy of 

Marketing Science (h5 index = 38) and other A* ranked journals such as the Journal of 

Retailing and Journal of Services Research.  The contemporary GS rating is consistent 

with the 5
th

 rank attained by Industrial Marketing Management in Soutar and Murphy 

(2009) suggesting that Industrial Marketing Management has been publishing high 

quality research consistently over time.   

 

Please do not hesitate to contact me if you have any queries on +61 7 3735 6446 or via 

email s.rundle-thiele@griffith.edu.au.   

 

 

Yours sincerely, 

 

 
 

Sharyn Rundle-Thiele 

President, ANZMAC 
 

                                                 
1
 According to Soutar and Murphy (2009) Google Scholar results in more comprehensive coverage (2.5 

times as many as ISI)  in the area of management (including marketing).    
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Griffith University  
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